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Report description:

Global menstrual cup market is expected to rise from USD 1051.87 million in 2023 to USD 1643.9 million in 2031, with a projected
CAGR of 5.74% during the forecast period, 2024-2031. The market is expected to grow due to the rising population of women who
undergo menstrual cycles, increasing awareness for personal hygiene, diversifying roles of women, and substitution of menstrual
cups over other alternatives.

Menstrual cups are reusable products used for feminine hygiene, made from safe medical grade material, which provide flexibility
and comfort to women during their period-flow days. Menstrual Cups come with a protective primary packaging. They are
available in aesthetic and colorful packs to promote product attractiveness and brand recognition. According to the menstrual cup
guidelines provided by UNFPA, UNICEF, and UNHCR, the product should accompany instructions for usage, storage, and
maintenance. The manufacturer must adhere to the safety standards and compliance related to the use of chemicals and
materials mentioned by the authorized regulator.

One of the major causes of increasing sales of menstrual cups is encouraging environmental welfare to reach sustainability goals
by reducing plastic waste. According to a chief scientist of World Health Organization, menstrual cups reduce 99%
non-biodegradable waste when compared with sanitary napkins.

Overall, menstrual cups are said to be the most environmentally safe and long-term products, which reduce costs, visits to
pharmacies, odor, and period-mess due to longer wearability and sustaining healthy vaginal pH. Also, they are a great solution to
global issues such as period poverty and the right to decent health related to menstrual blood and the female body.



Mitigation of Menstrual Waste to Promote the Market

Typically, a female uses around 10000-15000 sanitary pads or 9100 tampons in her lifetime, it adds to approx. 135 kg of
menstrual waste, averaging 456 period cycles. It takes up to 800 years for a dispose of sanitary pad completely as it contains 90%
of plastic. Generally, these products are thrown along with household waste, which leads to improper waste disposal. It in turn
contributes to waste water production and marine litter, causing a significant harm to the environment. Perhaps, a menstrual cup
usually has a span of 6-10 years, providing a better comparison with around 9 menstrual cups against the high number of
alternative products is rising the trend of menstrual cup market.

In the campaign 'ReuseKaroSaveKaro', by The Good Glamm Group's brand, Sirona highlighted the issue of menstrual waste on
World Environment Day, 2023 in India. The brand aimed to encourage women to use menstrual cup-like products to reduce waste,
urging towards more ecological choice-making. The campaign was held online and offline to increase participation and its
outcome. Consequently, the company, backed by the brand, doubled its overall revenue by the end of the financial year 2024.
Flexibility During Menstruation to Drive the Demand

Menstruation is natural to a female body. A woman undergoes a menstrual bleeding of approximately 2-7 days, which leads to
constraints in daily tasks and normalcy. Menstrual cups provide women the flexibility of activeness without worrying about
leakage or uncomfortable situation. As the cup fits inside, the issues related to foul odors are addressed efficiently. Menstrual
cups remove the awkwardness of stuffiness, even when worn for 6-8 hours. It leads to a positive attitude towards menstrual
health, leading to the growth of the menstrual cup market. Moreover, menstrual cups are effective while swimming, yoga, or
during intercourse, which is not the case with other alternatives.

In addition, menstrual cups with ergonomic shapes are in demand amongst females. These cups have easily accessible stems and
design leading to more comfortable fit. For instance, Kind Cup, a brand of Wevatopia LLC, provides its patented curvature shaped
cup that has flexible stem and up to 12 hours of wear. Furthermore, Lena Cup LLC launched Lena Cup Generation 3 in April 2023,
made with softer silicone and with an ergonomic shape.

