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Report description:

The global true wireless headphones market by revenue is expected to grow at a CAGR of 17.09% from 2023 to 2029.
SEGMENTATION INSIGHTS
INSIGHTS BY FEATURE

Smart true wireless earphones (TWH) are gaining prominence in the global true wireless headphones market; it's interesting to
note that the market share between smart and non-smart TWH remains relatively close, with neither significantly outweighing the
other. The smart headphones often come equipped with built-in voice assistants (like Siri or Google Assistant), touch controls for
music playback and calls, integration with fitness tracking apps, and customizable sound profiles. Examples of smart true wireless
headphones include Apple AirPods Pro, which features seamless integration with Apple devices, and Sony WF-1000XM4 and
WF-1000XM3, which offer industry-leading noise cancellation and support for virtual assistants like Google Assistant and Amazon
Alexa fall under the category of smart true wireless headphones. Furthermore, the continued presence of non-smart TWH
suggests that a segment of consumers still prioritize simplicity and affordability over additional smart features. The relatively
balanced market share between smart and non-smart TWH underscores the importance of offering diverse product options to
cater to varying consumer preferences and needs.

Segmentation by Feature
-0Smart
-[INon-Smart

INSIGHTS BY PRICE

In terms of price segmentation, the low-price range dominates the global true wireless headphones market, driven by the entry of
new vendors targeting budget-conscious consumers. This segment experiences significant expansion due to its affordability and



accessibility. Meanwhile, mid-range products demonstrate moderate growth, while premium offerings stand out for their advanced
features, including multiple sensors.

The lower price segment further diversifies into multiple sub-segments, reflecting the availability of products across various price
points. This shift of features from premium to mid-range and low-range products has bolstered sales in these segments,
overshadowing the premium segment to some extent. However, demand for premium products persists among specific consumer
segments, such as corporate professionals, gamers, and white-collar workers, who prioritize advanced features and functionality.
This trend underscores the market's segmentation based on consumer preferences and purchasing power across different price
tiers.

Segmentation by Price
-(Premium
-[Moderate

-[JLow

INSIGHTS BY NOISE CANCELLATION

Despite active noise cancellation (ANC) growth, passive noise-canceling earphones still maintain a significant true wireless
headphones market share. Passive noise canceling relies on the physical design of the earphones to block out external noise
without the need for electronic components. This technology is often more cost-effective than ANC, making it accessible to a
broader range of consumers, particularly those prioritizing affordability. Despite the advanced technology involved, the
affordability of true wireless headphones with ANC varies depending on the brand and model. While premium brands like Apple
and Sony typically offer feature-rich products at higher prices, more affordable options are available from Soundcore and Jabra.
For example, Soundcore's Liberty Air 2 Pro and Jabra's Elite 85T offer ANC functionality at relatively lower prices than premium
counterparts.

Segmentation by Noise Cancellation
-JActive
-[JPassive

INSIGHTS BY DISTRIBUTION CHANNEL

In the distribution channel landscape, e-commerce emerges as a pivotal player, significantly impacting the global true wireless
headphones market. The proliferation of e-commerce platforms offering a diverse range of true wireless headphones at
competitive prices has spurred consumer interest and purchases. Intense competition among e-commerce channels, particularly
in emerging markets like Asia-Pacific, has led to price reductions, making the products more accessible to a wider consumer base.
Notably, a substantial majority, more than 70%, of consumers prefer to explore e-commerce websites before making a purchase
decision, highlighting the channel's significance. Furthermore, social media also wields considerable influence on the sales of true
wireless earphones, with positive reviews and comprehensive product information contributing to consumer awareness and
purchase intent. New entrants in the true wireless headphones market often leverage attractive financing options to entice
consumers, particularly for premium products.

