SCOTTS

INTERNATIONAL

Indoor 5G Market by Offering, Business Models (Service Provider, Enterprises
(Transportation & Logistics, Commercial Campuses, Government, Healthcare,
Hospitality, Industrial& Manufacturing), and Neutral Host Operators), Region - Global
Forecast to 2030

Market Report | 2025-04-15 | 295 pages | MarketsandMarkets

AVAILABLE LICENSES:
- Single User $4950.00
Multi User $6650.00

Corporate License $8150.00

Enterprise Site License $10000.00

Report description:

The Indoor 5G market is estimated to be USD 17.17 billion in 2025 to USD 46.66 billion in 2030 at a CAGR of 22.1% from 2025 to
2030. The rise of bandwidth-intensive applications drives 5G deployments in stadiums, airports, malls, and offices. With the
increasing adoption of hybrid work models and smart city initiatives, there's a growing demand for seamless indoor 5G coverage.
Technologies like mmWave and small cells address these needs by delivering gigabit speeds in crowded spaces, while
neutral-host networks reduce deployment costs. Urbanization and digitalization trends further push governments and telcos to
prioritize indoor 5G as a critical utility for future-ready infrastructure.

"During the forecast period, the commercial campuses enterprises contributed the largest market share in the indoor 5G market."
The digital transformation acceleration makes commercial campuses consisting of corporate offices, business parks, shopping
malls, and mixed-use developments demand seamless high-speed and ultra-reliable connectivity. The coverage capabilities of
traditional networks fall short when it comes to sufficient indoor delivery due to thick walls, glass facades, and high user density.
Indoor 5G networks resolve these challenges by improving user connection reliability and security and boosting operational
efficiency and user satisfaction. Modern commercial campuses require Indoor 5G to deliver seamless connectivity and increased
productivity while enhancing user experience. The deployment of DAS, together with small cells and private 5G and hybrid
networks, provides flexible solutions tailored to different commercial environments. As businesses embrace smart technologies,
Al, and IOT, indoor 5G will be a critical driver of digital transformation and enterprise innovation.?

"The Training support and maintenance service segment is projected to register the highest CAGR during the forecast period."
The success of indoor 5G networks depends on businesses and service providers providing proper training and continuous support



for smooth deployment, operation and maintenance tasks. Training and support services equip professionals with the necessary
skills to design, implement, troubleshoot, and optimize indoor 5G infrastructure, ensuring reliable network performance in
environments such as offices, malls, hospitals, airports, and stadiums. Support services provide critical support for network failure,
coverage, capacity, and bandwidth issues. Maintenance services include regularly updating the system, occasionally monitoring
the network's performance, and ensuring security checks on the network. This enables enterprises to save their costs on network
downtime or failure. Training services help businesses to educate their workforce on new technologies. Vendors provide 24x7
support through several channels, such as web, email, and telephone. In case of system failure, indoor 5G network providers offer
alternative services to continue business operations. These services are crucial for any deployed network to gain the intended Rol.
The services segment ensures that the network performs at its optimum level to utilize the benefits offered by the network to the
maximum possible extent.

"North America is estimated to have second largest market share during the forecast period".

North America possesses the second largest revenue share in the indoor 5G market. The indoor 5G market in North America is
experiencing rapid growth, driven by increasing demand for ultra-fast connectivity in high-density environments like airports,
stadiums, and enterprise campuses. In 2024, private 5G networks show the most deployment activity in this region, with
manufacturing, healthcare, and logistics being the main beneficiaries. Verizon teamed up with the NFL to deliver 5G
Ultra-Wideband service to more than 30 U.S. stadiums through their partnership. This expansion created opportunities for
real-time analytics and immersive fan engagements. Meanwhile, AT&T has been actively rolling out indoor 5G solutions for
hospitals and universities, emphasizing critical infrastructure reliability.

