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Report description:

The natural dyes market is projected to reach USD 6.4 billion by 2029, at a CAGR of 5.7% from USD 4.8 billion in 2024. Synthetic
dyes are one of the most chemically intensive industries and is a major contributor to water pollution. Synthetic dyes are
non-biodegradable due to their chemical structure, adversely affecting the environment. The textile industry, which is a major
end-user of dyes, accounts for around 6.7% of global greenhouse gas emissions. The dyeing process in the textile industry is a
highly energy-intensive process as it requires large amounts of water to be heated. According to the UN Environment Programme
(UNEP) report on sustainability and circularity in the textile value chain, the dyeing and finishing process contributes to around
36% of the entire textile value chain's impact on climate. Moreover, according to European Parliament, textile production is
estimated to be responsible for around 20% of global clean water pollution from dyeing and finishing products.

Consumers are increasingly becoming aware of the harmful effects of synthetic dyes on the environment, which has led to a
growing preference for eco-friendly products. Natural dyes are safer for both the environment and human health, aligning with the
need for sustainable products. Moreover, consumers are willing to pay premium prices for sustainable products. According to the
European Commission report on the European Union Market for Sustainable Products, 85% of retailers surveyed in France,
Germany, Italy, the Netherlands, and Spain reported increased sales of sustainable products in the last five years (2014-2018).
All these factors propelling the growth of natural dyes.

"Based on application, printing inks segment has the second largest market share during the forecast period, in terms of value."



Natural dyes are increasingly utilized in the printing inks industry due to their sustainable and eco-friendly properties. Derived
from plants, insects, and minerals, these dyes offer a wide range of vibrant colors that are often preferred for their aesthetic and
environmental benefits. In printing inks, natural dyes contribute to the growing demand for green and sustainable products,
aligning with the shift towards reducing reliance on synthetic chemicals. They are used in various applications, including
packaging, labels, and promotional materials, where their natural origin and biodegradability add value to the end products.

"Based on end-use industry, cosmetic & personal care has the second largest market share during the forecast period, in terms of
value."

In the cosmetics and personal care industry, natural dyes play a significant role due to their appeal as safe, non-toxic alternatives
to synthetic colorants. These dyes, derived from plants, minerals, and insects, are increasingly used in products such as lipsticks,
skincare, shampoos, and lotions. The shift towards natural dyes is driven by rising consumer demand for clean, eco-friendly
beauty products and growing awareness of the potential health risks associated with synthetic chemicals. Natural dyes offer a
range of benefits including biocompatibility, reduced risk of skin irritation, and alignment with sustainable and ethical practices.
The industry is embracing these dyes to enhance product safety and appeal, while also meeting regulatory requirements that
favor natural and organic ingredients. As consumer preferences continue to evolve towards transparency and environmental
responsibility, the use of natural dyes in cosmetics and personal care is expected to expand, offering both aesthetic and functional
advantages.

"Based on region, North America is the second largest market for natural dyes in 2023, in terms of value."

The natural dyes market in North America is expanding as consumer demand for eco-friendly and sustainable products grows.
Driven by increasing awareness of environmental issues and health concerns, both individuals and businesses are turning to
natural dyes as alternatives to synthetic options. In the region, natural dyes are gaining traction in sectors such as textiles, food
and beverages, cosmetics, and personal care products. Innovations in extraction and application technologies, coupled with the
rising trend of organic and clean-label products, are fueling market growth. Additionally, regulatory support for natural and safe
ingredients, along with a shift toward sustainable practices in manufacturing, is bolstering the market.

In the process of determining and verifying the market size for several segments and subsegments identified through secondary
research, extensive primary interviews were conducted. A breakdown of the profiles of the primary interviewees are as follows:
-0By Company Type: Tier 1 - 35%, Tier 2 - 45%, and Tier 3 - 20%

-(By Designation: C-Level - 35%, Director Level - 25%, and Others - 40%

-0By Region: North America - 25%, Europe - 30%, Asia Pacific - 35%, Middle East & Africa-5%, and Latin America-5%

The key players in this market are include Abbey Color (US), AMA Herbal (India), Pylam Products Company Inc. (US), Archroma
(Switzerland), GNT Group (Netherlands), Stony Creek Colors (US), NIG GmbH (Germany), Givaudan (Switzerland), Dohler GmbH
(Germany), and Couleurs DE Plantes (France)

Research Coverage

This report segments the natural dyes market based on type, form, structure, application, end-use industry, and region, and
provides estimations for the overall value of the market across various regions. A detailed analysis of key industry players has
been conducted to provide insights into their business overviews, products and services, key strategies, new product launches,
expansions, and mergers and acquisitions associated with the natural dyes market.

