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Report description:

UAE Organic Personal Care Market was valued at USD 112.46 million in 2024 and is anticipated to grow USD 174.05 million by
2030 with a CAGR of 7.61% during forecast period. The UAE organic personal care market is experiencing significant growth,
driven by rising consumer awareness of natural ingredients, increasing demand for sustainable and chemical-free products, and
the premiumization of personal care. Skincare, haircare, and cosmetics segments are withessing strong adoption of organic
formulations. Expanding e-commerce platforms and specialty retail stores are making organic products more accessible.
According to the Environmental Working Group, the average individual uses nine personal care products daily. A survey reveals
that over 65% of consumers seek environmentally friendly brands, while 55% are willing to pay a premium for sustainable
products.

Key Market Drivers
Increasing Consumer Awareness and Demand for Natural Ingredients
One of the most significant drivers of the UAE organic personal care market is the rising awareness among consumers regarding
the harmful effects of synthetic chemicals in conventional personal care products. With growing concerns about skin sensitivities,
allergies, and long-term health implications, consumers are actively seeking products made with natural and organic ingredients.
Consumers in the UAE are becoming more informed about the benefits of organic skincare, haircare, and cosmetics, thanks to
increased access to information through digital platforms, social media, and beauty influencers. The rising preference for clean
beauty and sustainability is encouraging both global and regional brands to introduce chemical-free formulations. This shift in
consumer behavior is particularly strong among millennials and Gen Z, who prioritize ethical and environmentally friendly
purchases.

Key Market Challenges
High Cost of Organic Products and Affordability Issues



One of the primary challenges in the UAE organic personal care market is the high cost of organic products, which limits
accessibility for price-sensitive consumers. Organic personal care items are generally priced higher than conventional products
due to the expensive sourcing of natural ingredients, sustainable production methods, and strict certification requirements. Many
premium organic brands cater to affluent consumers, leaving middle-income and budget-conscious buyers with fewer affordable
options.

While the UAE has a strong high-income consumer base, a significant portion of the population still prioritizes cost-effective
beauty and personal care solutions. The challenge for brands lies in balancing quality, sustainability, and affordability to expand
their reach. Local and international brands need to introduce more mid-range organic products to make them accessible to a
broader audience. Additionally, increasing consumer education on the long-term benefits of organic personal care could justify the
higher price points and encourage more widespread adoption.

Key Market Trends

Rise of Clean Beauty and Ingredient Transparency

One of the most significant trends in the UAE organic personal care market is the increasing demand for clean beauty products
with transparent ingredient lists. Consumers are becoming more aware of the potential health risks associated with synthetic
chemicals, artificial fragrances, and parabens, leading them to seek organic and chemical-free alternatives. Clean beauty is not
just about using organic ingredients but also ensuring that products are free from harmful additives.

To cater to this trend, brands are focusing on providing clear ingredient disclosures, highlighting organic certifications, and
educating consumers on the benefits of natural formulations. The demand for dermatologist-approved, clinically tested organic
skincare and cosmetics is also rising, as consumers prioritize safety and effectiveness. This trend is driving the introduction of
plant-based, vegan, and cruelty-free formulations, with brands emphasizing the use of naturally derived antioxidants, essential
oils, and botanical extracts.

Key Market Players

-JUnilever Gulf FZE

-JProcter & Gamble Gulf FZE

-JUnilever Gulf Fze

-[L'Oreal Middle East (L'Oreal), UAE

-[JEstee Lauder Middle East

-(Kao UAE

-JHenkel Jebel Ali Fzco

-[IBeiersdorf Middle East FZCO

-(JChanel Limited FZE

-(JGuerlain Middle East

Report Scope:

In this report, the UAE Organic Personal Care Market has been segmented into the following categories, in addition to the industry
trends which have also been detailed below:

-JUAE Organic Personal Care Market, By Product:

Skin Care

Hair Care

Oral Care

Cosmetic

Others

-JUAE Organic Personal Care Market, By Distribution Channel:

o Online

o Offline

-JUAE Organic Personal Care Market, By Region:

o Dubai

o Abu Dhabi

O O O O o



o Sharjah

0 Rest of UAE

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the UAE Organic Personal Care Market.

Available Customizations:

UAE Organic Personal Care Market report with the given market data, TechSci Research offers customizations according to a
company's specific needs. The following customization options are available for the report:

Company Information

-(Detailed analysis and profiling of additional market players (up to five).
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