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Report description:

Global baby wipes market is projected to witness a CAGR of 5.34% during the forecast period 2025-2032, growing from USD 5.65
billion in 2024 to USD 8.57 billion in 2032. The market has experienced significant growth in recent years and is expected to
maintain a strong pace of expansion in the coming years.

Baby wipes are moistened disposable cloths for cleaning the infant's sensitive skin. They are essential worldwide for hygiene, as
they remove dirt, urine, and feces from a baby's skin while keeping it soft. Beyond baby care, baby wipes have many uses in
cleaning hands and faces, thus making them versatile for parents on the go. Their convenience and effectiveness have led to their
widespread use, contributing to better hygiene practices and overall health for babies and caregivers globally. Moreover,
worldwide governments are ensuring the utmost safety for babies by banning wipes that can be allergic to a baby's skin and harm
the environment.

For instance, in April 2024, the UK Government announced landmark legislation to ban the sale of wet wipes (including wet baby
wipes) containing plastic, a significant environmental issue related to microplastic pollution. Wet wipes break down into
microplastics over time, potentially harming human health and ecosystems. After public consultation with overwhelming support,
this legislation will remove the sale and supply of plastic-containing wet baby wipes across the UK. This initiative reflects a



commitment to reducing plastic pollution, where the transition period for businesses to adapt to the regulations would be 18
months.

Technological Upgradations in Manufacturing of Baby Wipes Significantly Augments Market Growth

There are several reasons for technological advancements in the production of baby wipes. First, technological advancement
improves the efficiency of production so that folding and packaging techniques can be dynamically changed for different
consumer demands. Then, there is innovation in raw materials, such as the use of biodegradable and hypoallergenic fibers, which
respond to the increasing demand for environment-friendly and safe products. Finally, smart packaging will improve the
preservation of the products and the engagement of the consumers. These upgrades streamline the operations as well as cater to
the market's trend towards sustainability and customization for better product quality, keeping up with changing consumer
preferences in the market.

For instance, in June 2024, Kansan Materials developed innovative wetlaid production technology to meet the increased demand
of parents for eco-friendly, flushable, and biodegradable baby wipes. Their state-of-the-art production systems are designed with
the efficiency of processing delicate nonwovens, which enables the different baby wipes to be made. Kansan supplies a wide
range of machine options, which helps customers acquire all the necessary machinery for their production lines from a single
supplier. This approach not only enhances operational efficiency but also supports the production of environmentally friendly
products, in line with increasing consumer preferences for sustainable options in the hygiene industry.

Increase in Need of Unscented Baby Wipes are Expediting the Market Growth

The increased demand for fragrance-free or unscented baby wipes is primarily due to growing awareness among parents about
the sensitivity of infant skin and the importance of hygiene. Most parents prefer fragrance-free options to avoid possible irritants
and allergic reactions from fragrances. This trend also goes in line with the increasing demand for natural and organic products,
as consumers look for safe, gentle ingredients used in making the wipes.

For instance, in August 2024, the United States-based company The Happy Hues launched fragrance-free baby wipes under the
name Wipe Me Downs in all Target stores across the United States. It is the first national retail expansion of the brand. The
company focuses on inclusivity and joy when it comes to baby care products. These are hypoallergenic wipes that ensure gentle
care for sensitive skin. This introduction not only enriches the product offerings in the baby care sector but also resonates with the
growing demand for safe, eco-friendly alternatives that place a priority on children's health and well-being.

Rise in Investment of Eco-friendly Wet Baby Wipes Due to a Continuous Increase in its Demand is Augmenting the Market Growth
The demand for eco-friendly wet baby wipes has risen exponentially, with this trend leading to increased investment in the
industry. There is a growing demand for green alternatives to traditional baby wipes that contain harmful chemicals as more
people are becoming sensitive to environmental issues and prefer baby products that are safe both for the babies and the
environment. Therefore, manufacturers focus on biodegradable and organic options, which spur innovation and growth in the
market of eco-friendly baby wipes to meet consumer expectations.

