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Market Overview

The India ethanol market is expected to experience substantial growth at a compound annual growth rate (CAGR) of 7.38% during
the review period. The substantial expansion of the ethanol market is being significantly influenced by renewable energy sources.
The growing recognition of environmental concerns has resulted in a greater desire to reduce carbon emissions and reduce



dependence on fossil fuels. Ethanol, a biofuel that is manufactured from renewable resources such as corn, sugarcane, and other
biomass, has arisen as a viable alternative to conventional gasoline. It is in accordance with the current trend toward healthier
energy due to its capacity to reduce greenhouse gas emissions and provide a sustainable energy solution.

The high demand for biofuels is a consequence of government policies and regulations that promote the use of ethanol. The
inclusion of a specific quantity and percentage of gasoline is required by ethanol blending regulations in certain countries. These
regulations are a component of a broader initiative to enhance energy security, decrease reliance on crude imports, and expand
agricultural sectors by establishing new markets for crops utilized in the ethanol production process. Moreover, the provision of
financial incentives, such as tax credits and subsidies, for the production and consumption of biofuels also promotes market
growth.

Market Segmentation

The ethanol market is divided into different segments based on the following: feedstock, type, grade, application, end-use
industry, and region. The market is segmented into Renewable and Non-renewable categories based on feedstock.

The market is segmented into 5 bioethanol, Extra Neutral Ethanol (EN), Neutral Ethanol, and Others based on type.

The market is segmented into four categories: Fuel Grade, Pharmaceutical Grade, Industrial Grade, and Others.

The market is divided into five segments based on application: Fuel Blending, Alcoholic Beverage Production, Solvents and
Chemical Intermediates, Disinfectants and Sanitizers, and Others.

Cosmetics, pharmaceuticals, fuel, beverages, industrial solvents, and others comprise the market's end-use industry
segmentation.

The market is segmented into Direct Sales, Distributors & Wholesalers, and Online Retail based on the Distribution Channel.
Major Players

HPCL Biofuels Limited (HBL), Shree Renuka Sugars Ltd., Triveni Engineering & Industries Limited, Balrampur Chini Mills Limited,
Simbhaoli Sugars Ltd., Mawana Sugars Ltd., Dwarikesh Sugar Industries Ltd., Sri Sarvaraya Sugars Ltd., Tahmar Enterprises Ltd.,
and Gulshan Polyols Ltd. are the primary players in the India Ethanol Market.
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