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Report description:

The hydrogen tanks market is estimated at USD 1.37 Billion in 2025 and is projected to reach USD 3.78 Billion by 2030, at a CAGR
of 22.5% from 2025 to 2030. The rising emphasis on clean energy and the transition toward an economy built on green hydrogen
is greatly impacting the hydrogen tank market. As governments and businesses focus more heavily on sustainability and carbon
footprint reduction, hydrogen will not only help decarbonize an array of transportation, industrial, and power sector use cases but
is also becoming a preferred solution for storage of clean energy, particularly green hydrogen produced from renewable energy.
This demand for hydrogen as an efficient, clean energy carrier, will create demand for safe and efficient storage options, resulting
in stimulus for innovation and continued investment in hydrogen tanks developed for high-pressure method storage. Given the
multi-faceted infrastructure being designed and built for hydrogen production storage and distribution, the market for hydrogen
tanks will continue to expand at a rapid rate.

"In terms of value, above 500 bar pressure accounted for the third-largest share of the overall hydrogen tanks market."

The hydrogen tank market segment with a pressure exceeding 500 bar is the third largest market segment due to its importance
in supporting the efficient and safe storage of hydrogen for higher-demand applications, especially transportation, and some
industrial applications. As the consumption of hydrogen grows, especially for fuel cell electric vehicles (FCEVs) and heavy-duty
applications such as buses and trucks, the on-board hydrogen tanks for these applications require higher pressure tanks that can
store hydrogen as a compact and energy-dense fuel. Pressures of more than 500 bar allows more hydrogen storage within tanks



that can be smaller and/or lighter. Storing hydrogen at over 500 bar is important for applications such as ultra-long-range,
high-performance vehicles or to meet the higher hygiene standards of some industries.

"During the forecast period, the hydrogen tanks market in North America region is projected to be the third-largest region."

North America ranks as the third largest hydrogen tanks market, supported by increasing investments in hydrogen infrastructure,
government support of clean energy initiatives, and emphasis on reducing emissions in industrial and transportation applications.
In particular, the US and Canada are experiencing important advancements in hydrogen production, with both governments, as
well as the private sector, executing on expanding hydrogen economies. The US is particularly focused on hydrogen for fuel cell
vehicles and industrial applications while Canada has emphasized green hydrogen production. The North American market is also
supported by a strong automotive industry with major automotive manufacturers investing large dollars in hydrogen fuel cell
technology for passenger and commercial vehicles. Demand for hydrogen storage solutions, in turn, increases demand for
hydrogen tanks that can support these applications.

This study has been validated through primary interviews with industry experts globally. These primary sources have been divided
into the following three categories:

-0By Company Type- Tier 1- 60%, Tier 2- 20%, and Tier 3- 20%

-[By Designation- C Level- 33%, Director Level- 33%, and Managers- 34%

-[By Region- North America- 20%, Europe- 25%, Asia Pacific- 25%, Middle East & Africa- 15%, and Latin America- 15%

The report provides a comprehensive analysis of company profiles:

Prominent companies Worthington Enterprises (US), Luxfer Group (England), Hexagon Purus (Norway), Quantum Fuel Systems LLC
(US), Faber Industrie S.p.A. (Italy), Everest Kanto Cylinder Ltd. (India), Beining Tianhai Industry Co. Ltd. (China), Composite
Advanced Technologies, LLC (US), NPROXX (Germany), Tenaris (Luxembourg), OPmobility (France), Umoe Advanced Composites
(Norway), CIMC Enric Holdings Limited (China), Doosan Mobility Innovation (South Korea), and Advanced Structural Technologies
(US).

Research Coverage

This research report categorizes the hydrogen tanks market By Tank Type (Type 1, Type 2, Type 3, Type 4), By Material Type
(Metal, Composite), By Pressure (Below 250 bar, 250 to 500 bar, above 500 bar), by Application (Stationary Storage, Fuel Tank,
Transportation), and by Region (North America, Europe, Asia Pacific, Middle East & Africa, and Latin America). The scope of the
report includes detailed information about the major factors influencing the growth of the hydrogen tanks market, such as drivers,
restraints, challenges, and opportunities. A thorough examination of the key industry players has been conducted in order to
provide insights into their business overview, solutions, and services, key strategies, contracts, partnerships, and agreements.
Product launches, mergers and acquisitions, and recent developments in the hydrogen tanks market are all covered. This report
includes a competitive analysis of upcoming startups in the hydrogen tanks market ecosystem.

