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Market Overview 
In 2023, the market size of household cleaning tools was estimated to be USD 57,688.40 million. The Global Household Cleaning
Tools industry is anticipated to experience a compound annual growth rate (CAGR) of 4.07% from 2024 to 2032, resulting in a
market value of USD 82,135.00 million.
The Household Cleaning Tools Market has undergone substantial growth in recent years, primarily due to the emergence of
multifunctional tools and premiumization. These trends are indicative of the evolving consumer preferences for cleaning products
that are more efficient, versatile, and of superior quality. In the household cleaning instruments market, premiumization has
emerged as a dominant trend. Consumers are increasing their willingness to invest in products of superior quality that guarantee
enhanced performance, durability, and aesthetics. 

Product innovation and marketing strategies within the industry are being influenced by these trends. Research and development
investments are being made by manufacturers to develop innovative solutions that are in alignment with the changing
requirements of consumers. The appeal of premium and multifunctional cleaning tools is further enhanced by their compatibility
with a variety of surfaces and the ability to alter settings, which are key features of product differentiation. 

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 1/9



Market segment insights 
The Household Cleaning Tools Market has been segmented into cleaning tools/brushes, dustpans, containers, dusters, brooms,
and others based on type. 
The Market has been segmented into economy/mass and premium based on the price range. 
The Market has been segmented into hypermarkets and supermarkets, wholesalers, specialty stores, and online, as determined
by the distribution channel. 

Regional Perspectives 
In 2023, the North American region was valued at USD 30,893.45 million and is anticipated to increase to USD 43,003.81 million
by 2032. The revenue generated from three countries-the United States, Canada, and Mexico-is represented by the region. North
America controls a substantial portion of the cleaning products industry because of the presence of major manufacturers in the
region. In December 2022, the Procter and Gamble Company invested USD 501 million to expand its fabric care products
manufacturing company in Lima, Ohio, U.S. 
In 2023, the region held 28.64% of the market share and is expected to reach USD 22,641.83 million by 2032. The analysis of the
Europe region encompasses the performance of Germany, the United Kingdom, France, Spain, Italy, and the remaining European
countries in the sales and distribution of domestic cleaning tools. In Europe, the market for household cleaning products is
well-established and is anticipated to expand at a slightly slower rate than in other regions. 
The Middle East region, which includes the GCC countries, Iran, Egypt, and the rest of the Middle East, is of great cultural
importance in the context of domestic cleaning. This custom is profoundly ingrained in the history and values of a variety of
communities in the Middle East. 
Household cleansing is of immense cultural significance in the Africa region, which includes South Africa, Ghana, Kenya, Algeria,
and the rest of Africa. This custom is profoundly ingrained in the history and values of a variety of communities in the Middle East.

Major Players 
3M, Libman, Clorox, Sterilite Corporation, Freudenberg Home and Cleaning Solutions, Casabella, Magnolia Brush Manufacturers,
Ltd., Zephyr Mfg Co., Helen of Troy Limited (OXO), and Unger Industrial, LLC are among the key companies in the Household
Cleaning Tools market. 
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