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Report description:

India Motor Insurance Market was valued at USD 12.89 Billion in 2024 and is expected to reach USD 25.18 Billion by 2030 with a
CAGR of 11.8% during the forecast period. The India motor insurance market is witnessing significant growth due to the increasing
motorization rate, regulatory mandates for third-party insurance, and rising consumer awareness of vehicle protection. The
market is segmented by insurance type, with own damage insurance and third-party insurance playing pivotal roles. Applications
include commercial and private motor insurance, with private motor insurance dominating due to the growing personal vehicle
ownership. Distribution channels such as individual agents, brokers, banks, and online platforms are crucial, with online channels
gaining traction due to digital adoption and ease of access. Key growth factors include mandatory third-party liability insurance
laws, increased disposable income driving vehicle purchases, and advancements in digital technologies enhancing policy
distribution and claim processing.

Key Market Drivers

Mandatory Motor Insurance Regulations

The Indian government's enforcement of the Motor Vehicles Act, which mandates third-party insurance for all vehicles, has been a
critical growth driver. This regulatory compulsion ensures that vehicle owners are legally obligated to purchase at least a
third-party insurance policy. Such measures have significantly expanded the insured vehicle population, creating a broad
customer base for insurance providers. A significant portion of vehicles remain uninsured. As of December 2023, data from the
Ministry of Road Transport and Highways indicated that out of over 36 crore (360 million) registered vehicles, approximately 18
crore (180 million) lacked the mandatory third-party insurance, meaning more than 50% of vehicles were uninsured. Stringent
penalties for non-compliance with insurance requirements have further incentivized adherence, contributing to market growth.



The introduction of long-term third-party liability policies for two-wheelers and four-wheelers has simplified compliance and
increased policy uptake.

Increasing Vehicle Ownership

Rising disposable incomes, urbanization, and improved access to auto financing have contributed to increased vehicle ownership
in India. The growth of personal vehicle sales directly boosts demand for private motor insurance. Data from the National Family
Health Survey (NFHS-5) indicates that only about 8% of Indian households own a car, equating to roughly one in twelve families.
In contrast, two-wheelers are more prevalent, with 54% of households owning a scooter or motorcycle, and 55% possessing a
bicycle. Commercial vehicle sales, driven by the expansion of the logistics and transportation sectors, also bolster the need for
commercial motor insurance. Economic growth and infrastructure development are pivotal factors supporting this trend. The
growing popularity of electric vehicles (EVs) is creating new opportunities for specialized insurance products catering to EV
owners.

Digital Transformation in the Insurance Sector

Technological advancements in the insurance sector, including online policy purchasing, digital claims management, and Al-driven
underwriting processes, have enhanced customer experience and operational efficiency. The proliferation of mobile apps and
user-friendly websites allows consumers to compare policies, purchase insurance, and renew policies seamlessly, driving adoption
rates. Insurtech startups and collaborations with traditional insurers are introducing innovative products and services, making
motor insurance more accessible and appealing.

Key Market Challenges

High Claim Ratios and Fraudulent Activities

The motor insurance segment faces challenges due to high claim ratios, particularly in third-party insurance. The increasing
frequency of road accidents and the cost of vehicle repairs contribute to escalating claims, impacting insurers' profitability.
Fraudulent claims remain a significant issue, with instances of staged accidents, exaggerated damages, and false injury reports
adding to insurers' financial burdens. These practices strain the ecosystem, leading to higher premiums for policyholders.

Low Penetration in Rural Areas

Despite the growth in urban regions, motor insurance penetration remains low in rural India. Factors such as limited awareness,
lack of infrastructure, and reliance on informal transport modes hinder market expansion in these areas. The absence of adequate
digital connectivity in rural regions further limits the reach of online insurance platforms, restricting growth potential.

Price Sensitivity Among Consumers

Indian consumers are highly price-sensitive, often prioritizing cost over comprehensive coverage. This behavior limits the uptake
of own damage insurance and comprehensive policies, affecting insurers' revenue streams. The competition-driven focus on lower
premiums can lead to inadequate risk assessment and unsustainable pricing models, posing challenges for long-term profitability.
Key Market Trends

Telematics and Usage-Based Insurance

Insurers are increasingly adopting telematics to offer usage-based insurance. Devices installed in vehicles track driving behavior,
enabling personalized premiums and fostering safer driving habits. This trend aligns with the demand for customization and
transparency in insurance products.

