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Report description:

The exceptionally hot weather of 2024, exacerbated by the global El Nino phenomenon, resulted in higher temperatures, similar
to the atypical year of 2023, which was influenced by the Coastal El Nino. This climatic shift greatly boosted the demand for soft
drinks, particularly bottled water, sports drinks, and carbonates, throughout much of the first half of the year, as the need for
hydration became more pressing for Peruvian consumers. However, this demand moderated from June onwards with the...

Euromonitor International's Soft Drinks in Peru report offers a comprehensive guide to the size and shape of the market at a
national level. It provides the latest retail sales data (2019-2023), allowing you to identify the sectors driving growth. It identifies
the leading companies, the leading brands and offers strategic analysis of key factors influencing the market - be they legislative,
distribution, packaging or pricing issues. Forecasts to 2028 illustrate how the market is set to change.

Product coverage: Asian Speciality Drinks, Bottled Water, Carbonates, Concentrates, Energy Drinks, Juice, RTD Coffee, RTD Tea,
Sports Drinks.

Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

* Get a detailed picture of the Soft Drinks market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market's major players and leading brands;
* Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor International has a unique capability to develop
reliable information resources to help drive informed strategic planning.



Table of Contents:

Soft Drinks in Peru
Euromonitor International
November 2024

List Of Contents And Tables

SOFT DRINKS IN PERU

EXECUTIVE SUMMARY

Soft drinks in 2024: The big picture

2024 key trends

Competitive landscape

Retailing developments

Foodservice vs retail split

What next for soft drinks?

MARKET DATA

Table 1 Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: Volume 2019-2024

Table 2 Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: % Volume Growth 2019-2024
Table 3 Off-trade vs On-trade Sales of Soft Drinks by Channel: Value 2019-2024

Table 4 Off-trade vs On-trade Sales of Soft Drinks by Channel: % Value Growth 2019-2024

Table 5 Off-trade vs On-trade Sales of Soft Drinks (as sold) by Category: Volume 2024

Table 6 Off-trade vs On-trade Sales of Soft Drinks (as sold) by Category: % Volume 2024

Table 7 Off-trade vs On-trade Sales of Soft Drinks by Category: Value 2024

Table 8 Off-trade vs On-trade Sales of Soft Drinks by Category: % Value 2024

Table 9 Off-trade Sales of Soft Drinks (RTD) by Category: Volume 2019-2024

Table 10 [JOff-trade Sales of Soft Drinks (RTD) by Category: % Volume Growth 2019-2024

Table 11 [JOff-trade Sales of Soft Drinks by Category: Value 2019-2024

Table 12 [JOff-trade Sales of Soft Drinks by Category: % Value Growth 2019-2024

Table 13 [JSales of Soft Drinks by Total Fountain On-trade: Volume 2019-2024

Table 14 [JSales of Soft Drinks by Total Fountain On-trade: % Volume Growth 2019-2024

Table 15 INBO Company Shares of Total Soft Drinks (RTD): % Volume 2020-2024

Table 16 [JLBN Brand Shares of Total Soft Drinks (RTD): % Volume 2021-2024

Table 17 INBO Company Shares of On-trade Soft Drinks (RTD): % Volume 2020-2024

Table 18 [JLBN Brand Shares of On-trade Soft Drinks (RTD): % Volume 2021-2024

Table 19 INBO Company Shares of Off-trade Soft Drinks (RTD): % Volume 2020-2024

Table 20 [JLBN Brand Shares of Off-trade Soft Drinks (RTD): % Volume 2021-2024

Table 21 INBO Company Shares of Off-trade Soft Drinks: % Value 2020-2024

Table 22 [JLBN Brand Shares of Off-trade Soft Drinks: % Value 2021-2024

Table 23 [JPenetration of Private Label in Off-trade Soft Drinks (RTD) by Category: % Volume 2019-2024
Table 24 [JPenetration of Private Label in Off-trade Soft Drinks by Category: % Value 2019-2024
Table 25 [IDistribution of Off-trade Soft Drinks (as sold) by Format: % Volume 2019-2024

Table 26 [IDistribution of Off-trade Soft Drinks (as sold) by Format and Category: % Volume 2024
Table 27 [JForecast Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: Volume 2024-2029
Table 28 [JForecast Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: % Volume Growth 2024-2029
Table 29 [JForecast Off-trade vs On-trade Sales of Soft Drinks by Channel: Value 2024-2029

Table 30 [JForecast Off-trade vs On-trade Sales of Soft Drinks by Channel: % Value Growth 2024-2029
Table 31 [JForecast Off-trade Sales of Soft Drinks (RTD) by Category: Volume 2024-2029



Table 32 [JForecast Off-trade Sales of Soft Drinks (RTD) by Category: % Volume Growth 2024-2029
Table 33 [JForecast Off-trade Sales of Soft Drinks by Category: Value 2024-2029

