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Report description:

The Global Menstrual Hygiene Management Market reached USD 24 billion in 2024 and is projected to grow at a CAGR of 4.2%
between 2025 and 2034. Menstrual hygiene management (MHM) involves ensuring that individuals who menstruate can manage
their menstrual cycle in a safe, hygienic, and dignified manner. As awareness of menstrual hygiene continues to grow, both
governmental and non-governmental initiatives aimed at educating and empowering women, particularly in developing regions,
are expected to drive further market expansion.

Government-backed campaigns and organizations are increasingly promoting menstrual health education alongside access to
menstrual products. These efforts aim to not only provide essential hygiene products but also empower women and girls, fostering
greater awareness about reproductive health. Such initiatives are expected to expand the market and break down taboos
surrounding menstruation.

The market is segmented by product type, including sanitary pads, tampons, menstrual cups, panty liners, menstrual underwear,
and other products. Sanitary pads currently hold the largest market share, valued at USD 20.4 billion in 2024, and are expected to
see substantial growth during the forecast period. Their widespread use and convenience contribute to their dominant position in
the market. Sanitary pads are preferred for their ease of use, comfort, and accessibility in various absorbency levels, catering to
diverse needs. Innovations such as thinner pads, improved absorbency, and eco-friendly materials are anticipated to drive
continued growth in this segment.

The market is also divided based on product usability into disposable and reusable options. Disposable menstrual products
captured an 80.4% share in 2024 and are projected to maintain significant growth. This is primarily due to the convenience,
hygiene, and wide availability offered by disposable products. Many consumers choose disposable products for their practicality,
portability, and ability to provide superior comfort and protection, making them ideal for people with busy schedules. As
awareness around menstrual hygiene rises and the demand for convenient, ready-to-use products increases, the disposable



segment is expected to experience continued growth.

North America menstrual hygiene management market is set to see substantial growth, reaching an estimated USD 6.1 billion by
2034. The rise of e-commerce has revolutionized the market, providing consumers with easy access to a variety of menstrual
products, including subscription models and personalized options. The convenience of direct-to-consumer sales channels is further
fueling the growth of this market in the U.S., increasing product accessibility and catering to individual preferences.
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