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Report description:

India bancassurance market is projected to witness a CAGR of 6.20% during the forecast period FY2025-FY2032, growing from
USD 104.38 billion in FY2024 to USD 168.89 billion in FY2032. The factors driving the growth of the bancassurance market in India
are interlinked and manifested. Increased financial literacy of customers leads to a growing demand for insurance products as
more people realize the importance of financial protection and planning. The convenience of buying insurance through banks,
where customers can have a one-stop-shop experience, has boosted customer satisfaction. The extensive distribution networks of
banks have enabled insurers effectively to reach a larger audience. Another factor driving the growth of the market is product
innovation, which has led to customized insurance products for a greater set of customer needs. Regulatory support by the Indian
government toward the relationship of banks with insurers is another cause for growth. Digital banking supports online access and
customers' purchase of insurance products. With disposable incomes increasing, a higher number of people will be willing to
spend on insurance products. The strategic alliance between banks and insurance companies is expected to benefit from each
other's strengths through service provision. Hence, increased awareness of financial risks, especially in the post-pandemic world,
has increased insurance as a protective measure, thus driving robust growth of the market.

The bancassurance model makes use of the bank's customer base and its existing distribution network. It presents a greater
convenience route that offers opportunities for greater consumer access to a variety of insurance offerings akin to banking
services. Both parties benefit as sales and customer convenience increase. In May 2024, Federal Bank, a private sector bank in
India, announced a bancassurance partnership with Tata AIA Life Insurance Company Limited. This strategic alliance aims to offer



Federal Bank's customers access to Tata AlA Life's extensive range of insurance products.

Rising Financial Awareness to Boost Market Growth

An increase in financial awareness enhances the demand for bancassurance in India. With better information about financial
products and services, people have increasingly become aware of insurance as a safety net and a means of securing one's
financial future. This trend has been fueled by multifaceted factors such as financial literacy programs, media coverage, and
general information available online. As a result, more people are well-informed on varied forms of insurance offered, such as life,
health, and general insurance, making them better decision-makers in terms of finance. This change in mentality is, therefore,
creating a more demanding insurance need for the people.

Besides, with the growing demand for integrated financial planning, it is seen that most consumers prefer to buy insurance
products from their respective banks that they already utilize for banking needs. This increases the customers' attraction to
financial services and leads to increasing sales for the banks and insurance companies. Ultimately, with time, awareness about
financial products will continue to increase, and hence it is expected to contribute significantly towards the overall growth and
development of the bancassurance market in India. In May 2024, HDFC Life launched its new campaign, No Jhanjhat Life Insurance
Fatafat. This initiative promises a quick and hassle-free life insurance purchasing experience designed for today's fast-paced
lifestyle. The campaign features a protagonist who encounters various life challenges, with each scene serving as a charming
analogy for the ease of buying insurance through HDFC Life's online platform.

Digital Transformation to Drive Market Growth

Digital transformation is one of the major growth factors in India bancassurance market. The adoption of digital technologies has
revolutionized the way consumers purchase and access insurance products, making them more convenient, seamless,
user-friendly, and efficient. High penetration of smartphone devices and internet connectivity has enabled customers to reach out
to a wide variety of insurance offerings, compare policies, and make the right decision from the comfort of their homes. Banks and
other insurance companies have leveraged the digital arena for accessibility, making the entire process of doing business
relatively smooth. Moreover, through data analytics, these financial institutions have been able to better understand their client's
needs, which means they have streamlined products and services to suit particular clients' needs, resulting in higher engagement
and satisfaction.

Online support systems and the use of chatbots have assured efficient service delivery. Systems have been able to answer
customer queries in real-time and ensure a smooth user experience. Accordingly, this trend can be taken as an advantage by
bancassurance in efforts to include more consumers in financial services through digital channels, thereby increasing sales and
market reach. At the end of the day, it brings efficiency in operations that strengthens digital transformation, with customer
relationships being an important constituent of the growth strategy for a sector such as bancassurance. In October 2023, IBM
introduced Watsonx Code Assistant, a generative Al-driven tool aimed at enhancing the speed and accuracy of coding for
enterprise developers and IT operators through natural language prompts. The product specifically addresses two key enterprise
use cases. It facilitates IT automation with Watsonx Code Assistant for Red Hat Ansible Lightspeed, streamlining tasks such as
network configuration and code deployment. Also, it supports mainframe application modernization through Watsonx Code
Assistant for Z, enabling the seamless translation of COBOL code into Java.