Silicone to Hold the Largest Market Share

Silicone material for menstrual cup manufacturing is expected to dominate the market. According to the guidelines, medical-grade
silicone is the most effective material for menstrual cup production. Medical-grade silicone is reusable, comfortable, non-irritating,
non-absorbing, and biocompatible. Menstrual cups made from silicone are non-toxic to the body and hypoallergic to ensure
persistent use. They provide flexibility and prevent tissue damage when inserted. In 2022, Mooncup Ltd. launched its first
silicone-made menstrual cup that provides a comfortable experience to the user with trimmable stem and measurement
markings.

Other materials used for making menstrual cup are thermoplastic elastomer, ordinary silicone, natural rubber, and latex.
Thermoplastic elastomers, however, more environment-friendly, do not have a longer span in comparison of medical grade
silicone. Also, most of the key players use silicone material of manufacturing because women possess allergies to latex or rubber.
If the product is not completely silicone-based, the risk of presence of plastics remains as an issue.

According to an article in Business Standard, Action Research and Training for Health reported silicone menstrual cup do not break
into microplastics, hence, are considered as safe for environment as well as human body.

North America to Dominate the Market

North America is expected to dominate the global menstrual cup market. The region consists of countries, such as United States,
which ranks amongst the highest disposable income. According to OECD, 67% of people between 15-64 years and 62% of women
have paid jobs. High quality of living further encourages women to spend on personal care products, such as menstrual cups,
leading to dominance in the market. Also, the role of women is diversifying with more outdoors participations, resulting into the
rise in demand for safer and prolonging menstrual solutions. Hence, menstrual cups are considered to be safer due to eight to
twelve hours of control, with flexibility and comfort, contributing to the global menstrual cups market.

Moreover, Asia-Pacific, being the fastest growing region in the world, is expected to gain higher share in the menstrual cups
market during the forecast period. According to the World Bank, India has the highest number of females between 15-64 years,
with around 463.28 million women, growing at a CAGR of around 1%, annually, followed by China. Increasing working women and
availability of different shapes and material of menstrual cups in the region are expected to drive the size of the Asia-Pacific
menstrual cup market.



Future Market Scenario

More ergonomic designs to gain popularity as there is an increase in women who are active outdoors and demand safer menstrual
cups without any leakage.

Al and loT-based menstrual cups are expected to gain popularity due to technological environment and increasing consciousness
towards menstrual health monitoring. An example of such product is Emm Smart menstrual cup, launched in 2023. The cup is
integrated with an application that monitors blood and cycle related data of the user.

Key Players Landscape and Outlook

The outlook of global menstrual cup market looks positive, when considered from the perspective of environment and menstrual
health. Organizations such as WECF and WASH are dedicatedly working to spread awareness regarding menstrual cup usage.
National and international regulations promote sales and distribution. In addition, the key players are creating more awareness
through online and offline social campaigns. It promotes their sales leading to corporate social responsibility and increasing brand
image.

For instance, in January 2023, HLL Healthcare launched three brands, Thinkal, Velvet, and Cool Cup, in alliance with the
government of India. During the event, the company distributed menstrual cups to lower and middle-class populations, leading to
awareness and period care.

Table of Contents:

1.0JResearch Methodology
2.[JProject Scope & Definitions
3.[JExecutive Summary
4.Voice of Customer
5.0Global Menstrual Cup Market Outlook, 2017-2031F
5.1.[JMarket Size & Forecast
5.1.1.[1By Value

5.1.2.[1By Volume

5.2.[]By Material Type
5.2.1.[Silicone
5.2.2.[Thermoplastic Elastomer
5.2.3.[0thers

5.3.[By Cup Shape
5.3.1.0Bell-Shaped Cups
5.3.2.V-Shaped Cups
5.3.3.JRound-Shaped Cups
5.3.4.[JErgonomic Shaped Cups
5.4.[By Size

5.4.1.Small

5.4.2.JMedium

5.4.3.Large

5.5.[]By Price

5.5.1.[JBelow USD 50
5.5.2.0USD 50- USD 100
5.5.3.0USD 100- USD 200
5.5.4.]Above USD 200

