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KEY FINDINGS

The Asia-Pacific canned and ambient food market is projected to develop with a CAGR of 5.66% over the forecast years of 2025 to
2032. The Asia-Pacific canned and ambient food market is driven by urbanization, increasing disposable incomes, and evolving
consumer preferences for convenient, long-lasting food options.

MARKET INSIGHTS

Growing awareness of food preservation and reduced waste has further spurred demand. The region's diverse cuisines and rising
interest in ready-to-eat meals among working populations enhance market expansion.

Additionally, the integration of innovative packaging technologies, such as BPA-free cans, appeals to health-conscious consumers.
Rapid growth in online grocery platforms provides broader access to such products, boosting sales. Local manufacturers tapping
into traditional flavors in canned formats also attract a broad demographic, creating robust growth opportunities.

REGIONAL ANALYSIS

The Asia-Pacific canned and ambient food market growth evaluation includes the assessment of China, Japan, India, South Korea,
Thailand, Indonesia, Vietnam, Australia & New Zealand, and Rest of Asia-Pacific.

Busy lifestyles, especially in metropolitan areas of China, have spurred the popularity of ready-to-eat and ready-to-cook food
products. With advancements in food preservation technologies and increased investments from both local and international
companies, the market has seen a surge in innovation, particularly in canned fruits, organic canned vegetables, and meat
products. However, manufacturers face stringent food safety regulations from the China Food and Drug Administration (CFDA) and
must comply with high standards for product quality, traceability, and labeling.

In India, the canned and ambient food market is growing rapidly due to rising disposable incomes, changing dietary habits, and an
increasing preference for packaged foods. With a large, young working population and urban migration, there is a shift toward
convenience foods such as canned vegetables, fruits, and ready-to-eat meals. The penetration of modern retail chains and online
grocery platforms provides better access to these products.

However, manufacturers face challenges such as a fragmented distribution network, inconsistent supply chains, and the lack of
cold storage infrastructure, which affects the shelf life of some products. Regulatory frameworks like the Food Safety and
Standards Authority of India (FSSAI) ensure the safety of processed foods but can add layers of complexity for manufacturers,
particularly in labeling and ingredient disclosures.

Japan's aging population is one of the key drivers, as older consumers prefer convenient food products with longer shelf lives and



easy preparation. The market is also benefiting from innovative packaging technologies, which help preserve product quality and
extend shelf life.

However, Japan's highly competitive retail landscape, along with stringent food safety regulations enforced by the Ministry of
Health, Labour, and Welfare, creates challenges for new entrants. Additionally, environmental concerns around packaging waste
are prompting the adoption of eco-friendly packaging solutions. Despite these challenges, the growth of convenience food,
coupled with Japan's strong export market for ambient foods, ensures continued market expansion.

SEGMENTATION ANALYSIS

The Asia-Pacific canned and ambient food market is segmented into type, application, and distribution channel. The type category
is further segmented into fruit and vegetable canning, specialty canning, and dried and dehydrated food.

In the region, countries like India and China have seen significant growth in dried fruits, vegetables, and instant meals due to an
expanding middle class, changing lifestyles, and increasing awareness of the health benefits of dehydrated products. This growth
is further supported by the increasing popularity of snacks such as dried fruits and ready-to-cook meals.

For example, dried mangoes and dehydrated rice are widely consumed in Southeast Asia, and products like instant noodles have
gained immense traction in countries like Japan and South Korea. E-commerce platforms are also enhancing distribution channels,
making dried and dehydrated food more accessible to consumers.

COMPETITIVE INSIGHTS

Leading companies operating in the Asia-Pacific canned and ambient food market include Del Monte Pacific Limited, Century
Pacific Food Inc, Nestle SA, Unilever PLC, etc.

Del Monte Pacific Limited, headquartered in Singapore, is a leading player in the food and beverage industry in the Asia-Pacific
region. The company operates through key business segments, including canned fruits and vegetables, beverages, and packaged
foods. Its product portfolio spans a wide range of products, such as canned vegetables, fruits, sauces, and beverages, serving
markets in Asia, the Middle East, and Oceania.

Del Monte's canned and ambient food offerings feature products like canned pineapple, peaches, fruit cocktails, and canned
vegetables. The company is renowned for its high-quality, ready-to-eat food solutions that cater to the growing demand for
convenience and nutritional value across the region.
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