Reasons to buy this report:

The report will help the market leaders/new entrants in this market with information on the closest approximations of the revenue
numbers for the overall hydrogen tanks market and the subsegments. This report will help stakeholders understand the
competitive landscape and gain more insights to position their businesses better and plan suitable go-to-market strategies. The
report also helps stakeholders understand the pulse of the market and provides them with information on key market drivers,
restraints, challenges, and opportunities.

The report provides insights on the following pointers:

-JAnalysis of key drivers (Increasing demand in fuel cell electric vehicles industry, Increasing demand for clean energy ), restraints
(High cost of composite-based tanks), opportunities (Emergence of lightweight composite material-based hydrogen tanks), and
challenges (Capital intensive industry, fluctuating raw material prices) influencing the growth of the hydrogen tanks market.



-JProduct Development/Innovation: Detailed insights on upcoming technologies, research & development activities, and service
launches in the hydrogen tanks market.

-OMarket Development: Comprehensive information about lucrative markets - the report analyses the hydrogen tanks market
across varied regions.

-OMarket Diversification: Exhaustive information about services, untapped geographies, recent developments, and investments in
the hydrogen tanks market

-JCompetitive Assessment: In-depth assessment of market shares, growth strategies and service offerings of leading players like
Worthington Enterprises (US), Luxfer Group (England), Hexagon Purus (Norway), Quantum Fuel Systems LLC (US), Faber Industrie
S.p.A. (Italy), Everest Kanto Cylinder Ltd. (India), Beining Tianhai Industry Co. Ltd. (China), Composite Advanced Technologies, LLC
(US), NPROXX (Germany), Tenaris (Luxembourg), OPmobility (France), Umoe Advanced Composites (Norway), CIMC Enric Holdings
Limited (China), Doosan Mobility Innovation (South Korea), and Advanced Structural Technologies (US) among others in the
hydrogen tanks market.

Table of Contents:

1[JINTRODUCTION[24

1.1[JSTUDY OBJECTIVES[J24

1.2JMARKET DEFINITION[J24

1.3[STUDY SCOPE[]25

1.3.1JMARKETS COVERED AND REGIONAL SCOPE[]25
1.3.2[JINCLUSIONS AND EXCLUSIONS[J26
1.3.30YEARS CONSIDERED[]26

1.3.4[JCURRENCY CONSIDERED[]27

1.3.50UNITS CONSIDERED[]27
1.A[JLIMITATIONS[]27

1.50STAKEHOLDERS[]27

2[JRESEARCH METHODOLOGY[]28

2.1[JRESEARCH DATA[]28

2.1.1JSECONDARY DATA[29

2.1.1.1[Key data from secondary sources[]29
2.1.2[JPRIMARY DATA[]29

2.1.2.1[Key data from primary sources[]30
2.1.2.2[Key primary participants30
2.1.2.3[Breakdown of interviews with experts[]30
2.1.2.4[Key industry insights[31

2.2[JMARKET SIZE ESTIMATION METHODOLOGY[J31
2.2.1JBOTTOM-UP APPROACH[]31
2.2.2[JTOP-DOWN APPROACH[]32

2.3[JBASE NUMBER CALCULATION[33
2.3.1[JAPPROACH 1: SUPPLY-SIDE ANALYSIS[]33
2.3.2[JAPPROACH 2: DEMAND-SIDE ANALYSIS[]33
2.40GROWTH FORECAST[]33

2.4.1[JSUPPLY SIDE[]33

2.4.2[JDEMAND SIDE[]34



2.5[JDATA TRIANGULATION[]34

2.6[JFACTOR ANALYSIS[J35

2.70RESEARCH ASSUMPTIONS[]35

2.8[JRESEARCH LIMITATIONS AND RISK ASSESSMENT[]36

3[0EXECUTIVE SUMMARY[]37

?

