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Report description:

Global gin market is projected to witness a CAGR of 5.2% during the forecast period 2024-2031, growing from USD 15.47 billion in
2023 to USD 23.54 billion in 2031. The market has experienced medium to high growth in the past few years. The global gin
market is expected to grow due to the rise in popularity of craft and artisanal gins. Small spirit manufactures are flourishing, often
unique, locally produced gins that appeal to consumers seeking authenticity and craftmanship. These craft gins often highlight the
origin of their botanicals and traditional methods used in their production, which resonates with consumers looking for
high-quality and unique products. Also, the rising consumption of gin among women is gain popularity and is a major driving
factor for strengthening the global gin market growth.

The market for ready-to-drink and luxury spirits has expanded rapidly. These convenient, pre-mixed gin cocktails cater to
consumers looking for easy options in their fast-paced lifestyles, high quality drinks that can be enjoyed on the go or at home
without the need for extended preparations. The ready-to-drink segment has introduced a variety of flavors and styles.

According to the Distilled Sprit Council of the United States (DISCUS) annual report states that in 2023, over the past 14 years
spirits market share totaled more than 42% and in 2023 ready-to-drink products sales hiked at 26.8%, which is fastest-growing
spirits category by revenue.

Also, the demand for luxury spirits has influenced the gin market. Premium and super-premium gins features and eye-catching
packaging have found a strong consumer base, driving the overall market growth.

Innovative Flavors and Product Diversification
The introduction of innovative flavors and product diversification significantly influences the gin market. Traditionally, gin has



been associated with its classic juniper-forwards taste. However, recent trends show a shift towards more adventurous and varied
flavor profiles. Spirit manufacturers are experiencing a wide range of botanicals and ingredients, creating unique and novel gins
that cater to evolving consumer preferences. These innovative flavors range from fruity and floral notes to spiced and herbal
undertones. Some gins incorporate unusual ingredients such as rose petals, cucumber, or exotic fruits, which provide a distinct
taste experience.

For instance, in 2023, Empress 1908 Indigo Gin launched a new gin for spring 'Empress 1908 Elderflower Rose Gin'. The new
flavored gin is crafted and distilled with nine botanicals infusions which includes rose petals, elderflower, juniper berries, orange
peel, lavender, cinnamon, black carrot, and orris root.

The experimentation appeals to traditional consumers and attracts new consumers who might not have consumed gin. Product
diversification in the global gin market includes the introduction of limited-edition releases, seasonal gins, and collaboration with
other brands. Furthermore, the diversification extends to packaging and branding, with many gins packaging which seems to
attract, growing their interest in premium gin products.

For instance, in April 2024, Ocean Conservation Trust released the second limited-edition gin bottle, 'Ocean Edition', in partnership
with Plymouth Gin. The color is baked into the glass and both the label and bottle are made using recycled and 100% recyclable
materials.

These offerings generate excitement and provide a sense of exclusivity, encouraging consumers to try new products. Combining
innovative flavors and product diversification allows gin brands to differentiate themselves in a competitive market. By
continuously introducing new products, they can meet consumers' different tastes and maintain their demands. This approach
helps expand the market reach and drive market growth.

Health-Conscious Consumers Seeking Low-Calorie Options

People are increasingly looking for alcoholic beverages that align with their wellness goals as they become mindful of their diet
and health. Gin, which is known for its relatively low-calorie content as compared to other spirits, suits well into this trend. The
standard serving of gin is mixed with low-calorie or sugar-free mixers, which can be a better option as compared to many
traditional cocktails. This makes it an attractive choice for those who want to enjoy a drink without consuming more calories. Gin
brands are responding to these demands of consumers by marketing their products as healthier alternatives, emphasizing the
lower calorie content in their promotional materials. In addition, many gins are distilled with natural botanicals, which appeals to
consumers who are seeking less processed and more natural options. The trend towards 'clean drinking' is pushing brands to
innovate gins that taste great and have health-friendly properties. Some brands are introducing specific low-calorie or light-gin
varieties.

These products are designed to meet the requirements of health-concerned alcohol consumers, often featuring reduced alcohol
content and fewer calories while maintaining the characteristic flavors of gin. Therefore, the rising trend of health-conscious
consumers are seeking low-calorie options, notably impacting global gin market growth.

Asia-Pacific is Anticipated to be the Fastest-Growing in the Global Gin Market

Asia-Pacific is expected to be the fastest-growing region in the global gin market. The region's growth is driven by factors such as
the urban and young population's interest in western drinking cultures, including cocktails and spirits. The Millennial and Gen-Z
populations are more open to experimenting with new flavors and are influenced by global food and beverage trends. The
popularity of social media and digital marketing fuels interest, as spirits manufactures are exposed to gin-related content and
mixology trends from around the world. Increasing disposable income in countries such as India, China, and Japan indicate that
more consumers can afford premium and high-quality products, including gin.

In addition, the hospitality and tourism industries in the region are booming, with different new hotels, bars, and restaurants
opening. Moreover, the rising trend of e-commerce platforms in the region makes it easier for consumers to purchase gin online,
expanding its market reach. Collectively, the combination of increasing wealth, expanding hospitality, and the rise of the
e-commerce sector is expected to contribute to the rapidly growing market for gin, propelling the market growth.

Future Market Scenario (2024 - 2031F)

-JWorking on innovative marketing strategies merged with digital platforms, which provide immersive experiences such as virtual
tasting and distillery tours, engaging spirit consumers, and building brand loyalty recognition. It also helps strengthen market
growth through the ease of product availability.



-JA rising trend in mixology involves bar tenders experimenting with gin in various classic and new cocktails, recopying a wide
range of flavors as per customer requirements, which fits the local tastes and cultural preferences, fueling the demand for gin in
market growth.

Key Players Landscape and Outlook

Continuous innovation by the key players characterizes the competitive landscape of the global gin market. The market is
dominated by major players with their well-known brands. These companies and brands lead through extensive distribution
networks and product portfolios, strong brand recognition, product launch, acquisition, and brand evolution, ensuring a strong
global presence.

For instance, in December 2023, Tanqueray (Diageo plc owned brand) introduced two novel variants to their classic dry gin series
and expanded their portfolio by adding Tanqueray Rangpur and Tanqueray Malacca with their unique citrus-infused profile.

The increasing popularity of gin in emerging markets, especially in Asia and South America, offers significant expansion
opportunities. Also, the ongoing trend of premiumization makes consumers choose for higher-quality standard products. Gin
manufacturers are concerned with supply chain resilience, product quality, manufacturing locally to minimize operational cost,
and variety which is likely to define the industry's future. Collaborations and developing technologies are projected to increase
competition in the fast-paced market.
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