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Report description:

The Asia Pacific Food Platform-to-Consumer Delivery Market size is estimated at USD 0.69 trillion in 2025, and is expected to
reach USD 1.01 trillion by 2030, at a CAGR of 8.09% during the forecast period (2025-2030).

Key Highlights
- There are more emerging economies in this region than anywhere else, including those of China, India, Indonesia, Thailand, the
Philippines, and Vietnam. Due to its favorable demography, robust consumer class expansion, urbanization, quick technological
adoption, and digital transformation, this will continue to be one of the fascinating markets over the next 20 years. The
improvement in the region's economic position is causing an increase in consumer spending power, which is a key component in
the market's expansion.
- Considering the rising adoption and usage of mobile phones, the population of the Asia-Pacific region is becoming increasingly
connected to digital information. The number of smartphone connections in APAC, which was 2 billion in 2021, will increase to 2.5
billion in 2025, according to the GSMA. This smartphone increase will help the Food Platform to Consumer Delivery market in the
region because the market mostly operates through mobile applications.
- The APAC region is experiencing internet penetrations and 5G rollout in the region by various companies in an aggressive
manner. For instance, the second wave of 5G rollouts is currently taking place in the Asia Pacific, with 5G activities gathering
speed in several new markets as of 2021. In May, Telkomsel debuted commercial 5G services in Indonesia. In anticipation of their
anticipated commercial deployments in 2022, Airtel and Reliance Jio in India have started testing their 5G networks. This is a
driving factor for the Food Platform to Consumer Delivery market in the region because, with good network availability, the
customers from rural areas can also use mobile devices to order food online.
- It takes considerable time to order with an online food delivery service. Customers looking for fast food should likely visit the
restaurant independently rather than utilizing delivery services. Traffic, weather, a restaurant's level of busyness, and the
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complexity of a customer's order are frequently to blame for longer wait times for online meal delivery. Every service provider in
the industry faces challenges in reducing delivery times while maintaining the same price.
- Since the start of the COVID-19 pandemic, multiple lockdowns and restriction measures taken by governments have generated a
surge in demand for online food delivery services in the region. The COVID-19 pandemic has expedited the online meal delivery
industry's expansion in Asia-Pacific. Additionally, the contactless delivery services provided by most businesses throughout the
pandemic have fuelled industry expansion and transformed customer purchasing habits by establishing a new trend of ordering
foods online.

APAC Food Platform-to-Consumer Delivery Market Trends

Smart Phones and Internet Penetrations in the region are driving the Market

-  The incentive for the mass production of more affordable 5G devices to serve customers in lower income groups could come
from the introduction of 5G in significant markets with modest average income levels. For instance, Chinese smartphone maker
Realme intends to release 5G-capable devices in India in 2022 for just USD 135. This trend will increase the smartphone adoptions
in the region, which will indirectly have a positive impact on the Food Platform to Consumer Delivery Market in the region. 
-  Mobile operators of all sizes are increasingly embracing open RAN solutions for network deployment and operation, signaling a
paradigm shift in the mobile industry's network infrastructure models. Operators in the Asia Pacific have different reasons for
implementing open RAN including lowering network deployment and operation costs, particularly in low ARPU market situations
like those in rural communities. For example, Axiata Group aims to close the digital divide in rural Malaysia, Indonesia, and Sri
Lanka by launching commercial open RAN networks by the end of 2021 with extensive installations. Axiata's partners in its open
RAN concept include Mavenir, Parallel Wireless, and systems integrator Infosys. This is driving the Internet Penetration across the
region and with this increased accessibility the no of users for Food Platform to Consumer Delivery Applications is increasing in
the region. 
-  In addition, Indosat Ooredoo has teamed up with the Telecom Infra Project (TIP) and Parallel Wireless to carry out a 4G Open
RAN field trial. To develop open-RAN compliant technologies for its 5G networks, NTT Docomo collaborated with Samsung to
provide users with better 5G services. To launch a 5G network, state-owned National Telecom (NT) has teamed up with Mavenir,
5GCT, and Cisco to open RAN smart city initiative in Thailand's Ban Chang. These all are showing the trend of internet penetration
in the region, which is indirectly driving the market. 
-  The Covid-19 pandemic over the past two years has shown how crucial connectedness is to society's well-being. As a result,
ensuring that everyone has access to high-quality, affordable connectivity has risen to the list of priorities for governments in the
Asia Pacific and beyond. Mobile connectivity was a lifeline for people and communities during the pandemic, especially for those
who had little or no access to traditional types of connectivity. This has impacted the consumers' mindset and enhanced the trust
level for online purchases, which is indirectly driving the market in the region. 
-  According to GSMA, 1.23 billion people in Asia and the Pacific have mobile internet subscriptions by the end of 2021. This
amounted to 44% of the total population in the area. Up to 2025, an additional 264 million individuals are anticipated to sign up
for mobile internet for the first time, bringing the total number of internet subscribers to 1.49 billion, which is equal to 52% of the
population in the region. 

