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Report description:

The global Periodontal disease treatment Equipment market is projected to reach USD 3.63 billion by 2030 from USD 2.58 billion
in 2024, at a CAGR of 5.9% during the forecast period. This is due to increased awareness about the connection between oral
health and overall systemic health, bringing the focus of both the patients and healthcare provider towards periodontal care.
Increased government-driven campaigns to promote hygiene in the oral cavity and increased provision of dental insurance
coverage have also added momentum towards this market. The increase in dental care infrastructures, especially in developing
economies, is further fueling this market. In addition, the adoption of minimally invasive procedures and biologics as well as the
discovery of new drugs has increased the efficacy of treatment, adding more fuel to the growth of the periodontal disease market
players over the forecast period of 2024-2030.

"The chronic periodontitis segment of periodontal disease treatment market to hold second largest position forecast period."
Based on the disease type, the chronic periodontitis segment is anticipated to hold second largest share position during forecast
period in periodontal disease treatment equipment market. This is due to increasing number of older populations are suffering
from periodontal diseases. The condition will become increasingly common since chronic periodontitis is often found in older
patients. Enhanced awareness regarding the relationship between oral health and systemic conditions, such as diabetes mellitus
and cardiovascular disease, is generating a greater demand among patients to receive preventive and therapeutic care, which is
increasing diagnoses and subsequent treatment adoption.

"The guided tissue regeneration segment is the fastest growing segment in periodontal disease treatment market."

Based on treatment type, the periodontal disease treatment market is segmented into non-surgical treatment, flap surgery, soft



tissue graft, bone grafting, guided tissue regeneration and other treatments. The guided tissue regeneration segment is expected
to grow at the highest CAGR due to its pivotal role in periodontal disease treatment research and development (R&D). Advances
in biomaterials and tissue engineering have been made, leading to newer and more efficient and biocompatible membranes with
better outcomes. GTR procedures are increasingly being adopted by dental professionals, and their growing training and
availability of specialized equipment have made it highly potential. Favorable reimbursement policies in different regions coupled
with an upsurge of cosmetic dentistry have also played an important role in the high growth rate of the GTR market.

"Europe accounted for the second largest share of the periodontal disease treatment market by region."

The global periodontal disease treatment equipment market is segmented into five major regions, namely, North America,
Europe, Asia Pacific, Latin America, and Middle East & Africa. Europe is the second largest regional market for periodontal disease
treatment equipment, whereas the Asia Pacific market is estimated to grow at the highest CAGR during the forecast period.
Europe holds the second-largest position in the periodontal disease treatment equipment market. The region has a
well-established health infrastructure which provides better access to advanced dental care. Moreover, the significant rise in the
geriatric population, which is more prone to periodontal diseases, covers the majority of the treatments required in Europe. The
high awareness of oral health and preventive care services available in European countries further spur the expansion of this
market. Favorable government policies, and reimbursement frameworks for dental care treatments, along with a high dental
insurance coverage among the patients, supports them toward getting periodontal treatments. Ongoing research and
development in dental technologies and biomaterials, including countries like Germany and Switzerland, also support this
expansion in this region.

A breakdown of the primary participants referred to for this report is provided below:

-0By Company Type: Tier 1-40%, Tier 2-30%, and Tier 3- 30%

-[By Designation: Directors-50%, Managers-30% and Others-20%

-[By Region: North America-38%, Europe-26%, Asia Pacific-15%, Latin America-11%, Middle East & Africa- 7%, GCC Countries- 3%

The major players operating in the periodontal disease treatment equipment market market are DENTSPLY SIRONA Inc. (US),
Envista Holdings Corporation (US), A-dec Inc. (US), J. MORITA CORP. (Japan), Straumann Group (Switzerland), BIOLASE, Inc. (US),
BEGO GmbH & Co. KG (Germany), Ultradent Products, Inc. (US), Yoshida Dental MFG. Co., Ltd. (Japan), Nakanishi Inc. (Japan),
DentalEZ, Inc. (US), Geistlich Pharma AG (Switzerland), Nova Instruments (UK), NewTom (Italy), Millennium Dental Technologies,
Inc. (US), PreXion, Inc. (Japan), Brasseler USA (US), AMD Lasers (US), and Bien-Air Dental (US).

Research Coverage

This report studies the periodontal disease treatment equipment market based on disease type, streatment type, end user and
region. The report also studies factors (such as drivers, restraints, opportunities, and challenges) affecting market growth and
provides details of the competitive landscape for market leaders. Furthermore, the report analyzes micro markets with respect to
their individual growth trends and forecasts the revenue of the market segments with respect to five major regions (and the
respective countries in these regions).

Reasons to Buy the Report

The report will enable established firms as well as entrants/smaller firms to gauge the pulse of the market, which, in turn, would
help them to garner a larger market share. Firms purchasing the report could use one or a combination of the below-mentioned
strategies for strengthening their market presence.

This report provides insights on the following pointers:

-JAnalysis of Key divers( Development of technologically advanced solutions, Rise in oral health disorders, Rising demand for
advanced cosmetic dental procedures, Growing market for dental tourism in emerging countries restraints (High cost of dental
imaging systems and lack of reimbursement for dental procedures, opportunity (Impact of DSOs on dental industry, Increasing
number of dental laboratories investing in CAD/CAM technologies and Growing focus on emerging markets)



-OMarket Penetration: Comprehensive information on the product portfolios offered by the top players in the periodontal disease
treatment market

-[Product Development/Innovation: Detailed insights on the upcoming trends, R&D activities, and product launches in the
periodontal disease treatment market

-OMarket Development: Comprehensive information on lucrative emerging regions

-OMarket Diversification: Exhaustive information about new products, growing geographies, and recent developments in the
periodontal disease treatment market

-JCompetitive Assessment: In-depth assessment of market segments, growth strategies, revenue analysis, and products of the
leading market players.
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