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Report description:

Japan television Market is projected to withess a CAGR of 2.81% during the forecast period FY2026-FY2033, growing from USD
5.73 billion in FY2025 to USD 7.15 billion in FY2033F, owing to technological innovation, consumer preferences, government
policies, and competitive dynamics. One of the principal drivers is the fast pace of display technology progress, specifically the
adoption of 4K and 8K Ultra HD TVs.

Japan is at the forefront worldwide for 8K broadcasting, led by NHK's (Japan Broadcasting Corporation) BS8K channel, and key
events such as the Tokyo Olympics and Osaka Expo 2025 later are driving the demand for high-definition TVs. For instance, in
December 2023, Paramount+ launched in Japan, teamed up with JCOM Co., Ltd. and WOWOW INC. JCOM stands out as one of the
leading cable TV operators and broadband internet providers in Japan, while WOWOW has been the go-to premium pay channel
for years in the market. Consumers increasingly choose premium screens such as OLED and QLED due to their high image quality.
Still, smart TV technologies such as Al-enabled voice control and effortless connectivity to streaming services such as Netflix and
native services like U-NEXT have become the norm expectations. Government policies also have an essential role, with digital
broadcasting (ISDB-T) and energy-saving TVs being fostered by policies influencing the market. The transition from analog to
digital broadcasting has spurred upgrades, while stringent energy regulations compel manufacturers to create environmentally



friendly models, such as televisions with 5-star energy savings. Furthermore, Japan's robust domestic brands sustain consumer
loyalty through innovative R&D and collaborations with content creators. These drivers and sustainability trends are expected to
sustain growth in this mature yet innovation-driven market.

Advancements in Technology Driving the Japan Television Market

The Television market of Japan is being reshaped by lightning-fast technology growth, making it a world leader in leading-edge
display technologies. The trend toward ultra-high-definition formats, including 4K and 8K resolution, is one key driver of growth,
with Japan leading the development of 8K broadcasting. Another growth-inducing technology is the rapid move toward OLED and
QLED TVs, with more excellent contrast, richer blacks, and more intense colors than their traditional LCD/LED counterparts. In
addition, MicroLED technology is the next wave on the horizon, offering even better brightness and lifespan. Smart TV
functionality is also advancing rapidly, with Al-driven features such as voice control (Google Assistant, Alexa) and personalized
content recommendations becoming mainstream. Beyond hardware, innovation in broadcasting and content delivery is
influencing the market. As Japan keeps innovating television technology from 8K broadcasting to Al-based viewing, the market
continues to lead the pack in terms of innovation, with its maturity being offset by consistent growth.

For instance, in July 2023, TCL Electronics Holdings Limited rolled out the TCL 98C955 4K Quantum Dot Mini LED TV in Japan. This
TV features a Mini LED backlight that TCL has specially developed, and it has four times the local dimming zones compared to the
(845 series, making for an even better viewing experience.

Premium Consumer Preferences Driving the Japan Television Market

Japan's TV market is unique in having sophisticated buyers who value the latest technology, better craftsmanship, and brand
reputation over price. This status-oriented preference for quality products has established a distinct market system wherein pricey
features and new product designs lead to buying decisions. Design, and not just functionality, also becomes a key factor, with
thin, minimalist TVs that fit well in contemporary Japanese decor becoming popular. Brands respond to this penchant with skinny
bezels, hovering stands, and even transparent OLED screens that seamlessly integrate into living rooms. Brand loyalty, especially
to domestic brands, is another strong factor. Japanese consumers consider local brands reliable for their repair service,
maintenance, and compatibility with local content. The development of smart home ecosystems has yet further strengthened
premium TV inclinations. High-end families increasingly demand Al-powered voice management, smooth integration with loT
devices, and gaming and cloud-based streaming service integration like NVIDIA GeForce Now and Xbox Cloud Gaming, which have
further increased demand for high-refresh-rate TVs with minimal input lag. Dolby Vision, IMAX Enhanced, and high refresh rates
(120Hz and above) are no longer amenities but norms. Japan's complete switchover to digital terrestrial broadcasting (ISDB-T) has
enhanced signal quality, whereas streaming services such as Netflix, Amazon Prime (Amazon.com, Inc.), and domestic offerings
(U-NEXT, ABEMA) fuel demand for internet-enabled TVs. For instance, in April 2025, Amazon Prime Video (Amazon.com, Inc.)
launched an Apple TV+ add-on in Japan. The aim is to bring Prime Video customers an even more incredible selection of TV shows
and films, all in one app experience. As people keep voting for quality over price, manufacturers will continue to stretch the limits
to fulfill Japan's high standards, making it one of the world's most advanced and trend-setting television markets.

QLED Display Type is Dominating the Growth of the Market

The Japanese television industry is undergoing a significant movement toward QLED (Quantum Dot LED) technology, which is the
driving force in the expansion of the sector. Although OLED displays have enjoyed popularity for many years due to their rich
blacks and cinematic appeal, QLED is picking up impressive momentum due to its outstanding brightness, stunning colors, and
cost competitiveness. With quantum dot technology providing more peak brightness (over 1,500 nits) and larger color gamuts,
QLED is superior in high-lit Japanese houses and optimizes top shows such as anime and sports coverage. One benefit is that it's
very durable, unlike OLED panels, QLED panels do not have burn-in risks, so they are perfect for viewers who watch many news or
video games with stationary components. The affordability of the technology, more so than other OLED models, has appealed
explicitly to Japanese consumers who weigh quality expectations against costs. The recent rollout of Mini-LED QLED technology,
which improves contrast by having smaller dimming zones, has further reduced the gap in performance with OLED. With 8K QLED
TVs becoming more mainstream and Al upscaling enhancing lower-quality content, the QLED display is set to dominate Japan's
television market.

For instance, in January 2025, Panasonic Corporation, the renowned Japanese electronics company, has just rolled out its flagship
Z95B Series OLED TV for 2025, which comes with a built-in Amazon Fire TV. The new high-end Panasonic TV also supports Apple



AirPlay and Apple Home.

Future Market Scenario (FY2026 - FY2033F)

-(The shift to 5G networks will improve streaming performance, enabling ultra-HD and 8K video content, which is expected to
further boost market growth.

-The increasing demand for high-quality content, including anime and live streaming, is driving market expansion.
-OManufacturers are focusing on developing high-resolution TVs with 4K and 8K technology to meet consumer demands for superior
picture quality.

Key Players Landscape and Outlook

The Japanese television market is characterized by a diverse landscape of key players, including both domestic and international
brands. Domestic players have traditionally been prominent in the TV market. Key drivers of this growth include advancements in
display technologies such as OLED and QLED, Al-driven features, and the adoption of 4K and 8K resolutions. The integration of
smart home technologies and OTT streaming services is also becoming increasingly important. Despite these growth prospects,
the market faces challenges such as high prices and limited content availability for advanced resolutions like 8K. However, as
infrastructure and content expand, both consumer and industrial sectors are expected to increasingly adopt UHD technologies,
positioning the market for continued innovation and expansion.

For instance, in May 2022, Sony Corporation unveiled a 63-foot 16K super-resolution TV in Japan. Massive pixel count can
showcase images with incredible detail, far surpassing what regular TVs can offer. That means viewers can watch it from a close
distance without any blurring of images for a completely immersive feeling.
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