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Report description:

India Ready-to-Mix Market was valued at USD 451.30 million in 2024 and is anticipated to project robust growth in the forecast
period with a CAGR of 13.33% through 2030. India Ready-to-Mix is a culinary phenomenon transforming the way people in India
and around the world prepare traditional Indian dishes. This innovative concept offers a wide range of pre-packaged,
pre-measured spice blends and ingredients that simplify the cooking process while maintaining the authentic flavors of Indian
cuisine.

Ready-to-Mix products are designed to cater to the diverse tastes and preferences of Indian cuisine, including regional specialties
like biryani, curry, dosa, and more. These convenient packages contain a carefully curated combination of spices, herbs, and other
essential ingredients, eliminating the need for time-consuming individual spice preparation and ensuring consistency in taste.
The Ready-to-Mix market in India has witnessed exponential growth due to changing lifestyles, increased urbanization, and a
growing demand for quick, yet flavorful meals. It appeals to both novice cooks and busy professionals looking for hassle-free
cooking solutions without compromising on taste. Furthermore, these products contribute to reducing food wastage and are
eco-friendly, as they reduce the need for excess packaging and ingredient spoilage.

India Ready-to-Mix has become a staple in kitchens across the country, offering a convenient way to savor the rich, aromatic, and
diverse flavors of Indian cuisine, making it a prominent player in the ever-evolving world of culinary convenience.

Key Market Drivers

Changing Lifestyles and Urbanization

One of the primary drivers behind the surge in popularity of India Ready-to-Mix products is the changing lifestyles and increasing
urbanization in the country. As more people move to urban areas for better job opportunities and modern amenities, their lives



become busier, leaving them with limited time to prepare traditional Indian meals from scratch. This shift in lifestyle has led to a
higher demand for convenient and quick meal solutions that Ready-to-Mix products offer.

Urban living, characterized by long working hours and extensive commutes, often leaves residents with limited time and energy
for elaborate meal preparation. Ready-to-Mix (RTM) products have emerged as a practical solution, offering pre-measured spice
blends and ingredients that simplify cooking. These products allow individuals and families to enjoy authentic Indian flavors
without the time-consuming tasks of grinding, measuring, and blending spices. The convenience of RTM products aligns perfectly
with the fast-paced urban lifestyle, making them a popular choice for busy households.

In contrast, the 2022-23 Household Consumption Expenditure Survey (HCES) by the Ministry of Statistics and Programme
Implementation (MoSPI) reveals distinct spending patterns in rural India. Rural households in Haryana spend the highest portion of
their food budget on 'milk and milk products,' accounting for 41.7%. Meanwhile, in Kerala, rural households allocate 23.5% of their
food expenditure to 'eggs, fish, and meat.' These insights reflect varying dietary preferences and spending priorities between
urban and rural populations..

Increasing Globalization and Cross-Cultural Awareness

India Ready-to-Mix products are not just confined to the domestic market; they have also gained recognition on the global stage.
The increasing globalization of food culture, along with the growing awareness of diverse culinary traditions, has propelled the
demand for these products beyond Indian borders. As more people travel, experience international cuisines, and engage in
cross-cultural exchanges, there is a natural curiosity to recreate the flavors of India in their own kitchens.

Ready-to-Mix products offer a convenient way for international consumers to experiment with Indian cooking, as they provide
pre-blended spice mixes that ensure the authentic taste of Indian dishes. Whether it's a Thai chef looking to prepare a butter
chicken, an American family wanting to make a flavorful curry, or a European food enthusiast attempting to craft a perfect biryani,
Ready-to-Mix products simplify the process. This cross-cultural demand has led to the export and availability of Indian
Ready-to-Mix products in various global markets, further contributing to the industry's growth.

Focus on Health and Nutrition

Health and nutrition have become paramount concerns for consumers in recent years, driving a shift towards healthier eating
habits. India Ready-to-Mix products have responded to this trend by incorporating high-quality, natural ingredients that cater to
health-conscious consumers. These products often include whole spices, herbs, and other wholesome ingredients without artificial
additives or preservatives. In Nov 2023,according to a report by the Access to Nutrition Initiative (ATNI), leading packaged food
companies in India generate only 24% of their sales from "healthier" product offerings. These factors drives the market growth.
Additionally, manufacturers are increasingly offering low-sodium, low-fat, and organic options to cater to specific dietary
preferences and requirements. By providing healthier alternatives to traditionally prepared dishes, Ready-to-Mix products enable
consumers to enjoy the indulgence of Indian cuisine without compromising their health goals. This focus on health and nutrition
aligns with the broader global movement towards mindful eating, making Ready-to-Mix products a preferred choice for individuals
and families seeking both taste and well-being in their meals.

