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Report description:

The thermoplastic polyurethane adhesive market size is projected to grow from USD 1.02 billion in 2024 to USD 1.41 billion by
2029, registering a CAGR of 6.7% during the forecast period.

Growth in the TPU adhesive market is mainly driven by increasing demand in industries such as construction, electronics,
footwear, and automotive due to excellent properties such as flexibility and durability, along with abrasive and chemical
resistance. Moreover, rising awareness of environmental-friendly and sustainable adhesives is also fueling up the demand, as low
VOC emissions and recyclable properties are associated with the TPU adhesives. Advances in manufacturing processes as well as
the growth of e-commerce are also boosting packaging applications while innovations in product formulations enhance their
applicability across many sectors.

" Hot melt adhesive accounted for the fastest growing in type segment of thermoplastic polyurethane adhesive market in terms
of value."

The hot melt adhesive segment is the fastest-growing in the TPU adhesive market, primarily because of its excellent versatility
and performance across diverse industries. TPU-based hot melt adhesives provide superior flexibility, excellent adhesion to a
variety of substrates, and resistance to environmental factors such as moisture and temperature fluctuations. The increasing
demand for sustainable and eco-friendly adhesive solutions further promotes the use of TPU hot melt adhesives, since they are
solvent-free and result in minimal volatile organic compounds (VOCs). Besides, they cure rapidly, and it is easy to apply, thus
improving the productivity in the manufacturing processes to match the growing demands for efficiency in industrial operations.
Other emerging trends, like lightweight materials in automotive and electronic device assembly, also drive the popularity of TPU
hot melt adhesives because they offer reliable bonding without adding much weight. In addition, advancements in TPU



formulations have improved heat resistance and durability, thus expanding their applicability in high-performance sectors.

"Granular accounted for the fastest growing in form segment of thermoplastic polyurethane adhesive market in terms of value."
The granular form segment is the fastest-growing due to convenience, versatility, and compatibility with a vast number of
processing techniques. Granules are easy to handle, transport, and store, which makes manufacturers prefer them. This form has
a possibility of precise dosing, thus minimizing material waste, which ensures that the adhesives have a consistent quality that is
crucial for industries like footwear, packaging, automotive, and electronics. The granules of TPU are specifically designed for the
application in extrusion and injection molding. They ensure easy processing, and thus complex adhesive parts can be easily
produced. Also, in granular form, adhesive properties like flexibility, durability, heat, and chemical resistance can be tailored
according to the requirements of specific industries.

"Consumer goods accounted for the for the fastest growing in end-use industries segment of thermoplastic polyurethane adhesive
market in terms of value."

The consumer goods sector is the fastest growing segment in the TPU adhesives market because versatile, durable, and
environmental adhesive solutions are in high demand. As consumers increasingly purchase goods that are of high-quality,
lightweight, and aesthetically appealing, TPU adhesives have become absolutely vital for enabling innovative designs with
enhanced product performance. This trend is further fueling consumer goods, which in turn have driven demand for robust
packaging and labeling solutions, for which TPU adhesives can easily suffice. The technology advancement in the formulations of
TPU adhesives has improved their usage in wearable electronics, sports equipment, and lifestyle products that are gaining pace in
the market.

"Asia pacific is the fastest growing market for thermoplastic polyurethane adhesive ."

The Asia-Pacific region is the fastest growing market for TPU adhesives, owing to robust industrial growth, rising urbanization, and
a growing demand in key sectors for high-performance adhesives. The construction industries in countries such as China, India,
and Vietnam represent a significant source of demand for TPU adhesives due to their durability and flexibility and resistance to
environmental impacts. In addition, the growth of the electronics and footwear industries in the region creates more demand, as
TPU adhesives are highly suitable for bonding complex components and providing product durability. Low manufacturing costs
and the availability of key players in the region promote local production and strengthen the supply chain, which also accelerates
the growth of the market.

In-depth interviews were conducted with Chief Executive Officers (CEOs), marketing directors, other innovation and technology
directors, and executives from various key organizations operating in the thermoplastic polyurethane adhesive market, and
information was gathered from secondary research to determine and verify the market size of several segments.

-0By Company Type: Tier 1 - 50%, Tier 2 - 30%, and Tier 3 - 20%
-[By Designation: Managers- 15%, Directors - 20%, and Others - 65%
-[By Region: North America - 30%, Europe - 25%, APAC - 35%, the Middle East & Africa -5%, and South America- 5%

The Thermoplastic polyurethane adhesive market comprises major players The Lubrizol Corporation (US), BASF (Germany),
Covestro AG (Germany), Huntsman International LLC (US), Wanhua (China), DIC CORPORATION (Japan), H.B. Fuller (US), Henkel
AG & Co. KGaA (Germany), Arkema (France), Huafon (China), NANPAO RESINS CHEMICAL GROUP (Taiwan) and Shandong INOV
Polyurethane Co., Ltd. (China). The study includes in-depth competitive analysis of these key players in the Thermoplastic
polyurethane adhesive market, with their company profiles, recent developments, and key market strategies.

Research Coverage



This report segments the market for Thermoplastic polyurethane adhesive market on the basis of type, form, end-use industry,
and region, and provides estimations for the overall value of the market across various regions. A detailed analysis of key industry
players has been conducted to provide insights into their business overviews, products & services, key strategies, and expansions
associated with the market for thermoplastic polyurethane adhesive market.

Key benefits of buying this report

This research report is focused on various levels of analysis - industry analysis (industry trends), market ranking analysis of top
players, and company profiles, which together provide an overall view of the competitive landscape; emerging and high-growth
segments of the thermoplastic polyurethane adhesive market; high-growth regions; and market drivers, restraints, opportunities,
and challenges.

The report provides insights on the following pointers:

-JAnalysis of drivers: (Rising demand in automotive for durable and flexible bonding solutions), restraints (Availability of cheaper
alternatives like acrylic and epoxy adhesives), opportunities (Development of bio-based TPU adhesives for environmentally
conscious industries), and challenges (Complex manufacturing processes requiring specialized expertise and equipment)
influencing the growth of Thermoplastic polyurethane adhesive market.

-OMarket Penetration: Comprehensive information on the thermoplastic polyurethane adhesive market offered by top players in the
global thermoplastic polyurethane adhesive market.

-[Product Development/Innovation: Detailed insights on upcoming technologies, research & development activities, in the
thermoplastic polyurethane adhesive market.

-OMarket Development: Comprehensive information about lucrative emerging markets the report analyzes the markets for
thermoplastic polyurethane adhesive market across regions.

-OMarket Capacity: Production capacities of companies producing thermoplastic polyurethane adhesive are provided wherever
available with upcoming capacities for the thermoplastic polyurethane adhesive market.

-JCompetitive Assessment: In-depth assessment of market shares, strategies, products, and manufacturing capabilities of leading
players in the thermoplastic polyurethane adhesive market.
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