Breakdown of primaries
The study contains insights from various industry experts, from solution vendors to Tier 1 companies. The break-up of the
primaries is as follows:

-0By Company Type: Tier 1 - 35%, Tier 2 - 40%, and Tier 3 - 25%

-[By Designation: C-level Executives-60%, and Managers - 40%

-[By Region: North America - 30%, Europe - 35%, Asia Pacific - 25%, Middle East & Africa-5%, Latin America-5%

The major players in the Indoor 5G market are Ericsson (Sweden), Huawei (China), Nokia (Finland), Samsung (South Korea), ZTE
(China), CommScope (US), Corning (US), Comba Telecom (Hong Kong), AT&T (US), Airspan Network (US), Fujitsu (Japan), SOLID
(US), Dali Wireless (US), BTI Wireless (US), Sercomm (Taiwan), PCTEL (US), Huber+Suhner (Switzerland), Nextivity (US), JMA
Wireless (US), Proptivity (Sweden), LitePoint, (US), ALCAN (Germany), Extenet Systems (US), LITEON Technology (Taiwan),
Mavenir (US), Maven Wireless (Sweden), and Boingo Wireless (US). These players have adopted various growth strategies, such
as partnerships, agreements and collaborations, new product launches, product enhancements, and acquisitions to expand their
footprint in the Indoor 5G market.

Research Coverage

The market study covers the indoor 5G market size across different segments. It aims to estimate the market size and the growth
potential across different segments, including offering (infrastructure, services), business model, and regions. The study includes
an in-depth competitive analysis of the leading market players, their company profiles, key observations related to product and
business offerings, recent developments, and market strategies.

Key Benefits of Buying the Report

The report will help market leaders and new entrants with information on the closest approximations of the global indoor 5G
market's revenue numbers and subsegments. It will also help stakeholders understand the competitive landscape and gain more
insights to position their businesses better and plan suitable go-to-market strategies. Moreover, the report will provide insights for
stakeholders to understand the market's pulse and provide them with information on key market drivers, restraints, challenges,
and opportunities.

The report provides insights on the following pointers:



Analysis of key drivers (Need for supporting mission-critical applications, Need for supporting mission-critical applications,
Urbanization and Smart City Initiatives, and Enhanced Public Safety through 5G Technology), restraints (Cost Constraints, and
Integration Challenges), opportunities (Emerging Markets and Government Subsidies, Advancements in Technology, and
Deployment of 5G networks) and challenges (Regulatory Compliance, Technological Complexity, User Experience Expectations)
influencing the growth of the Indoor 5G market. Product Development/Innovation: Detailed insights on upcoming technologies,
research & development activities, and new product & service launches in the indoor 5G market. Market Development:
Comprehensive information about lucrative markets - the report analyses the indoor 5G market across various regions. Market
Diversification: Exhaustive information about new products & services, untapped geographies, recent developments, and
investments in the indoor 5G market. Competitive Assessment: In-depth assessment of market shares, growth strategies, and
service offerings of leading players Ericsson (Sweden), Huawei (China), Nokia (Finland), Samsung (South Korea), ZTE (China),
CommScope (US), Corning (US), Comba Telecom (Hong Kong), AT&T (US), Airspan Network (US), Fujitsu (Japan), SOLID (US), Dali
Wireless (US), BTI Wireless (US), Sercomm (Taiwan), PCTEL (US), Huber+Suhner (Switzerland), Nextivity (US), JMA Wireless (US),
Proptivity (Sweden), LitePoint, (US), ALCAN (Germany), Extenet Systems (US), LITEON Technology (Taiwan), Mavenir (US), Maven
Wireless (Sweden), and Boingo Wireless (US).

Table of Contents:

1[JINTRODUCTION[]29

1.1STUDY OBJECTIVES[]29

1.2(0MARKET DEFINITION[]29

1.3[STUDY SCOPE[J30

1.3.1JMARKET SEGMENTATION[30

1.3.2[JINCLUSIONS AND EXCLUSIONS[J30

1.3.30YEARS CONSIDERED[31

1.400CURRENCY CONSIDERED[]31

1.50STAKEHOLDERS[]32

2[JRESEARCH METHODOLOGY[]33

2.1JRESEARCH DATA[33

2.1.1JSECONDARY DATA[]34

2.1.1.1Secondary sources[]34

2.1.2[JPRIMARY DATA[]34

2.1.2.1Breakdown of primary profiles[]35

2.1.2.2[Primary interviews with experts[]35

2.1.2.3[Key insights from industry experts[J35

2.2[JMARKET SIZE ESTIMATION[]36

2.2.1[JBOTTOM-UP APPROACH[]36

2.2.1.10Approach for capturing market share using bottom-up analysis (demand side)[]36
2.2.1.2[IDemand-side analysis[]37

2.2.2[JTOP-DOWN APPROACH[]38

2.2.2.1[JApproach for capturing market share using top-down analysis (supply side)]38
2.2.2.2[Supply-side analysis[]39