Environmental Sustainability and Reduced Food Wastage

Environmental sustainability has become a driving force in consumer choices, leading to a growing preference for products that
are eco-friendly and contribute to reducing environmental impact. India Ready-to-Mix products address this concern by minimizing
food wastage. Traditional cooking often involves buying large quantities of individual spices and ingredients, leading to excess
perishables that may go unused and ultimately contribute to food wastage. Ready-to-Mix products come in precisely measured
quantities, reducing the likelihood of leftover ingredients being discarded. Furthermore, the packaging of these products is
designed to be minimalistic and eco-friendly, reducing the overall environmental footprint. This emphasis on sustainability
resonates with environmentally conscious consumers, making Ready-to-Mix products not only a convenient choice but also an
environmentally responsible one.

In conclusion, the rise of India Ready-to-Mix products is driven by a combination of changing lifestyles, the demand for
authenticity and convenience, a focus on health and nutrition, and a commitment to environmental sustainability. These products
have not only transformed the way people cook but also catered to the evolving needs and preferences of consumers in a
fast-paced world. As these drivers continue to shape consumer behavior, the Ready-to-Mix market in India is poised for sustained
growth, offering a flavorful, convenient, and responsible culinary solution for individuals and families alike.



Key Market Challenges

Quality Control and Consistency

One of the primary challenges facing the India Ready-to-Mix industry is maintaining consistent quality across a wide range of
products. Authentic Indian cuisine is known for its complex and diverse flavors, which are achieved through precise combinations
of spices and ingredients. To ensure that Ready-to-Mix products deliver on their promise of authenticity, manufacturers must
maintain strict quality control measures. Variations in the quality and freshness of spices and ingredients can significantly impact
the taste of the final dish. Achieving consistency in flavor and quality across different batches and brands is a demanding task,
and any deviation can lead to dissatisfied customers. Therefore, manufacturers must invest in rigorous quality control processes
and sourcing high-quality raw materials to address this challenge.

Competition and Market Saturation

The Ready-to-Mix market in India has witnessed rapid growth, resulting in increased competition among manufacturers. As more
players enter the market, there is a risk of oversaturation and a dilution of product offerings. With an abundance of brands and
choices, consumers may find it challenging to differentiate between various products and may become overwhelmed by the sheer
variety available. This intensifying competition also exerts pressure on manufacturers to continuously innovate and create unique
offerings to stand out in a crowded marketplace. Additionally, pricing wars and aggressive marketing strategies can lead to
reduced profit margins for businesses, making it difficult to sustain profitability in a highly competitive environment. Companies in
this industry must consistently innovate, differentiate their products, and build strong brand identities to thrive in such a fiercely
competitive landscape.

Authenticity and Regional Diversity

While Ready-to-Mix products aim to provide authentic Indian flavors, there is an inherent challenge in capturing the true essence
of regional cuisines. India is known for its diverse culinary traditions, with each region offering distinct flavors and cooking
techniques. What might be considered authentic in one part of the country may not resonate with consumers from another region.
Manufacturers must strike a delicate balance between creating products that are broadly appealing and catering to specific
regional tastes. Ensuring that the Ready-to-Mix products remain true to the essence of each cuisine while offering a consistent
and convenient experience is a complex challenge. Consumers who are particularly discerning about regional authenticity may
find Ready-to-Mix products falling short of their expectations, highlighting the need for manufacturers to continue refining their
formulations.

Consumer Education and Awareness

Consumer education and awareness about Ready-to-Mix products are crucial for their acceptance and success. Many consumers,
especially those in older generations or in rural areas, may not be familiar with or trust the idea of pre-packaged spice blends and
ingredient combinations. Convincing them to adopt these products requires effective marketing and educational efforts.
Manufacturers need to invest in promoting the benefits of Ready-to-Mix, such as timesaving, consistency, and convenience, while
dispelling any misconceptions about the loss of authenticity. Additionally, educating consumers on how to use these products
effectively to create a variety of dishes is essential. Building trust and brand recognition is a long-term effort, and companies in
the Ready-to-Mix industry need to focus on consumer education as a key strategy.

