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Report description:

The global portable projector market is projected to reach USD 1.7 billion by 2024 and USD 2.1 billion by 2029, at a CAGR of 4.4%.
The growth of this market is driven by the digital transformation in the education sector and the technological advancements in
projector technology especially DLP, is providing more sharper and vibrant images. Along with this, advanced connectivity
options like USB, HDMI, MHL ports, and wireless connectivity allows the users to easily interact and project content.

"LCD technology is expected to hold significant market share during the forecast period"

LCD technology is set to gain a significant market share in the portable projector market during the forecast period. This is mainly
because of the excellent color accuracy and contrast ratios of LCD panels. Also when compared with other projection technologies
like DLP (Digital Light Processing) , LCD projectors are more affordable and have lower power consumption rate which leads to
extended battery life and reduces energy cost making it a popular choice for budget consumers. All these factors are contributing
to the popularity of LCD technology in portable projectors.

"2D is expected to hold highest market share during the forecast period."

2D is anticipated to hold the largest market share in portable projector market during the forecast period. This is mainly because
of the widespread use of 2D projectors in various applications like education, business presentations, and home entertainment.
The affordability of 2D projectors when compared with 3D projectors makes it more suitable for broader audience. Advancements
in projection technology has improved the image quality of 2D projectors, the ease of operating 2D projectors, content availability



and its compatibility makes it more popular among consumers.

"In lumens 500-3,000 Im is expected to hold a significant market share during the forecast period."

Portable projectors with lumen range of 500-3000 Im are expected to hold a significant market share during the forecast period.
This range provides a balance between brightness and portability, making it suitable for a wide variety of applications. Projectors
in this range often provides more energy efficiency and are capable of delivering bright and clear images. This makes them
suitable for business , education,and home entertainment. All these factors drives the growth of 500-3,000 Im projectors in the
market.

"In projected image size 50-200 inches to hold largest market share in 2024."

50-200 inches is expected to hold largest market share in portable projector market in 2024. The size range offers a balance
between screen size and portability making it more convenient for on the go presentations. The comfortable viewing experience
provided by 50-200 inch projection size makes its more suitable for home entertainment and educational purposes. The
advancements in projector technology like improved image quality, contrast ratio and brightness are further driving the market
growth.

"4K is expected to grow at the highest CAGR during the forecast period.."

During the forecast period, the 4K is expected to register the highest annual growth rate (CAGR) in the portable projector market.
The growing consumer demand for high quality content for enhanced viewing experience of streaming services and gaming
consoles are driving the 4K resolution market growth. The increasing availability of 4k content is also increasing the demand for
these projectors.

"Consumer Electronics is expected to hold largest market share of the portable projector market in 2024."

The consumer electronics segment is poised to hold the largest market share in the portable projector market in 2024. The rising
trend toward streaming services, gaming, and home theatres has created a great demand for high quality projection solutions.
Also as the demand for versatile and immersive viewing experience rises, portable projectors are increasingly adopted. The
advancements in projection technology and the integration of features like wireless connectivity and smart capabilities, are
making them more appealing to tech savvy consumers. Due to their affordable prices, portability and significant viewing
experiences solidifies the consumer electronics segment as a dominant application for portable display devices.

"North America is expected to hold a significant market share during the forecast period."

North America is expected to hold a significant market share during the forecast period. The strong consumer electronics market,
high adoption rates of advanced technologies and increased demand for high quality entertainment solutions in the region is
mainly driving the market growth. The presence of major portable projector manufactures in the region and the government
initiatives in digitalization especially in educational sector is driving the market growth.

Breakdown of primaries
A variety of executives from key organizations operating in the portable projector market were interviewed in-depth, including



CEOs, marketing directors, and innovation and technology directors.[]

-0By Company Type: Tier 1 -40%, Tier 2 - 35%, and Tier 3 - 25%

-[By Designation: C-level Executives - 40%, Directors - 35%, and others - 25%

-[IBy Region: North America - 35%, Europe - 30%, Asia Pacific - 25%, and RoW - 10%

Major players profiled in this report are as follows: Seiko Epson Corporation (Japan), Canon Inc. (Japan), LG Electronics. (South
Korea), Eastman Kodak Company. (US), and ViewSonic Corporation (US), and others.

These leading companies possess a wide portfolio of products, establishing a prominent presence in established as well as
emerging markets. The study provides a detailed competitive analysis of these key players in the portable projector market,
presenting their company profiles, most recent developments, and key market strategies.

Research Coverage

In this report, the portable projector market has been segmented based on technology, dimension, resolution, projected image
size, application, lumen and region. The technology segment consists of portable projectors based on Digital light processing
(DLP), Liquid Crystal Display (LCD) and Liquid Crystal on Silicon (LCOS) . The dimension segment consists of 2D and 3D. The
Lumen segment consists of <500, 500-3,000, and >3,000 Im. The resolution segment consists of VGA, XGA, HD & FHD and 4K.
The projected image size segments consists of <50, 50-200, >200 inches. The application segment consists enterprise; education;
consumer and healthcare applications are covered in this report. The market has been segmented into four regions-North
America, Asia Pacific, Europe, and RoW.

Reasons to buy the report

The report will help the leaders/new entrants in this market with information on the closest approximations of the revenue
numbers for the overall market and the sub-segments. This report will help stakeholders understand the competitive landscape
and gain more insights to position their businesses better and plan suitable go-to-market strategies. The report also helps
stakeholders understand the portable projector market's pulse and provides information on key market drivers, restraints,
challenges, and opportunities.

Key Benefits of Buying the Report

-JAnalysis of key drivers (Digital transformation in education sector, Technological advancements in portable projectors,
Personalized and Adaptive Learning), restraints (Technological constraints associated with DLP projectors, Battery life limitations,
Competition from Alternative Display Technologies), opportunities (Lucrative opportunities for portable projectors in entertainment
applications, Reduction of average selling price of portable projectors, Increasing Demand for Mobility), and challenges
(Operational challenges for low-end models, Limited Upgradeability, Integration with Emerging Technologies) influencing the
growth of the portable projector market.

-(Product Development/Innovation: Detailed insights on upcoming technologies, research and development activities, and new
product launches in the portable projector market.

-OMarket Development: Comprehensive information about lucrative markets - the report analyses the portable projector market
across varied regions.

-OMarket Diversification: Exhaustive information about new products/services, untapped geographies, recent developments, and
investments in the portable projector market.

-JCompetitive Assessment: In-depth assessment of market shares, growth strategies, and service offerings of leading players like



Seiko Epson Corporation (Japan), Canon Inc. (Japan), LG Electronics. (South Korea), Eastman Kodak Company. (US), and
ViewSonic Corporation (US), and others.
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