Table 34 [JForecast Off-trade Sales of Soft Drinks by Category: % Value Growth 2024-2029
Table 35 [JForecast Sales of Soft Drinks by Total Fountain On-trade: Volume 2024-2029
Table 36 [JForecast Sales of Soft Drinks by Total Fountain On-trade: % Volume Growth 2024-2029
APPENDIX

Fountain sales in Peru

DISCLAIMER

SOURCES

Summary 1 Research Sources

CARBONATES IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Positive performance, favoured by the weather

PepsiCo Inc. gains new momentum thanks to global rebranding

Aggressive promotions remain a constant in the category

PROSPECTS AND OPPORTUNITIES

Greater brand concentration is expected in the coming years

Tonic water/mixers/other bitters will continue to lead in growth

Can format projects greater growth in the short term

CATEGORY DATA

Table 37 Off-trade vs On-trade Sales of Carbonates: Volume 2019-2024

Table 38 Off-trade vs On-trade Sales of Carbonates: Value 2019-2024

Table 39 Off-trade vs On-trade Sales of Carbonates: % Volume Growth 2019-2024

Table 40 Off-trade vs On-trade Sales of Carbonates: % Value Growth 2019-2024

Table 41 Off-trade Sales of Carbonates by Category: Volume 2019-2024

Table 42 Off-trade Sales of Carbonates by Category: Value 2019-2024

Table 43 Off-trade Sales of Carbonates by Category: % Volume Growth 2019-2024

Table 44 Off-trade Sales of Carbonates by Category: % Value Growth 2019-2024

Table 45 Total Sales of Carbonates by Fountain On-trade: Volume 2019-2024

Table 46 [JTotal Sales of Carbonates by Fountain On-trade: % Volume Growth 2019-2024
Table 47 JNBO Company Shares of Off-trade Carbonates: % Volume 2020-2024

Table 48 [JLBN Brand Shares of Off-trade Carbonates: % Volume 2021-2024

Table 49 INBO Company Shares of Off-trade Carbonates: % Value 2020-2024

Table 50 [JLBN Brand Shares of Off-trade Carbonates: % Value 2021-2024

Table 51 [JForecast Off-trade Sales of Carbonates by Category: Volume 2024-2029

Table 52 [JForecast Off-trade Sales of Carbonates by Category: Value 2024-2029

Table 53 [JForecast Off-trade Sales of Carbonates by Category: % Volume Growth 2024-2029
Table 54 [JForecast Off-trade Sales of Carbonates by Category: % Value Growth 2024-2029
Table 55 [JForecast Total Sales of Carbonates by Fountain On-trade: Volume 2024-2029
Table 56 [JForecast Total Sales of Carbonates by Fountain On-trade: % Volume Growth 2024-2029
JUICE IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Positive growth, although consumption slows down

Fruit prices rise, but juice drinks and nectars prices fall

Gloria seeks to boost new consumption occasions with innovative, yet traditional, flavours



PROSPECTS AND OPPORTUNITIES

Consumption will grow thanks to innovations in formats and flavours

Legislation could be a key issue in 2025

Smoothies, detox juices, and shots become more popular

CATEGORY DATA

Table 57 Off-trade Sales of Juice by Category: Volume 2019-2024

Table 58 Off-trade Sales of Juice by Category: Value 2019-2024

Table 59 Off-trade Sales of Juice by Category: % Volume Growth 2019-2024

Table 60 Off-trade Sales of Juice by Category: % Value Growth 2019-2024

Table 61 NBO Company Shares of Off-trade Juice: % Volume 2020-2024

Table 62 LBN Brand Shares of Off-trade Juice: % Volume 2021-2024

Table 63 NBO Company Shares of Off-trade Juice: % Value 2020-2024

Table 64 LBN Brand Shares of Off-trade Juice: % Value 2021-2024

Table 65 Forecast Off-trade Sales of Juice by Category: Volume 2024-2029

Table 66 [JForecast Off-trade Sales of Juice by Category: Value 2024-2029

Table 67 [JForecast Off-trade Sales of Juice by Category: % Volume Growth 2024-2029
Table 68 [JForecast Off-trade Sales of Juice by Category: % Value Growth 2024-2029
BOTTLED WATER IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Positive growth thanks to high temperatures

AJE Group continues to be the leader in a more competitive category

Economic context also drives demand for large formats and filters in homes and offices
PROSPECTS AND OPPORTUNITIES

