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Report description:

The global cream cleaners market size reached US$ 3.7 Billion in 2023. Looking forward, IMARC Group expects the market to
reach US$ 6.2 Billion by 2032, exhibiting a growth rate (CAGR) of 5.76% during 2024-2032.

Cream cleaners refer to a type of disinfectant solution which contains mixtures of anionic and non-ionic surfactants, polymeric
phosphates, sequestering agents, etc. These cleaners help to remove dirt, dust, varnish, and other debris from the surface of an
object. Cream cleaners work on a wide range of hard, non-porous surfaces ranging from kitchen counters and door handles to
hardwood floors and light switches to bathroom surfaces, such as sinks, tubs, tiles, etc. They aid in removing stubborn stains by
effectively breaking down the dirt, grease, and grime. Cream cleaners are commonly available in the packaging of aerosol cans,
triggered sprays, in-pump actuated bottles, etc.

Cream Cleaners Market Trends:

The rising consumer awareness towards personal hygiene and cleanliness in residential and commercial complexes due to the
widespread of coronavirus disease (COVID-19) is primarily driving the demand for cream cleaners. Furthermore, the improving
consumer living standards, coupled with the growing inclination towards high-end and premium home care products, including
cream cleaners, are also propelling the global market. In line with this, the increasing use of specialized cleaners for mirrored
surfaces, stainless steel, glass, vitrified tiles, wood, etc., is further augmenting the market growth. Moreover, the expanding
applications of cream cleaners across diverse sectors, such as food and beverages, healthcare, hospitality, etc., for maintaining a
hygienic environment, are also catalyzing the product demand on a global level. Apart from this, numerous key players are
shifting from alkalis, acids, and surfactants towards natural and organic ingredients to produce environment-friendly and
sustainable household products. Furthermore, these manufacturers are also focusing on the introduction of innovative products



across a broad spectrum of price points for serving all categories of income groups, thereby bolstering the market growth.
Additionally, the emergence of clean-label, residue-free, and cost-effective variants, coupled with the wide product availability
across e-commerce channels, will continue to drive the global cream cleaners market in the coming years.

Key Market Segmentation:

IMARC Group provides an analysis of the key trends in each sub-segment of the global cream cleaners market report, along with
forecasts at the global, regional and country level from 2024-2032. Our report has categorized the market based on end user and
distribution channel.

Breakup by End User:

-JCommercial
-[Residential
-Oindustrial
-[Institutional

Breakup by Distribution Channel:
-JSupermarket/ Hypermarket
-[Departmental Stores
-JE-Commerce

-[JOthers

Breakup by Region:

-JAsia Pacific

-ONorth America
-[JEurope

-[Latin America
-OMiddle East and Africa

Competitive Landscape:

The competitive landscape of the industry has also been examined with some of the key players being Astonish, Avmor Ltd,
Cleaning and Hygiene Distributors Ltd, Colgate-Palmolive Company Limited, Gold Drop Sp. Z 0. 0., 3M, Maxima Trading Limited,
Reckitt Benckiser Group PLC, S.C. Johnson & Son Inc., The Procter & Gamble Company, Unilever PLC, and Werner & Mertz GmbH.

Key Questions Answered in This Report

. What was the size of the global cream cleaners market in 20237

. What is the expected growth rate of the global cream cleaners market during 2024-20327?

. What has been the impact of COVID-19 on the global cream cleaners market?

. What are the key factors driving the global cream cleaners market?

. What is the breakup of the global cream cleaners market based on the end user?

. What is the breakup of the global cream cleaners market based on the distribution channel?
. What are the key regions in the global cream cleaners market?

. Who are the key players/companies in the global cream cleaners market?
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