Al-Powered Claims Processing

Artificial Intelligence is transforming claims management by automating processes, reducing settlement times, and minimizing
human errors. Al-powered chatbots, document verification tools, and predictive analytics are enhancing customer experience and
operational efficiency.

Rise of EV Insurance

The growing adoption of electric vehicles (EVs) has led to a demand for tailored insurance products. EV insurance policies address
unique risks such as battery replacement costs and specialized repair services, reflecting the evolving automotive landscape. The
adoption of electric vehicles (EVs) in India has been accelerating, reflecting a significant shift towards sustainable mobility.
Between October 2022 and September 2023, EVs accounted for approximately 5% of total vehicle sales, with projections
suggesting this could exceed 40% by 2030, driven by substantial uptake in two-wheeler and three-wheeler categories.

Segmental Insights



Based on Application, The private motor insurance segment dominated the India motor insurance market, driven by the rapid
growth of the middle-class population and the rising number of personal vehicle owners. With increasing disposable incomes and
easy access to financing, more individuals are purchasing two-wheelers and four-wheelers, contributing to the expanding
customer base for private motor insurance. This segment has witnessed steady growth due to the mandatory nature of motor
insurance, which ensures consistent demand. A key factor fueling this dominance is the high renewal rates associated with private
motor insurance policies. Vehicle owners prioritize renewing their policies to comply with legal requirements and protect their
assets. The ease of renewal processes, facilitated by digital platforms and automated reminders, further encourages policyholders
to maintain continuous coverage. Additionally, the segment benefits from strong customer loyalty, as individuals often stick to
their chosen insurer for subsequent policy renewals. Private motor insurance policies offer comprehensive coverage, including
protection against damages to the insured vehicle and third-party liabilities. Insurers in this segment have also introduced
innovative products, such as add-ons for zero depreciation, engine protection, and roadside assistance, enhancing the value
proposition for customers. Personalized premium options based on factors like driving history and vehicle type have further
strengthened the appeal of private motor insurance.

Regional Insights

The North region dominated India's motor insurance market, supported by a combination of economic and demographic factors.
The region is home to several metropolitan cities and urban centres, including Delhi NCR, Chandigarh, and Jaipur, which boast a
high concentration of affluent vehicle owners. The region's economic prosperity and higher disposable incomes have resulted in
greater ownership of both private and commercial vehicles, driving demand for motor insurance. Urban centres in the North are
characterized by well-developed infrastructure, including extensive road networks and connectivity, which encourages vehicle
usage. The region also benefits from robust distribution networks for motor insurance, encompassing individual agents, brokers,
banks, and digital platforms. These diverse channels ensure seamless access to insurance products, making it convenient for
customers to purchase and renew policies. The North region has witnessed significant growth in industries such as logistics,
transportation, and e-commerce, particularly in cities like Gurugram and Noida. This has increased the demand for commercial
motor insurance as businesses seek to insure their fleets and meet compliance requirements. Private motor insurance also thrives
in the region due to the growing population of middle- and upper-class families investing in personal vehicles. Insurers in the
North region leverage advanced technologies and digital platforms to offer personalized products and efficient services.
Customers benefit from value-added features such as instant policy issuance, paperless processes, and quick claim settlements,
further strengthening the region's market leadership.

Key Market Players

[[ILombard General Insurance

[OBajaj Allianz General Insurance

[[ITata AIG General Insurance

[[JHDFC ERGO General Insurance

[[JThe New India Assurance Co. Ltd.

[[JThe Oriental Insurance Co Ltd

[OBharati AXA General Insurance

[OReliance General Insurance

[OIFFCO Tokio General Insurance

[MRoyal Sundaram General Insurance Co. Ltd.,

Report Scope:

In this report, the India motor insurance market has been segmented into the following categories, in addition to the industry
trends which have also been detailed below:

[Mindia Motor Insurance Market, By Insurance Type:

o Own Damage

0 Third Party

[Mindia Motor Insurance Market, By Application:

o Commercial Motor Insurance



0 Private Motor Insurance

[Mindia Motor Insurance Market, By Distribution Channel:

Individual Agents

Brokers

Banks

Online

Others

[MIndia Motor Insurance Market, By Region:

o North

o South

o East

0 West

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the India motor insurance market.
Available Customizations:

India motor insurance market report with the given market data, TechSci Research offers customizations according to a
company's specific needs. The following customization options are available for the report:

Company Information

[Detailed analysis and profiling of additional market players (up to five).
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