For instance, in December 2024, 3i Group plc announced that it is investing approximately USD 150.51 million in WaterWipes UC,
a leading premium eco-friendly wet wipe brand whose products are 99.9% water and made from just two natural ingredients. The
investment will accelerate the growth of WaterWipes and expand its market presence across Europe, Latin America, and Asia.
WaterWipes has become a trusted brand, recommended by healthcare professionals, and known for its prevention of skin
reactions. With a consistent growth pattern and a strong customer base, using the wipes every day, the organization is poised as
one of the leading companies in the USD 12.45 billion personal care wet wipes market.

North America Comprehensively Led the Market in All Aspects

North America undoubtedly emerged as the market leader in all aspects and is expected to continue its dominance over the
upcoming years. This is owing to the higher disposable incomes, increasing awareness of infant hygiene amongst consumers, and
the significant demand for premium brands of baby wipes. Moreover, strong retail infrastructure and easy access to renowned
brands with an increasing popularity for shopping through the Internet also complement the market growth in the region.
Furthermore, supporting government policies towards childcare and increasing demand for greener products are expediting the
market growth, thereby categorizing North America as one of the greatest contributors in the baby wipes market.

For instance, in October 2024, the U.S. Food and Drug Administration (FDA), stated that the classification of disposable baby wipes
will depend on their intended use. Cosmetics-like disposable baby wipes, designed for cleaning or moisturizing, can enter the



market only after obtaining the premarket approval of the FDA as these wipes must be safe for use in childcare. Moreover, baby
wipes designed to be used therapeutically, such as diaper rash treatments or germ killers, will be considered as drugs. Drugs
require approval from the FDA to establish their safety and efficacy before being sold. The legal framework makes sure that baby
wipes reach the market safely for consumers.

Future Market Scenario (2025 - 2032F)

-OThere is an increasing consumer demand for eco-friendly and biodegradable baby wipes, a trend that generally follows the shift
towards sustainable personal care products. As parents around the world become increasingly conscious of their baby's safety,
the manufacturers are responding by manufacturing baby wipes that are free from toxic chemicals thereby promoting
eco-friendliness. Such a shift not only aligns with consumer values but also presents opportunities for innovation in the
formulation of products, through which companies can differentiate themselves in a competitive market. This, in turn, will cater to
extensive opportunities for growth in the market over the upcoming years.

-0The growing number of working mothers worldwide is highly impacting the demand for baby wipes. Busy parents are looking for
convenient solutions that simplify the routines of childcare, making disposable baby wipes an essential item in homes. This trend
is very common in urban centres where time constraints are a serious concern. As more women continue to join the workforce,
reliance on quick and efficient baby care products such as wipes will keep increasing, thereby continuing the future expansion of
the market.

-0The expansion of e-commerce and retail channels also enhances accessibility, contributing to the overall market growth as more
parents are preferring these products for everyday use for utmost care of their babies, which in turn, will provide significant
opportunities for market growth in future generations.

Key Players Landscape and Outlook

Market leaders in the global baby wipes industry adopt crucial strategies to enhance their market penetration and
competitiveness. Key strategies include product development and mergers and acquisitions, focusing on creating innovative baby
wipes that meet stringent consumer requirements worldwide. Additionally, companies are expanding into new markets through
diversification of their activities, which helps them grow revenue streams. The proactive approach not only addresses the evolving
needs of consumers but also positions these firms for sustained growth in an increasingly competitive landscape, ensuring that
they remain relevant in the dynamic global market.

In January 2023, Sophie la Girafe Babycare Inc. introduced its 99% water baby wipes, designed for the gentlest skin on the planet.
These wipes contain just seven bio-sourced, skin-friendly ingredients, ensuring a gentle cleanse without irritation. The formulation
includes coconut-derived cleansing agents, aloe vera, and vitamin E, which nourish and refresh the skin. Aimed at providing safe
and effective cleansing for babies, these wipes support healthy skin development while being soft to sensitive skin. This launch
reflects the brand's commitment to creating high-quality, nurturing products that enhance the daily care routines of infants and
their parents.
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