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Report description:

Middle East & Africa travel insurance market was valued at USD 2.85 Billion in 2024 and is expected to reach USD 6.87 Billion by
2030 with a CAGR of 15.8% during the forecast period. The Middle East & Africa (MEA) travel insurance market is experiencing
substantial growth driven by a combination of economic, demographic, and technological factors. As the region's economy
diversifies and international travel increases, the demand for travel insurance has surged, with travelers increasingly seeking
financial protection from unforeseen events during their trips. The market is categorized into different types of travel insurance
plans, including single-trip and annual multi-trip travel insurance. Each type serves a specific need, with single-trip plans catering
to one-time travelers and multi-trip plans appealing to frequent travelers. Distribution channels for these insurance products are
diverse, encompassing insurance companies, intermediaries, banks, and brokers, which enable consumers to access policies
through a range of platforms. The end-user segments are similarly varied, with senior citizens, education travelers, business
travelers, and family travelers being the key groups. In terms of regional dominance, countries such as South Africa, Saudi Arabia,
UAE, and Turkey are significant contributors to the market. These nations are witnessing an uptick in travel, prompting increased
demand for insurance services to safeguard against risks during travel. With the rising importance of healthcare and safety, along
with growing awareness about the value of travel insurance, the market is expected to grow robustly through the forecast period.
The increasing adoption of digital platforms, coupled with a shift toward policy personalization, are expected to be pivotal in
shaping the market's future trajectory.

Market Drivers



Increasing Travel and Tourism Growth

The growing travel and tourism industry in the Middle East and Africa is one of the primary drivers of the travel insurance market.
International travel has significantly increased due to the expanding middle class, growing disposable incomes, and more
accessible flight routes. Countries such as Saudi Arabia, the UAE, and Turkey are experiencing a boom in tourism, both from
inbound travelers and outbound citizens. In the first half of 2024, Saudi Arabia welcomed 60 million tourists, including both
international and domestic travelers, contributing USD 38.1 billion to the economy. This surge aligns with the kingdom's strategic
emphasis on enhancing its tourism sector. Morocco also saw a substantial increase, receiving 17.4 million tourists in 2024, a 20%
rise from the previous year. Tourism revenue climbed by 7.2%, totaling a record 104 billion dirhams. This growth has amplified the
need for protection during travel, including insurance coverage for trip cancellations, medical emergencies, lost baggage, and
travel delays. In particular, the rise of budget airlines has made travel more affordable, leading to more individuals traveling
abroad, thus increasing the need for travel insurance products.

Growing Awareness of Insurance Benefits

Consumer awareness regarding the benefits of travel insurance is another key factor driving the market. In the past, many
travelers did not consider insurance as an essential part of their travel plans, but there has been a growing realization of the
unpredictable nature of travel. As global events such as the COVID-19 pandemic have highlighted the uncertainties associated
with travel, there has been an increasing demand for insurance products that can provide peace of mind. This has prompted
insurers to develop more comprehensive policies that cater to the needs of different traveler segments. Moreover, as travelers
become more aware of the potential financial burdens of trip cancellations, medical emergencies, or unforeseen disruptions, they
are seeking out insurance solutions that protect them from these risks.

Technological Advancements in Insurance Distribution

The adoption of digital platforms and advancements in technology have revolutionized the distribution of travel insurance. The
proliferation of smartphones and internet access has enabled insurance companies to reach a broader audience and offer
customized policies to travelers via mobile applications and websites. The ease of purchasing policies online, coupled with the
growing popularity of comparison websites, has made it simpler for consumers to choose the right insurance plans. Additionally,
the integration of artificial intelligence (Al) and data analytics has enhanced the personalization of insurance offerings, allowing
insurers to cater to specific needs based on travel history, destination, and traveler preferences.

Key Market Challenges

Regulatory Hurdles and Compliance Issues

The MEA region's travel insurance market faces challenges related to regulatory frameworks, which can vary significantly across
different countries. Insurance regulations differ from one nation to another, and in some cases, they may be overly complex or
restrictive, making it difficult for insurance companies to operate seamlessly across borders. This presents an obstacle for insurers
seeking to expand their operations or introduce new products to the market. Additionally, some countries may have stringent
compliance requirements for offering travel insurance, which may involve expensive licensing processes or burdensome reporting
obligations. These regulatory barriers may deter new entrants and slow down market growth.

Consumer Skepticism and Trust Issues

Despite the rising awareness of the benefits of travel insurance, many consumers in the Middle East & Africa still exhibit
skepticism about the value and trustworthiness of insurance providers. This distrust may stem from concerns about the fine print
in insurance policies, such as hidden fees or exclusions, which could lead to confusion or frustration during the claims process. In
certain regions, there is also a lack of transparency regarding how claims are processed, which can undermine consumer
confidence. To overcome this challenge, insurers need to improve their communication and educate consumers on policy terms,
coverage details, and the claims process.

Intense Competition from Non-Traditional Players

The entry of non-traditional players such as fintech companies, digital platforms, and e-commerce giants into the travel insurance
market poses a significant challenge to established insurers. These new entrants often offer more affordable and user-friendly
products, with simplified processes that appeal to tech-savvy consumers. Insurers face intense competition from these
companies, which can leverage advanced technologies to streamline operations, reduce overheads, and offer competitive pricing.
Traditional insurers must adapt by embracing digital transformation and enhancing their value propositions to retain their market



share.

