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Market Overview

Growing demand for flavored beverages, shifting consumer preferences, and the popularity of baking and cooking at home are
contributing to the steady growth of the syrup industry in Europe. Syrups are versatile ingredients that can be used in a wide
range of recipes for drinks, candies, baked goods, and desserts. They are vital to the food business since they enhance a variety
of food and beverage items with flavor, sweetness, and texture.

The increasing demand for natural and organic syrups is one of the main factors propelling the expansion of the European syrup
industry. Customers are looking for products with natural ingredients and clean labels as they become more health conscious.
Syrups derived from natural ingredients including fruits, herbs, and spices are in high demand because of this. In response to this
trend, manufacturers are introducing natural and organic syrup varieties that do not include artificial flavors, colors, or
preservatives.

The Europe Syrup market was valued at USD 19,443.35 million in 2023 and expected to reach USD 28,792.09 million by 2032,
registering a CAGR of 4.56% over the forecast duration. Germany accounts for the largest market share (21.20%) followed by
France (18.35%) and UK (14.89%). Further, Poland is expected to register the highest CAGR (5.15%) followed by Spain (5.11%)
over the forecast duration 2024-2032.

Market Segmentation

Based on Source, the Europe Syrup market has been segmented into Cane Sugar, Beet Sugar, Corn Syrup and Others.

Based on Nature, the market has been segmented into Organic and Regular.

Based on Application, the Europe Syrup market has been segmented into Hot Drinks ((Coffee (Latte, Espresso, Cappuccino,
Others), Tea, Hot Chocolate, Others)), Cold Drinks ((Ilced Coffee (Latte, Mocha, and Others), Smoothies, Juices and Others.

Based on Type, the market has been segmented into Flavored (Fruit Syrup, Herbs & Spices, Coffee, Chocolate and Others),
Non-Flavored (Honey Date Syrup, Coconut Palm Syrup, Maple Syrup and Others).

Based on Category, the market has been segmented into Sweet and Savory.

Based on Distribution Channel, the Europe Syrup market has been segmented into Supermarkets/Hypermarkets, Specialty Stores,
Online and Convenience Stores.

Based on Function, the market has been segmented into Beverage Syrup and Ingredient Syrup.

Based on end-use, the Europe Syrup market has been segmented into Foodservice and residential.

Major Players

The key market players are Monin Incorporated, Fabbri 1905, Nestle S.A, ADM, Kraft Heinz, Hershey Company, 1883 MAISON
ROUTIN, Ragus, Giffard, and Sweetbird.
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