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Report description:
According to PayNXT360, loyalty market in France is expected to grow by 14.9% on annual basis to reach US$2,808.5 million in
2025.

In value terms, the loyalty market in the country has recorded a CAGR of 16.8% during 2020-2024. The loyalty market in the
country will continue to grow over the forecast period and is expected to record a CAGR of 12.5% during 2025-2029. Loyalty
market in the country is expected to increase from US$2,443.4 million in 2024 to reach US$4,495.5 million by 2029.

This report provides a detailed data-centric analysis of the loyalty market opportunities and risks across a range of end-use
sectors and market segments in France. With over 50 KPIs at the country level, this report provides a comprehensive

understanding of loyalty market dynamics, market size and forecast, and market share statistics.

PayNXT360's research methodology is based on industry best practices. Its unbiased analysis leverages a proprietary analytics
platform to offer a detailed view on emerging business and investment market opportunities.

Key Insights
Data-Driven Personalization Shapes Loyalty Strategies

French companies are increasingly utilizing customer data to deliver personalized loyalty experiences. Retail chains like Carrefour
and Monoprix leverage loyalty apps to provide individualized offers and discounts based on customers' purchasing behavior. For



instance, Carrefour's MyCarrefour app uses customer data to recommend products and offer location-specific discounts,
enhancing the shopping experience.

This trend will likely intensify as more businesses adopt advanced data analytics. Compliance with the General Data Protection
Regulation (GDPR) will remain a critical focus, ensuring data usage aligns with privacy standards. Companies that balance
personalization with data privacy will maintain customer trust and loyalty.

Sustainability-Centric Loyalty Programs Respond to Consumer Demand

Sustainability is becoming integral to loyalty programs in France. For example, Monoprix awards loyalty points for eco-friendly
purchases, and Accor Hotels' ALL program incentivizes environmentally conscious behaviors, such as opting out of daily linen
changes.

- French consumers, especially millennials and Gen Z, actively support brands with strong sustainability credentials.

- France's environmental regulations, such as bans on single-use plastics, have compelled companies to align their programs with
eco-conscious values.

Coalition Loyalty Programs Enhance Cross-Brand Value

Coalition loyalty programs are gaining traction in France. These programs allow consumers to earn and redeem rewards across
multiple brands. For instance, the Fnac Darty program lets customers accumulate points across its retail brands, providing
broader value.

- Companies, especially in retail and travel, collaborate to share costs and expand customer engagement.

- The adoption of coalition loyalty programs will likely grow, particularly among SMEs looking to pool resources and compete with
larger retailers. However, success will depend on seamless integration among participating brands and transparent reward
structures.

Gamification Drives Customer Engagement

Gamification elements are becoming a staple in loyalty programs in France, enhancing engagement by rewarding interactive
behaviors. For example, Sephora France's Beauty Pass program features gamified tiers that incentivize increased spending with
exclusive rewards. Younger generations in France, particularly Gen Z and millennials, prefer interactive and playful experiences
over traditional loyalty programs. Gamification in loyalty programs will evolve by integrating augmented reality (AR) and
interactive challenges.

Mobile-First Loyalty Programs Dominate Engagement Strategies

Mobile-first loyalty programs are becoming the norm in France, enabling users to access rewards, track spending, and receive
personalized smartphone offers. Starbucks France integrates its loyalty program with mobile payments, while Carrefour's app
combines rewards and shopping features for convenience.

Competitive Landscape in the French Loyalty Market

France's loyalty program market is a vibrant and diverse ecosystem that blends traditional models with cutting-edge innovation.
Dominated by retail giants such as Carrefour and Leclerc, the market is characterized by high consumer engagement and a focus
on value-driven offerings. While established players leverage extensive networks and digital tools, smaller entrants find
opportunities through sustainability-focused rewards and app-based platforms. However, the market remains challenging for new
entrants due to the dominance of resource-rich incumbents and high barriers to entry.



The future of France's loyalty market will likely be shaped by technological advancements, regulatory changes, and shifting
consumer preferences toward sustainability. Programs that embrace Al-powered personalization, coalition partnerships, and
transparent practices stand to gain consumer trust and loyalty. As the industry evolves, businesses that can balance innovation
with compliance will remain competitive, unlocking new opportunities in this mature yet dynamic market.

