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Report description:

Brazil Car Loan Market was valued at USD 22.56 billion in 2024 and is anticipated to grow USD 29.01 billion by 2030 with a CAGR
of 4.34% during forecast period. The market is driven by rising middle-class incomes, increased credit availability, and
government policies that support automotive financing. Brazilian consumers are increasingly opting for car loans due to
competitive interest rates and the convenience they offer. Major financial institutions such as Banco do Brasil, Caixa Economica
Federal, Bradesco, Santander, and Itau Unibanco are leading the market. Technological innovations and changing consumer
preferences are anticipated to further fuel market expansion.

Key Market Drivers

Rising Middle-Class Incomes

Brazil's burgeoning middle class is a key driver for the growth of the car loan market. As more Brazilians enter the middle-income
bracket, their purchasing power increases, enabling them to afford vehicles they may not have been able to purchase outright.
The car loan market becomes an attractive financing option, allowing consumers to make vehicle purchases without depleting
their savings or requiring large upfront payments. According to Brasil 247, financed sales of new and used vehicles in Brazil saw a
15.4% increase in May 2024 compared to the same month in 2023. A total of 577,000 units, encompassing light vehicles,
motorcycles, and heavy vehicles, were sold nationwide. This surge in vehicle sales is driving the growth of the car loan market in
the country.

Over the past few years, Brazil has experienced steady economic recovery, with improvements in employment and wages, which
has further contributed to this expansion of the middle class. The increasing disposable income of the Brazilian population has led
to an increase in demand for consumer goods, including automobiles. For many individuals, financing through car loans has



become a more accessible way to achieve ownership, particularly with the availability of more flexible terms and lower down
payments.

Increased Credit Availability

Brazil has seen significant improvements in credit availability in recent years, contributing to the growth of the car loan market.
The expansion of credit and financing options has made it easier for consumers to access car loans. Many major financial
institutions and non-bank lenders have developed products tailored to the car financing market, providing a broader range of
choices for customers. According to CEIC calculations, Brazil's domestic credit grew by 10.3% year-on-year in October 2024, a
slowdown compared to the 15.4% year-on-year increase observed in the previous month. This rise in credit availability enhances
consumer access to loans, thereby driving an increase in demand for car loans across the country.

Government policies that encourage lending and the growth of digital banking have played a substantial role in boosting credit
availability. The Central Bank of Brazil has implemented measures to reduce interest rates and make credit more accessible,
especially for middle-income consumers. In addition, the rise of digital banking platforms and fintech companies has made
applying for car loans simpler and faster, reducing paperwork and processing time.

Government Policies Supporting Automotive Financing

Government policies and regulations play an influential role in shaping Brazil's car loan market. The Brazilian government has
implemented various measures to encourage automobile sales, including tax incentives and financing programs aimed at making
car ownership more accessible to a wider population.

In recent years, the government has introduced initiatives such as the Tax on Industrialized Products (IPI) reduction, which
temporarily lowered taxes on car purchases, reducing the overall cost for consumers and making car loans more affordable.
Additionally, government-backed financing programs offer favorable terms for consumers purchasing vehicles, especially for
first-time buyers or low-income families. These policies contribute to the overall affordability of cars, stimulating demand and
expanding the market for car loans.

Key Market Challenges

High-Interest Rates and Financial Barriers

High-interest rates pose a significant challenge in Brazil's car loan market. Despite increased credit availability, borrowing costs
remain high, making loans unaffordable for many consumers, particularly those with lower incomes. While Brazil's central bank
has taken steps to lower interest rates, they are still relatively high compared to developed countries. This financial barrier limits
purchasing power, especially when loan terms span several years. Consumers with lower credit scores face even steeper interest
rates, further excluding them from accessing vehicle financing. As a result, the car loan market remains segmented, with many
consumers unable to benefit from available financing options.

Economic Instability and Consumer Confidence

Brazil's economic instability, characterized by inflation, recession, and currency devaluation, significantly affects consumer
confidence. During times of uncertainty, many Brazilians avoid taking on large financial commitments, such as car loans, due to
concerns over job security and income stability. Economic challenges reduce consumer demand for loans, as people are reluctant
to make long-term financial commitments. The depreciation of the Brazilian real has made imported cars more expensive, further
dampening interest in car loans. Additionally, financial institutions may impose stricter lending criteria during uncertain times,
leading to reduced credit availability and slower car sales, impacting overall loan demand.

