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Report description:

E-commerce Platform Market size is projected to grow at over 13.5% CAGR from 2024 to 2032, due to the rapid internet
penetration and the increasing use of smartphones globally. The rising consumer preference for convenience, variety, and
competitive pricing is driving the demand for these platforms. Significant advancements, including Al, machine learning, and big
data analytics are also enhancing user experience through personalized recommendations and efficient customer service.

The rise of social media and digital marketing strategies is further expected to attract a broader customer base. Moreover, the
COVID-19 pandemic has also accelerated the shift towards online shopping. As per the India Brand Equity Foundation (IBEF), the
smartphone base in India is expected to reach 1.1 billion by the end of 2025. The expanding payment options coupled with strong
need for improved logistics and supply chain management are also accelerating the penetration of these platforms. The growing
trend of omnichannel retailing integrated with online and offline experiences will further enhance the market outlook.

The overall industry is segregated into model, deployment model, offering, end-user, industry, and region.

Based on deployment model, the e-commerce platform market from the cloud-based segment is estimated to grow at significant
rate between 2024 and 2032, due to their scalability, cost-effectiveness, and flexibility. Businesses are benefitting from the
reduced IT infrastructure costs and improved accessibility of these solutions. Furthermore, cloud-based platforms provide robust
security, automatic updates, and easier integration with other tools in addition to the ability to handle high traffic volumes during
peak times



In terms of end-use, the e-commerce platfrom industry from the large enterprises segment will grow at notable rate up to 2032,
owing to the rising need for scalable and robust solutions. Large enterprises are seeking advanced features like personalized
customer experiences, integrated analytics, and seamless omnichannel capabilities. The increasing push for digital
transformation, competitive differentiation, and the ability to integrate with existing enterprise systems are also accelerating the
segment growth.

Regionally, the Europe e-commerce platform market is projected to depict significant growth between 2024 and 2032. This can be
attributed to the increasing internet penetration, widespread smartphone use, and the rising consumer preference for online
shopping. Rapid technological advancements are enhancing user experience with features like Al-driven personalization and
secure payment options. The rising government support for digital initiatives and the expansion of cross-border e-commerce are
further boosting the regional market progression.
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