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Report description:

India Coffee Cafe Market was valued at USD 439.56 Million in 2024 and is expected to reach USD 928.98 Million by 2030 with a
CAGR of 13.28% during the forecast period. The India Coffee Cafe Market has experienced significant growth, driven by changing
consumer preferences for high-quality coffee and the increasing popularity of cafe culture, particularly among urban youth. With
the rise of disposable incomes and a growing middle class, consumers are seeking premium experiences that coffee cafes offer,
including specialty beverages and a comfortable social atmosphere.

Key Market Drivers

Changing Consumer Preferences and Lifestyle Changes

India's coffee cafe market has been witnessing a remarkable shift in consumer preferences, largely due to evolving lifestyle
choices. The younger demographic, especially millennials and Gen Z, is increasingly leaning toward premium experiences. In
urban areas, these consumers are not just looking for a beverage, but a complete experience that blends high-quality coffee with
a modern, comfortable environment. The demand for specialty coffees, such as cold brews, lattes, and international blends, has
surged as consumers become more discerning in their tastes. Additionally, cafes offer a social space, attracting customers for
casual meetups, study sessions, and business meetings. This changing approach to leisure, work, and socialization has been one
of the key drivers propelling the growth of the coffee cafe market in India. The increasing focus on health and wellness has also
led to a rise in demand for healthier coffee alternatives, including vegan milk options and sugar-free beverages, contributing
further to the growth of the segment.

Rise in Disposable Income and Changing Socioeconomic Factors

The rise in disposable income in India's rapidly expanding middle class has had a significant impact on the coffee cafe market. As



more people can afford premium products, they are willing to pay higher prices for a better experience, which cafes cater to by
offering quality coffee and ambiance. Furthermore, economic growth in India has led to a greater number of individuals working in
urban areas, where the demand for dining out and social spaces is increasingly prevalent. According to the United Nations, India's
urban population is expected to reach over 600 million by 2031, making up about 40% of the total population. With a higher
proportion of working professionals and students seeking convenient locations to socialize, work, or study, coffee cafes have
positioned themselves as ideal meeting spots. For many urban Indians, coffee cafes have become an important part of their
lifestyle, moving beyond just a coffee stop to a place of work, study, or relaxation. As the country's economic outlook continues to
improve, with higher income levels, urbanization, and the emergence of the digital economy, the market for coffee cafes is
expected to expand further.

Expansion of Coffee Chains and Franchising

One of the most significant contributors to the growth of the India Coffee Cafe Market has been the aggressive expansion of
domestic and international coffee chains. Established brands such as Cafe Coffee Day, Starbucks, and Barista have taken a
dominant position in the market, consistently increasing their number of outlets across India. These brands have made coffee
cafes a mainstream part of the Indian food and beverage landscape, which was previously dominated by traditional tea shops.
Furthermore, the success of large chains has encouraged the growth of smaller, independent cafes and even specialized regional
chains, which are innovating with unique offerings. The availability of coffee cafes in prime locations, including malls, high streets,
and airports, has also helped fuel growth by attracting footfall from diverse consumer segments. Franchising has played a crucial
role in the proliferation of coffee cafes across the country, with local entrepreneurs seeing significant opportunities in this sector.
The proliferation of branded outlets and the expansion of coffee culture into tier 2 and tier 3 cities are expected to further drive
the market's growth.

Shift in Work Culture and the Rise of the Cafe as a Social Hub

The shift in work culture, especially with the rise of remote working, freelancing, and the gig economy, has provided a significant
boost to the coffee cafe market. Coffee cafes have evolved from being mere beverage outlets to becoming popular workspaces. In
major cities, cafes offer a conducive environment for freelancers, remote workers, and entrepreneurs who are looking for a break
from the traditional office setup. With reliable Wi-Fi, a comfortable ambiance, and the availability of light meals and beverages,
cafes provide a perfect setting for work and collaboration. Additionally, the "third place" concept, introduced by global coffee
chains, has played a crucial role in making cafes a social hub. People are now looking for spaces that provide a sense of
community, relaxation, and even networking opportunities. The cafe environment has become a destination for both professional
and social gatherings, further entrenching coffee cafes as a significant part of the urban lifestyle. As the trend toward remote
working and hybrid work models continues, the demand for such flexible, informal workspaces is only expected to grow,
benefiting coffee cafes that provide these services.