2.3[]IDATA TRIANGULATION[40

2.4[JRESEARCH ASSUMPTIONS[J40

30EXECUTIVE SUMMARY[41

40PREMIUM INSIGHTS[J43

4. 10ATTRACTIVE OPPORTUNITIES FOR PLAYERS IN INDOOR 5G MARKET[]43
4.2[JINDOOR 5G MARKET, BY OFFERING[]43



4.3[JINDOOR 5G MARKET, BY INFRASTRUCTURE[]44
4.4[JINDOOR 5G MARKET, BY SERVICE[]44

4.5[JINDOOR 5G MARKET, BY BUSINESS MODEL[]44
4.6[JINDOOR 5G MARKET, BY ENTERPRISE[J45

4.70ASIA PACIFIC: INDOOR 5G MARKET, BY OFFERING AND BUSINESS MODEL[145
5OMARKET OVERVIEW AND INDUSTRY TRENDS[J46
5.1[JINTRODUCTION[]46

5.2[JMARKET DYNAMICS[]46

5.2.1[DRIVERS[J47

5.2.1.1JDemand For energy-efficient and sustainable buildings[j47
5.2.1.2[INeed for supporting mission-critical applications[]47
5.2.1.30Urbanization and smart city initiatives47
5.2.1.4[Enhanced public safety through 5G technology[j48
5.2.2[JRESTRAINTS[]48

5.2.2.1[]Cost constraints[]48

5.2.2.2[]Integration challenges[148
5.2.3[JOPPORTUNITIES[]49

5.2.3.10Emerging markets and government subsidies[]49
5.2.3.2[JAdvancements in technology[149
5.2.3.3[Deployment of 5G networks[]49
5.2.4[JCHALLENGES[]49

5.2.4.1JRegulatory compliance[]49

5.2.4.2[JTechnological complexity[150

5.2.4.3[JUser experience expectations[]50

5.3JEVOLUTION OF INDOOR 5G[]50

5.4[JECOSYSTEM[]52

5.5[JCASE STUDY ANALYSIS[]53

5.5.1[JSEAMLESS INDOOR CONNECTIVITY REVOLUTIONIZED IN SWISS HOTEL WITH ERICSSON[]53
5.5.2[JHUAWEI HELPED CHINA MOBILE SHANGHAI TO ENHANCE PASSENGER EXPERIENCE IN PUBLIC PLACES[]54

5.5.3[JEE ENHANCED 4G CAPACITY WITH NOKIA SMALL CELL DEPLOYMENT[]54

5.5.4[]VIRACOPQOS AIRPORT ADOPTED INDOOR 5G OFFERED BY COMBA TELECOM TO PROVIES HIGH-SPEED INTERNET

CONNECTIVITY[]55
5.6[JSUPPLY CHAIN ANALYSIS[]56
5.70TARIFF AND REGULATORY LANDSCAPE[]57

5.7.1JTARIFF DATA (HSN: 852910) - BEACONS AND OTHER FLOATING STRUCTURES[]57
5.7.2[JREGULATORY BODIES, GOVERNMENT AGENCIES, AND OTHER ORGANIZATIONS[]58

5.7.30KEY REGULATIONS, BY REGION[60
5.7.3.1[JNorth America[]60
5.7.3.1.1QUsp60
5.7.3.1.2[]Canada[]60
5.7.3.2[JEurope[]61
5.7.3.2.10UK061
5.7.3.2.2[1Germany[]62
5.7.3.3[Asia Pacific[]62
5.7.3.3.1[0China[]62
5.7.3.3.2[]India[]62
5.7.3.3.3[JAustralia[]62



5.7.3.3.4[Japan(]63

5.7.3.4[Middle East & Africa[]63

5.7.3.4.10UAE[]63

5.7.3.4.2[JKSA[J63

5.7.3.5[]Latin America[]63

5.7.3.5.1[Brazil063

5.7.3.5.2[IMexico[]64

5.8[PRICING ANALYSIS[]64

5.8.1[JAVERAGE SELLING PRICE TREND OF KEY PLAYERS, BY OFFERING[]64
5.8.1.10Indicative pricing analysis of key players, by offering[J65
5.90TECHNOLOGY ANALYSIS[J65

