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Market Overview

In 2023, the market size of roasted coffee in the Philippines was estimated to be USD 248.95 million. The Philippines Roasted
Coffee market industry is anticipated to experience a compound annual growth rate (CAGR) of 12.12% from 2024 to 2032, with a
growth rate of USD 281.01 million in 2024 and USD 701.52 million by 2032. The roasted coffee market's expansion is significantly
influenced by the proliferation of coffee chains and businesses in both urban and rural regions of the Philippines. A robust market
for these establishments has been established because of the burgeoning coffee culture, which is influenced by global trends, and



the expanding urban population. These cafes are social sites that not only satisfy the need for caffeine but also offer opportunities
for relaxation, work, and social interaction. There has been a substantial rise in the consumption of premium coffee products in
the Philippines because of the substantial increase in consumer disposable income. Additionally, the Philippine roasted coffee
market is significantly influenced by the adoption of sustainable and ethically produced coffee seedlings. There has been a
substantial transition toward products that adhere to sustainable practices as consumers become more cognizant of the ethical
and environmental repercussions of their purchasing decisions.

The roasted coffee market's expansion is significantly influenced by the proliferation of coffee chains and businesses in both urban
and rural regions of the Philippines. The trend in urban centers is characterized by the expansion of both local and international
coffee franchises, which are capitalizing on the increasing demand for unique and high-quality coffee experiences. A robust
market for these establishments has been established as a result of the burgeoning coffee culture, which is influenced by global
trends, and the expanding urban population. These cafes are social sites that not only satisfy the need for caffeine but also offer
opportunities for relaxation, work, and social interaction.

Market segment insights

The Philippines Roasted Coffee market segmentation is categorized by form, including whole bean, ground, instant, and pods and
capsules.

Arabica, robusta, and other types of coffee beans comprise the market segmentation.

At-home and out-of-home consumption types comprise the Philippines Roasted Coffee market segmentation.

The market segmentation is based on distribution channels and includes food retail, food service, and B2B suppliers and
wholesalers.

Major Players

Silca Coffee Roasting Company, Inc. (Philippines), Bote Central, Inc. (Philippines), Bo's Coffee (Philippines), DUNKIN (USA), Nestle
S.A. (Switzerland), McCafe (Australia), Starbucks Coffee Company (USA), Figaro Coffee Company (Philippines), Philippine Coffee
Company (Philippines), and UCC Ueshima Coffee Co., Ltd (Japan) are among the key companies in the Philippines Roasted Coffee
market.
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