Flavoured bottled water will grow in relevance

Functional bottled water gains awareness with Peruvian brand Life SOS

Opportunity for further premiumisation within the category

CATEGORY DATA

Table 69 Off-trade Sales of Bottled Water by Category: Volume 2019-2024

Table 70 Off-trade Sales of Bottled Water by Category: Value 2019-2024

Table 71 Off-trade Sales of Bottled Water by Category: % Volume Growth 2019-2024
Table 72 Off-trade Sales of Bottled Water by Category: % Value Growth 2019-2024
Table 73 NBO Company Shares of Off-trade Bottled Water: % Volume 2020-2024
Table 74 LBN Brand Shares of Off-trade Bottled Water: % Volume 2021-2024

Table 75 NBO Company Shares of Off-trade Bottled Water: % Value 2020-2024
Table 76 LBN Brand Shares of Off-trade Bottled Water: % Value 2021-2024

Table 77 Forecast Off-trade Sales of Bottled Water by Category: Volume 2024-2029
Table 78 [JForecast Off-trade Sales of Bottled Water by Category: Value 2024-2029
Table 79 [JForecast Off-trade Sales of Bottled Water by Category: % Volume Growth 2024-2029
Table 80 [JForecast Off-trade Sales of Bottled Water by Category: % Value Growth 2024-2029
SPORTS DRINKS IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Growing demand, although prices are falling due to competition

Innovation in flavours and formats fuels growth in consumption

Promotions continue to be widely used by competitors

PROSPECTS AND OPPORTUNITIES



Competitors focus on developing reduced sugar options

Other soft drinks pose a growing threat to sports drinks

Sports enthusiasts remain a captive audience

CATEGORY DATA

Table 81 Off-trade Sales of Sports Drinks: Volume 2019-2024

Table 82 Off-trade Sales of Sports Drinks: Value 2019-2024

Table 83 Off-trade Sales of Sports Drinks: % Volume Growth 2019-2024

Table 84 Off-trade Sales of Sports Drinks: % Value Growth 2019-2024

Table 85 NBO Company Shares of Off-trade Sports Drinks: % Volume 2020-2024
Table 86 LBN Brand Shares of Off-trade Sports Drinks: % Volume 2021-2024
Table 87 NBO Company Shares of Off-trade Sports Drinks: % Value 2020-2024
Table 88 LBN Brand Shares of Off-trade Sports Drinks: % Value 2021-2024
Table 89 Forecast Off-trade Sales of Sports Drinks: Volume 2024-2029

Table 90 [JForecast Off-trade Sales of Sports Drinks: Value 2024-2029

Table 91 [JForecast Off-trade Sales of Sports Drinks: % Volume Growth 2024-2029
Table 92 [JForecast Off-trade Sales of Sports Drinks: % Value Growth 2024-2029
ENERGY DRINKS IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Category maintains growth by attracting new consumers

TCCC launches low-cost brand Fury to compete with Volt

Market maintains innovations focused on flavour and formats

PROSPECTS AND OPPORTUNITIES

Canned format presents positive growth prospects for the future

Emerging channels will take on greater relevance for the category

High caffeine levels might be an issue to address by regulation

CATEGORY DATA

Table 93 Off-trade Sales of Energy Drinks: Volume 2019-2024

Table 94 Off-trade Sales of Energy Drinks: Value 2019-2024

Table 95 Off-trade Sales of Energy Drinks: % Volume Growth 2019-2024

Table 96 Off-trade Sales of Energy Drinks: % Value Growth 2019-2024

Table 97 NBO Company Shares of Off-trade Energy Drinks: % Volume 2020-2024
Table 98 LBN Brand Shares of Off-trade Energy Drinks: % Volume 2021-2024
Table 99 NBO Company Shares of Off-trade Energy Drinks: % Value 2020-2024
Table 100 LBN Brand Shares of Off-trade Energy Drinks: % Value 2021-2024
Table 101 Forecast Off-trade Sales of Energy Drinks: Volume 2024-2029

Table 102 JForecast Off-trade Sales of Energy Drinks: Value 2024-2029

Table 103 JOForecast Off-trade Sales of Energy Drinks: % Volume Growth 2024-2029
Table 104 QForecast Off-trade Sales of Energy Drinks: % Value Growth 2024-2029
CONCENTRATES IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Category continues to grow amidst hot summer and economic recession
Traditional channel remains dominant

Economic context requires brands to adjust prices and sizes

PROSPECTS AND OPPORTUNITIES

Sugar-free options remain underutilised



Traditional packaged beverages pose a growing threat to concentrates

Niche alternatives to powder concentrates to gain ground

CATEGORY DATA

Concentrates Conversions

Summary 2 Concentrates Conversion Factors for Ready-to-Drink (RTD) Format

Table 105 Off-trade Sales of Concentrates (RTD) by Category: Volume 2019-2024

Table 106 Off-trade Sales of Concentrates (RTD) by Category: % Volume Growth 2019-2024
Table 107 Off-trade Sales of Concentrates by Category: Value 2019-2024