A[JPREMIUM INSIGHTS[}41

4.1[JATTRACTIVE OPPORTUNITIES FOR PLAYERS IN HYDROGEN TANKS MARKET[}41
4.2[JHYDROGEN TANKS MARKET BY APPLICATION AND REGION[]42
4.3[JHYDROGEN TANKS MARKET, BY TANK TYPE[}42

4.4[JHYDROGEN TANKS MARKET, BY MATERIAL TYPE[]43

4.5(JHYDROGEN TANKS MARKET, BY PRESSURE[]43

4.6[JHYDROGEN TANKS MARKET, BY KEY COUNTRY[]44

50MARKET OVERVIEW[]45

5.10INTRODUCTION[45

5.2JMARKET DYNAMICS[]45

5.2.1[JDRIVERS[146

5.2.1.10Growing demand for clean energy solutions[]46

5.2.1.20Increasing demand for hydrogen fuel-cell vehicles[]46
5.2.1.3[Growing government investments & initiatives[J46
5.2.2JRESTRAINTS[}47

5.2.2.1[High cost of composite-based tanks[]47

5.2.2.2[]Safety concerns and regulations[]47

5.2.3[JOPPORTUNITIES[47

5.2.3.1[0Growing adoption of hydrogen tanks in military and defense sector[147
5.2.3.2[JEmergence of lightweight composite material-based hydrogen tanks[148
5.2.4[JCHALLENGES[148

5.2.4.1]Lack of hydrogen refueling stations[]48

5.2.4.2[]Capital-intensive production[]48

5.3[JPORTER'S FIVE FORCES ANALYSIS[149

5.3.10THREAT OF NEW ENTRANTS[]49

5.3.2[JTHREAT OF SUBSTITUTES[]50

5.3.30BARGAINING POWER OF SUPPLIERS[]50

5.3.4[0BARGAINING POWER OF BUYERS[]50

5.3.50INTENSITY OF COMPETITIVE RIVALRY[]50

5.4[KEY STAKEHOLDERS AND BUYING CRITERIA[]51

5.4.10KEY STAKEHOLDERS IN BUYING PROCESS[]51

5.4.2[0BUYING CRITERIA[J52

5.5[JSUPPLY CHAIN ANALYSIS[53

5.6[JECOSYSTEM ANALYSIS[]54

5.70PRICING ANALYSIS[]55

5.7.1JAVERAGE SELLING PRICE OF KEY PLAYERS, BY APPLICATION, 2024[]56
5.7.2[JAVERAGE SELLING PRICE TREND, BY TANK TYPE, 2023-2024[]57
5.7.30JAVERAGE SELLING PRICE TREND, BY MATERIAL TYPE, 2023-2024[]57
5.7.4JAVERAGE SELLING PRICE TREND, BY PRESSURE, 2023-2024[]58
5.7.50AVERAGE SELLING PRICE TREND, BY APPLICATION, 2023-2024[]58
5.7.6[JAVERAGE SELLING PRICE TREND, BY REGION[]59



5.8[JVALUE CHAIN ANALYSIS[]60

5.90TRADE ANALYSIS[]61

5.9.1JEXPORT SCENARIO (HS CODE 7019)(61

5.9.2[IMPORT SCENARIO (HS CODE 7019)062

5.9.30JEXPORT SCENARIO (HS CODE 681511)(163

5.9.4[JIMPORT SCENARIO (HS CODE 681511)[164

5.10JTECHNOLOGY ANALYSIS[]65

5.10.1KEY TECHNOLOGIES FOR HYDROGEN TANK MANUFACTURING PROCESSES[165
5.10.1.1[JDeep drawing and ironing technology analysis for hydrogen tanks[]66
5.10.1.20JFilament winding technology analysis for hydrogen tanks[]66