Key Market Challenges

Intense Competition and Market Saturation

One of the most significant challenges facing the coffee cafe market in India is the intense competition and market saturation,
particularly in urban areas. With a large number of domestic and international coffee chains such as Starbucks, Cafe Coffee Day,
Barista, and local regional players vying for market share, it has become increasingly difficult for any single brand to stand out. As
established players continue to expand, new entrants must find innovative ways to differentiate themselves from others in a
crowded marketplace. Price competition is also a common issue, as brands try to attract consumers with promotional offers and
discounts, which may impact the overall profitability of coffee cafes. Moreover, the proliferation of new cafes, including local
artisanal coffee shops and other F&B outlets offering similar experiences, adds to the pressure. These challenges make it difficult
for coffee cafes to maintain consistent growth and achieve long-term profitability. Smaller cafes and new entrants may struggle to
capture enough foot traffic and market share in the face of such fierce competition, which may limit their ability to expand.

High Operational Costs and Profitability Pressures

Another significant challenge faced by coffee cafes in India is the high operational costs associated with running a cafe business.
Key cost components such as rent, raw materials (coffee beans, milk, and other ingredients), labor, utilities, and maintenance are
often substantial. Rent in high-traffic, prime locations in metropolitan areas, for instance, can take up a large portion of a cafe's
budget. Similarly, maintaining quality standards and sourcing premium ingredients can push up costs, especially as demand for



specialty coffees and health-conscious alternatives rises. Labor costs, particularly for skilled baristas and staff, are also a
considerable expense. Additionally, as many coffee cafes are heavily reliant on foreign supply chains for high-quality coffee beans,
they are vulnerable to fluctuations in international coffee prices, which can affect their profitability. The pressure to offer
high-quality products and maintain customer satisfaction while keeping costs manageable can be a delicate balance, especially
for smaller cafes and chains with limited financial flexibility. Many coffee cafes must also invest heavily in marketing and
brand-building activities to stay competitive, further increasing their operational expenditures. These factors combined can lead to
tight margins, making profitability a constant challenge for coffee cafes, particularly in the face of rising competition and price
sensitivity among consumers.

Changing Consumer Preferences and Economic Uncertainty

The evolving nature of consumer preferences and economic uncertainty are major challenges for the coffee cafe market in India.
As consumer tastes become more sophisticated, cafes are required to offer a diverse range of beverages and food options to cater
to various tastes and dietary preferences. The growing demand for healthier, plant-based alternatives such as almond milk, oat
milk, and sugar-free options requires additional investments in new ingredients and training for staff. Similarly, consumers are
now more inclined to seek sustainable and ethically sourced products, which often come at a higher cost. This puts pressure on
coffee cafes to adapt and cater to these evolving trends while maintaining affordability.

Key Market Trends

Growing Popularity of Specialty Coffees and Customization

The growing popularity of specialty coffees in India has become a defining trend in the coffee cafe market. As Indian consumers
become more sophisticated and discerning in their coffee preferences, they are increasingly seeking a more refined and
personalized coffee experience. Specialty coffees, such as single-origin beans, cold brews, nitro coffees, and customized blends,
have become essential offerings at coffee cafes. Consumers are not just looking for a basic cup of coffee anymore but are keen on
exploring a variety of options based on flavor profiles, brewing methods, and origin-specific beans. Coffee cafes have responded
by offering customizations like strength, milk alternatives, and flavor add-ins. This trend is further fueled by the growing demand
for organic, sustainable, and ethically sourced coffee beans. Customers are now more interested in knowing the origin of their
coffee, and the environmental impact associated with its production. This trend has prompted coffee cafes to place greater
emphasis on transparency, ethical sourcing, and storytelling around the coffee's journey from farm to cup. Cafes are also
capitalizing on consumer interest in unique experiences, offering coffee tasting sessions, workshops, and barista-led
demonstrations. As the demand for more personalized coffee grows, cafes are expanding their menu to include niche coffee
experiences to cater to diverse tastes and preferences.