Key Market Trends

Customization and Personalization of Policies

A significant trend in the MEA travel insurance market is the increasing demand for customized policies that meet the unique
needs of different types of travelers. Whether it's a senior citizen looking for medical coverage or a business traveler needing
emergency assistance, consumers are seeking tailored insurance plans that provide more relevant coverage. Insurers are
responding to this trend by offering personalized packages, where travelers can select the coverage, they need based on factors
such as their destination, travel duration, and the activities they plan to engage in. The use of data analytics is helping insurers
better understand the specific needs of their customers and offer more appropriate coverage options.

Increased Integration of Digital Platforms

Digitalization is reshaping the way consumers interact with travel insurance providers. Online platforms, mobile apps, and
comparison websites are becoming increasingly popular, allowing consumers to easily compare different insurance plans and
purchase policies on-the-go. The integration of Al chatbots and automated claims processing is also enhancing the customer
experience, making it faster and more efficient to resolve claims. As the preference for digital solutions continues to rise, insurers
are investing in technology to improve their offerings and streamline the customer journey.

Inclusion of Health Coverage and Emergency Assistance

The inclusion of health coverage and emergency assistance services in travel insurance plans is a growing trend, particularly due
to the ongoing concerns about health risks while traveling. The COVID-19 pandemic has highlighted the importance of having
comprehensive health insurance when traveling abroad. Many insurers are now including coverage for medical emergencies,
COVID-19-related incidents, and evacuation services as part of their travel insurance offerings. This trend is expected to continue,
with insurers providing more inclusive coverage that addresses the health and safety needs of travelers.

Segmental Insights

Distribution Channel Insights

Insurance companies remain the leading channel for purchasing travel insurance in the Middle East and Africa (MEA) due to their
established reputation, trustworthiness, and comprehensive range of offerings. As the primary providers of insurance products,
they have the infrastructure and expertise to offer tailored policies that meet the diverse needs of travelers. Established insurers,
such as AXA, Chubb, and RSA, are widely recognized and trusted by consumers, offering peace of mind to customers looking for
reliable protection during their travels. Insurance companies have a direct relationship with customers, which allows them to offer
a wide range of products, including single-trip, multi-trip, and specialized coverage. They also provide customized packages that
cater to the specific needs of different traveler segments, such as business travelers, senior citizens, and families. This level of
personalization, along with the availability of add-on services like emergency medical assistance and trip cancellation protection,
makes insurance companies the preferred choice for many consumers. Additionally, insurance companies have a strong presence
both offline and online, ensuring accessibility across various distribution channels. With the growing adoption of digital platforms,
many insurers have expanded their online presence, allowing customers to easily purchase policies through websites and mobile
apps. The convenience of directly purchasing from insurance companies, combined with their established trust and expertise,
makes them the leading channel for travel insurance in the MEA region, despite the rise of alternative distribution channels like
intermediaries and digital platforms.

Country Insights

The UAE remains the leading country in the Middle East and Africa (MEA) travel insurance market due to several key factors that
contribute to its dominance in the tourism and insurance sectors. The UAE has a robust and diversified tourism industry, attracting
millions of international visitors each year to destinations such as Dubai and Abu Dhabi. With world-class attractions, luxury
shopping, business hubs, and a thriving hospitality sector, the UAE sees a significant influx of both leisure and business travelers,
driving the demand for travel insurance. Additionally, the UAE boasts high disposable incomes, which allows residents and
travelers to invest in comprehensive travel insurance products. The region's affluent population is more likely to prioritize travel
insurance for its benefits, including medical coverage and trip cancellation protection, thus contributing to the growth of the
market. The UAE is also recognized for its advanced digital infrastructure, making it easier for consumers to access and purchase
travel insurance through online platforms. The widespread use of smartphones, mobile apps, and internet services enables



insurers to provide seamless digital experiences, increasing the accessibility and convenience of insurance policies. This digital
transformation, coupled with the country's high standards of service, positions the UAE as a leader in the MEA travel insurance
market.

Key Market Players

[JAXA Insurance

[[IChubb Insurance

(MOman Insurance Company

[ORSA Insurance

[[JUnion Insurance

[MTawuniya Insurance Company

[TJAIG Insurance

[Qatar Insurance Company

[ODoha Insurance Company

[OKIB Takaful Insurance Company

Report Scope:

In this report, the Middle East & Africa travel insurance market has been segmented into the following categories, in addition to
the industry trends which have also been detailed below:

0 Middle East & Africa Travel Insurance Market, By Distribution Channel:

0 Insurance companies

0 Insurance Intermediaries

o Banks

o Insurance Brokers

o Others

0 Middle East & Africa Travel Insurance Market, By Type:

0 Single-Trip Travel Insurance

0 Annual Multi-Trip Travel Insurance

0 Middle East & Africa Travel Insurance Market, By End User:

o Senior Citizens

o Education Travelers

0 Business Travelers

o Family Travelers

o Others

0 Middle East & Africa Travel Insurance Market, By Country:

0 South Africa

0 Saudi Arabia

o UAE

0 Turkey

o Kuwait

o Egypt

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the Middle East & Africa travel insurance market.
Available Customizations:

Middle East & Africa Travel Insurance market report with the given market data, TechSci Research offers customizations according
to a company's specific needs. The following customization options are available for the report:

Company Information

0 Detailed analysis and profiling of additional market players (up to five).
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