5.10.1.3[Wet winding process[]66

5.10.1.4[Dry winding process[166

5.10.2[JCOMPLEMENTARY TECHNOLOGIES FOR MANUFACTURING HYDROGEN TANKS[167
5.10.2.1JRotomolding[167

5.110IMPACT OF AI/GEN Al ON HYDROGEN TANKS MARKET[]67

5.11.1[JTOP USE CASES AND MARKET POTENTIAL[]67

5.11.2[IBEST PRACTICES IN HYDROGEN TANKS MARKET[168

5.11.3[]CASE STUDIES OF Al IMPLEMENTATION IN HYDROGEN TANKS MARKET[]68
5.12[[MACROECONOMIC OUTLOOK[69

5.12.1[JINTRODUCTION[69

5.12.2[JGDP TRENDS AND FORECAST[]69

5.12.3JTRENDS IN GLOBAL OIL & GAS INDUSTRY[J70

5.12.40JTRENDS IN GLOBAL AUTOMOTIVE INDUSTRY[]71

5.13[PATENT ANALYSIS[]71

5.13.1[JINTRODUCTION[]71

5.13.2[JMETHODOLOGY[]71

5.13.3[JPATENT TYPES[]72

5.13.4[JINSIGHTS[J73

5.13.5[LEGAL STATUS[]73

5.13.6[]JURISDICTION ANALYSIS[]73

5.13.7(JTOP APPLICANTS[]74

5.14JREGULATORY LANDSCAPE[175

5.14.1JREGULATORY BODIES, GOVERNMENT AGENCIES, AND OTHER ORGANIZATIONS[]76
5.15[KEY CONFERENCES AND EVENTS, 2025-2026[178

5.16[JCASE STUDY ANALYSIS[]79

5.16.1[JSWAGELOK AND LUXFER GAS CYLINDERS COLLABORATED FOR HYDROGEN FUEL SOLUTIONS[]79
5.16.2[INPROXX'S INNOVATIVE HYDROGEN STORAGE SOLUTIONS TO REVOLUTIONIZE PUBLIC TRANSPORTATION[79
5.16.3JWORTHINGTON ENTERPRISES PARTNERED WITH STOKOTA TO DESIGN AND MANUFACTURE COMPRESSED HYDROGEN
TRANSPORT TECHNOLOGY([J80

5.17(JTRENDS/DISRUPTIONS IMPACTING CUSTOMER BUSINESS[]81

5.18[JINVESTMENT AND FUNDING SCENARIO[]82

6[JHYDROGEN TANKS MARKET, BY PRESSURE[]84

6.1JINTRODUCTION[85

6.2[JBELOW 250 BAR[]86

6.2.1[JGROWING DEVELOPMENT IN TRAILERS TO DRIVE MARKET[]86

6.300250 TO 500 BAR[]87

6.3.1JGROWING FOCUS ON GREEN HYDROGEN ECONOMY[]87



6.4JABOVE 500 BAR[J88

6.4.10INCREASING INFRASTRUCTURE OF REFUELING STATIONS[188
70HYDROGEN TANKS MARKET, BY MATERIAL TYPE[]89

7.10INTRODUCTION[90

7.20METAL[91

7.2.1[JCOST-EFFECTIVENESS TO FUEL DEMAND IN VARIOUS APPLICATIONS[]91
7.30COMPOSITE[]92

7.3.1[JINCREASING USE IN FUEL-CELL VEHICLES TO DRIVE MARKET[]92
8[JHYDROGEN TANKS MARKET, BY TANK TYPE[]94

8.1[JINTRODUCTION[]95

8.2[JTYPE 1[]96

8.2.1JGROWING USE IN HYDROGEN STORAGE & TRANSPORTATION

TO FUEL DEMAND[]96

8.3(JTYPE 2[]97

8.3.10LOW WEIGHT TO DRIVE DEMAND FROM VARIOUS END-USE INDUSTRIES[]97
8.4[JTYPE 3[]98

8.4.1JMAJOR MANUFACTURERS PROVIDING TYPE 3 TANKS TO DRIVE MARKET[]98
8.5[TYPE 4[]100

8.5.1[INCREASING ADOPTION OF TYPE 4 TANKS IN HYDROGEN VEHICLES

TO DRIVE MARKET[100

9JHYDROGEN TANKS MARKET, BY APPLICATION[J102

9.1JJINTRODUCTION[103

9.2[JSTATIONARY STORAGE[]104

9.2.10GROWING NEED FOR HYDROGEN REFUELING STATIONS TO FUEL DEMAND[]104
9.3FUEL TANK{105

9.3.1JADVANCEMENTS OF CAR MANUFACTURERS IN FUEL-CELL ELECTRIC VEHICLE INDUSTRY TO BOOST MARKET[]105
9.4JTRANSPORTATION[]107

9.4.1[JINCREASING PRODUCTION OF HYDROGEN CREATING NEED FOR TRANSPORTATION[]107
?