Exclusive Partnership to Dominate India Bancassurance Market Share

The exclusive partnership is the market leader in the bancassurance market in India, with high cooperation between banks and
specific insurance companies. In this model, the banks will offer a compact set of carefully chosen insurance products to their
customers exclusively, thereby creating a stronger inorganic integration of financial services. This exclusivity encourages
customer confidence besides streamlining the buying process. Hence, it is easy for customers to get access to many insurance
products and their banking services. This way, banks can hence offer bank customers tailored product solutions that align with the
requirements and needs of the customer population, thus increasing the customers' level of satisfaction. In May 2024,
Bangalore-based asset protection firm Aurm, known for its safe vault, entered a strategic tie-up with TATA AIG General Insurance
to allow their clients to ensure all valuables are stored in their vaults comprehensively. According to the tie-up, Aurm's vaults will
be fully covered by TATA AIG for a sum of USD 30 million.

The best relationships created in exclusive agreements can give way to better communication and cooperation, with the
possibility of developing mutual marketing strategies and promotion campaigns from which both parties will benefit in terms of



awareness and sales. In this context, customers are striving for holistic financial solutions through the exclusive partnership
model, allowing banks and insurers to benefit from increased demand and further yield growth in the bancassurance market. The
synergies that arise from these partnerships are of paramount importance in navigating the ever-evolving landscape of financial
services in India.

West and Central to Dominate the Bancassurance Market Share

West and Central dominate the share of India bancassurance market. According to the Insurance Regulatory and Development
Authority of India, in the Annual Report 2022-23, Maharashtra holds the highest share of 29.5% in total health insurance
premiums. The bank infrastructure is healthy, and people are becoming more sensitive to buying insurance. This would
consequently present a breakthrough opportunity for the unprecedented synergy between banks and insurance companies.
Bancassurance products offered by financial institutions have increased customer convenience and enabled deeper relations
between banks and clients. The demographic dynamics in the west and central, being young and financially savvy, improve the
prospects for bancassurance. Increased financial literacy and more efficient marketing strategies empower the customer to seize
integrated financial offers with a higher occurrence of bundles. Besides, technological advancements are simplifying channels of
distribution, making it much easier to use insurance products, along with banking services from distributors to customers.

It thus has advantages in terms of its emerging trend, which promises improved revenue streams for the companies offering and
a more holistic approach towards financial planning for consumers. In August 2024, ICICI Prudential Life Insurance launched the
ICICI Pru Signature Pension, a market-linked pension product that would help customers create a cost-effective and tax-efficient
retirement plan. This offering provides 100% exposure to equity and unlimited free switches between equity, debt, and balanced
funds to maximize the returns of customers. Two new funds have been added to this product, ICICI Pru Pension India Growth Fund
and ICICI Pru Pension Balanced Fund, thus increasing investment options for policyholders.

Future Market Scenario (FY2025 [J FY2032F)

[MOContinuous efforts towards higher financial literacy are expected to translate into increased awareness and demand for insurance
products, mainly among younger generations.

[Mincreasing product innovation and diversification by insurers in terms of more customized and niche products can cater
specifically to certain customer needs.

[DHealth and wellness will increase in popularity going forward, ensuring a better demand for health insurance products through
bancassurance channels.

[MOWith the growth in middle-class populations and increasing disposable incomes, there will be a greater demand for holistic
financial and insurance products.

Key Players Landscape and Outlook

Companies operating in India bancassurance market use various measures to enhance the strength of their competitiveness and
cater to shifting customer needs. One of the most critical efforts is digital transformation to streamline activities and increase
consumer engagement through accessible and easy-to-use online channels. This would enable companies to offer tailored
products based on data analytics, thus supporting targeted marketing and precise solutions.

Additionally, key players are innovating their product lines and introducing diversified niche insurance products aligned with
specific demographics. For instance, health and wellness products are becoming increasingly fashionable and demanding.
Collaborative strategies are important since more banks and insurance firms enjoy more exclusive partnerships from which firms
derive strategic benefits, thereby opening opportunities for cross-selling. The market is highly competitive, with various
established players leading to constant improvements, including customer services, technologically advanced systems, and
regulatory compliances. Customer-centric solutions and strategic collaborations will be inculcated into products as the market
progresses. This would change the shape of the bancassurance dynamics in India.

In June 2024, Zurich Insurance Company Limited, a Swiss insurance company, acquired a 70% stake in Kotak General Insurance
for USD 670 million, involving a mix of fresh growth capital and share purchases. This transaction represents the largest foreign
investment in India's general insurance sector.
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