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Report description:

Golf shoes market is projected to witness a CAGR of 4.73% during the forecast period 2025-2032, growing from USD 10.15 billion
in 2024 to USD 14.69 billion in 2032 due to several reasons such as increasing golf participation, rising popularity among younger
players and innovations in comfort and performance. Premiumization, sustainability trends and expanding female golfer
demographics further boost demand for golf shoes. Golf tourism, urban golf facilities and e-commerce channels have enhanced
accessibility which further fuels market expansion. With growing interest in golf worldwide, the market is expected to see
continued innovation and revenue growth.

For instance, in May 2023, FootJoy launched the HyperFlex Carbon golf shoes that feature carbon technology for improved support
and stability. They have been credited with their safe fitness and balance by targeting primary performance features cherished by
golfers, which signifies the dynamic performance of the golf shoe industry with top players always developing new things to
address changing consumer needs and performance requirements.

Increasing Golf Participation Worldwide is Driving Market Expansion

The growing world engagement in playing golf is the most important factor driving the demand for golf shoes since more
participants in the sport need quality performance, comfortable and stylish shoes. The global number of golfers has exploded with
nations such as the United States having more than 41 million active golfers in 2023. This increase goes beyond the normal
strongholds such as North America and Europe with Asia-Pacific notably China, South Korea and India experiencing a massive
surge in golf courses and amateur golfing.

Government spending on golf tourism and infrastructures such as Saudi Arabia's Vision 2030 project to construct world-class golf
courses which again facilitate market growth. Increased interest in golf by the younger population also has an important role.



Social media influencers, YouTube golf vioggers and city golf experiences such as Topgolf and indoor golf simulators have opened
up the sport to millennials and Gen Z. These younger golfers are looking not just for high-performance footwear, but also
fashion-forward and casual golf shoes that can be used on and off the course.

Additionally, increasing female participation is shaping the market. Women's golf has grown by 15-20% over the past five years,
which promotes brands to introduce gender-specific designs with enhanced comfort and aesthetic appeal.

As more people take up recreational activities and professionally demand technologically advanced products, stylish and
comfortable golf shoes continue to grow pushing brands like Nike, Adidas and Footjoy to innovate with waterproofing, lightweight
materials and sustainability-focused designs. For instance, October 2024, in Sweden the number of active golfers organized by the
Swedish Golf Federation has reached 5,06,000 which makes golf as the third largest sports in the country which will directly boost
the demand for golf shoes.

Proliferation of Sustainability and Eco-Friendly Footwear is Driving Market Growth

The increased interest in sustainability and environmentally friendly footwear is largely influencing the golf shoe market, with
consumers getting increasingly aware of their environmental footprint. Contemporary golfers, especially younger demographics,
are giving greater priority to brands that support sustainability in their product offerings. Adidas, ECCO and Puma, among others,
are meeting the challenge with creative designs utilizing recycled content, bio-based leather substitutes and water-conserving
manufacturing processes to lower their carbon footprint. For instance, Adidas has launched golf shoes made from recycled ocean
plastic as part of its "End Plastic Waste" campaign whereas ECCO uses sustainable leather tanning methods that consume less
chemical and less water. This move is in tune with larger movements in the athletic footwear sector where environmentally
friendly customers are willing to spend more on green products.

Moreover, sustainability is not only impacting product innovation in terms of materials. Golf shoe producers are concentrating on
longer-lasting, biodegradable and repairable models that minimize waste and promote circular fashion habits. In some instances,
brands are even venturing into carbon-neutral production units which further increase their popularity among
environment-conscious golfers.

Golf tournaments and courses also embracing sustainability programs that indirectly create demand for environmentally friendly
golf shoes. The R&A's Golf Course 2030 program encourages golfing to be more environmentally responsible, which encourages
golfers to opt for sustainable clothing and equipment.

While sustainability as a criterion in purchasing by which brands which take an emphasis on environmental production techniques,
materials and business responsibilities tend to see heightened demand is enhancing their standing in the increasing golf shoe
industry.

As sustainability becomes a key factor in purchasing decisions by which brands that prioritize eco-friendly production methods,
materials and corporate responsibility are likely to see increased demand are strengthening their position in the growing golf shoe
market. For instance, in February 2025, Puma elevated its sustainability efforts with Vision 2030 which encompasses ambitious
climate targets and projects. The company has received approval from the Science Based Target Initiative (SBTi) for its 1.5-degree
climate goal reflecting its commitment to environmental responsibility.

