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Report description:

Malaysia Life Insurance market was valued at USD 13.23 Billion in 2024 and is expected to grow to USD 18.02 Billion by 2030
with a CAGR of 5.09% during the forecast period. The Malaysia Life Insurance market is driven by an aging population which in
turn has increased the demand for financial security, health coverage, and retirement planning. Rising awareness of the
importance of life insurance, coupled with growing financial literacy, encourages individuals to secure long-term protection for
their families. Also, rising income levels, urbanization, and a growing middle class contribute to greater disposable income,
enabling more people to invest in life insurance products. Government initiatives, such as tax incentives and policies to promote
financial inclusion, also stimulate market growth. Also, advancements in digital technology and online platforms have made
insurance more accessible, allowing companies to reach broader audiences and offer innovative, customized products to meet
diverse consumer needs.

Key Market Drivers

Rising Disposable Income Across the Region

Rising disposable income across Malaysia is a significant driver of the country's life insurance market. As a part of this, according
to a recent study, as of 2025, Malaysia's household disposable income per capita is expected to be USD 7. 37k.As incomes
continue to increase, particularly among the growing middle class and urban population, individuals are more capable of affording
life insurance policies. This higher disposable income enables consumers to consider long-term financial planning, including life
insurance as a key component of their financial security.

With better financial stability, people are increasingly prioritizing investments in protection, savings, and health, contributing to
greater demand for life insurance products. Also, as the standard of living improves, there is a growing awareness of the need for
risk management strategies, particularly in terms of safeguarding against unexpected medical costs or loss of income. The rise in
disposable income also supports the broader trend of financial literacy, where consumers are more informed about the benefits of



life insurance. This education leads to better understanding and adoption of different types of life insurance products such as
term, whole, and investment-linked policies. Insurance companies are responding to this shift by offering more flexible, affordable,
and tailored products to meet the diverse needs of a more affluent population. Hence, rising disposable income is a key factor
propelling the growth of Malaysia life insurance market by fostering greater awareness, demand, and access to coverage.
Growing Aging Population Is Influencing Its Market Growth

The growing aging population in Malaysia is significantly influencing the expansion of the life insurance market. As the population
ages, there is an increasing demand for financial products that ensure security during retirement and provide protection against
the financial risks associated with old age. Older individuals often require life insurance to safeguard their families, manage
healthcare costs, and plan for long-term care needs, all of which are crucial components in an aging society. As a part of this,
according to the Economic Outlook 2023 study provided by the Ministry of Finance Malaysia, the Department of Statistics Malaysia
has observed that Malaysia's aging population is expanding at a faster-than-expected rate, with more than 15% of the population
over 65 by 2050.

This demographic shift is driving the demand for life insurance products such as annuities, endowment plans, and medical
coverage, designed to support seniors financially as they move into retirement. Also, the rising awareness of the importance of
financial planning for retirement among Malaysia's aging population encourages more people to invest in life insurance for
long-term security. Also, the aging population presents opportunities for insurance companies to develop tailored products that
address the unique needs of elderly consumers. Companies are increasingly offering policies that cater to healthcare and critical
iliness coverage, thus responding to the growing concerns about aging-related health risks. Overall, the aging demographic is a
crucial driver for the growth of Malaysia's life insurance market, as it fosters greater demand for protection and financial planning
solutions.

Rapid Urbanization & Rising Economic Growth

Rapid urbanization and rising economic growth are significant drivers of the life insurance market in Malaysia. As more people
move from rural to urban areas, there is a noticeable shift toward modern lifestyles and higher disposable incomes, creating
greater demand for financial products like life insurance. Urban areas typically offer better access to education, healthcare, and
employment, which has led to increased financial awareness and the importance of planning for the future, such as through life
insurance policies. As a part of this, according to a recent study, as of 2022, Malaysia's urban population was around 26.5 million.
Over the last decade, Malaysia's urban population has grown by more than four million people, demonstrating an upward trend in
urbanization.

Rising economic growth further accelerates this trend by improving overall living standards and providing people with more
financial stability. As incomes increase, individuals are more likely to consider long-term financial security through life insurance.
Urban dwellers are also more exposed to risks, including health issues, accidents, and income loss, prompting them to seek
protection via life insurance. Also, economic growth encourages insurance companies to innovate and offer more diverse,
affordable, and tailored products to meet the needs of a growing urban population. With more disposable income, people are
increasingly willing to invest in comprehensive life insurance plans for themselves and their families. Thus, urbanization and
economic growth are key factors driving the expansion of Malaysia's life insurance market.