Segmentation by Distribution Channel
-[JE-commerce Sites

-0JVendor Stores & Sites

-OMass Market Players

-(Specialty Stores

-(Online Music Stores



-[JElectronic Stores

GEOGRAPHICAL ANALYSIS

The dominance of the Asia-Pacific (APAC) region in both volume and revenue within the global true wireless headphones market is
remarkable, accounting for more than 40% of the market share. Europe and North America follow this robust performance. Within
the APAC region, China emerges as a key contributor to the true wireless earphones market, driven by its large population and
rapidly growing consumer electronics market. The sheer size of the Chinese market, coupled with increasing disposable incomes
and technological advancements, fuels the demand for true wireless earphones at a higher rate. Furthermore, emerging markets
like India also play a crucial role in driving the growth of APAC's true wireless earphones market. With a burgeoning population
and rising consumer spending, India presents lucrative opportunities for companies looking to expand their regional presence. The
demand for low-cost TWH is high in this region compared to the high demand for premium products in North America and Europe.
North America and Europe exhibit a higher demand for premium true wireless earphones. Consumers in North America and
Europe generally have higher disposable incomes, allowing them to invest in higher-end electronic products. Premium true
wireless earphones with advanced features and superior sound quality appeal to this demographic. In addition, these markets
have a strong tech-savvy culture, with consumers willing to invest in cutting-edge technology and innovative features. Premium
true wireless earphones cater to this demand by offering the latest advancements in audio technology, and true wireless
earphones are often seen as fashion accessories and lifestyle statements.

Segmentation by Geography

-ONorth America
o[Jus
o[JCanada
-(Europe
o[JUK
o[]Germany
o[JFrance
o[Jltaly
o[]Spain
o[JNordic
o[JSwitzerland
o[]Benelux
o[JRussia
-0APAC
o[]China
o[JJapan
o[JSouth Korea
o[Jindia
o[JAustralia
-[Latin America
o[]Brazil
o[JMexico
o[JChile
o[JArgentina
o[JColombia
o[JPeru



-Middle East & Africa
o[]South Africa
o[JTurkey

o[JUAE

VENDOR LANDSCAPE

Apple indeed holds a dominant position in the global true wireless headphones market, commanding over 30% of the market
share globally. Samsung is closely behind, a testament to the stronghold of these tech giants in the industry. Additionally, brands
like Xiaomi, boAt, and Skullcandy have secured significant market share worldwide, contributing to the competitive landscape.
Among these brands, boAt stands out for its remarkable growth trajectory, particularly in market share. With a strategic focus on
the middle and low pricing range, boAt has successfully tapped into a segment of consumers seeking affordable yet quality true
wireless earphones.

The growing adoption of new products in emerging markets like China, Brazil, and India presents lucrative opportunities for
companies in the true wireless headphones market to expand their market presence. Companies are tailoring their product
offerings to cater to consumers' preferences and purchasing power in these regions to capitalize on this trend. In contrast,
premium brands such as Apple and Samsung continue to compete in the premium pricing segment, leveraging their brand
reputation and technological innovation to attract discerning consumers willing to invest in high-end true wireless earphones.
However, despite the intense competition and innovation in the market, macroeconomic factors have occasionally led companies
to postpone their product launches. Overall, the true wireless headphones market is highly competitive, with various brands vying
for market share across different pricing segments and geographical regions.

Key Company Profiles

-JApple
-JSamsung
-0Sony
-OXiaomi
-JSkullcandy

Other Prominent Vendors

-[JHuawei

-JAKG

-[JAnker Soundcore
-JAudio - Technica
-JAvanca International BV
-0Bang & Olufsen

-[]Beats By Dre
-(Blaupunkt

-(]Boat

-[Bose

-(Boult

-JCreative Technology Ltd
-jGrado

-[JHuawei

-JInfinity by Harman



-[Jabra

-JAM

-JJaybird

-[Jays Headphones
-JBL

-OJlab
-[JVCKENWOOD
-OKlipsch
-JLenovo

-ILG
-JLypertek
-OMaster & Dynamic
-[Meizu
-OMonoprice
-OMIVI
-[Motorola
-OMymanu
-[Noise

-[Nokia
-ONuheara
-[JOnkyo & Pioneering
-[JOnePlus
-[JPanasonic
-0Philips
-OpTron

-JRHA
-JSennheiser
-JSonun
-JSoundpeats
-[JTreblab
-(Truke
-[JWestone
-[]1More

KEY QUESTIONS ANSWERED:

