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Report description:

Retail in Peru faced a challenging environment in 2024, with the first half of the year marked by an economic recession that
began in mid-2023. This downturn led to reduced consumer spending due to lower household incomes, stagnant wages, and
limited employment opportunities, negatively impacting most retail categories. However, the economy improved in the second
half of the year, with inflation stabilising within the target range set by the Central Reserve Bank of Peru and a stable exchange
rat...

Euromonitor International's Retail in Peru report offers insight into key trends and developments driving the industry. The report
examines all retail channels to provide sector insight. Channels include hypermarkets, supermarkets, discounters, convenience
stores, mixed retailers, health and beauty retailers, clothing and footwear retailers, furniture and furnishing stores, DIY and
hardware stores, durable goods retailers, leisure and personal goods retailers. There are profiles of leading retailers, with
analysis of their performance and the challenges they face. There is also analysis of non-store retailing: vending; homeshopping;
internet retailing; direct selling, as available.

Product coverage: Retail E-=Commerce, Retail Offline.
Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

* Get a detailed picture of the Retail market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market's major players and leading brands;
* Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,



Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor International has a unique capability to develop
reliable information resources to help drive informed strategic planning.
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CONVENIENCE RETAILERS IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Expansion and promotions drive strong growth in convenience stores

Tambo+ strengthens leadership through expansion and innovative marketing strategies
Listo! maintains leadership in forecourt retailing with store openings and enhanced consumer experiences
PROSPECTS AND OPPORTUNITIES

Sustained expansion and economic recovery expected to drive further growth



Promotional strategies and marketing innovation will remain central to attracting customers
Integration of food service spaces set to enhance customer experience
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2024 DEVELOPMENTS

Discounters lead retail growth through aggressive expansion and strong consumer demand
Mass continues its dominance in the discounter sector through expansion and competitive pricing
Limited competition in the modern retail sector, but strong rivalry with local grocers
PROSPECTS AND OPPORTUNITIES

Sustained growth projected as discounter chains continue expanding

New entrants and increased competition expected to reshape the sector

Limited adoption of online sales as discounters prioritise physical expansion
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2024 DEVELOPMENTS

Hypermarkets experience strong sales growth due to low prices and frequent promotions
Plaza Vea maintains leadership through strong market presence and a low-price strategy
Hypermarket expansion stalls as retailers focus on operational improvements

PROSPECTS AND OPPORTUNITIES

Moderate growth expected as economic conditions stabilise

Hypermarkets will continue to focus on competitive pricing and private-label development
Limited growth expected in e-commerce as consumers favour in-store shopping
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Supermarkets experience slower growth due to economic challenges and reduced consumer credit access
Cencosud maintains leadership in supermarkets through differentiated strategies for Wong and Metro brands
Private label supermarket sales continue to rise as consumers prioritise affordability

PROSPECTS AND OPPORTUNITIES

Supermarket sales projected to stabilise or decline slightly amid rising competition from other channels

New entrants like Holi Supermercado Express could revitalise the sector

Technological innovation expected to focus on internal efficiency rather than consumer-facing advancements
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Small local grocers remain the dominant retail channel, but sales decline slightly due to competition and security concerns
Discounters and convenience stores are the primary competitors for small local grocers due to their strategic expansion and
pricing strategies

Support from major suppliers helps small local grocers improve stock management and competitiveness
PROSPECTS AND OPPORTUNITIES

Continued high competition expected, with sales remaining stable or declining slightly in the forecast period
Small local grocers embrace technology through digital wallets and WhatsApp-based delivery services

Rising crime remains a significant threat to the sustainability of small local grocers
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KEY DATA FINDINGS

2024 DEVELOPMENTS

General merchandise stores grow in 2024 driven by economic recovery, winter clothing demand, and variety store expansion
Falabella Peru SAA maintains leadership in department stores but faces increased competition from Ripley SAA
Dollarcity strengthens leadership in variety stores through expansion, product diversity, and competitive pricing
PROSPECTS AND OPPORTUNITIES



General merchandise stores expected to see moderate growth driven by department store recovery and variety store expansion
Variety stores to sustain dynamic growth through aggressive expansion and entry of new players

