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Report description:

The post-consumer recycled plastics market size is projected to grow from USD 71.44 billion in 2024 to USD 106.97 billion by
2029, at a CAGR of 8.4%. Post consumer recycled (PCR) plastics have been projected for significant growth due to various factors.
Rising concern for environmental conservation is putting a lot of pressure on consumers and industries to embrace circular
economy and eradicate plastic waste. National governments across the globe are implementing stricter regulations and policies
aimed to curb plastics from polluting the environment which further encourages the use of recycled materials in packaging and
manufacturing. Also, leading brands and organizations are optimistic about their sustainability targets mainly in the use of a
higher proportion of PCR plastics in their products and containers. Current innovations in recycling technology are also helping in
enhancing the quality and supply of PCR plastics, hence making them more applicable in broader range of applications. This
growing need for recycled plastics by various end-use industries is further propelled by consumer preferences for sustainable
products. All these factors combinely will create an optimistic atmosphere where the adoption of post-consumers recycled plastics
is not only environmentally responsible but also economically beneficial, positioning the market for rapid expansion.

"Non-bottle Rigid to be the second fastest growing source during the forecast period."

Non-bottle rigid plastics serve as a major source of post-industrial recycled plastics because of their importance in applications
other than bottles. Non-bottle rigid plastics for instance containers, caps, closures, packaging trays, and parts used in automobiles
lead to the build-up of discarded non-bottle rigid plastics. These materials, which often consist of various polymer types, are
difficult to recycle because of the complex structure of their compounds. However, new approaches to sorting and recycling



technologies are facilitating the separation and recycling of non-bottle rigid plastics thus minimizing waste, and encouraging
sustainable practices among various industries that use these highly useful products.

"The Polypropylene (PP) to be the fastest growing polymer type in the post-consumer recycled plastics market."

Polypropylene is among the key polymer types in the post-consumer recycled plastics market which is experiencing the highest
growth rate because of its wide applicability, growing consumer concerns for environment, and improvements in recycling
facilities. This rising demand is because industries are now realizing the possibility of using recycled PP in different areas such as
packaging, automotive and consumer products. In addition to this, the difficulties encountered in the recycling of PP waste have
been solved by the developments in recycling technologies, making it more feasible to recycle PP for reintegration back into the
manufacturing process and this has accelerated its growth of post-consumer recycled plastics.

"The mechanical processing holds the largest market share in the post-consumer recycled plastics market."

Mechanical recycling has specific advantages in the recycling of plastics especially in terms of energy efficiency, environmental
impact, and retaining polymer properties. Mechanical recycling is also more efficient in terms of energy consumption than
chemical recycling as it involves sorting, cleaning, and reprocessing to recover the material. Furthermore, this approach does not
introduce new chemicals and preserves the inherent properties of the polymer; thus, recycled plastics do not lose their original
properties and retain their original quality and performance and can further be used in different applications, thus contributing to
resource conservation and proper waste management practices.

"The building & construction application holds the second largest market share in post-consumer recycled plastics market."

The use of recycled plastics in building and construction products is gradually growing because of the sector's growing concern
with sustainability, resources efficiency, and plastics waste reduction. The use of post-consumer recycled plastics in construction
materials have benefits like, reduced dependence on virgin materials, lower levels of landfill disposal and potential energy savings
during production of plastics products. Demand for recycled plastics grows as the industry seeks eco-friendly solution for
applications such as insulation, roofing and structural elements, aligning with sustainable building practices and addressing
environmental concerns associated with traditional construction materials.

"Europe is the second biggest market in post-consumer recycled plastics market."

Currently, the post-consumer recycled plastics market is rapidly developing, especially in Europe, mainly due to the strong
regulatory framework and commitment to environmental sustainability. Newer laws like EU's goals towards controlling the plastic
waste and recycling are forcing industries to opt for environment friendly solutions like recycling of plastics. Such a regulatory
pressure coupled with increased concern for the detrimental effect of plastic wastage to the environment is driving the shift
towards the circular economy. Customers in Europe are now pressing for sustainable goods and services, and this has led to an
increased adoption of post-consumer plastics in various industries such as packaging, automotive, and electronics. Consequently,
the availability of recycled plastics is rising, aligning with both regulatory requirements and consumer preferences for more
sustainable alternatives. This market demand and convergence of policy is driving the post-consumer recycled plastics market in
the region.