1.00How big is the true wireless headphones market?
2.[JWhat is the growth rate of the global true wireless headphones market?
3.0Who are the key players in the global true wireless headphones market?
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17.11.4. CHILE MARKET BY NOISE CANCELLATION (REVENUE)



17.11.5. CHILE MARKET BY NOISE CANCELLATION (VOLUME)
17.11.6. CHILE MARKET BY NOISE CANCELLATION (ASP)

17.12. ARGENTINA: MARKET SIZE & FORECAST

17.12.1. ARGENTINA MARKET BY PRICE RANGE (REVENUE)
17.12.2. ARGENTINA MARKET BY PRICE RANGE (VOLUME)
17.12.3. ARGENTINA MARKET BY PRICE RANGE (ASP)

17.12.4. ARGENTINA MARKET BY NOISE CANCELLATION (REVENUE)
17.12.5. ARGENTINA MARKET BY NOISE CANCELLATION (VOLUME)
17.12.6. ARGENTINA MARKET BY NOISE CANCELLATION (ASP)
17.13. COLUMBIA: MARKET SIZE & FORECAST

17.13.1. COLUMBIA MARKET BY PRICE RANGE (REVENUE)
17.13.2. COLUMBIA MARKET BY PRICE RANGE (VOLUME)

17.13.3. COLUMBIA MARKET BY PRICE RANGE (ASP)

17.13.4. COLUMBIA MARKET BY NOISE CANCELLATION (REVENUE)
17.13.5. COLUMBIA MARKET BY NOISE CANCELLATION (VOLUME)
17.13.6. COLUMBIA MARKET BY NOISE CANCELLATION (ASP)
17.14. PERU: MARKET SIZE & FORECAST

17.14.1. PERU MARKET BY PRICE RANGE (REVENUE)

17.14.2. PERU MARKET BY PRICE RANGE (VOLUME)

17.14.3. PERU MARKET BY PRICE RANGE (ASP)

17.14.4. PERU MARKET BY NOISE CANCELLATION (REVENUE)
17.14.5. PERU MARKET BY NOISE CANCELLATION (VOLUME)
17.14.6. PERU MARKET BY NOISE CANCELLATION (ASP)

18. MIDDLE EAST & AFRICA

18.1. MARKET OVERVIEW

18.2. MARKET SIZE & FORECAST

18.3. FEATURES

18.3.1. MARKET SIZE & FORECAST (REVENUE)

18.3.2. MARKET SIZE & FORECAST (VOLUME)

18.4. PRICE RANGE

18.4.1. MARKET SIZE & FORECAST (REVENUE)

18.4.2. MARKET SIZE & FORECAST (VOLUME)

18.5. NOISE CANCELLATION

18.5.1. MARKET SIZE & FORECAST (REVENUE)

18.5.2. MARKET SIZE & FORECAST (VOLUME)

18.6. DISTRIBUTION CHANNEL

18.6.1. MARKET SIZE & FORECAST (REVENUE)

18.7. KEY COUNTRIES (REVENUE)

18.8. KEY COUNTRIES (VOLUME)

18.9. TURKEY: MARKET SIZE & FORECAST

18.9.1. TURKEY MARKET BY PRICE RANGE (REVENUE)
18.9.2. TURKEY MARKET BY PRICE RANGE (VOLUME)
18.9.3. TURKEY MARKET BY PRICE RANGE ($)

18.9.4. TURKEY MARKET BY NOISE CANCELLATION (REVENUE)
18.9.5. TURKEY MARKET BY NOISE CANCELLATION (VOLUME)
18.9.6. TURKEY MARKET BY NOISE CANCELLATION (ASP)



18.10. UAE : MARKET SIZE & FORECAST

18.10.1. UAE MARKET BY PRICE RANGE (REVENUE)

18.10.2. UAE MARKET BY PRICE RANGE (VOLUME)

18.10.3. UAE MARKET BY PRICE RANGE (ASP)

18.10.4. UAE MARKET BY NOISE CANCELLATION (REVENUE)

18.10.5. UAE MARKET BY NOISE CANCELLATION (VOLUME)

18.10.6. UAE MARKET BY NOISE CANCELLATION (ASP)

18.11. SOUTH AFRICA: MARKET SIZE & FORECAST

18.11.1. SOUTH AFRICA MARKET BY PRICE RANGE (REVENUE)
18.11.2. SOUTH AFRICA MARKET BY PRICE RANGE (VOLUME)
18.11.3. SOUTH AFRICA MARKET BY PRICE RANGE (ASP)