10JHYDROGEN TANKS MARKET, BY REGION[]108

10.1JINTRODUCTION[109

10.2JNORTH AMERICA[110

10.2.1ONORTH AMERICA: HYDROGEN TANKS MARKET, BY TANK TYPE[J111
10.2.2(JNORTH AMERICA: HYDROGEN TANKS MARKET, BY MATERIAL TYPE[]112
10.2.3(NORTH AMERICA: HYDROGEN TANKS MARKET, BY PRESSURE[]113
10.2.40NORTH AMERICA: HYDROGEN TANKS MARKET, BY APPLICATION[113
10.2.50NORTH AMERICA: HYDROGEN TANKS MARKET, BY COUNTRY[]114
10.2.5.10Us115

10.2.5.1.10Increasing focus on hydrogen production to drive market[J115
10.2.5.2(JCanada[]116

10.2.5.2.1Government initiatives toward green hydrogen economy

to drive market[]116

10.3JEUROPE[J117

10.3.1JEUROPE: HYDROGEN TANKS MARKET, BY TANK TYPE[]118
10.3.2[JEUROPE: HYDROGEN TANKS MARKET, BY MATERIAL TYPE[]119
10.3.3JEUROPE: HYDROGEN TANKS MARKET, BY PRESSURE[]120
10.3.4JEUROPE: HYDROGEN TANKS MARKET, BY APPLICATION[]120



10.3.50EUROPE: HYDROGEN TANKS MARKET, BY COUNTRY[J121
10.3.5.10Germany[]122

10.3.5.1.1Presence of major car manufacturers to drive market[]122
10.3.5.2[]France[]123

10.3.5.2.1]Collaborations between government and private sectors in fuel-cell industry to boost market[]123
10.3.5.3[UKJ124

10.3.5.3.1J0ngoing green hydrogen projects to drive market[J124
10.3.5.4(ltalyg125

10.3.5.4.10Government plans to boost FCEV production to drive market[]125
10.3.5.5[Netherlands[]126

10.3.5.5.1JAim to produce publicly accessible hydrogen transport

grid to boost demand[]126

10.3.5.6[JRest of Europe[]127

10.4[JASIA PACIFIC[]128

10.4.10ASIA PACIFIC: HYDROGEN TANKS MARKET, BY TANK TYPE[J129

10.4.20JASIA PACIFIC: HYDROGEN TANKS MARKET, BY MATERIAL TYPE[]129
10.4.3[ASIA PACIFIC: HYDROGEN TANKS MARKET, BY PRESSURE[]130

10.4.40ASIA PACIFIC: HYDROGEN TANKS MARKET, BY APPLICATION[]131
10.4.50ASIA PACIFIC: HYDROGEN TANKS MARKET, BY COUNTRY[J131
10.4.5.10China[]132

10.4.5.1.1[]Carbon neutrality initiatives to drive market[J132

10.4.5.2[]South Korea[]133

10.4.5.2.1]Development of fuel-cell vehicles to boost market[]133
10.4.5.3[Japan[]134

10.4.5.3.1Growing domestic hydrogen industry to drive market[]134
10.4.5.4(0India]135

10.4.5.4.10Government regulations related to green hydrogen to drive marketJ135
10.4.5.5[]Rest of Asia Pacific[]136

10.5[JLATIN AMERICA[]138

10.5.1JHYDROGEN TANKS MARKET IN LATIN AMERICA, BY TANK TYPE[]138
10.5.2JHYDROGEN TANKS MARKET IN LATIN AMERICA, BY MATERIAL TYPE[]139
10.5.3JHYDROGEN TANKS MARKET IN LATIN AMERICA, BY PRESSURE[]139
10.5.40HYDROGEN TANKS MARKET IN LATIN AMERICA, BY APPLICATION[J140
10.5.50HYDROGEN TANKS MARKET IN LATIN AMERICA, BY COUNTRY[J141
10.5.5.1[]Mexico[]141

