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Report description:

The global halal empty capsules market is projected to surpass USD 1.55 billion in 2029 from USD 1.19 billion in 2024, with a
significant CAGR of 5.4%. Increased demand for halal certified products among the end users for pharmaceutical and
nutraceutical applications is giving momentum to the market growth. Furthermore, increased investment by key market players in
producing halal empty capsules to meet the needs of both local and international markets is further projecting the market growth.

"The gelatin halal empty capsules segment accounted for the largest share in 2023."

On the basis of type, the halal empty capsules market is further segmented into gelatin and non-gelatin. The gelatin segment
dominated the market in 2023, owing to affordability, diversified use and ease of production. Non-gelatin segment is anticipated
to grow at significant CAGR due to growing demand for vegetarian and vegan product, availability of halal-certified non-gelatin
capsules and favourable regulatory support for non-gelatin capsules.

"By end user, pharmaceutical industry segment accounted for the largest share in the halal empty capsules market."

The end user segment in the halal empty capsules market is segmented into pharmaceutical industry, Nutraceutical Industry and
other end users. The pharmaceutical industry dominated the segment owing to shift of pharmaceutical manufacturers towards
halal-certified capsules production to capture a regions/ customer across the globe. Nutraceutical Industry is likely to rapidly due
to various factors such as rise in demand for halal-certified supplements and dietary requirements. Furthermore, non-gelatin
capsules made from materials such as hydroxypropyl methylcellulose (HPMC) and pullulan are gaining popularity, as they offer
suitable alternatives for vegetarians and vegans this is one of the major element likely to upsurge the market growth.



"North America: the largest share of the halal empty capsules market"

By region, the market is segment into North America, Europe, Asia Pacific, Latin America and Middle East & Africa. North America
dominated the halal empty capsules market in 2023 and likely continue dominance during the forecast period. Presence of
dominant market players in pharmaceutical and nutraceutical companies in the region, strong base of halal empty capsules
manufacturers such as Capsugel (Lonza), Qualicaps, and ACG are some of the prominent factors acerating market growth.
In-depth interviews have been conducted with chief executive officers (CEOs), Directors, and other executives from various key
organizations operating in the halal empty capsules market.

The primary interviews conducted for this report can be categorized as follows:

-[By Respondent: Supply Side- 65% and Demand Side 35%

-(By Designation: Managers - 45%, CXO & Directors - 30%, and Executives - 25%

-0By Region: North America -40%, Europe -25%, Asia-Pacific -25%, Latin America -5% and Middle East & Africa- 5%

Lonza (Switzerland), ACG (India), Qualicaps (Roquette Freres) (US), Suheung Co. Ltd. (South Korea), Shanxi Guangsheng Capsule
Limited (China), CapsCanada (Lyfe Group) (US), HealthCaps India (India), Nector LifeSciences Ltd. (India), Erawat Pharma Limited
(India), Qingdao Yiging Biotechnology Co. Ltd. (China), Fortcaps Healthcare Ltd. (India), Sunil Healthcare (India), and Natural
Capsules Limited (India) and SaviourCaps (India) are some of the major players operating in the halal empty capsules market.

Research Coverage:

This research report categorizes the halal empty capsuless market type (gelatin and non-gelatin), End User (pharmaceutical
industry, Nutraceutical Industry and other end users) and region (North America, Europe, Asia Pacific, Latin America, Middle East
& Africa). The scope of the report covers detailed information regarding the major factors, such as drivers, restraints, challenges,
and opportunities, influencing the growth of the halal empty capsuless market. A detailed analysis of the key industry players has
been done to provide insights into their business overview, products, solutions, key strategies, collaborations, partnerships, and
agreements. New launches, collaborations and acquisitions, and recent developments associated with the halal empty capsules
market.

Key Benefits of Buying the Report:

The report will help market leaders/new entrants by providing them with the closest approximations of the revenue numbers for
the halal empty capsules and its subsegments. It will also help stakeholders better understand the competitive landscape and
gain more insights to better position their business and make suitable go-to-market strategies. This report will enable
stakeholders to understand the market's pulse and provide them with information on the key market drivers, restraints,
opportunities, and challenges.

The report provides insights on the following pointers:

-JAnalysis of key drivers (increased demand for halal-certified products in pharmaceutical & nutraceutical industry, customer shift
towards clean labels & ethical products), restraints (limited availability of halal-certified raw materials), opportunities (rising
demand for non-gelatin/vegetarian capsule) and Challenges (stringent and varying halal certification requirements) influencing
the growth of the market.

-[Product Development/Innovation: Detailed insights on upcoming technologies in capsules manufacturing, research and
development activities, and new product launches in the halal empty capsules market.

-OMarket Development: Comprehensive information about lucrative markets - the report analyses the market across varied regions.
-OMarket Diversification: Exhaustive information about new products, untapped geographies, recent developments, and
investments in the halal empty capsules market

-JCompetitive Assessment: Lonza (Switzerland), ACG (India), Qualicaps (Roquette Freres) (US), Suheung Co. Ltd. (South Korea),
among others in the market.
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