18.11.4. SOUTH AFRICA MARKET BY NOISE CANCELLATION (REVENUE)
18.11.5. SOUTH AFRICA MARKET BY NOISE CANCELLATION (VOLUME)
18.11.6. SOUTH AFRICA MARKET BY NOISE CANCELLATION (ASP)

19. COMPETITIVE LANDSCAPE

19.1. COMPETITION OVERVIEW

19.2. KEY VENDOR ACTIVITY IN THE MARKET
19.2.1. APPLE

19.2.2. SAMSUNG

19.2.3. XIAOMI

19.2.4. BOAT

20. KEY COMPANY PROFILES
20.1. APPLE

20.1.1. BUSINESS OVERVIEW
20.1.2. PRODUCT/SERVICE OFFERINGS
20.1.3. KEY STRATEGIES
20.1.4. KEY STRENGTHS
20.1.5. KEY OPPORTUNITIES
20.2. SAMSUNG

20.2.1. BUSINESS OVERVIEW
20.2.2. PRODUCT OFFERINGS
20.2.3. KEY STRATEGIES
20.2.4. KEY STRENGTHS
20.2.5. KEY OPPORTUNITIES
20.3. XIAOMI

20.3.1. BUSINESS OVERVIEW
20.3.2. PRODUCT OFFERINGS
20.3.3. KEY STRATEGIES
20.3.4. KEY STRENGTHS
20.3.5. KEY OPPORTUNITIES
20.4. BOAT

20.4.1. BUSINESS OVERVIEW
20.4.2. PRODUCT OFFERINGS
20.4.3. KEY STRATEGIES
20.4.4. KEY STRENGTHS



20.4.5. KEY OPPORTUNITIES
21. OTHER PROMINENT VENDORS
21.1. ANKER SOUNDCORE
21.1.1. BUSINESS OVERVIEW
21.1.2. PRODUCT OFFERINGS
21.2. AUDIO TECHNICA
21.2.1. BUSINESS OVERVIEW
21.2.2. PRODUCT OFFERINGS
21.3. AVANCA INTERNATIONAL BV
21.3.1. BUSINESS OVERVIEW
21.3.2. PRODUCT OFFERINGS
21.4. BANG & OLUFSEN
21.4.1. BUSINESS OVERVIEW
21.4.2. PRODUCT OFFERINGS
21.5. BEATS BY DRE

21.5.1. BUSINESS OVERVIEW
21.5.2. PRODUCT OFFERINGS
21.6. BLAUPUNKT

21.6.1. BUSINESS OVERVIEW
21.6.2. PRODUCT OFFERINGS
21.7. BOSE

21.7.1. BUSINESS OVERVIEW
21.7.2. PRODUCT OFFERINGS
21.8. BOULT

21.8.1. BUSINESS OVERVIEW
21.8.2. PRODUCT OFFERINGS
21.9. CREATIVE TECHNOLOGY LTD
21.9.1. BUSINESS OVERVIEW
21.9.2. PRODUCT OFFERINGS
21.10. GRADO

21.10.1. BUSINESS OVERVIEW
21.10.2. PRODUCT OFFERINGS
21.11. HUAWEI

21.11.1. BUSINESS OVERVIEW
21.11.2. PRODUCT OFFERINGS
21.12. JABRA

21.12.1. BUSINESS OVERVIEW
21.12.2. PRODUCT OFFERINGS
21.13. JAM

21.13.1. BUSINESS OVERVIEW
21.13.2. PRODUCT OFFERINGS
21.14. JAYBIRD

21.14.1. BUSINESS OVERVIEW
21.14.2. PRODUCT OFFERINGS
21.15. JAYS HEADPHONES
21.15.1. BUSINESS OVERVIEW
21.15.2. PRODUCT OFFERINGS