Key Market Challenges

Surging Insurance Rates

Surging insurance rates present a significant challenge for Malaysia's life insurance market. As premiums increase, many potential
policyholders may find it difficult to afford life insurance coverage, particularly those in lower or middle-income brackets. This
price hike can lead to reduced accessibility and lower penetration rates, especially for younger consumers or families with limited
disposable income.

Rising costs are often attributed to several factors, including increasing medical expenses, higher risk assessments by insurers,
and the impact of inflation on operational costs. Also, insurers may raise premiums to cover the growing claims associated with
critical illnesses, healthcare, and life expectancy, further straining affordability. This surge in insurance rates may also result in
policyholders opting for lower coverage or abandoning their policies altogether, undermining the overall market growth. Also,
potential customers might delay purchasing life insurance or forgo it in favor of other financial priorities. To overcome this
challenge, insurers must explore innovative solutions, such as flexible payment plans, more affordable product offerings, and



improved risk management strategies. Addressing rising insurance rates will be crucial to ensuring continued growth in Malaysia's
life insurance market and expanding coverage among a broader population.

Lack of Awareness Among Consumers

A significant challenge for Malaysia's life insurance market is the lack of awareness among consumers regarding the importance
and benefits of life insurance. Despite increasing economic development and rising disposable incomes, many individuals,
particularly in rural areas or among certain demographic groups, still lack sufficient understanding of the various life insurance
products available. This lack of awareness often leads to low penetration rates, as potential customers may not recognize the
need for life insurance or may misunderstand its potential benefits.

Many Malaysians also remain unaware of the different types of life insurance policies, such as term life, whole life, and
investment-linked policies, as well as the financial protection they provide against unforeseen events, critical ilinesses, or death.
This knowledge gap is further compounded by limited access to professional financial advice, especially for lower-income groups.
Without clear understanding, consumers may either avoid life insurance altogether or opt for suboptimal coverage, leaving them
vulnerable in times of crisis. To overcome this challenge, insurance companies and the government must focus on financial
literacy programs, awareness campaigns, and targeted marketing strategies. Educating consumers about the long-term benefits
of life insurance is crucial for increasing market penetration and fostering a culture of financial protection in Malaysia.

Key Market Trends

Rising Trend of Robo-Advisors for Insurance

The rising trend of robo-advisors in Malaysia's life insurance market is reshaping how consumers purchase and manage their
insurance policies. Robo-advisors use artificial intelligence (Al) to offer personalized advice, helping individuals select life
insurance products that best suit their financial needs and goals. This trend is gaining traction due to the growing demand for
digital solutions and convenience, particularly among tech-savvy consumers.

Robo-advisors are designed to simplify the insurance buying process by automating the assessment of personal data, such as
income, health status, and financial objectives. By doing so, they provide tailored recommendations without the need for
face-to-face interactions, offering a more accessible and efficient alternative to traditional insurance agents. This is especially
appealing to younger, digitally literate customers who prefer managing their financial products online. Also, robo-advisors are
helping to reduce costs for both insurers and customers, as they streamline underwriting and policy management processes. This
trend also aligns with the growing emphasis on customer-centric services, where consumers demand quicker, more transparent,
and cost-effective solutions. As digitalization continues to influence the financial sector, the use of robo-advisors is expected to
expand, playing a key role in the evolution of Malaysia's life insurance market.

Rising Demand for Customized Policies

The rising demand for customized life insurance policies is a prominent trend in Malaysia's life insurance market. As consumers
become more financially aware, they seek policies that cater specifically to their unique needs, rather than opting for generic
plans. This trend is driven by several factors, including increased financial literacy, changing lifestyles, and a desire for more
personalized coverage.

Insurers are responding by offering a wide range of customizable options, such as adjustable premiums, flexible coverage
amounts, and the ability to add riders for critical illness, disability, or health coverage. Personalized plans allow policyholders to
choose benefits that align with their specific life stages, financial goals, and health risks. Also, advancements in data analytics and
Al enable insurers to create tailored products based on individual profiles, making it easier for consumers to obtain coverage that
suits their exact needs. This customization improves customer satisfaction and loyalty, as clients feel more in control of their
financial security. The trend toward personalized insurance policies reflects a broader shift toward customer-centric services,
where consumers expect greater flexibility, transparency, and relevance in the products they purchase. This demand for
customization is likely to continue shaping Malaysia's life insurance market.