5.9.10KEY TECHNOLOGIES[65

5.9.1.1[Distributed Antenna Systems (DAS)[]165
5.9.1.2[1Small cell networks[]66

5.9.1.30Wi-Fi66

5.9.1.400pen RAN (O-RAN)[66

5.9.1.50Multi-Access Edge Computing (MEC)[66
5.9.1.6JMassive MIMO Technology (MIMO)67
5.9.2[JCOMPLEMENTARY TECHNOLOGIES[)67

5.9.2.1[JEdge computing[]67

5.9.2.2[Internet of Things (loT)J67

5.9.2.3[Fixed Wireless Access (FWA)[]68

5.9.3JADJACENT TECHNOLOGIES[168

5.9.3.1JPassive Optical Networks (PONs)[168

5.9.3.2[05G repeaters & signal boosters[168

5.10[JPATENT ANALYSIS[]69

5.10.1JMETHODOLOGY[]69

5.11[JPORTER'S FIVE FORCES ANALYSIS[]71
5.11.1JTHREAT OF NEW ENTRANTS[]72

5.11.20THREAT OF SUBSTITUTES[]72

5.11.3JBARGAINING POWER OF BUYERS[]72
5.11.4[JBARGAINING POWER OF SUPPLIERS[]72
5.11.5[INTENSITY OF COMPETITIVE RIVALRY[J72

5.12[]KEY STAKEHOLDERS AND BUYING CRITERIA73
5.12.1KEY STAKEHOLDERS IN BUYING PROCESS[]73
5.12.2[IBUYING CRITERIA74

5.13[0TRENDS/DISRUPTIONS IMPACTING CUSTOMER BUSINESS[]75
5.14[JKEY CONFERENCES AND EVENTS, 2025-2026[75
5.15JTECHNOLOGY ROADMAP FOR INDOOR 5G MARKET[]76
5.15.1[JINDOOR 5G TECHNOLOGY ROADMAP TILL 2030[J76
5.15.1.1[1Short-term roadmap (2024-2026)[176
5.15.1.2[Mid-term roadmap (2026-2028)[]76
5.15.1.3[]Long-term roadmap (2028-2030)(J76

5.16[JBEST PRACTICES FOR INDOOR 5G[]76
5.17[JCURRENT AND EMERGING BUSINESS MODELS[]77
5.17.1JCURRENT BUSINESS MODELS[J77
5.17.2[JEMERGING BUSINESS MODELS[]78



5.18[JTRAES ANALYSIS[]79

5.18.1[JEXPORT SCENARIO OF PARTS SUITABLE FOR USE SOLELY OR PRINCIPALLY WITH FLAT PANEL DISPLAY MODULES,
TRANSMISSION[J79

5.18.2[JIMPORT SCENARIO OF PARTS SUITABLE FOR USE SOLELY OR PRINCIPALLY WITH FLAT PANEL DISPLAY MODULES,
TRANSMISSION[J79

5.19[JINVESTMENT AND FUNDING SCENARIO[80

5.200IMPACT OF AI/GENERATIVE Al ON INDOOR 5G MARKET[]81

5.20.1[JUSE CASES OF GENERATIVE Al IN INDOOR 5G[]81

6[JINDOOR 5G MARKET, BY OFFERING[]83

6.1JINTRODUCTION[]84

6.1.1[JOFFERINGS: MARKET DRIVERS[]84

6.2[JINFRASTRUCTURE[]85

6.2.1(JNEED FOR ROBUST INFRASTRUCTURE TO ENSURE 5G CONNECTIVITY IN INDOOR AREA TO DRIVE MARKET[]85
6.2.2[IDISTRIBUTED ANTENNA SYSTEM (DAS)[187

6.2.2.1[JHead End Units (HEUs)[]88

6.2.2.2[JRemote Units (RUs)[]189

6.2.2.3[JRepeaters[]90

6.2.2.4JAntennas[]91

6.2.300SMALL CELLS[]92

6.2.3.1[JFemtocells[]94

6.2.3.2[JPicocells[]94

6.2.3.3[]Microcells[]95

6.3[SERVICES[]96

6.3.1JINDOOR 5G SERVICES TO ENSURE OPTIMAL PERFORMANCE AND SEAMLESS CONNECTIVITY WITHIN COMMERCIAL AND
RESIDENTIAL SPACES[]96

6.3.2[INETWORK DESIGN[]98

6.3.3[INTEGRATION & DEPLOYMENT[]99

6.3.4[JTRAINING, SUPPORT, AND MAINTENANCE[]100

?

