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Report description:

Market Overview

The Asia Pacific Makeup Base Market was valued at USD 4.83 billion in 2024 and is anticipated to reach USD 6.10 billion by 2030,
growing at a CAGR of 4.03% during the forecast period. This growth is driven by rising disposable incomes, expanding
urbanization, and increasing beauty consciousness among consumers-particularly millennials and Gen Z. Urban consumers,
influenced by social media and global beauty trends, are seeking high-performance base products such as foundations, primers,
and BB/CC creams that offer skincare benefits alongside cosmetic coverage. Lightweight, long-lasting, and natural-finish
formulations are in high demand, reflecting a preference for multifunctional beauty routines. Additionally, the popularity of
K-beauty and J-beauty has heavily shaped product innovation across the region, further strengthening market momentum. Brands
are focusing on inclusive shade ranges, clean formulations, and eco-conscious packaging to meet diverse consumer preferences
and sustainability expectations.

Market Drivers

Rising Disposable Income and Urbanization

The rapid economic development in countries like China, India, Indonesia, and Vietnam has led to a surge in disposable incomes,
allowing consumers to increase spending on personal care and cosmetics. This, combined with accelerated urbanization, has
introduced more people to contemporary beauty trends and standards.

Urban centers offer enhanced accessibility to cosmetic products through retail outlets, beauty salons, and e-commerce platforms,
encouraging exploration and adoption of makeup base items. The growing presence of working women in cities also contributes to
demand for professional-looking, skin-enhancing products such as primers, BB creams, and foundations. These socioeconomic and



lifestyle changes are creating fertile ground for sustained market expansion.

Key Market Challenges

Diverse Consumer Preferences and Skin Tones Across the Region

A major challenge in the Asia Pacific makeup base market is addressing the region's wide range of skin tones, cultural
preferences, and beauty standards. The vast ethnic and geographic diversity means that products successful in one market may
not resonate in another.

For example, East Asian consumers may prefer lighter shades and matte finishes, while South and Southeast Asian consumers
may favor deeper shades and dewy textures. Many brands have yet to fully cater to this diversity, limiting their market reach. The
need for localized R&D, customized marketing strategies, and inclusive shade ranges presents a significant investment, especially
for international brands looking to scale regionally.

Key Market Trends

Increasing Demand for Natural, Clean, and Vegan Formulations

A rising focus on ingredient transparency, ethical sourcing, and environmental responsibility is driving consumer demand for clean
and vegan beauty products. In the makeup base category, this translates to growing preference for formulas free from harmful
chemicals like parabens, sulfates, and synthetic fragrances.

Consumers-especially millennials and Gen Z-are prioritizing cruelty-free and eco-conscious options. Brands are responding by
reformulating products with plant-based ingredients and minimalistic packaging while emphasizing the inclusion of skin-beneficial
components such as green tea, niacinamide, and aloe vera. Products that nourish the skin while providing cosmetic coverage are
gaining popularity, making clean beauty a dominant influence in the Asia Pacific makeup base market.

Key Market Players

- Shiseido Co., Ltd.

- Amorepacific Corporation

- L'Oreal Singapore Pte Ltd

- SAEM International Co., Ltd.

- Revlon Consumer Products LLC

- Innisfree Cosmetics Pvt. Ltd.

- KOSE Corporation

- TOKIWA Pharmaceutical Co., Ltd.

- Kao Corporation

- LG H&H Co., Ltd. (The Face Shop)

Report Scope:

In this report, the Asia Pacific Makeup Base Market has been segmented into the following categories, in addition to the industry
trends which have also been detailed below:

0 Asia Pacific Makeup Base Market, By Product:

o Foundation

o Concealer

o Powder

0 Primer

0 Asia Pacific Makeup Base Market, By End User:

o Personal

o Professional

[ Asia Pacific Makeup Base Market, By Sales Channel:

o Multi-Branded Stores

o Supermarkets/Hypermarkets

0 Online

0 Specialty Stores

o Others



0 Asia Pacific Makeup Base Market, By Country:

o China

0 Japan

o India

0 South Korea
o Australia

o0 Singapore

o0 Indonesia

0 Rest of Asia Pacific

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the Asia Pacific Makeup Base Market.

Available Customizations:

Asia Pacific Makeup Base Market report with the given market data, TechSci Research offers customizations according to a
company's specific needs. The following customization options are available for the report:

Company Information

[ Detailed analysis and profiling of additional market players (up to five).

