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Report description:

The China E-commerce Market size is estimated at USD 1.57 trillion in 2025, and is expected to reach USD 2.54 trillion by 2030, at
a CAGR of 10.07% during the forecast period (2025-2030).

Key Highlights

- The primary factors driving the growth of the e-commerce market in the region are smartphone-driven m-commerce culture,
innovative digital payment systems, and rising live-commerce platforms, among others.

- With a vast population, the Chinese e-commerce market is the world's largest. The Chinese E-commerce market evolved rapidly
during the past few years, primarily driven by high Internet and smartphone penetration, increased consumer confidence in online
shopping, the emergence of e-commerce platforms, and various alternative payment solutions.

- Alternative payment solutions were the primary beneficiary of rising e-commerce purchases. Payment solutions such as Alipay
and WeChat Pay are rapidly growing for e-commerce platforms. Alipay is a primary payment tool on all the e-commerce platforms
owned by the Alibaba Group. On the other hand, WeChat Pay, which is offered by Tencent, leverages its massive social media
user base to push online payments. As Chinese customers continue to embrace e-commerce, these payment solutions are
expected to gain momentum.

- An inconvenient and often confrontational in-person shopping culture helped motivate shoppers in the region to embrace the
straightforward reliability of e-commerce platforms. Also, they are easy to use in various shopping activities for making returns
and securing refunds for online orders. Moreover, the low-cost delivery services provided by China's millions of migrant laborers
enable companies like JD.com and Alibaba Group to provide same-day delivery anywhere in the country.

- While supportive policies exist, e-commerce players continue to face regulatory hurdles. Notably, strict regulations on data
localization and personal data protection pose challenges, especially for non-Chinese companies planning to enter the market.
The "Great Firewall of China" is described by the Chinese Communist Party (CCP) as a series of digital policies. The CCP introduced



its own consumer data laws, notably the Personal Information Protection Law and Data Security Law. These regulations pose
challenges for US firms looking to enter the Chinese market.

- The COVID-19 pandemic drove online shopping sales, even in rural areas, with the government investing in improving digital
infrastructure in less developed regions. Post-pandemic, the number of e-commerce categories, such as groceries, health
products, and home essentials, grew, which were previously dominated by the fashion and electronic categories.

China E-commerce Market Trends

B2B E-commerce is Expected to Witness Growth

- Chinese businesses are increasingly adopting digital solutions to streamline operations and improve efficiency, accelerating the
demand for B2B e-commerce platforms. Additionally, the Chinese government is actively promoting digitalization and the growth
of e-commerce through favorable policies and initiatives.

- China has risen as a global e-commerce leader, propelled by various factors. With a population surpassing 1.4 billion, the nation
presents a vast consumer base keen on purchasing products and services online. Thus, B2B e-commerce platforms help
businesses grow sales, optimize their supply chains, reduce costs, and improve transparency. Market players help sellers by
supporting them in improving their advertising experience and providing business cash advances that can give sellers quick
access to revenue-based loans.

- Major B2B platforms are expanding their ecosystems to offer services, including financing, logistics, and marketing, creating
one-stop solutions for businesses. Moreover, there is a growing trend of Chinese B2B platforms facilitating cross-border
transactions, helping businesses tap into international markets more easily. As per the data from the China Internet Network
Information Center, the number of online shoppers in China rose to 914.96 million in 2023 from 845.29 million in 2022. Businesses
require assistance from B2B platforms to increase sales volume.

- Small and medium-sized enterprises (SMEs) are shifting from conventional offline sales channels to online platforms for their
sales and services. This blending of online and offline channels presents challenges across sectors but also opens up significant
opportunities to cater to evolving customer preferences in online shopping. Thus, SMEs are increasingly leveraging B2B
e-commerce platforms to expand their reach and compete on a larger scale.

- As B2B companies increasingly focus on B2C shopping experiences, the need for flexible, interoperable e-commerce
architecture becomes paramount. The significance of Big Data in both B2B and B2C is surging. Multinational corporations (MNCs)
leverage vast data pools to focus on their target customers, craft personalized experiences, deliver location-based services, and
conduct competitor analyses across diverse markets.

Fashion and Apparel Hold the Largest Share

- Technology and digital innovation are reshaping China's fashion e-commerce landscape. With the market expanding, businesses
are swiftly adopting new tech to align with evolving consumer tastes. This shift involves tech integration on online retail sites,
leveraging digital transformations for superior customer experiences, and crafting a seamless commerce ecosystem. As per the
Ministry of Commerce China, the clothing, footwear, and textiles categories contributed to 22% of online retail sales revenue in
2023.

- The rising popularity of online shopping has resulted in an increase in the number of online shoppers in the region, supported by
high mobile internet penetration and the accessibility and speed of the Internet in China. Market players investing in Al, AR, and
VR innovations are enhancing the online shopping experience, making it easier for consumers to visualize and try on clothes
virtually.



- InJune 2024, Shein, a leading Chinese fast-fashion brand, announced a strategic partnership with Ntx Group. The collaboration
aims to revolutionize Shein's design and production workflows by integrating advanced artificial intelligence (Al) technologies. By
harnessing Ntx's Al-driven methodologies, Shein aims to significantly reduce its time-to-market. Through this, Shein can introduce
new fashion items to its e-commerce platform within just seven days and ensure product delivery within five days, which is faster
than traditional design and production methods.

- Live streaming is a prevalent form of e-commerce in China, where key opinion leaders conduct live video broadcasts of
themselves. At the same time, they market different goods and products to their audiences. The most significant advantage of
live-streaming e-commerce is its ability to reach many people spread throughout the country, especially those outside of major
cities. By targeting live streams in more rural areas and lower-tier cities, companies can increase brand awareness and expand
their audience to all parts of China.

- Online shopping penetration increased in the region, supported by the rise of smartphone-driven m-commerce and innovative
digital payment solutions offered by various market players in the area. For instance, as reported by the National Bureau of
Statistics of China, China's consumer goods industry recorded total retail sales of around USD 6.64 trillion (CNY 47.1 trillion) in
2023, driving the growth of the e-commerce market in the country.

China E-commerce Industry Overview

The Chinese e-commerce market is consolidated, with the presence of major players such as Alibaba Group, JD.com, and
Pinduoduo Inc. These market players hold a significant share of the market. The regional companies are increasing their market
presence by introducing new payment systems and entering into strategic partnerships or acquisitions.

- June 2024: )D.com, a global e-commerce leader and retailer, unveiled a strategic alliance with Inditex, a player in global fashion.
This collaboration aims to launch the flagship store for Inditex's renowned fashion label, Massimo Dutti, on JD.com's platform. This
move by Inditex aims to tap into China's expansive digital consumer base. The store showcases an extensive range of products,
including nearly 1,000 items, across apparel, accessories, and exclusive offerings tailored for JD's clientele.

- May 2024: The French luxury conglomerate LVMH enhanced its collaboration with Alibaba, tapping into its advanced cloud and
artificial intelligence capabilities. This move aimed to bolster LVMH's footprint in the Chinese market. The alliance focused on
enhancing their online shopping experiences while simultaneously investing in increasingly sophisticated brick-and-mortar retail
outlets.

Additional Benefits:

- The market estimate (ME) sheet in Excel format
- 3 months of analyst support
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