5.6.[By Distribution Channel
5.6.1.[00ffline
5.6.1.1.JDepartmental Stores
5.6.1.2.[]Pharmacies



5.6.1.3.[]Others

5.6.2.[]Online

5.6.2.1.[JStore Websites
5.6.2.2.[JMarketplace Shopping
5.7.[1By Region

5.7.1.00North America
5.7.2.0Europe

5.7.3.0Asia-Pacific

5.7.4.0South America
5.7.5.0Middle East and Africa
5.8.[JBy Company Market Share (%), 2023
6.[]Global Menstrual Cup Market Outlook, By Region, 2017-2031F
6.1.[JNorth America
6.1.1.[JMarket Size & Forecast
6.1.1.1.[JBy Value

6.1.1.2.[JBy Volume

6.1.2.[1By Material Type
6.1.2.1.[Silicone
6.1.2.2.[JThermoplastic Elastomer
6.1.2.3.[]0thers

6.1.3.[1By Cup Shape
6.1.3.1.[Bell-Shaped Cups
6.1.3.2.]V-Shaped Cups
6.1.3.3.JRound-Shaped Cups
6.1.3.4.[JErgonomic Shaped Cups
6.1.4.[IBy Size

6.1.4.1.0Small

6.1.4.2.0Medium

6.1.4.3.0Large

6.1.5.[IBy Price

6.1.5.1.[JBelow USD 50
6.1.5.2.JUSD 50- USD 100
6.1.5.3.JUSD 100- USD 200
6.1.5.4.JAbove USD 200
6.1.6.[1By Distribution Channel
6.1.6.1.[J0ffline
6.1.6.1.1.[IDepartmental Stores
6.1.6.1.2.[)Pharmacies
6.1.6.1.3.[]Others
6.1.6.2.[]Online

6.1.6.2.1.[]Store Websites
6.1.6.2.2.JMarketplace Shopping
6.1.7.JUnited States*
6.1.7.1.JMarket Size & Forecast
6.1.7.1.1.[1By Value
6.1.7.1.2.[1By Volume
6.1.7.2.[1By Material Type



6.1.7.2.1.[JSilicone
6.1.7.2.2.Thermoplastic Elastomer
6.1.7.2.3.00thers

6.1.7.3.[JBy Cup Shape
6.1.7.3.1.[Bell-Shaped Cups
6.1.7.3.2.V-Shaped Cups
6.1.7.3.3.JRound-Shaped Cups
6.1.7.3.4.0Ergonomic Shaped Cups
6.1.7.4.[JBy Size

6.1.7.4.1.0Small
6.1.7.4.2.Medium
6.1.7.4.3.0Large

6.1.7.5.[JBy Price
6.1.7.5.1.1Below USD 50
6.1.7.5.2.0USD 50- USD 100
6.1.7.5.3.JUSD 100- USD 200
6.1.7.5.4.0Above USD 200
6.1.7.6.[By Distribution Channel
6.1.7.6.1.[00ffline
6.1.7.6.1.1.[JDepartmental Stores
6.1.7.6.1.2.[JPharmacies
6.1.7.6.1.3.[]0thers
6.1.7.6.2.000nline
6.1.7.6.2.1.[]Store Websites
6.1.7.6.2.2.[JMarketplace Shopping
6.1.8.[JCanada

6.1.9.JMexico

*All segments will be provided for all regions and countries covered
6.2.[JEurope