In summary, the India Ready-to-Mix industry faces challenges in maintaining the authenticity and taste of traditional dishes,
ensuring the quality and sourcing of ingredients, dealing with fierce competition and market saturation, and educating consumers
about the benefits and usage of these products. Overcoming these challenges requires a combination of innovation, quality
control, marketing, and a commitment to preserving the essence of Indian cuisine while providing convenience to consumers. As
the industry continues to evolve, addressing these challenges will be essential for its sustained growth and success.

Key Market Trends

Health-Conscious and Nutrient-Rich Varieties

One prominent trend in the India Ready-to-Mix market is the increased emphasis on health-conscious and nutrient-rich options.
Consumers are becoming more health-conscious, and they seek out products that not only offer convenience but also align with
their dietary preferences and wellness goals. Ready-to-Mix manufacturers are responding to this trend by offering products that
incorporate whole spices, herbs, and natural ingredients while minimizing or eliminating artificial additives, preservatives, and
excessive salt and fat. These healthier alternatives are gaining traction, appealing to those who wish to indulge in the flavors of



Indian cuisine without compromising their nutritional choices. As a result, product labels now often include terms like "low
sodium," "low-fat," and "organic," reflecting the evolving dietary preferences of consumers. This trend aligns with broader global
movements toward mindful eating and places health and nutrition at the forefront of product development in the Ready-to-Mix
industry.

Regional and Specialty Flavors

The Ready-to-Mix market in India is witnessing a surge in demand for regional and specialty flavors. Indian cuisine is incredibly
diverse, with each region offering unique and authentic dishes. Consumers are increasingly looking for Ready-to-Mix products that
cater to their specific regional or specialty tastes, allowing them to recreate traditional dishes from their hometowns or explore
the culinary diversity of India. Manufacturers have responded to this trend by offering a wide array of regional spice blends,
ranging from the fiery flavors of Andhra cuisine to the aromatic subtleties of Kashmiri dishes. Additionally, specialty blends for
popular dishes like biryani, dosa, and street food favorites like chaat are gaining popularity. These products not only provide a
sense of nostalgia for those far from their roots but also allow enthusiasts to experiment with new and exciting flavors from
different parts of India.

Premium and Gourmet Options

The India Ready-to-Mix market is experiencing a shift toward premium and gourmet offerings. While the convenience factor
remains a cornerstone of the industry, there is a growing segment of consumers who are willing to pay a premium for top-quality,
restaurant-level experiences at home. Manufacturers are capitalizing on this trend by creating premium Ready-to-Mix products
that go beyond the basic spice blends. These products often include premium ingredients like saffron, dry fruits, and exotic spices,
elevating the overall taste and presentation of the dishes. They are packaged in high-end containers and marketed as gourmet
options, appealing to those who want to impress guests or create memorable dining experiences. This premiumization trend
caters to a discerning segment of consumers who value not just the convenience but the indulgence and sophistication that
gourmet Ready-to-Mix products offer.

Eco-Friendly and Sustainable Packaging

Environmental sustainability is becoming increasingly important for consumers, and it is reflected in the packaging choices of
Ready-to-Mix products. The industry is witnessing a shift toward eco-friendly and sustainable packaging solutions. Manufacturers
are adopting recyclable, biodegradable, or reusable packaging materials to reduce their environmental footprint. This trend
resonates with environmentally conscious consumers who are concerned about the environmental impact of excessive packaging
waste. Additionally, some companies are actively promoting waste reduction by offering refill options, where consumers can
purchase only the spice blends in eco-friendly packaging and reuse their existing containers. This not only aligns with the
sustainability movement but also provides cost-effective options for consumers. The focus on eco-friendly packaging is not just a
response to consumer demand but also a strategic move to stay ahead in an increasingly competitive market by showing a
commitment to environmental responsibility.

In conclusion, the India Ready-to-Mix market is evolving to meet changing consumer preferences and demands. The trends in the
industry reflect a desire for healthier options, a longing for regional and specialty flavors, an interest in premium and gourmet
experiences, and a commitment to eco-friendly packaging. As these trends continue to shape the industry, Ready-to-Mix products
are poised to remain a popular choice for individuals and families looking for convenient, delicious, and mindful culinary solutions
that cater to their evolving tastes and preferences.

