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Report description:

According to PayNXT360, BNPL payment market in China is expected to grow by 12.1% on annual basis to reach US$122,023.9
million in 2025.

The BNPL market in the country experienced robust growth during 2021-2024, achieving a CAGR of 19.6%. This upward trajectory
is expected to continue, with the market forecast to grow at a CAGR of 8.7% during 2025-2030. By the end of 2030, the BNPL
sector is projected to expand from its 2024 value of USD 108,894.5 million to approximately USD 185,017.5 million.

This report provides a detailed data-centric analysis of the Buy Now Pay Later (BNPL) industry in China, covering market
opportunities and risks across a range of retail categories. With over 75 KPIs at the country level, this report provides a
comprehensive understanding of BNPL market dynamics, market size and forecast, and market share statistics.

It breaks down market opportunities by type of business model, sales channels (offline and online), and distribution models. In
addition, it provides a snapshot of consumer behaviour and retail spending dynamics. KPIs in both value and volume terms help in

getting an in-depth understanding of end market dynamics.

PayNXT360's research methodology is based on industry best practices. Its unbiased analysis leverages a proprietary analytics
platform to offer a detailed view of emerging business and investment market opportunities.

Key Insights



China's BNPL market is experiencing significant growth, driven by the expansion of e-commerce, increased adoption in offline
retail, and integration into financial platforms. Major e-commerce giants such as Alibaba's Tmall and JD.com have incorporated
BNPL solutions to meet consumer demand for flexible payment options. This trend is further supported by China's high
smartphone penetration and the widespread use of digital wallets. In the offline retail sector, industries including electronics and
fashion are increasingly adopting BNPL services to attract consumers seeking installment payment options. Financial platforms
like

Alipay and WeChat Pay have also integrated BNPL features, enhancing convenience for users and driving adoption across various
demographics.

The market's growth is further bolstered by China's rapid urbanization and rising disposable incomes, which have led to increased
consumer spending. BNPL services offer a way for consumers to manage their cash flow more effectively, making them appealing
for both essential and discretionary purchases. Additionally, the Chinese government is implementing regulatory frameworks to
ensure transparency and consumer protection in the BNPL sector, aiming to foster a stable and fair market environment. Over the
next few years, BNPL adoption in China is expected to deepen, with continued sector diversification, geographic expansion, and
innovative partnerships solidifying its role as a key financial solution.

E-Commerce Driving BNPL Adoption

- E-commerce is a primary driver of BNPL adoption in China. Platforms such as Tmall and JD.com have integrated BNPL solutions to
cater to consumers seeking flexible payment options. This mirrors global trends, including Argentina, where platforms such as
MercadoLibre and Tiendanube are spearheading BNPL usage.

- China's rapidly expanding e-commerce sector and a shift towards digital payments post-COVID-19 are key drivers. High
smartphone penetration and the popularity of online shopping make BNPL a preferred choice for many consumers.

- BNPL adoption in e-commerce is expected to grow significantly, with increased partnerships between platforms and providers.
However, regulatory scrutiny in China may lead to stricter compliance requirements compared to Argentina, where the regulatory
environment is still evolving.

BNPL Expansion into Offline Retail

- BNPL is becoming increasingly popular in China's offline retail sector, especially in electronics, fashion, and healthcare. Retailers
such as Suning and Gome are leveraging BNPL to attract customers and boost big-ticket sales. While Argentina also sees BNPL in
offline retail, China's adoption is fueled by a larger urban population and a growing middle class.

- Consumers in China value the convenience of installment payments for high-value items. Retailers aim to provide omnichannel
payment experiences that align with customer expectations.

- Offline BNPL adoption is expected to expand further into tier-2 and tier-3 cities in China, enabling broader consumer access. This
will likely encourage higher spending on durable goods, making BNPL a standard offering across retail chains.

Integration of BNPL into Financial Platforms

- Financial platforms such as Alipay and WeChat Pay in China are incorporating BNPL solutions, similar to financial apps like Uala
and MercadoPago in Argentina. This provides consumers with seamless payment flexibility and consolidates multiple financial
services into a single platform.

- Increased smartphone penetration and the popularity of all-in-one financial platforms drive this trend. Chinese consumers, like
their counterparts in Argentina, seek convenience in managing payments through integrated platforms.

- BNPL integration into financial platforms is likely to increase adoption, especially among younger, tech-savvy consumers. The
competition among platform providers may lead to innovative features and promotions tailored to specific user needs.