21.16. JLAB

21.16.1. BUSINESS OVERVIEW
21.17. VCKENWOOD

21.17.1. BUSINESS OVERVIEW
21.17.2. PRODUCT OFFERINGS
21.18. KLIPSCH

21.18.1. BUSINESS OVERVIEW
21.18.2. PRODUCT OFFERINGS
21.19. LENOVO

21.19.1. BUSINESS OVERVIEW
21.19.2. PRODUCT OFFERINGS
21.20. LG

21.20.1. BUSINESS OVERVIEW
21.20.2. PRODUCT OFFERINGS
21.21. LYPERTEK

21.21.1. BUSINESS OVERVIEW
21.21.2. PRODUCT OFFERINGS
21.22. MASTER & DYNAMIC
21.22.1. BUSINESS OVERVIEW
21.22.2. PRODUCT OFFERINGS
21.23. MEIZU TELECOM EQUIPMENT CO.
21.23.1. BUSINESS OVERVIEW
21.23.2. PRODUCT OFFERINGS
21.24. MONOPRICE

21.24.1. BUSINESS OVERVIEW
21.24.2. PRODUCT OFFERINGS
21.25. MIVI

21.25.1. BUSINESS OVERVIEW
21.25.2. PRODUCT OFFERINGS
21.26. MOTOROLA

21.26.1. BUSINESS OVERVIEW
21.26.2. PRODUCT OFFERINGS
21.27. MYMANU

21.27.1. BUSINESS OVERVIEW
21.27.2. PRODUCT OFFERINGS
21.28. NOISE

21.28.1. BUSINESS OVERVIEW
21.28.2. PRODUCT OFFERINGS
21.29. NOKIA

21.29.1. BUSINESS OVERVIEW
21.29.2. PRODUCT OFFERINGS
21.30. NUHEARA

21.30.1. BUSINESS OVERVIEW
21.30.2. PRODUCT OFFERINGS
21.31. ONKYO & PIONEER CORPORATION
21.31.1. BUSINESS OVERVIEW
21.31.2. PRODUCT OFFERINGS



21.32. ONEPLUS

21.32.1. BUSINESS OVERVIEW
21.32.2. PRODUCT OFFERINGS
21.33. PANASONIC

21.33.1. BUSINESS OVERVIEW
21.33.2. PRODUCT OFFERINGS
21.34. PHILIPS

21.34.1. BUSINESS OVERVIEW
21.34.2. PRODUCT OFFERINGS
21.35. PTRON

21.35.1. BUSINESS OVERVIEW
21.35.2. PRODUCT OFFERINGS
21.36. RHA TECHNOLOGIES
21.36.1. BUSINESS OVERVIEW
21.36.2. PRODUCT OFFERINGS
21.37. SENNHEISER ELECTRONIC SE & CO. KG
21.37.1. BUSINESS OVERVIEW
21.37.2. PRODUCT OFFERINGS
21.38. SKULLCANDY

21.38.1. BUSINESS OVERVIEW
21.38.2. PRODUCT OFFERINGS
21.39. SHENZHEN SONUN TECHNOLOGY
21.39.1. BUSINESS OVERVIEW
21.39.2. PRODUCT OFFERINGS
21.40. SOUNDPEATS

21.40.1. BUSINESS OVERVIEW
21.40.2. PRODUCT OFFERINGS
21.41. SONY

21.41.1. BUSINESS OVERVIEW
21.41.2. PRODUCT OFFERINGS
21.42. TREBLAB

21.42.1. BUSINESS OVERVIEW
21.42.2. PRODUCT OFFERINGS
21.43. TRUKE

21.43.1. BUSINESS OVERVIEW
21.43.2. PRODUCT OFFERINGS
21.44. URBANEARS

21.44.1. BUSINESS OVERVIEW
21.44.2. PRODUCT OFFERINGS
21.45. WESTONE

21.45.1. BUSINESS OVERVIEW
21.45.2. PRODUCT OFFERINGS
21.46. IMORE

21.46.1. BUSINESS OVERVIEW
21.46.2. PRODUCT OFFERINGS
22. REPORT SUMMARY

22.1. KEY TAKEAWAYS



22.2. STRATEGIC RECOMMENDATIONS

23. QUANTITATIVE SUMMARY
23.1. MARKET BY GEOGRAPHY
23.2. NORTH AMERICA

23.2.1.
23.2.2.
23.2.3.
23.2.4.
23.2.5.
23.2.6.
23.2.7.