10.5.5.1.10Increasing focus on sustainable energy solutions and carbon reduction[]141
10.5.5.2[IBrazilj142

10.5.5.2.1[]Growing focus on renewable energy to drive market[]142

10.5.5.3[JRest of Latin America[]143

10.6[JMIDDLE EAST & AFRICA[J144

10.6.1JHYDROGEN TANKS MARKET IN MIDDLE EAST & AFRICA, BY TANK TYPE[]144
10.6.2[JHYDROGEN TANKS MARKET IN MIDDLE EAST & AFRICA, BY MATERIAL TYPE[J145
10.6.3JHYDROGEN TANKS MARKET IN MIDDLE EAST & AFRICA, BY PRESSURE[]146
10.6.4JHYDROGEN TANKS MARKET IN MIDDLE EAST & AFRICA, BY APPLICATION[]146
10.6.5JHYDROGEN TANKS MARKET IN MIDDLE EAST & AFRICA, BY COUNTRY[]147
10.6.5.10GCC countries[]148

10.6.5.1.1JUAE[]148



10.6.5.1.1.10Technological advancements in hydrogen storage to
drive market[]148

10.6.5.1.2[JSaudi Arabia[]149

10.6.5.1.2.1[Jinvestment in green hydrogen production to drive market[]149
10.6.5.1.3JRest of GCC Countries[]150

10.6.5.2[]South Africa[]150

10.6.5.2.1]Net-zero emission target by 2050 to influence market[J150
10.6.5.3[JRest of Middle East & Africa[J151

11[JCOMPETITIVE LANDSCAPE[]153

11.10JOVERVIEW[]153

11.2[0KEY PLAYER STRATEGIES/RIGHT TO WIN[]153
11.3JREVENUE ANALYSIS[]156

11.4JMARKET SHARE ANALYSIS[157

11.50BRAND COMPARATIVE ANALYSIS[]159

11.6[JCOMPANY EVALUATION MATRIX: KEY PLAYERS, 20241161
11.6.1[JSTARS[]161

11.6.2[JEMERGING LEADERS[]161

11.6.3[PERVASIVE PLAYERS[J161

11.6.4[PARTICIPANTS[]161

11.6.5JCOMPANY FOOTPRINT: KEY PLAYERS, 2024[]163
11.6.5.1[]Company footprint[J163

11.6.5.2[JTank type footprint[]164

11.6.5.3[Material type footprint[J165

11.6.5.4[JPressure footprint[]166

11.6.5.5[JApplication footprint(]167

11.6.5.6[JRegion footprint[]167

11.70COMPANY EVALUATION MATRIX: STARTUPS/SMES, 2024[]168
11.7.1JPROGRESSIVE COMPANIES[]168

11.7.2[JRESPONSIVE COMPANIES[]168

11.7.3JDYNAMIC COMPANIES[]168

11.7.4[STARTING BLOCKS[]168

11.7.5JCOMPETITIVE BENCHMARKING: STARTUPS/SMES, 2024[]169
11.7.5.1[Detailed list of key startups/SMEs[]169
11.7.5.2[0Competitive benchmarking of key startups/SMEs[]170
11.8[JCOMPANY VALUATION AND FINANCIAL METRICS[J171
11.90COMPETITIVE SCENARIO[]172

11.9.1[JPRODUCT LAUNCHES[]172

11.9.2(JDEALS[]173

11.9.30EXPANSIONS[J179

12[JCOMPANY PROFILES[]181

12.10KEY PLAYERS[]181

12.1.1JWORTHINGTON ENTERPRISES[]181

12.1.1.1[]Business overview[]181

12.1.1.2[]Products offered[]182

12.1.1.3[Recent developments[]183

12.1.1.3.1[JProduct launches[]183

12.1.1.3.2[]Deals[]184



12.1.1.40MnM view[]185

12.1.1.4.1]JKey strengths[]185

12.1.1.4.2[Strategic choices[]185
12.1.1.4.3JWeaknesses and competitive threats[]185
12.1.2(0LUXFER GAS CYLINDERS[]186
12.1.2.1[]Business overview[]186