70INDOOR 5G MARKET, BY BUSINESS MODEL[]102

7.10INTRODUCTION[J103

7.1.1JBUSINESS MODELS: MARKET DRIVERS[]104

7.2[0SERVICE PROVIDERS[]104

7.2.1[JSERVICE PROVIDERS TO MANAGE AND DEVELOP RELIABLE 5G INFRASTRUCTURE FOR INDOOR LOCATION[]104
7.30ENTERPRISES[]105

7.3.1JENTERPRISES MODEL TO MEET SPECIFIC NEED OF ENTERPRISE AND OFFER FULL CONTROL OVER NETWORK PERFORMANCE,
SECURITY, AND COVERAGE[]105

7.3.2JCOMMERCIAL CAMPUSES[]108

7.3.30GOVERNMENT[]108

7.3.4JTRANSPORTATION & LOGISTICS[J109

7.3.50JHOSPITALITY[110

7.3.6[JINDUSTRIAL & MANUFACTURING[]111

7.3.7JEDUCATION[112

7.3.8[JHEALTHCARE[]113

7.3.9JENTERTAINMENT & SPORTS VENUE[]114

7.3.10[JOTHER ENTERPRISES[]115

7.40NEUTRAL HOST OPERATORS[]116



7.4.1JSEAMLESS INDOOR 5G CONNECTIVITY THROUGH SHARED NEUTRAL HOST INFRASTRUCTURE TO PROPEL MARKET[]116
8[JINDOOR 5G MARKET, BY REGION[]118

8.10INTRODUCTION[119

8.2[JNORTH AMERICA[]120

8.2.1JNORTH AMERICA: MACROECONOMIC OUTLOOK[121

8.2.20Us[]126

8.2.2.1JPresence of major indoor 5G players to drive demand[]126

8.2.3[JCANADA[]130

8.2.3.1JGrowth in investments and partnerships to obtain robust communication infrastructure to propel marketJ130
8.3[JEUROPE[]134

8.3.1JEUROPE: MACROECONOMIC OUTLOOK[]134

8.3.2[JUK[139

8.3.2.1JGrowing demand for and adoption of indoor 5G solutions to boost market growth[J139
8.3.3JGERMANY[]142

8.3.3.1Widespread deployment of 5G networks to encourage market expansion[]142

8.3.4[JITALY[J146

8.3.4.1[JIncreasing penetration of internet usage to drive market[]146

8.3.50FRANCE[150

8.3.5.1[0Growing demand for enhanced network infrastructure to fuel market growth[J150

8.3.6[JREST OF EUROPE[]150

8.4[0ASIA PACIFIC[150

8.4.1[JASIA PACIFIC: MACROECONOMIC OUTLOOK[151

8.4.2[JCHINA[]156

8.4.2.1[JFocus on strengthening network infrastructure to drive market growth[]156

8.4.3[JAPAN[]159

8.4.3.1[JIncreasing government initiatives for deployment of indoor 5G solutions to spur market growth[J159
8.4.4[JINDIAJ163

8.4.4.1[JGrowing usage of smartphones and connected devices to spur demand for indoor 5G services[]163
8.4.5[JAUSTRALIA AND NEW ZEALAND (ANZ)(]167

8.4.5.1JGovernment's focus on smart city initiatives and Industry 4.0 adoption increasing demand for indoor 5G services[]167
8.4.6[JREST OF ASIA PACIFIC167

8.5[JMIDDLE EAST & AFRICA[]168

8.5.1[JMIDDLE EAST & AFRICA: MACROECONOMIC OUTLOOK[]168

8.5.2[JGCC COUNTRIES[173

8.5.2.1JUAEQ177

8.5.2.1.1JRapid digital transformation to boost market[J177

8.5.2.2[]KSA[]181

8.5.2.2.1[JExpansion in ICT development and network infrastructure to boost growth[J181

8.5.2.3[JRest of GCC countries[]185

8.5.3[JSOUTH AFRICA[]185

8.5.3.1[JRapid adoption of indoor 5G solutions to drive market expansion[]185

8.5.4[JREST OF MIDDLE EAST & AFRICA[]189

8.6[JLATIN AMERICA[]189

8.6.1JLATIN AMERICA: MACROECONOMIC OUTLOOK[]190

8.6.2[]BRAZIL[]194

8.6.2.1[JRising investments by multinational companies to boost adoption of indoor 5G solutions[]194
8.6.3[JMEXICO[]197



8.6.3.1[JRising government initiatives and partnerships by large enterprises for better network infrastructure to trigger market
growth[]197

8.6.4[JREST OF LATIN AMERICA[J201

9[JCOMPETITIVE LANDSCAPE[]202

9.10INTRODUCTION[202

9.2[JKEY PLAYER STRATEGIES/RIGHT TO WIN, 2020-2024[]202
9.30REVENUE ANALYSIS, 2020-2024[]203

9.4JMARKET SHARE ANALYSIS, 20241204

9.5(MARKET RANKING ANALYSIS[]205

?