Rising Adoption of Digital Platform

The rising adoption of digital platforms is a significant trend transforming Malaysia's life insurance market. As consumers
increasingly rely on digital tools for everyday tasks, the demand for online insurance services has surged. Insurers are embracing
digitalization to provide seamless, convenient experiences, allowing consumers to explore, compare, and purchase life insurance
policies online.



Digital platforms enable customers to access insurance products at their convenience, without the need for in-person meetings
with agents. This shift has made life insurance more accessible, especially for tech-savvy millennials and younger consumers who
prefer digital interactions over traditional methods. In addition, insurers are utilizing mobile apps and websites to streamline policy
management, premium payments, and claims processing, enhancing customer satisfaction and efficiency. Also, digital tools,
including chatbots and Al-driven recommendation systems, help guide consumers in selecting the right coverage based on their
needs, providing personalized recommendations without human intervention. This accessibility and ease of use have led to
increased engagement and higher adoption rates. As Malaysia's digital infrastructure continues to improve, the adoption of digital
platforms in the life insurance sector is expected to accelerate, driving further innovation and customer-centric offerings in the
market.

Segmental Insights

Distribution Channel Insights

Brokers dominated the Malaysia Life Insurance market, playing a central role in distributing insurance products to consumers.
Insurance brokers act as intermediaries between insurers and policyholders, offering a wide range of life insurance policies from
multiple providers. This gives consumers access to a diverse array of options, allowing them to compare coverage, premiums, and
terms to make more informed decisions.

Brokers also provide valuable advice tailored to individual financial needs, helping consumers choose the right life insurance
products for their life stage, health, and financial goals. Their expertise in navigating complex insurance products and providing
personalized recommendations has made them an essential resource for many consumers. However, with the rise of digital
platforms and direct-to-consumer models, the dominance of brokers is gradually being challenged. Online channels, robo-advisors,
and digital tools are providing consumers with more self-service options. Despite this, brokers continue to play a key role in the
Malaysian life insurance market, especially among older consumers who prefer personalized assistance.

Regional Insights

West Malaysia dominated the Malaysia Life Insurance market, owing to its higher population density, greater urbanization, and
more developed economic landscape compared to East Malaysia. Key cities like Kuala Lumpur, Penang, and Johor Bahru drive
much of the demand for life insurance due to their higher-income populations and more affluent middle class. The region's robust
infrastructure, advanced financial systems, and greater access to financial products have led to higher life insurance penetration.
Also, West Malaysia benefits from a more developed digital ecosystem, making it easier for consumers to access and purchase life
insurance products online, further boosting market growth. The concentration of insurance companies, brokers, and financial
institutions in West Malaysia also facilitates better awareness and availability of life insurance options. While East Malaysia is
experiencing growth in the life insurance market, West Malaysia continues to lead in terms of market size and consumer
engagement in the sector.

Key Market Players

[DAllianz Malaysia Berhad

[[Great Eastern Life Assurance (Malaysia) Berhad

[OPrudential Assurance Malaysia Berhad

[OSun Life Malaysia Assurance Berhad

[OTokio Marine Insurans (Malaysia) Berhad

(OMCIS Insurance Berhad

[IGenerali Insurance Malaysia Berhad

[(0The Manufacturers Life Insurance Company

[(OManulife Holdings Berhad

[OHBG Malaysia Sdn. Bhd

Report Scope:

In this report, the Malaysia Life Insurance Market has been segmented into the following categories, in addition to the industry
trends which have also been detailed below:

[0 Malaysia Life Insurance Market, By Type:

0 Term-Life Insurance



0 Whole-Life Insurance

o Endowment Life-Insurance

o Others

[(OMalaysia Life Insurance Market, By Provider:

o Direct

o Broker

0 Bank

o Others

[([Malaysia Life Insurance Market, By Region:

0 West Malaysia

o East Malaysia

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the Malaysia Life Insurance Market.
Available Customizations:

Malaysia Life Insurance Market report with the given market data, TechSci Research offers customizations according to a
company's specific needs. The following customization options are available for the report:

Company Information

[Detailed analysis and profiling of additional market players (up to five).
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