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Market Overview

The India primer market has witnessed steady growth in recent years, driven by factors such as increasing infrastructure
development, rising demand for luxury residential and commercial projects, and the growing repair and maintenance activities in
the country. Primers serve as the foundation for the coating system, providing a smooth and uniform surface for subsequent
layers of paints. They help seal porous surfaces, prevent moisture penetration, and improve the adhesion of the final coat. A
primer is a fundamental component used in various industries to prepare surfaces for the application of coatings. It acts as a
preparatory layer that helps enhance the adhesion, durability, and overall performance of the subsequent coating. Primers are



designed to create a smooth and uniform surface, ensuring better bonding between the substrate and the coating. They are
typically applied before the topcoat to improve the coverage, promote better color retention, and provide protection against
corrosion, moisture, and other environmental factors. Primers find application for various surfaces such as cement, concrete,
wood, metal, plastic, plaster, flooring tiles, and others.

The primers market in India is influenced by a range of factors that collectively shape the industry's performance. One of the
major factors driving the demand for primer in India is the growth of construction activities in the country. However, stringent
environmental regulations are anticipated to restrain the growth of the market. The need for compliance with regulations related
to VOC emissions and hazardous substances may require manufacturers to invest in research and development to develop
eco-friendly and low-VOC primer formulations. Meeting these regulatory requirements can add complexity and cost to the
production process, potentially affecting the growth of the primer market.

Market Segmentation

Based on the type, the India primer market has been segmented into Solvent based and Water based. Based on the material, the
market has been segmented into Alkyd, Epoxy, Polyurethane, Acrylic, and others.

Based on the surface, the market has been segmented into cement, concrete, plaster, metal, plastic, wood, flooring tiles, and
others.

Based on price, the India primer market has been segmented into premium, mid, and economy.

Based on application, the market has been segmented into interior and exterior.

Based on end-user, the India primer market has been segmented into residential construction and non-residential construction.
Based on distribution channel, the market has been segmented into online and offline.

Major Players

The key players in the India Primer Market include Nippon Paint (India) Private Limited, Asian Paints, AkzoNobel India Ltd, Kansai
Nerolac Paints Limited, Surfa Coats, Jotun, Berger Paints India Limited, Indigo Paints Ltd, Shalimar Paint, and MRF Corp Ltd.
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