Extensive primary interviews were conducted to determine and verify the market size for several segments and sub-segments
and the information gathered through secondary research.

The break-up of primary interviews is given below:

By Company Type: Tier 1: 45%, Tier 2: 37%, and Tier 3: 18%



By Designation: C-level Executives: 54%, Directors: 28%, and Others: 18%

By Region: North America: 44%, Europe: 31%, Asia Pacific: 25%,

Notes: Others include sales, marketing, and product managers.

Tier 1: >USD 1 Billion; Tier 2: USD 500 million-1 Billion; and Tier 3: <USD 500 million

Companies Covered Veolia (France), Suez SA (France), WM Intellectual Property Holdings, L.L.C. (US), Republic Services (US),
Waste Connections (Canada), Biffa (UK), Clean Harbors, Inc. (US), Stericycle, Inc. (US), Remondis SE & Co. KG (Germany), DS
Smith plc (UK) are covered in the post-consumer recycled plastics market.

The study includes an in-depth competitive analysis of these key players in the post-consumer recycled plastics market, with their
company profiles, recent developments, and key market strategies

Research Coverage

This research report categorizes the post-consumer recycled plastics market by source, (Bottle, Non-bottle rigid, and Others), by
processing type, (mechanical, chemical and biological), by application (packaging, building & construction, automotive,
electronics and other end-use applications), polymer type (polyethylene terephthalate (PET), high-density polyethylene (HDPE),
low-density polyethylene (LDPE), polypropylene (PP), polyurethane (PUR), polyvinyl chloride (PVC), polystyrene (PS), and other
polymers) and by region (Asia Pacific, North America, Europe, South America, and Middle East & Africa). The scope of the report
covers detailed information regarding the major factors, such as drivers, restraints, challenges, and opportunities, influencing the
growth of the post-consumer recycled plastics market. A detailed analysis of the key industry players has been done to provide
insights into their business overview, solutions, and services; key strategies; Contracts, partnerships, agreements. new product &
service launches, mergers and acquisitions, and recent developments associated with the post-consumer recycled plastics
market. Competitive analysis of upcoming startups in the post-consumer recycled plastics market ecosystem is covered in this
report.

Reasons to buy the report

The report will help the market leaders/new entrants in this market with information on the closest approximations of the revenue
numbers for the overall post-consumer recycled plastics market and the subsegments. This report will help stakeholders
understand the competitive landscape and gain more insights to position their businesses better and to plan suitable go-to-market
strategies. The report also helps stakeholders understand the pulse of the market and provides them with information on key
market drivers, restraints, challenges, and opportunities.

The report provides insights on the following pointers:

? Analysis of key drivers (Implementation of stringent regulations related to environmental safety, Increasing number of awareness
programs for sustainable waste management, Growing urban population, Rising consumer preference for sustainable products),
restraints (Non-compliance with plastic waste management in residential sector, Absence of framework for plastic waste collection
and segregation, Lack of adequate recycling facilities), opportunities (Growing demand for plastic waste management in emerging
economies, Increased R&D investments in plastic recycling technologies, Rise in public-private partnerships (PPPs) for plastic
waste management) and challenges (High recycling cost, and Challenges associated with supply chain management).

? Product Development/Innovation: Detailed insights on upcoming technologies, research & development activities, and new
product & service launches in the post-consumer recycled plastics market

? Market Development: Comprehensive information about profitable markets - the report analyses the post-consumer recycled
plastics market across varied regions.

? Market Diversification: Exhaustive information about new products & services, untapped geographies, recent developments, and
investments in the post-consumer recycled plastics market.

? Competitive Assessment: In-depth assessment of market shares, growth strategies, and service offerings of leading players
Veolia (France), Suez SA (France), WM Intellectual Property Holdings, L.L.C. (US), Republic Services (US), Waste Connections, Inc.
(Canada), Biffa (UK), Clean Harbors, Inc. (US), Stericycle, Inc. (US), Remondis SE & Co. KG (Germany), and DS Smith plc (UK), and



among others in the post-consumer recycled plastics market.
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