MARKET SIZE & FORECAST (REVENUE)

FEATURES : MARKET SIZE & FORECAST (VOLUME)

PRICE RANGE : MARKET SIZE & FORECAST (REVENUE)

PRICE RANGE : MARKET SIZE & FORECAST (VOLUME)

NOISE CANCELLATION: MARKET SIZE & FORECAST (REVENUE)
NOISE CANCELLATION : MARKET SIZE & FORECAST (VOLUME)
DISTRIBUTION CHANNEL: MARKET SIZE & FORECAST (REVENUE)

23.3. EUROPE

23.3.1.
23.3.2.
23.3.3.
23.3.4.
23.3.5.
23.3.6.
23.3.7.

FEATURES: MARKET SIZE & FORECAST (REVENUE)

FEATURES: MARKET SIZE & FORECAST (VOLUME)

PRICE RANGE: MARKET SIZE & FORECAST (REVENUE)

PRICE RANGE: MARKET SIZE & FORECAST (VOLUME)

NOISE CANCELLATION: MARKET SIZE & FORECAST (REVENUE)
NOISE CANCELLATION: MARKET SIZE & FORECAST (VOLUME)
DISTRIBUTION CHANNEL: MARKET SIZE & FORECAST (REVENUE)

23.4. APAC

23.4.1.
23.4.2.
23.4.3.
23.4.4.
23.4.5.
23.4.6.
23.4.7.

FEATURES: MARKET SIZE & FORECAST (REVENUE)

FEATURES: MARKET SIZE & FORECAST (VOLUME)

PRICE RANGE: MARKET SIZE & FORECAST (REVENUE)

PRICE RANGE: MARKET SIZE & FORECAST (VOLUME)

NOISE CANCELLATION: MARKET SIZE & FORECAST (REVENUE)
NOISE CANCELLATION: MARKET SIZE & FORECAST(VOLUME)
DISTRIBUTION CHANNEL: MARKET SIZE & FORECAST (REVENUE)

23.5. LATIN AMERICA

23.5.1.
23.5.2.
23.5.3.
23.5.4.
23.5.5.
23.5.6.
23.5.7.

FEATURES: MARKET SIZE & FORECAST (REVENUE)

FEATURES: MARKET SIZE & FORECAST (VOLUME)

PRICE RANGE: MARKET SIZE & FORECAST (REVENUE)

PRICE RANGE: MARKET SIZE & FORECAST (VOLUME)

NOISE CANCELLATION: MARKET SIZE & FORECAST (REVENUE)
NOISE CANCELLATION: MARKET SIZE & FORECAST (VOLUME)
DISTRIBUTION CHANNEL: MARKET SIZE & FORECAST (REVENUE)

23.6. MIDDLE EAST & AFRICA

23.6.1.
23.6.2.
23.6.3.
23.6.4.
23.6.5.
23.6.6.
23.6.7.

FEATURES: MARKET SIZE & FORECAST (REVENUE)

FEATURES: MARKET SIZE & FORECAST (VOLUME)

PRICE RANGE: MARKET SIZE & FORECAST (REVENUE)

PRICE RANGE: MARKET SIZE & FORECAST (VOLUME)

NOISE CANCELLATION: MARKET SIZE & FORECAST (REVENUE)
NOISE CANCELLATION: MARKET SIZE & FORECAST (VOLUME)
DISTRIBUTION CHANNEL: MARKET SIZE & FORECAST (REVENUE)

24. APPENDIX
24.1. RESEARCH METHODOLOGY



24.2. RESEARCH PROCESS

24.3. REPORT ASSUMPTIONS & CAVEATS
24.3.1. KEY CAVEATS

24.3.2. CURRENCY CONVERSION

24.4. ABBREVIATIONS
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