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Report description:

The Confectionery Market size is estimated at 214.1 billion USD in 2025, and is expected to reach 280.8 billion USD by 2030,
growing at a CAGR of 5.57% during the forecast period (2025-2030).

Supermarkets and hypermarkets account for the prominent share, followed by convenience stores in the global retail sales of
confectionery

- Under the global retailing segment, supermarkets and hypermarkets were considered the largest retailing segment in 2023.
Strategic product positioning on the shelves for the confectionery category influences impulse purchase behavior among potential
consumers. Casino Supermarkets, Carrefour, Super U, and Lidl are some of the leading grocery store operators in the region. By
value share, Europe has been dominating the retailing space by acquiring a share of 33.6% by volume in 2023. A nationwide
network of these operators allows easy access to local and mainstream confectionery brands. As of 2023, Lidl operated more than
3,000 stores and 1,500 stores in Germany and France, respectively. Carrefour operates around 2,869 supermarkets across the
region.

- Convenience stores are considered the second largest retailers in the global retailing segment. This is because these stores
have the capability of offering a greater convenience experience to their consumers. In 2023, it was observed that Becker's was
owed 45 stores in Ontario. These stores tend to offer a wide range of chocolate products with innovative offers to their customers.
North America is considered the second-largest region for retailing space, holding a share of 29.1% by volume in 2023.

- The online retailing segment was considered the fastest-growing retailing industry for confectionery products in 2023. The
segment is estimated to register a value CAGR of 7.13% during 2023-2030. Consumers are also preferring the online retail
segment as a one-click shopping platform. Due to this factor, consumers can easily manage the average shopping time spent on



confections.

Europe is the leading confectionery segment driven by the consumer preference for tasty and convenient indulgent snacking

- The global confectionery market observed a CAGR of 3.38% during 2018-2023 in terms of value. An increasing trend toward
healthier confectionery products made with natural ingredients and less sugar is fueling the growth of the global confectionery
market. It has led to the development of products like sugar-free, vegan, and organic, which are popular for their health benefits.
- Compared to other regions, Europe accounted for the largest share of 34.34% in terms of value and registered a growth rate of
4.03% in 2023 compared to 2022. Germany, France, the United Kingdom, and Russia have a huge consumer base for the
consumption of confectionery, which will drive the regional demand. Consumer preference for tasty and convenient indulgent
snacking is identified as the key market driver in the region. In 2022, 72% of German snackers consumed candy and chocolate
bars every week. Also, consumer preference for premium and sustainable chocolate has consequently led to expanding sales of
confectioneries in the region.

- North America is the second-largest confectionery market globally. The region is anticipated to register a CAGR of 6.32% in
terms of value during the forecast period (2023-2030). The increasing popularity and demand for chocolate confectionery
products are propelling the market growth. Consumers of chocolate confectionery in North America can be found in all age
groups. In 2022, more than 49% of consumers in the United States consumed milk chocolate, and dark chocolate was consumed
by 34% of Americans. Also, in Canada, the average consumption of chocolate stood at 6.4 kg per person in 2022. Canadian
households spend an average of USD 88 on chocolate bars per year.

Global Confectionery Market Trends

Strong demand during festive seasons and special occasions positively impacts the confectionery market worldwide

- Europe and Asia-Pacific are the leading confectionery-consuming regions, followed by North America. The consumption of
confectionery products in Europe is majorly associated with celebrations, holidays, and gift-giving, leading to consistent demand
throughout the year. In North America, one-fifth of consumers bought candy weekly, and slightly more (22%) bought candy
multiple times per week in 2022.

- Organic, Fairtrade-certified, and Rainforest Alliance/UTZ-certified confectionery are gaining significant traction across European
countries. Germany, the UK, and the Netherlands are the largest markets for chocolates made with Fairtrade-certified cocoa
beans. Also, consumer preferences are influenced by the taste, texture, and format of the confectionery.

- In 2023, confectionery products witnessed a hike in their sales. The sales growth was linked to the changing eating habits of
consumers. In 2023, under the confectionery segment, snack bars gained a significant volume of popularity as people preferred
them over oily-stuffed snacks. On average, the Y-o-Y growth of the prices of chocolate products was valued at USD 2.34 in 2023,
which was also a hike of 2.1%.

- Under the confectionery segment, chocolate is a popular treat enjoyed by individuals. There are considerations regarding its
health benefits and potential drawbacks. Chocolates were consumed by 92% of the global population in 2023. Across the globe,
there are a few additional factors to consider in the context of confectionery consumption from a health perspective, such as their
health significance.

Confectionery Industry Overview



The Confectionery Market is moderately consolidated, with the top five companies occupying 44.37%. The major players in this
market are Ferrero International SA, Mars Incorporated, Mondelez International Inc., Nestle SA and The Hershey Company (sorted
alphabetically).

Additional Benefits:

- The market estimate (ME) sheet in Excel format
- 3 months of analyst support
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