12.1.2.2[]Products offered[]187

12.1.2.3[JRecent developments[]188
12.1.2.3.1[JProduct launches[]188
12.1.2.3.2[]Deals[]188

12.1.2.40MnM view[]189

12.1.2.4.1Key strengths[]189

12.1.2.4.2[JStrategic choices[]189
12.1.2.4.3JWeaknesses and competitive threats[]190
12.1.30HEXAGON PURUS[]191

12.1.3.1[]Business overview[]191

12.1.3.2[]Products offered[]192

12.1.3.3[]Recent developments[]193
12.1.3.3.1]Deals[]193

12.1.3.3.2[JExpansions[]195

12.1.3.40MnM view[]195

12.1.3.4.1]JKey strengths[]195

12.1.3.4.2[JStrategic choices[]196
12.1.3.4.3JWeaknesses and competitive threats[]196
12.1.4[0QUANTUM FUEL SYSTEMS LLC[197
12.1.4.1[]Business overview[]197

12.1.4.2(]Products offered[]197

12.1.4.3[JRecent developments[]198
12.1.4.3.1[JProduct launches[]198
12.1.4.3.2[]Deals[]198

12.1.4.40MnM view[]198

12.1.4.4.1Key strengths[]198

12.1.4.4.2[]Strategic choices[]198
12.1.4.4.30Weaknesses and competitive threats[]199
12.1.50FABER INDUSTRIE S.P.A.[J200
12.1.5.1[]Business overview[]200

12.1.5.2[]Products offered[J200

12.1.5.3[Recent developments[]201
12.1.5.3.1]Deals[]201

12.1.5.40MnM view[]201

12.1.5.4.1[Key strengths[j201

12.1.5.4.2[JStrategic choices[]201
12.1.5.4.3JWeaknesses and competitive threats[]201
12.1.6[JEVEREST KANTO CYLINDER LTD.[]202
12.1.6.1[]Business overview[]202

12.1.6.2[]Products offered[j203

12.1.6.30MnM view[]203



12.1.6.3.1Key strengths[j203

12.1.6.3.2[]Strategic choices[]203
12.1.6.3.3Weaknesses and competitive threats[J203
?

12.1.7[BEIJING TIANHAI INDUSTRY CO., LTD.[]1204
12.1.7.1[JBusiness overview[]204

12.1.7.2[JProducts offered[j204

12.1.7.3[Recent developments[]205
12.1.7.3.1[JProduct launches[]205

12.1.7.40MnM view[]205

12.1.7.4.1Key strengths[]205

12.1.7.4.2[JStrategic choices[]205
12.1.7.4.3JWeaknesses/Competitive threats[J205
12.1.8[JCOMPOSITES ADVANCED TECHNOLOGIES, LLC (CATEC GASES)[]206
12.1.8.1[]Business overview[]206

12.1.8.2[]Products offered[]206

12.1.8.3[]MnM view[]207

12.1.8.3.1Key strengths[j207

12.1.8.3.2[]Strategic choices[]207
12.1.8.3.30Weaknesses and competitive threats[]207
12.1.9[INPROXX[J208

12.1.9.1[]Business overview[]208

12.1.9.2[]Products offered[j208

12.1.9.3[JRecent developments[]209
12.1.9.3.1[JProduct launches[]209
12.1.9.3.2[]Deals[]209

12.1.9.3.3[JExpansions[]210

12.1.9.40MnM view[]211

12.1.9.4.1Key strengths[]211

12.1.9.4.2[JStrategic choices[]211
12.1.9.4.3[JWeaknesses and competitive threats[]211
12.1.10[JTENARIS[]212

12.1.10.1[]Business overview[]212
12.1.10.2[JProducts offered[]213

12.1.10.3[Recent developments[]214
12.1.10.3.1[Deals[]214

12.1.10.40MnM view[]214

12.1.10.4.1Key strengths[]214
12.1.10.4.2[]Strategic choices[]214
12.1.10.4.30Weaknesses and competitive threats[]214
12.1.11[JOPMOBILITY[J215