Impact of Economic Factors on BNPL Adoption



- China's rapid urbanization and rising disposable incomes influence BNPL adoption, as consumers seek flexible payment options
to manage cash flow and finance higher-value purchases.

- Economic growth has increased consumers' purchasing power, making BNPL an attractive solution for both essential and
discretionary spending. This is a distinct driver in China compared to Argentina, where economic challenges such as high inflation
play a larger role in BNPL adoption.

- Economic factors will continue to drive BNPL usage in China, particularly for high-value purchases. Providers focusing on offering
competitive and transparent installment plans will gain a competitive edge.

Emerging Regulatory Frameworks

- China is beginning to regulate BNPL services, with a focus on consumer protection and fair lending practices. This mirrors
Argentina, where regulators are also implementing frameworks to oversee the BNPL sector.

- The rapid growth of BNPL has prompted governments to address transparency and ensure fair competition. China's regulators
aim to balance the entry of foreign players with the protection of local consumers and businesses.

- Increased regulatory scrutiny may slow the entry of new players but will foster a more stable market. Providers that adapt to
regulatory requirements will likely strengthen their market positions.

Sector Diversification

- BNPL is diversifying into sectors such as education, healthcare, and travel in China. Similar to Argentina, where providers are
exploring partnerships for installment-based tuition and healthcare services, Chinese institutions are beginning to offer BNPL
options for these sectors.

- The demand for flexible payment options in essential and non-retail sectors is growing as consumers seek ways to finance
high-cost services. The recovering travel industry is also boosting BNPL use in tourism.

- Sector diversification will enhance the reach of BNPL providers, with significant growth expected in education and healthcare.
Providers offering tailored solutions for these sectors will establish stronger consumer trust and loyalty.

Competitive Landscape and Regulatory Developments

China's BNPL market is evolving rapidly, driven by the dominance of tech giants such as Alibaba and Tencent, combined with a
robust e-commerce ecosystem. Domestic platforms like Alipay and WeChat Pay are leveraging their existing super app
frameworks to integrate BNPL offerings seamlessly. Meanwhile, regulatory developments focused on consumer protection and
financial stability present both challenges and opportunities for market players. Over the next 2-4 years, competition is expected
to intensify, with a growing focus on rural expansion, sector-specific solutions, and technology-driven personalization.

Current State of the BNPL Market

- Dominance of Super Apps: China's BNPL landscape is dominated by Alipay and WeChat Pay, which embed BNPL options within
their super app ecosystems. This integration provides users with convenient access to credit across various services such as
e-commerce, utility payments, and entertainment, driving high adoption in urban areas.

- Sector Expansion: BNPL services are moving beyond traditional retail to include education, healthcare, and travel. For instance,
Ping An Bank has introduced installment plans for hospital bills and tuition fees, catering to families seeking financial flexibility for
essential expenses. These efforts are expanding BNPL adoption to middle-income and rural consumers.

- Low Entry for Foreign Competitors: Strict regulatory requirements and the entrenched presence of domestic players create high
entry barriers for foreign BNPL providers. International entrants struggle to compete with the localized features, trust, and
data-driven capabilities offered by China's tech giants.



Key Players and New Entrants

- Key Players: China's BNPL market is led by major domestic platforms such as Alipay (Ant Group) and WeChat Pay (Tencent),
which dominate through extensive integration within their super apps. These players offer BNPL alongside a range of other
financial services, enabling seamless access to credit across multiple categories like e-commerce, social commerce, and utility
payments. Additionally, JD.com (JD Baitiao) has built a strong BNPL presence within its e-commerce ecosystem by offering
installment options for high-value purchases such as electronics and appliances.

- New Entrants: While the market remains competitive and largely saturated by established tech giants, Ping An Bank has recently
emerged as a significant player, focusing on BNPL services in healthcare and education.

Anticipated Competitive Dynamics

- Al-Driven Personalization: Leading BNPL providers are expected to invest heavily in Al and machine learning to enhance credit
assessments and tailor repayment plans. This shift will likely increase user engagement and improve risk management, giving
early adopters of these technologies a competitive edge.

- Expansion into Lower-Tier Cities: Players are likely to broaden their geographic coverage to rural areas and lower-tier cities,
where BNPL adoption is still low. Government policies encouraging financial inclusion will support this expansion, helping
providers capture new market segments.

- Regulatory Compliance and Consolidation: As the market matures, regulatory oversight will intensify, prompting smaller players
to either exit or consolidate with larger providers. Mergers and acquisitions may occur among mid-tier companies looking to scale
operations and remain competitive under stricter compliance frameworks.
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