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Report description:

The Smart Transportation market was estimated to be USD 129.72 billion in 2024 to USD 276.65 billion by 2029 at a Compound
Annual Growth Rate (CAGR) of 16.4%. As it is an era of digital transformation, businesses across various industries are integrating
cutting-edge technologies such as Al, 10T, and big data to enhance operational efficiency and improve customer experiences.
Moreover, the demand for smarter transportation solutions is skyrocketing as governments and organizations focus on optimizing
traffic management, reducing congestion, and enhancing safety. These advancements are expected to drive the adoption of
smart transportation technologies in roadways, railways, and airways, fostering more sustainable and efficient transportation
systems globally.

"In the Roadways segment, the Traffic Management Solution is expected to have the largest market size during the forecast
period." In the roadways segment, the traffic management solution is expected to have the largest market size during the forecast
period. Traffic management solutions are integral to improving the efficiency and safety of road networks, especially in urban
environments. They leverage advanced technologies such as Al, machine learning, loT sensors, and big data analytics to optimize
traffic flow. These systems monitor real-time traffic conditions, manage traffic signal timings, predict congestion, and offer
solutions to alleviate bottlenecks. By automating the monitoring and control of traffic, these systems reduce delays and pollution,
improve travel times, and contribute to more sustainable urban mobility. For example, Siemens Mobility's Traffic Management
Solutions integrates these advanced technologies to adjust traffic signals dynamically, manage public transportation fleets, and
enhance overall traffic efficiency, ensuring smoother commutes in cities worldwide.

"In the Railways segment, the Passenger Information Solution will witness the highest growth during the forecast period." The
passenger information solution will witness the highest growth in the railways segment during the forecast period. Passenger
information solutions provide real-time, actionable data to passengers, helping them make informed travel decisions. These



solutions are typically powered by digital displays, mobile applications, and automated announcements, providing
up-to-the-minute updates on train schedules, delays, cancellations, and platform changes. With the growing demand for seamless
and comfortable travel experiences, rail operators are investing in these technologies to improve customer satisfaction and
operational efficiency. For example, Alstom's Passenger Information System uses real-time data to inform passengers of travel
updates, enabling better coordination of their journey. As the rail industry focuses on enhancing customer experience and
streamlining operations, passenger information systems are crucial in improving the overall travel experience, reducing the time
passengers wait, and making their journeys more predictable.

"In the Airways segment, the Air traffic Management Solution is expected to have the largest market share during the forecast
period."

In the airways segment, the air traffic management solution is expected to have the largest market share during the forecast
period. Air traffic management (ATM) systems are pivotal for ensuring air travel's safety, efficiency, and smooth operation. To
manage air traffic, these systems use various advanced technologies, including Al, radar, satellite navigation, and real-time data
analytics. By optimizing flight routes, reducing delays, and enhancing airspace capacity, ATM systems ensure aircraft can travel
safely, efficiently, and with minimal environmental impact. With the growth in global air traffic, these systems are increasingly
critical to managing congestion and improving flight safety. For example, Thales' air traffic management solution incorporates
predictive analytics and real-time data sharing to enhance air traffic flow and decision-making, improving the efficiency of air
traffic controllers and optimizing airspace usage. This ensures reduced delays, smoother flight operations, and enhanced safety
across increasingly crowded skies.

Breakdown of primaries

The study contains insights from various industry experts, from solution vendors to Tier 1 companies. The break-up of the
primaries is as follows:

-0By Company Type: Tier 1 - 62%, Tier 2 - 23%, and Tier 3 - 15%

-[By Designation: C-level -50%, D-level - 30%, and Others - 20%

-[JBy Region: North America - 38%, Europe - 15%, Asia Pacific - 35%, Middle East & Africa - 7%, and Latin America- 5%.