Emergence of Health-Conscious Offerings

Another growing trend in the India Coffee Cafe Market is the increasing demand for health-conscious options. A recent report
reveals a startling 45% of India's population is on the brink of being classified as unhealthy. This concerning statistic highlights a
nation teetering on the edge of a health crisis, yet there remains a glimmer of hope for a significant transformation towards
collective well-being. As consumers become more health-aware, especially the younger and urban demographic, they are looking
for healthier alternatives in their daily food and beverage choices. This trend has led coffee cafes to expand their menus beyond
traditional coffee drinks, introducing healthier alternatives like plant-based milk (such as oat, almond, or soy milk), sugar-free
options, and low-calorie beverages. In addition to beverages, cafes are also incorporating healthier food options, including
gluten-free, vegan, and organic snacks and meals. The rise in health consciousness has also brought attention to the nutritional
content of coffee drinks, prompting cafes to offer low-sugar, low-fat, and high-protein variants, appealing to customers seeking to
maintain or improve their well-being. Cold-pressed juices, smoothie bowls, protein-packed shakes, and keto-friendly snacks are
some of the healthier offerings that coffee cafes are adding to their menus. Moreover, the wellness trend extends to functional
beverages that are said to boost immunity, promote digestion, or enhance energy levels. Adaptogenic ingredients like turmeric,
ginger, and matcha are being incorporated into drinks to appeal to the growing demand for beverages with health benefits. The
focus on health-conscious options is not just limited to beverages but also reflects a broader cultural shift toward wellness, with
cafes aiming to cater to the increasing demand for guilt-free indulgence.

Integration of Technology and Digitalization

Technology and digitalization are transforming the coffee cafe market in India, with businesses increasingly adopting digital



solutions to enhance customer experience, improve operational efficiency, and drive sales. The shift toward a tech-driven
approach has been particularly evident in areas like mobile ordering, contactless payments, and delivery services. As convenience
becomes a priority for consumers, coffee cafes are increasingly offering the option to place orders and pay via mobile apps,
allowing customers to skip the line and have their coffee ready when they arrive. Many coffee cafes also offer loyalty programs
through their apps, incentivizing repeat visits and promoting customer retention. The integration of artificial intelligence (Al) and
data analytics is another notable trend, as cafes are using customer data to personalize promotions, optimize menu offerings, and
improve inventory management. Al-based solutions are also being used to enhance the coffee brewing process, with automated
machines allowing for a more consistent and efficient operation. The rise of cloud kitchens and the increasing importance of
delivery services have made it essential for coffee cafes to invest in online ordering platforms. Third-party delivery aggregators
like Zomato, Swiggy, and Uber Eats have become crucial partners for many coffee cafes, enabling them to tap into the growing
demand for home delivery. Additionally, virtual cafes and digital coffee experiences are gaining traction, where customers can
attend live-streamed events or participate in online coffee tasting sessions. These technological innovations are enhancing
customer engagement, streamlining operations, and opening up new avenues for growth in an increasingly digital world.
Sustainability and Eco-Friendly Practices

Sustainability has emerged as a critical trend in the India Coffee Cafe Market, with both consumers and coffee cafes recognizing
the importance of adopting eco-friendly practices. As the awareness of environmental issues such as plastic pollution,
deforestation, and carbon emissions grows, consumers are demanding that businesses become more socially responsible. Coffee
cafes are increasingly responding to these demands by adopting sustainability practices in every part of their operation. This
includes using recyclable and compostable packaging, offering discounts for customers who bring their own reusable cups, and
switching to biodegradable straws. Many cafes are also making efforts to minimize food waste by reducing portion sizes or
offering unsold food at discounted prices toward the end of the day. In addition to packaging, coffee cafes are also focusing on the
ethical sourcing of coffee beans. Fair trade and organic certifications have become important benchmarks for many cafes, as
consumers are now more interested in the social and environmental impact of the products they purchase. The concept of
"farm-to-cup" is gaining momentum, with coffee cafes partnering directly with farmers to ensure fair wages and sustainable
farming practices. Energy efficiency is another key aspect of sustainability, with cafes investing in energy-efficient appliances, LED
lighting, and reducing water usage. This trend is expected to intensify in the coming years as consumers demand greater
transparency from brands about their sustainability initiatives. The push toward eco-friendly practices is not just driven by
consumer demand, but also by the increasing pressure on businesses to align with global sustainability goals. As more cafes
adopt green initiatives, the coffee cafe market in India is expected to see a greater emphasis on sustainability, both in operations
and product offerings.

Segmental Insights

Chained Cafes Insights

The International coffee brands have emerged as the fastest-growing segment in the India Coffee Cafe Market, driven by their
established global presence, high-quality offerings, and innovative concepts. Brands like Starbucks, Dunkin' Donuts, and Costa
Coffee have successfully captured the Indian consumer's attention, especially in urban areas, by providing premium coffee
experiences, diverse beverage options, and a comfortable, trendy environment. The growing middle-class population, along with
the increasing preference for international coffee culture, has fueled the demand for these brands. Their ability to adapt to local
tastes while maintaining global standards has enabled them to expand rapidly across India, dominating the market.