Ripley?s store renovations aim to enhance customer experience and may influence broader industry trends
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APPAREL AND FOOTWEAR SPECIALISTS IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Moderate growth in apparel and footwear specialists driven by strong winter sales and economic recovery
Intensified competition among key players, with notable growth from Platanitos and Pierre Cardin

Significant store openings from existing and new international brands

PROSPECTS AND OPPORTUNITIES

Steady growth projected, supported by economic improvement but limited by restricted credit access
Expansion of international brands catering to high-income consumers

Cross-border e-commerce poses a growing challenge for physical retailers
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Modest growth in appliances and electronics specialists driven by economic recovery but constrained by limited access to credit
Conecta Retail SA maintains leadership through La Curacao and Tiendas Efe

Coolbox emerges as the fastest-growing player in the sector

PROSPECTS AND OPPORTUNITIES

Limited growth expected due to economic improvement offset by restricted access to credit

Financial constraints continue to impact credit availability for appliances and electronics purchases

Expansion of physical stores remains a priority, with a focus on omnichannel integration
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HEALTH AND BEAUTY SPECIALISTS IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Pharmacies decline due to economic recession, while beauty specialists and optical stores grow significantly
Inretail Pharma continues to dominate with store expansion and transformation initiatives

Beauty specialists achieve the highest growth, led by Perfumerias Unidas and Aruma

PROSPECTS AND OPPORTUNITIES

Pharmacies expected to resume growth with economic recovery and increased focus on personal care

Store expansion efforts to enhance customer accessibility and omnichannel integration

Direct selling brands expected to expand physical presence to strengthen customer engagement
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HOME PRODUCTS SPECIALISTS IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Home products specialists experience slow growth due to economic downturn, while pet shops and superstores show strong
performance

Tiendas del Mejoramiento del Hogar SA strengthens leadership in home improvement through brand unification
Casaideas maintains leadership in homeware and home furnishing stores through stable pricing and enhanced customer
engagement

PROSPECTS AND OPPORTUNITIES

Gradual growth expected as the economy recovers, but credit constraints may limit expansion

Pet shops and superstores to continue outperforming other segments with ongoing store expansion and competitive pricing
International brands expected to increase presence in homeware and home furnishing channel
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DIRECT SELLING IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Direct selling continues to grow due to strong consumer acceptance

Belcorp and Unique-Yanbal Group maintain market leadership with strong brand portfolios

Beauty and personal care remain the dominant category, driven by innovation and consumer trends
PROSPECTS AND OPPORTUNITIES

Continued growth expected, though competition from physical retail may limit expansion

E-commerce to play an expanding role as a complementary sales channel

Direct selling brands to strengthen their physical presence through stores and kiosks in shopping centres
CHANNEL DATA

Table 140 Direct Selling by Product: Value 2019-2024

Table 141 Direct Selling by Product: % Value Growth 2019-2024

Table 142 Direct Selling GBO Company Shares: % Value 2020-2024

Table 143 Direct Selling GBN Brand Shares: % Value 2021-2024

Table 144 Direct Selling Forecasts by Product: Value 2024-2029

Table 145 Direct Selling Forecasts by Product: % Value Growth 2024-2029

VENDING IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Vending experiences slow growth in 2024, approaching pre-pandemic sales levels, but limited by lower cash usage
Vendomatica Peru remains the leading player, pioneering technological advancements

Tai Loy stands out as a non-food vending pioneer, expanding its presence in universities

PROSPECTS AND OPPORTUNITIES

Vending to grow at a moderate pace due to slow expansion of machine installations

Technological advancements in vending machines will modernise the market

Success in vending will depend on strategic location to compete with other retail formats
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RETAIL E-COMMERCE IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Retail e-commerce sees significant growth in 2024 due to economic recovery, player dynamism, and strong online shopping
campaigns

Mercado Libre and Amazon maintain leadership in retail e-commerce, while competition intensifies among local players
Digital wallets continue to drive online sales, particularly for small transactions and grocery purchases
PROSPECTS AND OPPORTUNITIES

Retail e-commerce expected to grow significantly due to expanded coverage, promotions, diverse payment methods, and
increasing player dynamism



Speed of delivery remains a critical factor, prompting continued efforts to reduce fulfilment times
Chinese marketplaces such as AliExpress and Temu gain traction in Peru, posing a growing threat to traditional retailers
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