Table 108 Off-trade Sales of Concentrates by Category: % Value Growth 2019-2024

Table 109 LBN Brand Shares of Off-trade Concentrates (RTD): % Volume 2021-2024

Table 110 NBO Company Shares of Off-trade Concentrates: % Value 2020-2024

Table 111 LBN Brand Shares of Off-trade Concentrates: % Value 2021-2024

Table 112 NBO Company Shares of Off-trade Liquid Concentrates (RTD): % Volume 2020-2024
Table 113 LBN Brand Shares of Off-trade Liquid Concentrates (RTD): % Volume 2021-2024
Table 114 NBO Company Shares of Off-trade Powder Concentrates (RTD): % Volume 2020-2024
Table 115 [JLBN Brand Shares of Off-trade Powder Concentrates (RTD): % Volume 2021-2024
Table 116 JForecast Off-trade Sales of Concentrates (RTD) by Category: Volume 2024-2029
Table 117 JOForecast Off-trade Sales of Concentrates (RTD) by Category: % Volume Growth 2024-2029
Table 118 JForecast Off-trade Sales of Concentrates by Category: Value 2024-2029

Table 119 JForecast Off-trade Sales of Concentrates by Category: % Value Growth 2024-2029
RTD TEA IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS

Still RTD tea remains stable, benefiting from a hot summer

GW Yichang & Co launches Colombian brand Hatsu

Carbonated RTD tea and kombucha resumes growth amid a more positive economic outlook
PROSPECTS AND OPPORTUNITIES

Falling consumption of green tea signals need for SKU innovation

Reduced sugar RTD tea to gain significance

Kombucha?s growing presence in the country

CATEGORY DATA

Table 120 Off-trade Sales of RTD Tea by Category: Volume 2019-2024

Table 121 Off-trade Sales of RTD Tea by Category: Value 2019-2024

Table 122 Off-trade Sales of RTD Tea by Category: % Volume Growth 2019-2024

Table 123 Off-trade Sales of RTD Tea by Category: % Value Growth 2019-2024

Table 124 Leading Flavours for Off-trade RTD Tea: % Volume 2019-2024

Table 125 NBO Company Shares of Off-trade RTD Tea: % Volume 2020-2024

Table 126 LBN Brand Shares of Off-trade RTD Tea: % Volume 2021-2024

Table 127 NBO Company Shares of Off-trade RTD Tea: % Value 2020-2024

Table 128 LBN Brand Shares of Off-trade RTD Tea: % Value 2021-2024

Table 129 [JForecast Off-trade Sales of RTD Tea by Category: Volume 2024-2029

Table 130 JForecast Off-trade Sales of RTD Tea by Category: Value 2024-2029

Table 131 JForecast Off-trade Sales of RTD Tea by Category: % Volume Growth 2024-2029
Table 132 [JForecast Off-trade Sales of RTD Tea by Category: % Value Growth 2024-2029
RTD COFFEE IN PERU

KEY DATA FINDINGS

2024 DEVELOPMENTS



Category continues to decline compared to increased consumption of soft drinks
Lack of awareness hinders investment in developing the category

Asian speciality stores remain the dominant sales channel for RTD coffee
PROSPECTS AND OPPORTUNITIES

Cold brew growing in the on-trade

Cold instant coffee consumption grows thanks to companies' promotion
Caffeine consumption grows faster in other soft drinks categories

CATEGORY DATA

Table 133 Off-trade Sales of RTD Coffee: Volume 2019-2024

Table 134 Off-trade Sales of RTD Coffee: Value 2019-2024

Table 135 Off-trade Sales of RTD Coffee: % Volume Growth 2019-2024

Table 136 Off-trade Sales of RTD Coffee: % Value Growth 2019-2024

Table 137 NBO Company Shares of Off-trade RTD Coffee: % Volume 2020-2024
Table 138 LBN Brand Shares of Off-trade RTD Coffee: % Volume 2021-2024
Table 139 NBO Company Shares of Off-trade RTD Coffee: % Value 2020-2024
Table 140 LBN Brand Shares of Off-trade RTD Coffee: % Value 2021-2024

Table 141 Forecast Off-trade Sales of RTD Coffee: Volume 2024-2029

Table 142 JForecast Off-trade Sales of RTD Coffee: Value 2024-2029

Table 143 JForecast Off-trade Sales of RTD Coffee: % Volume Growth 2024-2029
Table 144 [JForecast Off-trade Sales of RTD Coffee: % Value Growth 2024-2029



SCOTTS

INTERNATIONAL

Soft Drinks in Peru
Market Direction | 2024-11-19 | 81 pages | Euromonitor

To place an Order with Scotts International:

0 - Print this form

0 -Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User Licence €2150.00
Multiple User License (1 Site) €4300.00
Multiple User License (Global) €6450.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number*

|
Address* City* | |
Zip Code* Country* | |
Date [2026-02-08 |

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 8/8