Current State of France's Loyalty Program Market

- France's loyalty program market is well-established, driven by major players such as Carrefour (Carrefour Bonus Card) and
Casino Group (Casino Max). However, changing consumer preferences for digital rewards and personalized engagement are
compelling companies to adopt innovative strategies. For instance, Carrefour has partnered with tech platforms to provide
targeted discounts and digital cashback offers.

- Loyalty programs are deeply embedded in French consumer culture, with over 80% of consumers enrolled in at least one
program. Retail-driven initiatives, such as Casino Max and Leclerc's loyalty cards, are popular for offering immediate discounts
and fuel-related rewards, ensuring consistent engagement.

- Companies are increasingly leveraging mobile apps and e-commerce integrations to enhance user experiences. For instance,
Carrefour's app allows customers to track points, redeem rewards, and receive personalized offers, while also integrating loyalty
with Carrefour Pay for seamless transactions.

Competition Intensity in France's Loyalty Market

- France's loyalty market is led by retail giants such as Carrefour, Leclerc, and Casino Group, making it difficult for smaller players
to compete. These companies use their extensive networks and partnerships, such as Carrefour's collaboration with Uber Eats for
delivery rewards, to maintain a competitive edge.

- Businesses heavily invest in Al and data analytics to offer customized rewards and targeted campaigns. For instance, Casino Max
uses customer shopping data to provide tailored discounts and exclusive promotions, boosting retention rates.

- French consumers are highly value-conscious, prompting businesses to design lucrative rewards programs with immediate
benefits. Leclerc's loyalty program, for instance, offers discounts on essential items and fuel, making it particularly attractive to
cost-conscious shoppers.

Types of Players

- Leading supermarket chains like Carrefour and Leclerc dominate the loyalty landscape with highly successful card-based
programs. These programs often integrate with broader ecosystems, including fuel stations and e-commerce platforms, to deliver
maximum value.

- French banks, such as Societe Generale and BNP Paribas, integrate rewards into their credit cards, offering points that can be
redeemed for retail or travel benefits. These programs cater to high-spending customers by providing flexible reward options.

- Brands such as Louis Vuitton and Sephora operate loyalty programs targeting affluent customers. These programs focus on
exclusive perks, early access to collections, and premium services. Sephora's Beauty Insider program is particularly popular for
offering personalized beauty consultations and birthday gifts.

Market Structure

- While retail giants dominate the loyalty space, the market includes a mix of niche players targeting specific demographics, such
as eco-conscious consumers. Startup programs like Yuka reward consumers for purchasing sustainable and ethical products.

- Smaller players compete by introducing innovative models, such as app-based rewards or gamification. For example, Wedoogift
has gained traction by allowing employees to redeem gift cards across multiple brands, catering to a growing demand for
flexibility.



- High operational costs and the need for extensive partnerships make it challenging for new entrants to scale quickly. Established
players also benefit from customer loyalty and robust brand recognition, making competition steep.

Future Competitive Landscape

- The adoption of Al and blockchain is expected to accelerate in France's loyalty market. Casino Max, for instance, uses Al to
analyze customer purchasing trends and deliver hyper-personalized rewards. Blockchain-based platforms like Sandblock offer
secure and transparent loyalty solutions, appealing to tech-savvy consumers.

- With businesses partnering to deliver shared benefits, collaborative loyalty ecosystems will likely expand. Carrefour has explored
partnerships with tech platforms and other retailers to enhance value through joint rewards, a trend likely to increase in the
coming years.

- Programs offering eco-friendly incentives are gaining popularity among French consumers. For example, Yuka encourages users
to purchase sustainable products by highlighting their environmental impact, aligning with growing consumer preferences for
ethical shopping.

Regulatory Changes Impacting Loyalty Programs

- France is subject to stringent EU-wide GDPR, which requires loyalty programs to prioritize data protection. Companies like
Carrefour and Casino Group have invested heavily in secure systems to comply with these regulations.

- French regulators are pushing for greater transparency in loyalty programs, ensuring fair terms and redemption processes. To
avoid misleading consumers, loyalty programs must provide clear information on point expiration and redemption conditions.

- Programs promoting sustainability must adhere to France's strict environmental laws, ensuring that verifiable data back green
claims. For instance, loyalty programs that reward eco-friendly purchases must meet compliance standards to avoid accusations
of greenwashing.
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