Key benefits of buying this report

This research report focuses on various levels of analysis, including industry analysis (industry trends), market ranking analysis of
top players, and company profiles, which together provide an overall view of the competitive landscape, emerging and
high-growth segments of the natural dyes market, high-growth regions, and market drivers, restraints, opportunities, and
challenges.

The report provides insights on the following pointers:

-JAnalysis of key drivers (Increasing demand of environmental friendly and sustainable products), restraints (High cost and



accessibility of natural dyes,), opportunities (Increasing use of natural dyes in pharmaceutical and personal care products ) and
challenges (Scalability issue .).

-OMarket Penetration: Comprehensive information on the natural dyes market offered by top players in the global natural dyes
market.

-JProduct Development/Innovation: Detailed insights on upcoming technologies, research & development activities, and new
product launches in the natural dyes market.

-OMarket Development: Comprehensive information about lucrative emerging markets - the report analyzes the markets for natural
dyes market across regions.

-OMarket Diversification: Exhaustive information about new products, untapped regions, and recent developments in the global
natural dyes market

-JCompetitive Assessment: In-depth assessment of market shares, strategies, products, and manufacturing capabilities of leading
players in the natural dyes market

Table of Contents:

10INTRODUCTION[]26

1.1(JSTUDY OBJECTIVES[]26

1.2JMARKET DEFINITION[]26

1.3[STUDY SCOPE[J27

1.3.1JMARKET SEGMENTATION & REGIONS COVERED[]27
1.3.2[JINCLUSIONS & EXCLUSIONS[J27
1.3.3[YEARS CONSIDERED[]28

1.3.4JCURRENCY CONSIDERED[]28

1.3.5JUNITS CONSIDERED[]28
1.4[JSTAKEHOLDERS[]28

2[JRESEARCH METHODOLOGY[]29

2.1JRESEARCH DATA[29

2.1.1[JSECONDARY DATA[30

2.1.1.1Key data from secondary sources[]30
2.1.2[JPRIMARY DATA[]31

2.1.2.1Key data from primary sources[]31
2.1.2.2[Breakdown of primary interviews[]32
2.2[IMARKET SIZE ESTIMATION[]32
2.2.1[]BOTTOM-UP APPROACH[I33
2.2.2[JTOP-DOWN APPROACH[]33

2.3[JFORECAST NUMBER CALCULATION[]34
2.4[IDATA TRIANGULATION[]34

2.5(FACTOR ANALYSIS[]35

2.6[JASSUMPTIONS[]36

2.70LIMITATIONS & RISKS[J36

30EXECUTIVE SUMMARY[]37

4[PREMIUM INSIGHTS[41

4.1JEMERGING ECONOMIES TO WITNESS HIGHER DEMAND FOR NATURAL DYES[}41
4.2[INATURAL DYES MARKET, BY TYPE[]41
4.3[NATURAL DYES MARKET, BY STRUCTURE[J42
4.4NATURAL DYES MARKET, BY FORM[]42
4.5[INATURAL DYES MARKET, BY APPLICATION[]43
4.6[JNATURAL DYES MARKET, BY END-USE INDUSTRY[143



4. 70NATURAL DYES MARKET, BY COUNTRY[44

?

50MARKET OVERVIEW[]45

5.1JINTRODUCTION[45

5.2[JMARKET DYNAMICS[]45

5.2.1[JDRIVERS[]46

5.2.1.1[Increasing demand for environment-friendly and
sustainable products[j46

5.2.1.2[]Stringent government regulations[]46
5.2.1.3[JTechnological advancements in production of natural dyes[]47
5.2.2[JRESTRAINTS[147

5.2.2.1[Limited availability of raw materials[j47
5.2.2.2[JHigh production cost of natural dyes[]48
5.2.3JOPPORTUNITIES[]48

5.2.3.1Expanding application areas of natural dyes[148
5.2.3.2[JUse of agro-industrial waste as source of natural dyes[]49
5.2.4[JCHALLENGES[]49