The major players in the Smart Transportation market include Thales Group (France), Huawei (China), Siemens (Germany), Cisco
(US), DNV (Norway), Cubic (US), Alstom (France), Toshiba (Japan), Veson Nautical (US), NEC Corporation (Japan), Bentley Systems
(US), Indra (Spain), Trimble (US), TomTom (Netherlands), Conduent (US), Kapsch (Austria), Hitachi (Japan), and Descartes
(Canada). These players have adopted various growth strategies, such as partnerships, agreements and collaborations, new
product launches, enhancements, and acquisitions to expand their Smart Transportation market footprint.

Research Coverage

The market study covers the Smart Transportation market size across different segments. It aims to estimate the market size and
the growth potential across various segments, including transportation mode, end user, and region. The transportation mode
includes Roadways (Smart Ticketing, Parking Management, Traffic Management, Passenger Information, Intelligent Mobility
Solutions, Freight and Fleet Management, Other Roadway Solutions such as GIS Tracking, Safety Management, and Depot
Management System), Railways (Railway Smart Ticketing, Passenger Information, Freight Management, Rail Traffic Management,
Rail Asset Management, Other Railway Solutions such as GIS Tracking, Security and Safety Solutions, and Advanced Analytics),
Airways (Smart Ticketing, Airway Passenger Information, Airport Security Solutions, Freight Management, Air Traffic Management,
Other Airway Solutions such as Integrated Operating Center, Queue Management System, and Airport Parking Management), and
Maritime (Port and Terminal Management, Maritime Traffic Management, Passenger Information, Other Maritime Solutions such as
Smart Ticketing, Real-Time Weather Intelligence, and Maritime Safety and Security Solutions). All share the same services
(Consulting, Deployment and Integration, and Support and Maintenance). The regional analysis of the Smart Transportation
market covers North America, Europe, Asia Pacific, the Middle East & Africa, and Latin America. The study includes an in-depth
competitive analysis of the leading market players, their company profiles, key observations related to product and business



offerings, recent developments, and market strategies.

Key Benefits of Buying the Report

The report will help market leaders and new entrants with information on the closest approximations of the global Smart
Transportation market's revenue numbers and subsegments. It will also help stakeholders understand the competitive landscape
and gain more insights to position their businesses better and plan suitable go-to-market strategies. Moreover, the report will
provide insights for stakeholders to understand the market's pulse and provide them with information on key market drivers,
restraints, challenges, and opportunities.

The report provides insights on the following pointers:

1.0JAnalysis of key drivers (Increasing demand for smarter and safer transportation, government investments in smart cities,
advancements in Al, 10T, and connected infrastructure), restraints (High initial implementation costs, lack of standardized
frameworks, privacy and security concerns with data), opportunities (Growing adoption of electric vehicles, rising demand for
autonomous transport systems, increased integration of digital technologies in transportation), and challenges (Cybersecurity
risks, complexity in integrating new technologies with existing systems, resistance to change in traditional transportation sectors)
influencing the growth of the Smart Transportation market.

2.[JProduct Development/Innovation: Detailed insights on upcoming technologies, research & development activities, and new
product & service launches in the Smart Transportation market.

3.0Market Development: Comprehensive information about lucrative markets - the report analyses the Smart Transportation
market across various regions.

4.OMarket Diversification: Exhaustive information about new products & services, untapped geographies, recent developments, and
investments in the Smart Transportation market.

5.0Competitive Assessment: In-depth assessment of market shares, growth strategies and service offerings of leading players
Thales Group (France), Huawei (China), Siemens (Germany), Cisco (US), and DNV (Norway), Cubic (US), Alstom (France), Toshiba
(Japan), Veson Nautical (US), NEC Corporation (Japan), Bentley Systems (US), Indra (Spain), Trimble (US), TomTom (Netherlands),
Conduent (US), Kapsch (Austria), Hitachi (Japan), and Descartes (Canada), Wartsila (Finland), Bosch (Germany), IEl Integration
Corp. (Taiwan), Schneider Electric (France), Transcore (USA), BASSnet (Norway), EKE-Electronics (Finland), Aitek (Italy), Iteris
(USA), Inrix (USA), TagMaster (Sweden), Atsuke (Japan), Park+ (India), Appyway (UK), and Efftronics Systems (India).
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