Regional Insights

The South region of India has emerged as a dominant segment in the coffee cafe market, driven by its strong coffee culture and
urbanization. States like Karnataka, Tamil Nadu, and Kerala, with their rich coffee-growing traditions, have seen a significant rise
in coffee cafe chains and consumer demand. Cities like Bangalore, Chennai, and Hyderabad are key hubs where both international
and regional coffee brands thrive, catering to an expanding middle class and youth population. The region's high concentration of
tech parks, educational institutions, and a growing number of professionals seeking social and work spaces have further boosted
the demand for coffee cafes.

Key Market Players

[OCoffee Day Enterprises Limited



[OTata Starbucks Private Limited

[[IBarista Coffee Company Limited

[Costa Limited

([IBrew Berrys Hospitality Pvt. Ltd

[(DHeisetasse Beverages Pvt Ltd (Third Wave Coffee Roasters)

(MImpresario Entertainment & Hospitality Pvt. Ltd., (Caffe Mocha)

[([IThe Coffee Bean & Tea Leaf Restaurant and Cafe (CBTL)

[[Indian Coffee House (ICH)

[(MMuhavra Enterprises Private Limited (Blue Tokai)

Report Scope:

In this report, the India Coffee Cafe Market has been segmented into the following categories, in addition to the industry trends
which have also been detailed below:

[Mindia Coffee Cafe Market, By Ownership:

0 Chained Outlets

o0 Standalone Outlets

[Mindia Coffee Cafe Market, By Services:

o Dine-in

0 Take Away

[Mindia Coffee Cafe Market, By Product Offering:

o Coffee

o Tea

0 Other Beverages

0 Snacks

o Others

[Mindia Coffee Cafe Market, By Chained Cafes:

o Domestic

0 International Brands

[Mindia Coffee Cafe Market, By Region:

o North

0 South

o East

0o West

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the India Coffee Cafe Market.
Available Customizations:

India Coffee Cafe Market report with the given market data, TechSci Research offers customizations according to a company's
specific needs. The following customization options are available for the report:
Company Information

[Detailed analysis and profiling of additional market players (up to five).

Table of Contents:

1. Introduction

1.1. Market Overview

1.2. Key Highlights of the Report
1.3. Market Coverage

1.4. Market Segments Covered
1.5. Research Tenure Considered



2. Research Methodology

2.1. Methodology Landscape

2.2. Objective of the Study

2.3. Baseline Methodology

2.4. Formulation of the Scope

2.5. Assumptions and Limitations

2.6. Sources of Research

2.7. Approach for the Market Study

2.8. Methodology Followed for Calculation of Market Size & Market Shares
2.9. Forecasting Methodology

3. Executive Summary

3.1. Market Overview

3.2. Market Forecast

3.3. Key Regions

3.4. Key Segments

4. Voice of Customer

4.1. Factors Influencing Purchasing Decision

4.2. Source of Information

5. India Coffee Cafe Market Outlook

5.1. Market Size & Forecast

5.1.1. By Value

5.2. Market Share & Forecast

5.2.1. By Ownership Market Share Analysis (Chained Outlets, Standalone Outlets)
5.2.2. By Services Market Share Analysis (Dine-in, Take Away)

5.2.3. By Product Offering Market Share Analysis (Coffee, Tea, Other Beverages, Snacks, Others)
5.2.4. By Chained Cafes Market Share Analysis (Domestic, International Brands)
5.2.5. By Regional Market Share Analysis

5.25.1. North Market Share Analysis

5.2.5.2. South Market Share Analysis

5.2.5.3. East Market Share Analysis

5.2.5.4. West Market Share Analysis

5.2.6. By Top 5 Companies Market Share Analysis, Others (2024)

5.3. India Coffee Cafe Market Mapping & Opportunity Assessment
5.3.1. By Ownership Market Mapping & Opportunity Assessment
5.3.2. By Services Market Mapping & Opportunity Assessment

5.3.3. By Product Offering Market Mapping & Opportunity Assessment
5.3.4. By Chained Cafes Market Mapping & Opportunity Assessment
5.3.5. By Region Market Mapping & Opportunity Assessment