12.1.11.1JBusiness overview[]215
12.1.11.2[JProducts offered[]216

12.1.11.3[JRecent developments[]217
12.1.11.3.1[Deals[]217

12.1.11.3.2[JExpansions[]218

12.1.11.40MnM view[]218



12.1.11.4.1[Key strengths[]218

12.1.11.4.2[]Strategic choices[]218
12.1.11.4.30Weaknesses and competitive threats[]218
12.1.12[JUMOE ADVANCED COMPOSITES[]219
12.1.12.1JBusiness overview[]219

12.1.12.2[JProducts offered[]219

12.1.12.3[JRecent developments[]219
12.1.12.3.1Deals[]219

12.1.12.40MnM view[]220

12.1.12.4.1Key strengths[]220

12.1.12.4.2[JStrategic choices[]220
12.1.12.4.30Weaknesses and competitive threats[]220
12.1.13[JCIMC ENRIC HOLDINGS LIMITED[J221
12.1.13.1[]Business overview[]221

12.1.13.2[JProducts offered[]222

12.1.13.3[Recent developments[]223
12.1.13.3.1[]Deals[]223

12.1.13.40MnM view[]224

12.1.13.4.1[Key strengths[]224

12.1.13.4.2[]Strategic choices[]224
12.1.13.4.3]Weaknesses and competitive threats[]224
12.1.14[JDOOSAN MOBILITY INNOVATION[J225
12.1.14.1JBusiness overview[]225

12.1.14.2[JProducts offered[]225

12.1.14.3[JRecent developments[]225
12.1.14.3.1]Deals[]225

12.1.14.40MnM view[]226

12.1.14.4.1[JKey strengths[]226

12.1.14.4.2[IStrategic choices[]226
12.1.14.4.30Weaknesses and competitive threats[]226
12.1.15[JADVANCED STRUCTURAL TECHNOLOGIES[]227
12.1.15.1[]Business overview[]227

12.1.15.2[JProducts offered[]227

12.1.15.30MnM view[]227

12.1.15.3.1[Key strengths[]227

12.1.15.3.2[]Strategic choices[]227
12.1.15.3.3JWeaknesses and competitive threats[]228
12.2[JOTHER PLAYERS[]229

12.2.10BNH GAS TANKS[]229

12.2.2[]CALVERA HYDROGEN[230
12.2.30MAHYTEC[231

12.2.4[]STEELHEAD COMPOSITES, INC.[]232
12.2.50BAYOTECH[]232

12.2.6[JECS COMPOSITE[]233

12.2.70)ADVANCED MATERIAL SYSTEMS CO0.[]233
12.2.8[]VAKO GMBH & CO. KG[]234

12.2.9[JALSAFE COMPANY[]234



12.2.10[JVOITH GMBH & CO. KGAA[]235

13[JAPPENDIX[]236

13.1[JDISCUSSION GUIDE[]236

13.2JKNOWLEDGESTORE: MARKETSANDMARKETS' SUBSCRIPTION PORTAL[]239
13.3[JCUSTOMIZATION OPTIONS[]241

13.4[JRELATED REPORTS[]241

13.5[JAUTHOR DETAILS[]242

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 12/14



SCOTTS

INTERNATIONAL

Hydrogen Tanks Market by Tank Type (Type 1, Type 2, Type 3, Type 4), Material Type
(Metal, Composite), Pressure (Below 250 bar 250 to 500 bar, Above 500 bar),
Application (Stationary Storage, Fuel Tank, Transportation), & Region - Global
Forecast to 2030

Market Report | 2025-03-25 | 243 pages | MarketsandMarkets

To place an Order with Scotts International:

0 - Print this form

0 - Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:
Select license License Price
Single User $4950.00
Multi User $6650.00
Corporate License $8150.00
Enterprise Site License $10000.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |

Company Name* EU Vat / Tax ID / NIP number* |

|
|
Job titlex |
|
|

Address* City* |




Zip Code* Country* |

Date [2026-03-03

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 14/14