5.2.4.10Quality and performance variability of natural dyes[j49
5.2.4.2[0Low affinity of natural dyes toward synthetic textiles[]50
5.3[JPORTER'S FIVE FORCES ANALYSIS[J50
5.3.10THREAT OF SUBSTITUTES[]51

5.3.2JBARGAINING POWER OF SUPPLIERS[]51
5.3.30THREAT OF NEW ENTRANTS[]51
5.3.4JBARGAINING POWER OF BUYERS[]52
5.3.50INTENSITY OF COMPETITIVE RIVALRY[]52
5.4JMACROECONOMIC INDICATORS[]52

5.4.1[JGLOBAL GDP TRENDS[]52

6[JINDUSTRY TRENDS[]55

6.10INTRODUCTION[55

6.2[0KEY STAKEHOLDERS AND BUYING CRITERIA[]55
6.2.1KEY STAKEHOLDERS IN BUYING PROCESS[]55
6.2.2[JBUYING CRITERIA[56

6.30VALUE CHAIN ANALYSIS[]56

6.3.1JRAW MATERIAL SUPPLIERS[]57
6.3.20MANUFACTURERS[]57

6.3.3[DISTRIBUTORS[]57

6.3.4[JEND USERS/CONSUMERS[]58

6.4[JECOSYSTEM ANALYSIS[J58

6.50KEY CONFERENCES AND EVENTS, 2024-2025[]59
6.6[PATENT ANALYSIS[]60

6.6.1JMETHODOLOGY[]61

6.6.2JDOCUMENT TYPES[J61

6.6.3[JPUBLICATION TRENDS[]62

6.6.4[JINSIGHTS[]62

6.6.5[JURISDICTION ANALYSIS[]62

6.6.6[]TOP APPLICANTS[]63

6.70TRADE ANALYSIS[]64



6.7.10IMPORT SCENARIO (HS CODE 320300)(]64

6.7.20EXPORT SCENARIO (HS CODE 320300)64
6.8JREGULATORY LANDSCAPE[]65

6.8.1[JENVIRONMENTAL REGULATIONS[]66

6.8.1.1[JNorth America[]66

6.8.1.2[JAsia Pacific[]66

6.8.1.3[JEurope[]67

6.8.2[JREGULATORY BODIES, GOVERNMENT AGENCIES,

AND OTHER ORGANIZATIONS[167

6.9[]CASE STUDIES[]69

6.9.1JARCHROMA HIGH 1Q LASTING COLOR ECO TECHNOLOGY FOR
BJORN BORG AB, SWEDEN[]69

6.9.2[INATURAL INDIGO FINLAND INDIGO DYE FOR GARMENTS[J70
6.9.3(JRETAINING COLOR & FRESHNESS OF NATURAL DYES THROUGH KEMIN'S SPEARMINT EXTRACT[70
6.100PRICING ANALYSIS[71

6.10.1JAVERAGE SELLING PRICE TREND, BY REGION[J71
6.10.2[JAVERAGE SELLING PRICE, BY APPLICATION[72
6.10.3JAVERAGE SELLING PRICE TREND OF KEY PLAYERS, BY FORM[]72
6.110INDICATIVE INDUSTRY-LEVEL COST STRUCTURE[]73
6.11.1JINDICATIVE MANUFACTURING COST[)73
6.11.20MANUFACTURING COST BREAK-UP[J73

6.12[JINVESTMENT AND FUNDING SCENARIO[J73
6.13JTECHNOLOGY ANALYSIS[]74

6.13.1JKEY TECHNOLOGIES[]74

6.13.1.1[Solvent extraction method[]74

6.13.1.2[JAqueous extraction method[]74

6.13.1.3[JAcidic or alkaline extraction method[J75
6.13.2[JCOMPLEMENTARY TECHNOLOGIES[]75
6.13.2.10Fermentation technology[]75

6.13.2.2[0Enzymatic extraction method[]75

6.13.3[JADJACENT TECHNOLOGIES[J76

6.13.3.1[JAir-dye technology[]76

6.13.3.2[JSupercritical carbon dioxide (scC02)76
6.14JTRENDS/DISRUPTIONS IMPACTING CUSTOMER BUSINESS[]76
6.150IMPACT OF Al/GEN AIQ77

?