Rising Purchasing Power and Immense younger Population in the Region

-  A distinctive and varied collection of economies that serve as a model of the world may be found in Asia and the Pacific region.
Along with very small island economies, landlocked economies, and some of the most populated economies in the world, it
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contains. Additionally, it covers lower-middle-income to high-income economies with a broad variety of statistical capabilities.
Emerging economies such as China, India, and Indonesia with developed countries such as Japan, Singapore, and South Korea are
contributing to the regions' increasing purchasing power.
-  The increasing purchasing power in the region is causing the people's demand for varieties of foods. Through Food Platform to
Consumer Delivery, users can have multiple opportunities for food selections. According to Rabobank, Asian consumers' food
spending is expected to double by 2030, creating a huge opportunity for investors to provide customers with healthier and more
environmentally friendly options.
-  In addition, according to the group's "Asia Food Challenge Report 2021," food spending in the region will reach USD 8 trillion by
the beginning of the next decade, up from USD 4 trillion in 2019, becoming the largest food and beverage market in the world. It
indirectly enhances the Food Platform to Consumer Delivery Market because most of the customers are preferring to buy foods
through online delivery platforms.
-  The customers in the region are giving priority to the quality of food with the increasing economies. To increase the level of trust
among the customers, companies are trying to add their service offerings. For instance, Food panda introduced Green Label, a
first-of-its-kind program by a Singaporean food delivery service to advance the sustainability movement through a restaurant
certification program.
-  According to UNICEF report, a quarter of the world's adolescents live in the East Asia and Pacific region, which is about 329
million. Being more connected, knowledgeable, and eager to offer new perspectives, young people in the region play an important
role as change agents. This is driving the APAC Food Platform to Consumer Delivery Market because the young population is
generally tech friendly and prefers the online mode of food purchasing.

APAC Food Platform-to-Consumer Delivery Industry Overview

Due to the presence of various global and regional players in the market the competition among the companies is very high. Due
to the trend of startups, many emerging players are coming up in the market and making it more dynamic. Companies are trying
to acquire the market share through various business strategies such as brand promotions, and discount coupon offerings.

-  August 2022: Hands-On Trades Private Limited, a provider of storage and auxiliary services for Blinkit, has been acquired by
Zomato Hyperpure Private Limited, the food delivery service's business-to-business (B2B) restaurant supply division. Zomato
intends to begin integrating Blinkit after the acquisition, beginning with customers and delivery fleets. It might also think about
transferring Blinkit to the Zomato app. 
-  August 2022: GoFood, an online food delivery service, has been launched on the Tokopedia app by GoTo Group, the combined
company of Indonesian internet companies Gojek and Tokopedia, to capitalize on integration synergies. The service is currently
accessible in the Greater Jakarta region, where customers can also utilize the GoPay e-wallet to make payments. 

Additional Benefits:

 -  The market estimate (ME) sheet in Excel format 
-  3 months of analyst support  
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