9.6[JCOMPANY EVALUATION MATRIX: KEY PLAYERS, 2024[]207
9.6.1[JSTARS[J207

9.6.2[JEMERGING LEADERS[]207

9.6.3[JPERVASIVE PLAYERS[J207

9.6.4[JPARTICIPANTS[J207

9.6.5[JCOMPANY FOOTPRINT: KEY PLAYERS, 2024[]209
9.6.5.1JCompany footprint[J209

9.6.5.2[JRegional footprint[J209

9.6.5.3[Business model footprint[J210

9.6.5.4[]Offering footprint[j211

9.70COMPANY EVALUATION MATRIX: START-UPS/SMES, 2024[]212
9.7.1JPROGRESSIVE COMPANIES[]212

9.7.2[JRESPONSIVE COMPANIES[]212

9.7.3[J[DYNAMIC COMPANIES[]212

9.7.4[JSTARTING BLOCKS[]212

9.7.5[JCOMPETITIVE BENCHMARKING: START-UPS/SMES[]214
9.7.5.1[]Detailed list of key start-ups/SMEs[]214
9.7.5.2[JCompetitive benchmarking of key start-ups/SMEs[]215
9.8[JCOMPETITIVE SCENARIO[J215

9.8.1[JPRODUCT LAUNCHES/DEVELOPMENTS[J215
9.8.2[IDEALS[]218

9.90BRAND/PRODUCT COMPARISON[]223

9.10[JCOMPANY VALUATION AND FINANCIAL METRICS[]224
10[JCOMPANY PROFILES[]225

10.10MAJOR PLAYERS[]225

10.1.1JERICSSON[225

10.1.1.1[]Business overview[]225
10.1.1.2[Products/Solutions/Services offered[]226
10.1.1.3[]Recent developments[]228

10.1.1.3.1[JProduct launches[]228

10.1.1.3.2JDeals[]228

10.1.1.40MnM view[]229

10.1.1.4.1JRight to win[J229

10.1.1.4.2[JStrategic choices[]229

10.1.1.4.30JWeaknesses and competitive threats[]229

?

10.1.20HUAWEIJ230



10.1.2.1[]Business overview[]230
10.1.2.2[Products/Solutions/Services offered[]231
10.1.2.3[]Recent developments[]232
10.1.2.3.1[JProduct launches[]232
10.1.2.3.2[]Deals[]233

10.1.2.3.3[J0ther developments[]233
10.1.2.40MnM view[]234

10.1.2.4.1JRight to winj234

10.1.2.4.2[JStrategic choices[]234
10.1.2.4.3JWeaknesses and competitive threats[]234
10.1.3NOKIA[235

10.1.3.1[]Business overview[]235
10.1.3.2[JProducts/Solutions/Services offered[]236
10.1.3.3[JRecent developments[]237
10.1.3.3.1[JProduct launches[]237
10.1.3.3.2[]Deals[]1238

10.1.3.4JMnM view[]239

10.1.3.4.1JRight to win[]239

10.1.3.4.2[Strategic choices[]239
10.1.3.4.30Weaknesses and competitive threats[]239
10.1.40SAMSUNG[240

10.1.4.1Business overview[]240
10.1.4.2[]Products/Solutions/Services offered[]241
10.1.4.3[JRecent developments[]241
10.1.4.3.1Deals[]241

10.1.4.40MnM view[]242

10.1.4.4.1JRight to win[J242

10.1.4.4.2[JStrategic choices[]242
10.1.4.4.3JWeaknesses and competitive threats[]242
10.1.50ZTE[]243

10.1.5.1[]Business overview[]243
10.1.5.2[JProducts/Solutions/Services offered[]244
10.1.5.3[]Recent developments[]244
10.1.5.3.1[JProduct launches[]244
10.1.5.3.2[Deals[]245

10.1.5.40MnM view[]245

10.1.5.4.1JRight to win[]245

10.1.5.4.2[]Strategic choices[]245
10.1.5.4.30Weaknesses and competitive threats[]245
?