6.2.1.0Germany

6.2.2.[IFrance

6.2.3.[ltaly

6.2.4.JUnited Kingdom
6.2.5.[JRussia

6.2.6.[[Netherlands

6.2.7.[0Spain

6.2.8.[JTurkey

6.2.9.[JPoland

6.3.[JAsia-Pacific

6.3.1.[India

6.3.2.(0China

6.3.3.[Japan

6.3.4.[JAustralia

6.3.5.[JVietnam

6.3.6.[JSouth Korea
6.3.7.[JIndonesia
6.3.8.[JPhilippines



6.4.[]South America

6.4.1.[1Brazil

6.4.2.[JArgentina

6.5.[]Middle East & Africa

6.5.1.[JSaudi Arabia

6.5.2.[JUAE

6.5.3.[JSouth Africa

7.Market Mapping, 2023

7.1.[1By Material Type

7.2.[]By Size

7.3.[By Price

7.4.[1By Region

8.[JMacro Environment and Industry Structure
8.1.[JDemand Supply Analysis

8.2.0Import Export Analysis

8.3.Value Chain Analysis

8.4.[JPESTEL Analysis

8.4.1.[Political Factors

8.4.2.[JEconomic System

8.4.3.[1Social Implications

8.4.4.[TTechnological Advancements
8.4.5.[Environmental Impacts

8.4.6.[JLegal Compliances and Regulatory Policies (Statutory Bodies Included)
8.5.[JPorter's Five Forces Analysis

8.5.1.[1Supplier Power

8.5.2.[IBuyer Power

8.5.3.[JSubstitution Threat

8.5.4.[]Threat from New Entrant
8.5.5.[JCompetitive Rivalry

9.[JMarket Dynamics

9.1.[0Growth Drivers

9.2.[1Growth Inhibitors (Challenges and Restraints)
10.[Key Players Landscape

10.1.JCompetition Matrix of Top Five Market Leaders
10.2.JMarket Revenue Analysis of Top Five Market Leaders (in %, 2023)
10.3.0Mergers and Acquisitions/Joint Ventures (If Applicable)
10.4.0SWOT Analysis (For Five Market Players)
10.5.JPatent Analysis (If Applicable)

11.[Pricing Analysis

12.[]Case Studies

13.0Key Players Outlook

13.1.[JThe Flex Company

13.1.1.0Company Details

13.1.2.JKey Management Personnel
13.1.3.[]Products & Services

13.1.4.[JFinancials (As reported)

13.1.5.[]Key Market Focus & Geographical Presence



13.1.6.[JRecent Developments

13.2.[JMe Luna GmbH

13.3.[JDiva International Inc.

13.4.00LYV Life, Inc. (Cora)

13.5.0Saalt LLC

13.6.[JLELOi AB (Intimina)

13.7.0Lena Cup LLC

13.8.JMooncup Ltd

13.9.0The Good Glamm Group (Sirona)
13.10.0Allmatters ApS

13.11.[]Procter & Gamble Company (Tampax)
13.12.[Redcliffe Hygiene Private Limited (Pee Safe)
*Companies mentioned above DO NOT hold any order as per market share and can be changed as per information available
during research work.

14 [Strategic Recommendations

15.[JAbout Us & Disclaimer



SCOTTS

INTERNATIONAL

Menstrual Cup Market Assessment, By Material Type [Silicone, Thermoplastic
Elastomer, Others], By Cup Shape [Bell-Shaped Cups, V-Shaped Cups, Round-Shaped
Cups, Ergonomic Shaped Cupsl, By Size [Small, Medium, Largel, By Price [Below USD

50, USD 50- USD 100, USD 100- USD 200, Above USD 200], By Distribution Channel
[Offline, Online], By Region, Opportunities and Forecast, 2017-2031F

Market Report | 2024-05-15 | 230 pages | Market Xcel - Markets and Data

To place an Order with Scotts International:

0 - Printthis form

0 -Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User License $4500.00
Muti-User/Corporate Licence $5700.00
Custom Research License $8200.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* | | Phone* | |
First Name* | | Last Name* | |
Job title* | |

| |

Company Name* EU Vat / Tax ID / NIP number* |




Address* | |

Zip Code* | |

Scotts International. EU Vat number: PL 6772247784

City*
Country*

Date

Signature

tel. 0048 603 394 346 e-mail: support@scotts-international.com

www.scotts-international.com

Page 9/9

| 2025-05-06




