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Report description:

North American tea-based skincare market was valued at USD 67.15 million in 2024 and is projected to reach USD 101.20 million
by 2030, expanding at a compound annual growth rate (CAGR) of 7.14% over the forecast period. This market is witnessing robust
growth, largely fueled by the increasing consumer shift toward natural and organic ingredients in personal care products.
Tea-particularly green, black, and herbal varieties-is highly regarded for its antioxidant, anti-inflammatory, and anti-aging
properties. As consumers increasingly prioritize skincare solutions that deliver health benefits in addition to aesthetic results,
tea-infused products such as moisturizers, serums, cleansers, and masks are gaining popularity. This growing demand is further
supported by rising interest in sustainability and environmentally friendly formulations, positioning tea-based skincare products as
a strong fit with evolving consumer values.

Market Drivers

Increasing Demand for Natural and Organic Skincare Products

A key growth driver for the North American tea-based skincare market is the rising consumer preference for natural and organic
ingredients. Modern consumers are more mindful of the ingredients in their skincare products, increasingly favoring options that
are free from synthetic chemicals, parabens, and artificial fragrances. This shift toward cleaner beauty solutions has led to
heightened demand for formulations featuring plant-based and botanical ingredients, with tea extracts emerging as a standout
component.

Green tea, in particular, is widely recognized for its potent antioxidant properties that help protect the skin against free radical
damage and environmental stressors like pollution and UV exposure. Other tea variants, including black, white, and herbal teas,
offer anti-inflammatory and calming effects that address skin concerns such as acne, redness, and irritation. As more consumers
opt for natural approaches to skin health, tea-based skincare products are well-positioned as a compelling choice, offering both
effectiveness and transparency in ingredients. This trend is especially prominent among millennial and Gen Z demographics, who



place a high value on sustainability and clean beauty.

Market Challenges

Sustainability and Ethical Sourcing

One of the primary challenges facing the tea-based skincare market is ensuring the sustainable sourcing of tea leaves and
managing the environmental footprint of tea cultivation. High-quality tea, particularly green tea, requires specific growing
conditions and considerable agricultural input, which may pose sustainability concerns within the supply chain.

Consumers are increasingly scrutinizing the environmental and ethical aspects of their purchases, particularly in the skincare
industry, which has historically leaned on synthetic and non-sustainable practices. As a result, brands are under mounting
pressure to ensure that their tea ingredients are ethically sourced-grown without harmful pesticides and produced through
environmentally responsible methods.

Market Trends

Rise of Clean Beauty and Non-Toxic Formulations

The clean beauty movement is a dominant trend shaping the North American skincare landscape and closely aligns with the
growth of tea-based skincare products. Consumers are gravitating toward formulations that are free from harmful chemicals,
sulfates, parabens, and synthetic fragrances. Tea-based products, derived from natural and plant-based sources, resonate
strongly with the principles of clean beauty.

Brands are leveraging this trend by emphasizing the purity and safety of their formulations. Many tea-based skincare products
feature streamlined ingredient lists, made with organic, naturally sourced tea extracts and devoid of synthetic additives. These
offerings appeal to health-conscious consumers who seek effective skincare solutions that are both skin-friendly and
environmentally safe.

Key Market Players

-JAmorepacific Corporation.

-[Purity Cosmetics (100% PURE)

-JL'Oreal S.A.

-JUnilever Plc

-Skinyoga International LLP

-[JOrganic Tea Cosmetics Holdings Co Ltd

-JGipefi Cosmetics Inc

-[Virgin Scent, Inc (ArtNaturals)

-JAvon Products, Inc.

-JOrigins Natural Resources Inc.

Report Scope:

In this report, the North America Tea-based Skin Care Market has been segmented into the following categories, in addition to the
industry trends which have also been detailed below:

0 North America Tea-based Skin Care Market, By Product:

o Facial Care

0 Body Care

o Others

0 North America Tea-based Skin Care Market, By Distribution Channel:

o Online

o Offline

0 North America Tea-based Skin Care Market, By Country:

0 United States

o Canada

0 Mexico

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the North America Tea-based Skin Care Market.



Available Customizations:

North America Tea-based Skin Care Market report with the given market data, TechSci Research offers customizations according
to a company's specific needs. The following customization options are available for the report:

Company Information

O Detailed analysis and profiling of additional market players (up to five).
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