Key Market Trends

Rise of Digital Financing Platforms

One of the most notable trends in Brazil's car loan market is the increasing adoption of digital financing platforms. As consumers
embrace digital channels for financial transactions, car loan providers have responded by offering online platforms and mobile
applications that streamline the loan application process. These platforms allow consumers to compare interest rates, loan terms,
and eligibility criteria without needing to visit a physical bank branch.

The digitalization of the loan process makes it easier for consumers to apply for and receive approval for car loans quickly.
Additionally, the rise of online lending platforms allows customers to access car loans with fewer barriers, such as lower
documentation requirements and faster approval times. Digital platforms also offer greater transparency, allowing consumers to
understand the true cost of their loans and make informed decisions. This trend is also supported by the growth of fintech



companies, which are offering innovative solutions to disrupt the traditional banking sector.

Increased Demand for Pre-Owned Vehicles

Another significant trend in Brazil's car loan market is the rising demand for pre-owned vehicles. The market for used cars has
grown rapidly due to a combination of factors, including high vehicle prices, rising inflation, and limited purchasing power for new
cars. Pre-owned vehicles typically cost less than new models, which makes them a more attractive option for many consumers
seeking affordable alternatives to new cars.

As the demand for pre-owned cars grows, so does the demand for financing options to support those purchases. Car loan
providers are increasingly offering financing for used vehicles, with flexible terms and lower down payments, allowing consumers
to access loans for pre-owned cars more easily. The used car market in Brazil is also expanding as more consumers turn to digital
platforms to buy and sell second-hand cars, leading to greater opportunities for car loan providers to tap into this segment.

Focus on Credit Risk Assessment and Loan Customization

A growing trend in Brazil's car loan market is the increasing focus on advanced credit risk assessment methods and loan
customization. As financial institutions compete for market share, they are increasingly leveraging technology to assess the
creditworthiness of borrowers more accurately and quickly. Traditional credit scoring models are being enhanced with data
analytics and artificial intelligence (Al) to assess the risk associated with lending to individual consumers.

These technologies enable lenders to provide more tailored loan products that meet the specific needs of their customers. For
example, consumers with lower credit scores can access loans with higher interest rates, while those with higher credit scores can
benefit from more favorable loan terms. Additionally, lenders are now able to offer customized loan repayment plans, adjusting
the length of the loan or offering seasonal payment flexibility to accommodate consumers' financial situations.

Segmental Insights

Vehicle Type Insights

The new car segment is the dominating force in Brazil's car loan market, driven by consumer preference for the latest models and
technological advancements. Brazil's expanding middle class, coupled with the availability of attractive financing options, has
made new cars more accessible. Lower down payments, competitive interest rates, and favorable loan terms provided by both
traditional banks and fintech platforms have further fueled demand. The allure of modern features, better fuel efficiency, and
warranties offered by new vehicles contribute to their appeal. As economic conditions stabilize, the demand for new car loans is
expected to remain robust, solidifying its market dominance.

Regional Insights

The North region of Brazil is emerging as the dominant market for car loans, driven by growing urbanization and increasing
purchasing power. With cities like Manaus and Belem becoming more economically active, the demand for car ownership has
risen. Additionally, favorable financing options from local and national banks have made car loans more accessible. The expansion
of credit availability and lower interest rates in the region have also contributed to this trend. As more consumers in the North opt
for car loans to support their mobility needs, the region's car loan market is expected to continue its dominance in the coming
years.

Key Market Players

(O0Banco do Brasil S/A

[OCaixa Economica Federal

(0Banco Bradesco Financiamento S.A.

[O0Banco Santander (Brasil) SA

[OBanco Votorantim SA

(0Banco Safra S/A

[Ditau Unibanco Holding S.A.

[0 Banco Inter SA

[OVolkswagen Financial Services Brasil

[[IScania CV AB

Report Scope:

In this report, the Brazil Car Loan Market has been segmented into the following categories, in addition to the industry trends



which have also been detailed below:

[IBrazil Car Loan Market, By Vehicle Type:

o New Car

o Used Car

(OBrazil Car Loan Market, By Tenure:

0 Lessthan 3 Years

0 3-5Years

0 More than 5 Years

[[Brazil Car Loan Market, By Provider Type:

o Banks

0 NBFCs (Non-Banking Financial Companies)

o OEM (Original Equipment Manufacturer)

o Others

[OBrazil Car Loan Market, By Region:

North

North-East

South

Central-West

South-East

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the Brazil Car Loan Market.
Available Customizations:

Brazil Car Loan Market report with the given market data, Tech Sci Research offers customizations according to a company's
specific needs. The following customization options are available for the report:
Company Information

[[Detailed analysis and profiling of additional market players (up to five).
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