7ONATURAL DYES MARKET, BY STRUCTURE[]78
7.10INTRODUCTION[79

7.20ANIONIC[]80

7.2.1JWIDELY USED DUE TO ENHANCED COLOR FASTNESS[]80
7.3[CATIONIC[80

7.3.1JHIGH DEMAND DUE TO EFFICIENT DYEING PROCESS[]80
7.4JNON-IONIC[]81

7.4.1[JVERSATILE APPLICATION DUE TO NEUTRAL CHARGE[]81
8[INATURAL DYES MARKET, BY FORM[]82

8.1[JINTRODUCTION[]83

8.2[JPOWDER DYES[]84



8.30LIQUID DYES[]84

9[NATURAL DYES MARKET, BY TYPE[]85
9.1JINTRODUCTION[86

9.2[JPLANT BASED[]89

9.2.1JHENNA[89

9.2.2[JINDIGO[]89

9.2.3[JANNATTO[]89

9.2.4[JTURMERIC[]90

9.2.5[JSPINACH[]90

9.2.6[JOTHERS[]91

9.3[0ANIMAL BASED[191

9.3.1[JCOCHINEAL[]91

9.3.2[JLAC[]92

9.3.3[JOTHERS[]92

9.4[JMINERAL BASED[]92

9.4.1[JOCHRE[92

9.4.2[JMALACHITE[]93

9.4.3[JOTHERS[]93

10[JNATURAL DYES MARKET, BY APPLICATION[]94
10.1[JINTRODUCTION[95

10.20JTANNING[]96

10.2.10JTANNING HELPS NATURAL DYES TO PRODUCE HIGH-QUALITY LEATHER[]96
10.3[DYEING & COLORING[97

10.3.1JLARGEST APPLICATION OF NATURAL DYES[]97
10.4[JPAINTS & COATINGS[197

10.4.1(JNATURAL DYES OFFERING UV PROTECTION AND ENHANCE VISUAL APPEAL[]97
10.5[JPRINTING INKS[]198

10.5.1[INDIGO, MADDER, AND TURMERIC COMMONLY USED FOR PRINTING INKS[]98
10.6[JOTHER APPLICATIONS[]98

11[JNATURAL DYES MARKET, BY END-USE INDUSTRY[]99
11.1INTRODUCTION[100

11.2[JFOOD & BEVERAGE[]102

11.3[JCOSMETIC & PERSONAL CARE[]103
11.40PHARMACEUTICAL{104

11.50PULP & PAPER[]104

11.6[JPACKAGING[]105

11.7(JSTATIONERY & ART SUPPLIES[]105

11.8JOTHER END-USE INDUSTRIES[]106

12[JNATURAL DYES MARKET, BY REGION[J107
12.1[JINTRODUCTION[108

12.2[INORTH AMERICA[110

12.2.1QUs[]118

12.2.1.1(Increasing investments in natural dye production[]118
12.2.2[JCANADA[]120

12.2.2.1[Jincrease in food processing establishments[]120
12.2.3(MEXICO[121

12.2.3.1[0Growth of textile industry[J121



12.3JEUROPE[]123

12.3.1JGERMANY[]132

12.3.1.1(JGrowth of various end-use industries[]132

12.3.20UK134

12.3.2.1[JGovernment focus on sustainability(]134

12.3.3[FRANCE[135

12.3.3.1[JStringent government regulations on synthetic dyes[]135
12.3.40ITALY[J137

12.3.4.1[Increasing demand from various end-use industries[]137
12.3.5[JSPAIN[]139

12.3.5.1[JFast economic recovery[]139

12.3.6[JREST OF EUROPE[]141

12.4[JASIA PACIFIC[J142

12.4.10CHINAQ151

12.4.1.1[]0pen economy and growing consumer awareness[]151
12.4.2JAPAN[153

12.4.2.1[Increasing consumer preferences for health and safety[]153
12.4.30INDIA155

12.4.3.1[0Growth in end-use industry to drive market[J155

?