Segmental Insights

Type Insights

Dessert mixes have emerged as a rapidly growing segment within the India Ready-to-Mix market. This trend signifies the sweet
tooth of Indian consumers and their desire for hassle-free, yet delectable, dessert options. Ready-to-Mix dessert products offer an
array of delightful choices, ranging from traditional Indian sweets like gulab jamun and jalebi to Western-inspired treats like
brownies and cakes.

The growth of the dessert mix segment can be attributed to several factors. First, it aligns with the increasing demand for
convenience, particularly in the context of preparing sweets traditionally considered time-consuming. Second, it offers a solution
for those who may not possess advanced baking or culinary skills but still want to enjoy homemade desserts. Furthermore, the
dessert mix trend speaks to the evolving preferences of Indian consumers who seek a balance between indulgence and health,



with some products offering low-sugar and health-conscious alternatives. Overall, the rise of dessert mixes in the India
Ready-to-Mix market reflects the market's adaptability to changing consumer tastes and the continued expansion of this
innovative culinary convenience.

Sales Channel Insights

The online segment is a fastest growing distribution channel for the India Ready-to-Mix market. This trend reflects the increasing
adoption of e-commerce platforms and the convenience they offer to consumers. As more people turn to online shopping for their
everyday needs, including groceries, Ready-to-Mix products have found a significant market in the digital space.

Online platforms provide several advantages for the Ready-to-Mix industry. They offer a vast reach, making these products
accessible to consumers across the country, even in remote areas where traditional retail infrastructure may be limited. The
convenience of doorstep delivery appeals to busy urban dwellers who appreciate the time-saving aspect of Ready-to-Mix products.
Furthermore, online retailers often feature a wide range of brands and product options, allowing consumers to explore and
compare choices with ease.

The online segment also benefits from various promotions and discounts offered by e-commerce platforms, making these
products more affordable for budget-conscious shoppers. As digital platforms continue to gain prominence in India, the
Ready-to-Mix market's online segment is poised for sustained growth, further simplifying the culinary journey for consumers.
Regional Insights

North India has emerged as the dominating region in the India Ready-to-Mix market. This prominence can be attributed to a
combination of historical culinary traditions, consumer preferences, and demographic factors.

The northern region of India, encompassing states such as Punjab, Haryana, Uttar Pradesh, and Rajasthan, boasts a rich and
diverse culinary heritage, known for its iconic dishes like butter chicken, paneer tikka, and a variety of aromatic curries.
Ready-to-Mix products cater to this tradition by offering spice blends and ingredient combinations that align with the flavors and
tastes synonymous with North Indian cuisine.

The demographic composition of North India, with its large urban populations, has led to an increased demand for convenient
cooking solutions. Busy lifestyles and the influx of young professionals in cities like Delhi and Chandigarh have contributed to the
popularity of Ready-to-Mix products, as they offer a quick and easy way to prepare authentic North Indian dishes.

As a result, North India dominates the Ready-to-Mix market due to its strong culinary roots and the alignment of these products
with the region's culinary preferences and lifestyle needs.

Key Market Players

[IMTR Foods Pvt. Ltd

[[IGits Food Products Pvt Ltd

[ITC Limited

[OBambino Agro Industries Ltd

[[DKohinoor Foods Limited

[MUshodaya Enterprises Pvt. Ltd

[[JiD Fresh Food (India) Pvt. Ltd

[OHaldiram[Js Food International Pvt. Ltd

[OMaiyas Beverages and Foods Pvt. Ltd

[DRasoi Magic Foods (India) Pvt. Ltd

Report Scope:

In this report, the India Ready-to-Mix market has been segmented into the following categories, in addition to the industry trends
which have also been detailed below:

[Mindia Ready-to-Mix Market, By Type:

0 Snacks Mix

o Curry Mix

0 Dessert Mix

o Others

[Mindia Ready-to-Mix Market, By Sales Channel:



Departmental Stores

Online

Hypermarkets/Supermarkets

Independent Small Grocers

Others

[Mindia Ready-to-Mix Market, By Region:

o North

0o South

o East

0o West

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the India Ready-to-Mix market.
Available Customizations:

India Ready-to-Mix Market report with the given market data, TechSci Research offers customizations according to a company's
specific needs. The following customization options are available for the report:

Company Information

[[Detailed analysis and profiling of additional market players (up to five).
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