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Report description:

India reusable bottle market is projected to witness a CAGR of 6.75% during the forecast period FY2025-FY2032, growing from
USD 860.10 million in FY2024 to USD 1450.41 million in FY2032. The reusable bottle market in India is experiencing significant
growth, driven by environmental issues, rising health consciousness, and regulatory and government initiatives to reduce plastic
waste. The severe impact of plastic pollution is raising environmental concerns among consumers. India produces a large quantity
of plastic waste, which has led consumers to prefer sustainable alternatives, such as stainless steel, glass, and BPA-free reusable
bottles. Government regulations and the banning of single-use plastics solidify this shift. Programs such as Swachh Bharat Mission
and Extended Producer Responsibility (EPR) policies encourage the use of eco-friendly alternatives. For instance, in December
2024, The Southern Bench of the National Green Tribunal (NGT) in India directed Aavin, the largest dairy cooperative, to explore
the possibility of utilizing reusable plastic bottles for milk packaging.

Moreover, health consciousness has become a priority, people are aware of all the chemicals considered dangerous, such as
Bisphenol A (BPA) in plastic bottles, and they tend to choose safer reusable alternatives. Rapid urbanization and changing lifestyle
habits elevate the demand for convenient and portable hydration solutions, particularly among active individuals. Brands are
constantly innovating with more features such as insulations, in-built filters, and customizable designs which appeal to consumers
looking for product options that meet their individuality. Overall, these factors will keep the Indian reusable bottle market growing,
providing enormous opportunities for brands undertaking sustainability and innovation.

Rising Health Consciousness Expands the India Reusable Bottle Market Demand



India's rising consumer health consciousness is majorly expanding the demand for reusable bottles as people increasingly become
aware of the health risks of common plastic bottles. This is due to cancer-causing chemicals, such as Bisphenol A (BPA), in plastic
bottles, which can get transferred into water and beverages, especially when exposed to heat. Currently, studies that have linked
BPA to health issues such as hormonal imbalances and chronic diseases have made consumers opt for safer alternatives. The
most popular reusable bottle made from stainless steel, glass, and BPA-free plastics is perceived as a healthier option, promoting
their sales. Surging health consciousness is the reason behind the growth of the reusable bottle market in India. As consumers
focus on safer, non-toxic, and sustainable hydration solutions, the demand for reusable bottles will continue to rise with fitness,
wellness, and environmental awareness trends.

For instance, in October 2023, the All-India Institute of Medical Sciences (AIIMS) established a bottling plant to provide drinking
water on campus in reusable glass bottles. This initiative is part of an effort to eliminate single-use plastic per the Center's
directives.

Government Initiatives Boost India Reusable Bottle Market Growth

Government initiatives have acted as key catalysts to fuel the expansion of the market for reusable bottles in India in its fight
against plastic pollution and environmental degradation. A major measure has been banning single-use plastics across states and
union territories. These bans, mandated by the Central Pollution Control Board (CPCB), involve disposable plastic articles, such as
bottles, encouraging using sustainable alternatives, and reusable bottles. The Swachh Bharat Mission (Clean India Campaign) has
also called for waste minimization and consumption of eco-friendly products, indirectly leading to an increased demand for
reusable bottles. The government also implemented EPR, or Extended Producer Responsibility regulations, where producers must
be responsible for managing the entire lifecycle of their plastics, from waste collection to recycling.

For instance, in December 2024, the Forest and Environment Department in Gujarat launched a program to supply hygienic
reusable glass water bottles at the state secretariat, aiming to eliminate the use of plastic bottles. This has nudged companies to
find sustainable packaging solutions, such as reusable bottles.

Stainless-Steel Bottles Dominate India Reusable Bottle Market

Stainless-steel bottles have emerged as the dominant segment in the India reusable bottle market, capturing a significant share
due to their durability, functionality, and eco-friendly appeal. Their popularity is driven by several factors that align with the
preferences and needs of Indian consumers. One of the primary reasons for their strong holding is their durability and longevity.
This ensures that stainless steel bottles are made from a non-conductive substance and can survive rough handling even at
schools, offices, gyms or during outdoor activities, unlike plastic or glass bottles, they are less prone to breaking or cracking,
which appeals to cost-conscious consumers seeking long-term values. Its value proposition extends beyond the aforementioned.
Double-walled vacuume-insulated stainless-steel bottles are efficient at keeping hot and cold liquids warm or chilled for a much
longer time. Since stainless steel bottles are used and reused several times, are recyclable, and reduce the generation of plastic,
their demand goes up with rising environmental awareness, which is augmented by government moves to curb the misuse of
plastic.

For instance, in April 2024, The Ministry of Commerce and Industry implemented a requirement for mandatory Bureau of Indian
Standards (BIS) certification for reusable insulated flasks and containers. This regulation will impact bottles made from materials
such as copper, stainless steel, and aluminum.

Future Market Scenario (FY2025 - FY2032F)

-JRising health consciousness, particularly regarding the harmful effects of chemicals such as BPA in plastic bottles, will drive
consumers toward safer, reusable options.

-JEnvironmental awareness campaigns by NGOs, government bodies, and private organizations will continue to highlight the
benefits of reusable bottles, influencing consumer behavior.

-OManufacturers will focus on innovative designs and materials to cater to diverse consumer needs.

Key Players Landscape and Outlook

The outlook for the India reusable bottle market seems bright, with enormous growth potential being an excellent attribute,
supported by increasing environmental consciousness, government regulations, and health awareness. Market growth would be
very high in the following decade and there would be opportunities to penetrate rural areas as well, as people become more
conscious of plastic pollution and health benefits. Further attractions will be seen through technological advancement in smart



bottles that track hydration, while collaboration between brands, NGOs, and government bodies will increase the usage of
reusable bottles in sustainability campaigns. Featuring a mix of domestic and international players catering to diverse consumer
segments, domestic brands will continue to lead the mass market, and international players will continue to address the premium
market. The market shall continue to feel an increase in competition, innovation, collaboration, acquisition, and diversification due
to sustainability and health consciousness driving the growth factors.

For instance, in October 2024, Lakme, in collaboration with the Fashion Design Council of India (FDCI) and designer Pero, unveiled
a unique design for reusable water bottles. These bottles are prominently displayed throughout the venue at Lakme Fashion Week
x FDCI, as part of a strategic effort to address water wastage and lessen the dependence on single-use plastic bottles.
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