Table of Contents:

1. Introduction

1.1. Market Overview

1.2. Key Highlights of the Report

1.3. Market Coverage

1.4. Market Segments Covered

1.5. Research Tenure Considered

2. Research Methodology

2.1. Methodology Landscape

2.2. Objective of the Study

2.3. Baseline Methodology

2.4. Formulation of the Scope

2.5. Assumptions and Limitations

2.6. Sources of Research

2.7. Approach for the Market Study

2.8. Methodology Followed for Calculation of Market Size & Market Shares
2.9. Forecasting Methodology

3. Executive Summary

3.1. Overview of the Market

3.2. Overview of Key Market Segmentations
3.3. Overview of Key Market Players

3.4. Overview of Key Country

3.5. Overview of Market Drivers, Challenges, and Trends
4. Voice of Customer

4.1. Brand Awareness

4.2. Factor Influencing Purchase Decision

5. Asia Pacific Makeup Base Market Outlook
5.1. Market Size & Forecast

5.1.1. By Value



5.2. Market Share & Forecast

5.2.1. By Product (Foundation, Concealer, Powder, Primer)
5.2.2. By End User (Personal, Professional)
5.2.3. By Sales Channel (Multi-Branded Stores, Supermarkets/Hypermarkets, Online, Specialty Stores, Others)
5.2.4. By Country

5.2.5. By Company (2024)

5.3. Market Map

6. China Makeup Base Market Outlook
6.1. Market Size & Forecast

6.1.1. By Value

6.2. Market Share & Forecast

6.2.1. By Product

6.2.2. By End User

6.2.3. By Sales Channel

7. Japan Makeup Base Market Outlook
7.1. Market Size & Forecast

7.1.1. By Value

7.2. Market Share & Forecast

7.2.1. By Product

7.2.2. By End User

7.2.3. By Sales Channel

8. India Makeup Base Market Outlook

8.1. Market Size & Forecast

8.1.1. By Value

8.2. Market Share & Forecast

8.2.1. By Product

8.2.2. By End User

8.2.3. By Sales Channel

9. South Korea Makeup Base Market Outlook
9.1. Market Size & Forecast

9.1.1. By Value

9.2. Market Share & Forecast

9.2.1. By Product

9.2.2. By End User

9.2.3. By Sales Channel

10. Australia Makeup Base Market Outlook
10.1. Market Size & Forecast

10.1.1. By Value

10.2. Market Share & Forecast

10.2.1. By Product

10.2.2. By End User

10.2.3. By Sales Channel

11. Singapore Makeup Base Market Outlook
11.1. Market Size & Forecast

11.1.1. By Value

11.2. Market Share & Forecast

11.2.1. By Product



11.2.2. By End User

11.2.3. By Sales Channel

12. Indonesia Makeup Base Market Outlook
12.1. Market Size & Forecast

12.1.1. By Value

12.2. Market Share & Forecast

12.2.1. By Product

12.2.2. By End User

12.2.3. By Sales Channel

13. Market Dynamics

13.1. Drivers

13.2. Challenges

14. Market Trends & Developments
14.1. Merger & Acquisition (If Any)
14.2.  Product Launches (If Any)

14.3. Recent Developments

15. Porters Five Forces Analysis

15.1. Competition in the Industry
15.2. Potential of New Entrants

15.3.  Power of Suppliers

15.4. Power of Customers

15.5. Threat of Substitute Products
16. Competitive Landscape

16.1. Company Profiles

16.1.1. Shiseido Co., Ltd.

16.1.1.1. Business Overview

16.1.1.2. Company Snapshot

16.1.1.3. Products & Services

16.1.1.4. Financials (As Per Availability)
16.1.1.5. Key Market Focus & Geographical Presence
16.1.1.6. Recent Developments
16.1.1.7. Key Management Personnel
16.1.2. Amorepacific Corporation

16.1.3. L'Oreal Singapore Pte Ltd

16.1.4. SAEM International Co., Ltd.
16.1.5. Revlon Consumer Products LLC
16.1.6. Innisfree Cosmetics Pvt. Ltd.
16.1.7. KOSE Corporation

16.1.8. TOKIWA Pharmaceutical Co., Ltd.
16.1.9. Kao Corporation

16.1.10. LG H&H Co., Ltd. (The Face Shop)
17. Strategic Recommendations

18. About Us & Disclaimer



SCOTTS

INTERNATIONAL

Asia Pacific Makeup Base Market, By Product (Foundation, Concealer, Powder,
Primer), By End User (Personal, Professional), By Sales Channel (Multi-Branded
Stores, Supermarkets/Hypermarkets, Online, Specialty Stores, Others), By Country,
Competition, Forecast & Opportunities, 2020-2030F

Market Report | 2025-04-25 | 131 pages | TechSci Research

To place an Order with Scotts International:

0 - Print this form

0 - Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:
Select license License Price
Single User License $4000.00
Multi-User License $5000.00
Custom Research License $7500.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |

Company Name* EU Vat / Tax ID / NIP number* |

Address* City* | |

|
|
Job title* |
|
|
Zip Code* |

Country* | |




Date 2025-05-09

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 7/7