10.1.6JCOMMSCOPE[]246

10.1.6.1[]Business overview[]246
10.1.6.2[0Products/Solutions/Services offered[]247
10.1.6.3[JRecent developments[]248
10.1.6.3.1[JProduct launches[]248
10.1.6.3.2]Deals[]248

10.1.70CORNING[]250



10.1.7.1[]Business overview[]250
10.1.7.2[Products/Solutions/Services offered[]251
10.1.7.3[Recent developments[]252
10.1.7.3.1[JProduct launches[]252
10.1.7.3.2[JDeals[]1252

10.1.8[JCOMBA TELECOM[J253

10.1.8.1[]Business overview[]253
10.1.8.2[JProducts/Solutions/Services offeredj254
10.1.8.3[JRecent developments[]255
10.1.8.3.1[JProduct launches[]255
10.1.8.3.2[]Deals[]256

10.1.90AT&T[J257

10.1.9.1[]Business overview[]257
10.1.9.2[JProducts/Solutions/Services offered[]258
10.1.9.3[]Recent developments[]259
10.1.9.3.1[]Deals[]259

10.1.100JAIRSPAN NETWORK[]260
10.1.10.1JBusiness overview[]260
10.1.10.2[JProducts/Solutions/Services offered[]261
10.1.10.3[Recent developments[]261
10.1.10.3.1Product launches[]261
10.1.10.3.2[]Deals[]261

10.1.110BOINGO WIRELESS[]263
10.1.120JFUJITSU264

10.1.13]LITEON TECHNOLOGY[]265
10.1.140SERCOMM[]266

10.1.150PCTEL[J267

10.1.16[JSOLID[J268
10.1.17JHUBER-SUHNER[]269
10.1.18[JMAVENIR[]270
10.2[START-UPS/SMES[]271
10.2.1[JPROPTIVITY[]271

10.2.2[JLITEPOINT[]272

10.2.3(DALI WIRELESS[]273

10.2.40ALCAN[J274

10.2.5(JEXTENET SYSTEMS[]274

10.2.6[JMA WIRELESS[]275

10.2.7[BTI WIRELESS[J276

10.2.8[JNEXTIVITY[J277

10.2.9JMAVEN WIRELESS[]278
11JADJACENT/RELATED MARKETS[]279
11.10INTRODUCTION[279

11.2[IN-BUILDING WIRELESS MARKET - GLOBAL FORECAST TO 2029279
11.2.1JMARKET DEFINITION[J279

11.2.2[JMARKET OVERVIEW[]279
11.2.2.1(JIn-building wireless market, by offering[]279
11.2.2.2(0In-building wireless market, by business model[]280



11.2.2.3[In-building wireless market, by building size[]281
11.2.2.4[In-building wireless market, by end user[]281
11.2.2.5[In-building wireless market, by region[]282
11.305G SERVICES MARKET - FORECAST TO 2028[]283
11.3.1JMARKET DEFINITION[J283

11.3.2(JMARKET OVERVIEW[]283

11.3.2.1[05G services market, by application[]284
11.3.2.2[05G services market, by end use[]285
11.3.2.3[05G services market, by communication type[]285
11.3.2.4[05G services market, by enterprise[]286
12[JAPPENDIX[]288

12.1[JDISCUSSION GUIDE[]288

12.20KNOWLEDGESTORE: MARKETSANDMARKETS' SUBSCRIPTION PORTAL[]291
12.3JCUSTOMIZATION OPTIONS[]293

12.4[JRELATED REPORTS[]293

12.5JAUTHOR DETAILS[]294



SCOTTS

INTERNATIONAL

Indoor 5G Market by Offering, Business Models (Service Provider, Enterprises
(Transportation & Logistics, Commercial Campuses, Government, Healthcare,
Hospitality, Industrial& Manufacturing), and Neutral Host Operators), Region - Global
Forecast to 2030

Market Report | 2025-04-15 | 295 pages | MarketsandMarkets

To place an Order with Scotts International:

0 - Print this form

0 - Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:
Select license License Price
Single User $4950.00
Multi User $6650.00
Corporate License $8150.00
Enterprise Site License $10000.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |

Company Name* EU Vat / Tax ID / NIP number* |

|
|
Job titlex |
|
Address* |

City* |




Zip Code* Country* |

Date [2025-05-13

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 13/13



