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Market Overview

The India Smartphone Market was valued at USD 54.67 Billion in 2024 and is projected to reach USD 78.89 Billion by 2030,
growing at a CAGR of 8.23% during the forecast period. The market is experiencing rapid growth due to several converging
factors, including increasing internet accessibility, urbanization, and the growing affordability of smartphones. Affordable mobile
data plans and the availability of feature-rich yet budget-friendly devices from both domestic and global brands have broadened
smartphone penetration, particularly in rural and semi-urban areas. Government initiatives such as Digital India are playing a vital
role in encouraging digital adoption. Simultaneously, the rise of mobile-based services across education, healthcare, digital
payments, and e-commerce is increasing dependency on smartphones in everyday life. As consumers seek upgraded devices to
meet their evolving digital needs, India's vibrant ecosystem positions the country as one of the fastest-expanding smartphone
markets globally.

Key Market Drivers

Rising Internet Penetration Across the Region

The increasing internet penetration across India is a major driver accelerating the growth of the smartphone market. According to
the Internet and Mobile Association of India (IAMAI), the country's internet user base is projected to exceed 900 million by 2025,
largely fueled by the growing consumption of digital content in Indic languages. Government programs like Digital India and
significant investments in telecom infrastructure have expanded internet access to rural and remote regions. Affordable 4G data
plans from major telecom providers have also reduced the cost of internet access, promoting smartphone use among a broader
population. The surge in mobile-based activities-ranging from online learning and banking to social networking and video



streaming-is boosting the demand for internet-enabled, high-performing smartphones. As new users go online, the market for
accessible, reliable smartphones continues to grow, reinforcing the central role of connectivity in shaping India's digital
transformation.

Key Market Challenges

Supply Chain Disruptions

Supply chain disruptions pose a considerable challenge to the India smartphone market, impacting both product availability and
pricing. The industry depends heavily on imported components like semiconductors, displays, and batteries from countries such
as China, Taiwan, and South Korea. Global disruptions stemming from the COVID-19 pandemic, geopolitical tensions, and
semiconductor shortages have highlighted these dependencies, causing production delays and cost increases. These challenges
result in limited availability, especially for high-demand budget models, and delay product launches. In addition, logistics issues,
including rising freight charges and port congestion, further strain the supply chain. Smaller brands are particularly vulnerable due
to weaker procurement capabilities and limited inventory buffers. Although the Indian government is promoting domestic
production through initiatives like "Make in India," local manufacturing capabilities are still evolving. Until the domestic supply
chain matures, the industry remains sensitive to global disruptions, impacting consistent growth and market stability.

Key Market Trends

Offline Retail Expansion

A prominent trend in the India smartphone market is the growing emphasis on offline retail expansion. As of 2022, offline retail
sales in India surpassed USD 1.6 trillion, highlighting the importance of physical retail in consumer purchasing behavior.
Consumers, especially in the premium segment, prefer to physically evaluate smartphones before making purchase decisions. In
response, brands like Vivo and Realme are strengthening their offline presence through exclusive brand outlets and wider
distributor networks. This approach provides customers with hands-on experiences, personalized service, and immediate access
to new products. The offline model also facilitates stronger customer engagement and trust, particularly in Tier Il and Tier Il cities.
With brands investing in retail infrastructure and customer service, offline channels are becoming a vital strategy to enhance
brand visibility and expand market reach across diverse geographies.

Key Market Players

- Realme Mobile Telecommunications Co., Ltd

- Oppo Mobiles India Private Limited

- Nokia Corporation

- G-Mobile Devices Pvt. Ltd

- Motorola Mobility LLC

- Sony India

- OnePlus Technology India Pvt. Ltd

- ASUSTeK Computer Inc

- Samsung Electronics Co., Ltd

- Apple Inc

Report Scope:

In this report, the India Smartphone Market has been segmented into the following categories, in addition to the industry trends
which have also been detailed below:

- India Smartphone Market, By Operating System:

o Android

0i0S

o Others

- India Smartphone Market, By Display Technology:

o LCD

o OLED

0 AMOLED

o Others



- India Smartphone Market, By Distribution Channel:

o Multi-Brand Store

o Exclusive Store

0 Online

o Others

- India Smartphone Market, By Region:

o North

o South

o East

0 West

Competitive Landscape

Company Profiles: Detailed analysis of the major companies present in the India Smartphone Market.
Available Customizations:

India Smartphone Market report with the given market data, TechSci Research offers customizations according to a company's
specific needs. The following customization options are available for the report:

Company Information

- Detailed analysis and profiling of additional market players (up to five).
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