Spiked Shoes Segment is Leading the Market Share

The spiked shoes segment has cemented its dominance with strong statistics in the market. Due to its superior performance,
stability and traction. Designed with cleats or soft spikes these shoes provide better grip on various terrains particularly on wet or
uneven golf courses. This feature makes them the preferred choice among professional golfers and serious amateurs who
prioritize stability during swings and movement across the course.

Leading golf shoe manufacturers including Footjoy, Adidas, Nike and Puma continue to innovative in this segment by integrating
advanced materials, waterproofing technologies and lightweight designs to enhance comfort without compromising performance.
The use of soft spikes which offer better flexibility and course-friendliness compared to traditional metal spikes has further
contributed to their popularity.

Despite the rise of spike less golf shoes which appeal to casual and younger golfers due to their versatility, spiked shoes remain
the top choice for competitive players. Many major golf tournaments and professionals' circuits still see a higher percentage of
players wearing spiked shoes which shows their dominance.

The future of spiked golf shoes looks strong as manufacturers continue to improve durability, comfort and eco-friendly materials



which addresses growing sustainability concerns. With a steady demand from dedicated golfers and ongoing technological
advancements, the spiked shoe segment is expected to maintain its market leadership in the coming years. For instance, in
February 2024, Under Armour introduced the Drive Pro golf shoe which is developed in collaboration with Softspikes. This design
features a directional traction system aimed at enhancing players performance by optimizing natural swing mechanics.

North America Region is Dominating the Golf Shoes Market Share

North America is asserting its leadership in the international golf shoes market. Because of several interconnected elements that
form a strong ecosystem for sport. The region has a mature golf culture with millions of active players in nations such as the
United States and Canada. This broad-based popularity generates steady demand for high-performance golf equipment such as
specialized footwear. Large brands such as FootJoy, Nike and Adidas have built robust market presence by utilizing sophisticated
technologies and aggressive marketing campaigns that appeal to North America golfers. These brands keep innovating by
incorporating features such as improved traction systems, water-resistant materials and light designs that satisfy the performance
demands of professionals and amateurs alike.

The strong levels of disposable incomes and sports-oriented lifestyle common in North America have also pushed the market
further. Golf is not only considered a competitive sport but also as a pastime and a status symbol. This cultural connotation has
resulted in heavy investments in golf infrastructure such as world-class courses and elite country clubs and hence creating an
expanded market for premium golf shoes.

Also, the area enjoys an extensive distribution chain and efficient retail channels that include online and ensure that recent
models are quickly delivered to the consumer. In addition, sponsorship agreements, as well as endorsement by professionals, are
more vibrant in North America and are driving consumer behavior as well as fashion trends in golf wear. For instance, in February
2025, Puma's Phantomcat nitro which incorporates nitro foam technology which is previously successful in their running shoes to
provide golfers with improved responsiveness and comfort. The shoe also boasts a sleek, full-grain leather design with a one-year
water protection guarantee which reflects PUMA's commitment to innovation in spiked golf footwear.

Future Market Scenario (2025 [] 2032F)

[Minnovations in materials and design such as lightweight construction and waterproof features have improved traction, and
breathable fabrics are enhancing performance and comfort which will boost the market demand.

[Mincreased accessibility through public courses and inclusive programs has led to a surge in golf participation worldwide,
particularly among younger demographics and women.

[OThe rise of e-commerce platforms and digital marketing strategies is expected to play a crucial role in expanding the reach of golf
shoes globally.

Key Players Landscape and Outlook

Continuous innovation characterizes the landscape of golf shoes globally, as companies compete to outperform one another in
terms of performance optimization and material advancements. The market prognosis remains positive, owing to the increasing
participation in golf worldwide and the proliferation of sustainable and eco-friendly footwear. Golf shoes manufacturers globally
are focused on sustainability practices and enhanced comfort and performance, which will likely define the industry's future.
Collaborations and developing technologies are projected to increase competition in this fast-paced market. For instance, in June
2024, Nike unveiled the Air Pegasus 89 G [JAccept and Embrace[] golf shoes, which are designed to deliver superior traction and
stability with inspiration drawn from North Carolina's color palette.
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