12.4.4[JSOUTH KOREA[]157

12.4.4.1[]Strong economic growth and stringent government policies to
drive market[]157

12.4.5[JREST OF ASIA PACIFIC[J159

12.4.5.1[JStrong growth in food & beverage industry[]159

12.5[JMIDDLE EAST & AFRICA[J160

12.5.1[JGCC COUNTRIES[J168

12.5.1.1[JSaudi Arabia[]170

12.5.1.1.1JGrowing concern over chemical exposure and preference for more natural and sustainable options[J170
12.5.1.2[JUAE[]172

12.5.1.2.1]JLeveraging sustainability and strategic advantages[]172
12.5.1.3(]Qatar(]174

12.5.1.3.1[JStrong government support of financial incentives to develop new food processing technologies[]174
12.5.1.4[]0ther GCC countries[]176

12.5.2[]SOUTH AFRICA[]178

12.5.2.1[]Strong government support for domestic textile production[]178
12.5.3JREST OF MIDDLE EAST & AFRICA[J180

12.6[JSOUTH AMERICA[J181

12.6.1[JBRAZIL[]189

12.6.1.1[]Increasing investment and strong economic growth[]189
12.6.2[JARGENTINA[J191

12.6.2.1JFavorable destination for investment and focus on agriculture
and food exports[]191

12.6.3[JREST OF SOUTH AMERICA[]193

13[JCOMPETITIVE LANDSCAPE[]195

13.1JOVERVIEW[]195

13.2[JKEY PLAYER STRATEGIES/RIGHT TO WIN[J195



13.30JREVENUE ANALYSIS[J197

13.40MARKET SHARE ANALYSIS[]197

13.4.1]DOHLER GMBH[]198

13.4.2[JGNT GROUP[]198

13.4.3[GIVAUDAN[198

13.4.4JARCHROMA[]199

13.4.5[PYLAM PRODUCTS COMPANY, INC.[]199
13.5[JCOMPANY VALUATION AND FINANCIAL METRICS[]199
13.5.1[JCOMPANY VALUATION[]199

13.5.2[JFINANCIAL METRICS[J200
13.6[JBRAND/PRODUCT COMPARISON ANALYSIS[]200
13.7JCOMPANY EVALUATION MATRIX: KEY PLAYERS, 2023[]201
13.7.1[JSTARS[]201

13.7.20EMERGING LEADERS[J201

13.7.30PERVASIVE PLAYERS[J201
13.7.40PARTICIPANTS[]201

13.7.50COMPANY FOOTPRINT: KEY PLAYERS, 2023[]203
13.7.5.1[0Company footprint[J203

13.7.5.2[JType footprint[J204

13.7.5.3[JEnd-use industry footprint[j205
13.7.5.4[JRegion footprint[J206

13.8JCOMPANY EVALUATION MATRIX: STARTUPS/SMES, 2023207
13.8.1[JPROGRESSIVE COMPANIES[J207
13.8.2[JRESPONSIVE COMPANIES[]207

13.8.3JDYNAMIC COMPANIES[]207

13.8.4[JSTARTING BLOCKS[J207

13.8.5[JCOMPETITIVE BENCHMARKING[]209
13.8.5.1]Detailed list of key startups/SMEs[]209
13.8.5.2[0Competitive benchmarking of key startups/SMEs[]210
13.9JCOMPETITIVE SCENARIO[]211

13.9.1JPRODUCT LAUNCHES[J211

13.9.2[DEALS[]212

13.9.3JOTHER DEVELOPMENTS[]213

14[JCOMPANY PROFILES[]214

14.10KEY PLAYERS[]214

14.1.10DOHLER GMBH[]214

14.1.1.1JBusiness overview[]214

14.1.1.2[]Products offered[j214

14.1.1.3[JRecent developments[]215
14.1.1.3.1Deals[]215

14.1.1.40MnM view[]216

14.1.1.4.1Key strengths[]216

14.1.1.4.2[JStrategic choices[]216
14.1.1.4.30Weaknesses and competitive threats[]216
14.1.2[0GNT GROUP[217

14.1.2.1[]Business overview[]217

14.1.2.2[]Products offered[J217



14.1.2.3[]Recent developments[]218
14.1.2.3.1[]Other developments[]218
14.1.2.40MnM view[]218

14.1.2.4.1[Key strengths[]218
14.1.2.4.2[JStrategic choices[]219
14.1.2.4.3JWeaknesses and competitive threats[]219
?