6. India Chained Outlets Market Outlook

6.1. Market Size & Forecast

6.1.1. By Value

6.2. Market Share & Forecast

6.2.1. By Services Market Share Analysis

6.2.2. By Product Offering Market Share Analysis

6.2.3. By Chained Cafes Market Share Analysis

7. India Standalone Outlets Market Outlook

7.1. Market Size & Forecast



7.1.1. By Value

7.2. Market Share & Forecast

7.2.1. By Services Market Share Analysis

7.2.2. By Product Offering Market Share Analysis
7.2.3. By Chained Cafes Market Share Analysis
8. Market Dynamics

8.1. Drivers

8.2. Challenges

9. Market Trends & Developments

10. SWOT Analysis

10.1. Strength
10.2. Weakness
10.3. Opportunity
10.4. Threat

11. Policy & Regulatory Landscape

12. India Economic Profile

13. Competitive Landscape

13.1. Company Profiles

13.1.1. Coffee Day Enterprises Limited
13.1.1.1. Company Details

13.1.1.2.  Products & Services

13.1.1.3.  Financials (As Per Availability)

13.1.1.4. Key Market Focus & Geographical Presence

13.1.1.5. Recent Developments
13.1.1.6. Key Management Personnel
13.1.2. Tata Starbucks Private Limited
13.1.2.1. Company Details

13.1.2.2. Products & Services

13.1.2.3.  Financials (As Per Availability)

13.1.2.4. Key Market Focus & Geographical Presence

13.1.2.5. Recent Developments
13.1.2.6. Key Management Personnel
13.1.3. Barista Coffee Company Limited
13.1.3.1. Company Details

13.1.3.2.  Products & Services

13.1.3.3.  Financials (As Per Availability)

13.1.3.4. Key Market Focus & Geographical Presence

13.1.3.5. Recent Developments
13.1.3.6. Key Management Personnel
13.1.4. Costa Limited

13.1.4.1. Company Details

13.1.4.2. Products & Services

13.1.4.3. Financials (As Per Availability)

13.1.4.4. Key Market Focus & Geographical Presence

13.1.4.5. Recent Developments
13.1.4.6. Key Management Personnel
13.1.5. Indian Coffee House (ICH)



13.1.5.1. Company Details

13.1.5.2.  Products & Services

13.1.5.3.  Financials (As Per Availability)

13.1.5.4. Key Market Focus & Geographical Presence
13.1.5.5. Recent Developments

13.1.5.6. Key Management Personnel

13.1.6. Brew Berrys Hospitality Pvt. Ltd

13.1.6.1. Company Details

13.1.6.2.  Products & Services

13.1.6.3.  Financials (As Per Availability)

13.1.6.4. Key Market Focus & Geographical Presence
13.1.6.5. Recent Developments

13.1.6.6. Key Management Personnel

13.1.7. Heisetasse Beverages Pvt Ltd (Third Wave Coffee Roasters)
13.1.7.1. Company Details

13.1.7.2.  Products & Services

13.1.7.3.  Financials (As Per Availability)

13.1.7.4. Key Market Focus & Geographical Presence
13.1.7.5. Recent Developments

13.1.7.6. Key Management Personnel

13.1.8. Impresario Entertainment & Hospitality Pvt. Ltd., (Caffe Mocha)
13.1.8.1. Company Details

13.1.8.2.  Products & Services

13.1.8.3.  Financials (As Per Availability)

13.1.8.4. Key Market Focus & Geographical Presence
13.1.8.5. Recent Developments

13.1.8.6. Key Management Personnel

13.1.9. The Coffee Bean & Tea Leaf Restaurant and Cafe (CBTL)
13.1.9.1. Company Details

13.1.9.2.  Products & Services

13.1.9.3.  Financials (As Per Availability)

13.1.9.4. Key Market Focus & Geographical Presence
13.1.9.5. Recent Developments

13.1.9.6. Key Management Personnel

13.1.10. Muhavra Enterprises Private Limited (Blue Tokai)
13.1.10.1. Company Details

13.1.10.2. Products & Services

13.1.10.3. Financials (As Per Availability)

13.1.10.4. Key Market Focus & Geographical Presence
13.1.10.5. Recent Developments

13.1.10.6. Key Management Personnel

14. Strategic Recommendations

14.1. Key Focus Areas
14.2. Target Ownership
14.3. Target Services

15. About Us & Disclaimer



SCOTTS

INTERNATIONAL

India Coffee Cafe Market By Ownership (Chained Outlets, Standalone Outlets), By
Services (Dine-in, Take Away), By Product Offering (Coffee, Tea, Other Beverages,
Snacks, Others), By Chained Cafes (Domestic, International Brands), By Region,
Competition, Forecast & Opportunities, 2020-2030F

Market Report | 2025-02-17 | 82 pages | TechSci Research

To place an Order with Scotts International:

0 - Print this form

0 - Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:
Select license License Price
Single User License $3500.00
Multi-User License $4500.00
Custom Research License $7000.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |

Company Name* EU Vat / Tax ID / NIP number* |

Address* City* | |

|
|
Job title* |
|
|
Zip Code* |

Country* | |




Date 2026-02-23

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 10/10



