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Report description:

The Broadcast Antenna Market is expected to register a CAGR of 4% during the forecast period.

Key Highlights
- Direct broadcasting, or satellite television, has become a significant form of distribution for television content. The broad and
controllable coverage areas available combined with the much larger bandwidths enables more channels to be broadcast, and this
makes satellite television very attractive.
- Further, within a decade after seeing the last rusty old roof-mounted television antennas finally hauled away to recycling
centers, the return of the best TV antenna options to homes has been a surprising turn of events in media along with innovation in
televisions such as smart TVs. Today's antennas are smaller, more streamlined, and much more powerful. Whether for indoor or
outdoor installation, many antennas come with built-in amplifiers to boost signals from further afield, making them ideal for rural
areas
- Many households are now choosing a combination of streaming platforms (for OTT content) and an antenna (to pick up the major
network broadcasts and local news and information). This cuts out the need for expensive satellite services, saving most
households up to USD 2,000 per year. For instance, the Sukses Indoor HDTV Digital TV Antenna provides a powerful, detachable
HDTV amplifier signal booster allowing reception from up to 120 miles away. The filtering technology helps in eliminating
interference from cellular and FM signals. Further, it supports programming in 1080p HDTV and 4 K technology.
- Broadcast TV antennas have several advantages over pay-TV services, including inexpensive costs, uncompressed HD signals,
consistent service, and a large selection of local channels. These are the key factors projected to propel the global broadcast
antenna market forward during the forecast period. Furthermore, improved picture quality such as HD, 2K, and 4K and sporting
events in 4K is driving the rise of broadcast antennas.
- Additionally, Amid the COVID-19 pandemic, the penetration of broadcast TV and antennas increased marginally. Over 30% of US
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broadband households report owning a TV antenna. It is expected to witness an upward trend both in ownership and usage to
continue, especially during the pandemic period.

Broadcast Antenna Market Trends

Television Type to Hold Highest Market Share

-  Broadcast TV antennas offer a wide range of benefits over pay-TV services, some of which are low cost, uncompressed HD
signals, uninterrupted services, and a wide range of local channels. These are the key factors expected to drive the growth of the
global broadcast antenna market during the forecast period. Moreover, increased picture quality like HD, 2K, 4K, and sports
events in 4K are fuelling the growth of broadcast antennas. 
-  However, the limited channels available, which can be viewed using TV antennas, are comparatively less than other paid
subscriptions, which is expected to hamper the market's growth to a certain extent. 
-  Over the last decade, countries have switched from broadcasting using an older analog television standard to newer digital
television (DTV). Generally, however, the same broadcast frequencies are used, so the same antennas can be used for older
analog television and can also receive new DTV broadcasts. 
-  Currently, TV antenna manufacturers are focusing on introducing TV antennas, especially indoor antennas, that support both
UHF and VHF functionality and HD content. This trend is expected to gain traction soon. 
-  Furthermore, within a decade after seeing the last rusty old roof-mounted television antennas finally hauled away to recycling
centers, the return of the best TV antenna options to homes has been a surprising turn of events in the world of media along with
innovation in the televisions such as smart TVs. Today's antennas are smaller, more streamlined, and are much powerful. Whether
for indoor or outdoor installation, many antennas come with built-in amplifiers to boost signals from further afield, making them
ideal for rural areas. 

North America to Hold Highest Market Share

-  The North American region holds a significant market share due to the rapidly increasing number of cable and satellite
television channels. Additionally, the increasing internet penetration has allowed broadcasters to provide high-quality content to
the viewers, which is one of the primary reasons for the demand for broadcast equipment.
-  Furthermore, players provide a simple and reliable option for single or dual-channel fixed polarization applications in the region,
where their antennas can be utilized by single or multiple broadcasters for interim or auxiliary usage. The RFStar UHF slotted
array antennas are ideally suited when a high-performance antenna is needed, which allows for frequency agility between current
and future channel operation.
-  Furthermore, the rising cultural diversity across the region is also one of the primary factors that led to an increase in the
number of digital channels, which in turn boosts the demand for broadcast equipment in the region. In the region, major players
operating in the broadcast and digital media sectors are increasingly innovating new technologies and catering to acquisitions and
partnerships.
-  Moreover, with international companies exploring the potential in emerging nations, this sector is witnessing increasing
investments. Overall, the market is expected to grow at a healthy rate over the forecast period.

Broadcast Antenna Industry Overview
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The Broadcast Antenna Market is moderately fragmented, with some large and several medium-sized companies offering
solutions for media and entertainment. The major players use various strategies such as new product launches, expansions,
agreements, joint ventures, partnerships, acquisitions, and others to increase their footprints in this market. Some of the key
developments in the market are:

-  January 2021: Dielectric Communications ME, a unit of SPX Corporation, announced it had signed a definitive agreement to
purchase TCI International Inc. The acquisition of TCI by Dielectric expands Dielectric's diverse product offerings to US
broadcasters for TV and FM products and overseas broadcasters in the high frequency and medium frequency spectrum. 

Additional Benefits:

-  The market estimate (ME) sheet in Excel format 
-  3 months of analyst support 
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