14.1.3[]GIVAUDAN[]220

14.1.3.1[]Business overview[]220
14.1.3.2[]Products offered[j221
14.1.3.3[JRecent developments[]222
14.1.3.3.1[JProduct launches[]222
14.1.3.3.2[Deals[]223

14.1.3.40MnM view[]223

14.1.3.4.1Key strengths[]223
14.1.3.4.2[]Strategic choices[]223
14.1.3.4.30Weaknesses and competitive threats[]223
14.1.40ARCHROMA[J224

14.1.4.1[JBusiness overview[]224
14.1.4.2[]Products offered[]224
14.1.4.3[JRecent developments[]225
14.1.4.3.1Deals[]225

14.1.4.40MnM view[]225

14.1.4.4.1Key strengths[]225
14.1.4.4.2[JStrategic choices[]225
14.1.4.4.3JWeaknesses and competitive threats[]225
14.1.50PYLAM PRODUCTS COMPANY, INC.[1226
14.1.5.1[]Business overview[]226
14.1.5.2[]Products Offered[]226

14.1.5.30MnM view[]230

14.1.5.3.1Key strengths[]230
14.1.5.3.2[JStrategic choices[]230
14.1.5.3.30Weaknesses and competitive threats[]230
14.1.60JABBEY COLOR[]231

14.1.6.1[]Business overview[]231
14.1.6.2[]Products offered[J232

14.1.6.30MnM view[]232

14.1.70AMA HERBAL[]233

14.1.7.1[]Business overview[]233
14.1.7.2[]Products offered[]233
14.1.7.3[JRecent developments[]234
14.1.7.3.1JProduct launches[]234
14.1.7.3.2Deals[]234

14.1.7.40MnM view[]235

14.1.8[JSTONY CREEK COLORS[]236
14.1.8.1[]Business overview[]236
14.1.8.2[]Products offered[]236



14.1.8.3[]Recent developments[]237
14.1.8.3.1Deals[]237

14.1.8.40MnM view[]237

14.1.90NIG GMBH[J238

14.1.9.1[]Business overview[]238
14.1.9.2[]Products offered[]238

14.1.9.30MnM view[]239

14.1.10[]COULEURS DE PLANTES[]240
14.1.10.1JBusiness overview[]240
14.1.10.20Products offered[J240
14.1.10.30MnM view[]241
14.1.11JHENNAHUB INDIA[J242
14.1.11.1[]Business overview[]242
14.1.11.2[JProducts offered[]242
14.1.11.30MnM view[]242

14.2[JOTHER PLAYERS[]243

14.2.1[JSODHANI BIOTECH PVT. LTD.[]243
14.2.2[JINDIDYE NATURAL COLOR TECHNOLOGY COMPANY LTD.[]243
14.2.3[]SAM VEGETABLE COLOURS[]244
14.2.4INCC AGRO INDUSTRIES[J244
14.2.5[]CALIFORNIA NATURAL COLOR[J245
14.2.6[JDENIM COLOURCHEM (P) LIMITED[J245
14.2.7(0SUN FOOD TECH.[1246

14.2.8[]BASF SE[]246

14.2.90ETCHEM[247

14.2.10[1GDYES[247

14.2.11[INATURAL HERBAL[]247
14.2.12[ICHANGZHOU MEISHENG BIOMATERIALS CO., LTD.[]248
14.2.13[JNATURAL INDIGO FINLAND[]248
14.2.14[DAXIA[]248

15[JAPPENDIX[]249

15.1[JDISCUSSION GUIDE[]249
15.2[0KNOWLEDGESTORE: MARKETSANDMARKETS' SUBSCRIPTION PORTAL[]252
15.3[JCUSTOMIZATION OPTIONS[]254
15.4JRELATED REPORTS[]254

15.50AUTHOR DETAILS[]255



SCOTTS

INTERNATIONAL

Natural Dyes Market by Type (Plant Based, Animal Based, Mineral Based), Structure,
Form, Application, End-Use Industry (FnB, Cosmetic & Personal Care,
Pharmaceuticals, Pulp & Paper, Packaging, Stationary & Art Supplies) - Global
Forecast to 2029

Market Report | 2024-09-12 | 256 pages | MarketsandMarkets

To place an Order with Scotts International:

0 - Print this form

0 - Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:
Select license License Price
Single User $4950.00
Multi User $6650.00
Corporate License $8150.00
Enterprise Site License $10000.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |

Company Name* EU Vat / Tax ID / NIP number* |

|
|
Job titlex |
|
Address* |

City* |




Zip Code* Country* |

Date [2026-03-02

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 12/12



