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Market Overview

The Middle East and North Africa (MENA) is a worldwide leader in 5G adoption, driven by operators' ambitious rollout plans,
enabling policies, and customer demand for new services. In the GCC states, 5G networks now cover 75% or more of the
population. Operators are focusing on improving coverage in less densely populated areas and increasing investment to support
use cases enabled by 5G standalone and 5G-Advanced technologies. Already demonstrating its ability to significantly boost GDP
development, 5G connection is predicted to add just under $60 billion to the MENA GDP in 2030-or 13% of the region's yearly
mobile economic effect. In addition to its GDP contribution, the mobile ecosystem supports approximately 800,000 employment
(directly and indirectly) and contributes significantly to public sector financing, with taxes expected to raise USD 20 billion by
2022.

The Middle East & Africa smartphone market is witnessing growth due to increasing use of mobile internet, decreasing costs of
manufacturing and digitalization of services which is collectively driving the market growth. However, slower uptake in developed
countries, privacy and security concern and issue with respect to health is expected to hamper market growth. Though with the
integration of advancing technology such as Al, ML and use of AR & VR in the market is expected to witness immense growth
opportunities and create positive growth sphere for the market players.

Market Segmentation

Based on operating system (OS), the Smartphone market is bifurcated into android and iOS.

Based on pricing, the Smartphone market is bifurcated into low-end smartphones, mid-range smartphones, and high-end
smartphones.

Based on RAM, the Smartphone market is bifurcated into 1-4 GB, 6-8 GB, 12 GB, and above 12 GB.

Based on ROM, the Smartphone market is bifurcated into 32 GB, 64 GB, 128 GB, and above 256 GB.

Based on display type, the Smartphone market is bifurcated into LCD panels, AMOLED panels, OLED panels, and others.

Based on screen resolution, the Smartphone market is bifurcated into 1080x1920, 750x1334, 1440x2960, and others.

Based on battery capacity, the Smartphone market is bifurcated into less than 4,000 mAh, 4,000-5,000 mAh, and above 5,000
mAh.

Based on sales channel, the Smartphone market is bifurcated into offline and online.



By region, the Smartphone market has been segmented into the following regions Middle East and Africa.

Major Players

These include Samsung Electronics Co. Ltd., Apple Inc., Transsion Google LLC, Xiaomi Corporation, OPPO Mobile
Telecommunications Corp., Ltd., Vivo Communication Technology Co. Ltd., OnePlus Technology Co. Ltd. ,Realme Mobile
Telecommunications , Lenovo Group Limited (Including Motorola), Huawei Technologies Co. Ltd., Alcatel Mobile, Nokia
Corporation, Asus, Meizu Technology Co., Ltd. ,HTC Corporation , Sony Corporation, ZTE Corporation.
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15.3.20.4JGHANA SMARTPHONE MARKET, BY ROM[]167

15.3.20.5JGHANA SMARTPHONE MARKET, BY DISPLAY TYPE[]167

15.3.20.6JGHANA SMARTPHONE MARKET, BY SCREEN RESOLUTION[]167

15.3.20.7JGHANA SMARTPHONE MARKET, BY BATTERY CAPACITY[]168

15.3.20.8JGHANA SMARTPHONE MARKET, BY SALES CHANNEL[]168

15.3.21JDEMOCRATIC REPUBLIC OF CONGRO (DRC)[]168

15.3.21.1JDEMOCRATIC REPUBLIC OF CONGO (DRC) SMARTPHONE MARKET, BY PRICING[]168
15.3.21.2][DEMOCRATIC REPUBLIC OF CONGO (DRC)SMARTPHONE MARKET, BY OPERATING SYSTEM (OS)[]169
15.3.21.3JDEMOCRATIC REPUBLIC OF CONGO (DRC)SMARTPHONE MARKET, BY RAM[]169
15.3.21.4JDEMOCRATIC REPUBLIC OF CONGO (DRC) SMARTPHONE MARKET, BY ROM[]169
15.3.21.5[J]DEMOCRATIC REPUBLIC OF CONGO (DRC) SMARTPHONE MARKET, BY DISPLAY TYPE[]170
15.3.21.6[JDEMOCRATIC REPUBLIC OF CONGO (DRC) SMARTPHONE MARKET, BY SCREEN RESOLUTION[J170
15.3.21.7JDEMOCRATIC REPUBLIC OF CONGO (DRC) SMARTPHONE MARKET, BY BATTERY CAPACITY[]170
15.3.21.8[JDEMOCRATIC REPUBLIC OF CONGO (DRC) SMARTPHONE MARKET, BY SALES CHANNEL[]J170
15.3.22[JUGANADA[171

15.3.22.1JUGANDA SMARTPHONE MARKET, BY PRICING[]171

15.3.22.2JUGANDA SMARTPHONE MARKET, BY OPERATING SYSTEM (0S)[J171

15.3.22.3JUGANDA SMARTPHONE MARKET, BY RAM[J172

15.3.22.4JUGANDA SMARTPHONE MARKET, BY ROM[J172

15.3.22.5JUGANDA SMARTPHONE MARKET, BY DISPLAY TYPE[]172



15.3.22.6[JUGANDA SMARTPHONE MARKET, BY SCREEN RESOLUTION[]173
15.3.22.7JUGANDA SMARTPHONE MARKET, BY BATTERY CAPACITY[]173
15.3.22.8[JUGANDA SMARTPHONE MARKET, BY SALES CHANNEL[]173
15.3.23[]SENEGAL[]174

15.3.23.1[JSENEGAL SMARTPHONE MARKET, BY PRICING[]174
15.3.23.2[JSENEGAL SMARTPHONE MARKET, BY OPERATING SYSTEM (OS)[]174
15.3.23.3[JSENEGAL SMARTPHONE MARKET, BY RAM[]174

15.3.23.4[JSENEGAL SMARTPHONE MARKET, BY ROM[]175

15.3.23.5[JSENEGAL SMARTPHONE MARKET, BY DISPLAY TYPE[J175
15.3.23.6[J]SENEGAL SMARTPHONE MARKET, BY SCREEN RESOLUTION[]175
15.3.23.7[JSENEGAL SMARTPHONE MARKET, BY BATTERY CAPACITY[]176
15.3.23.8[JSENEGAL SMARTPHONE MARKET, BY SALES CHANNEL[]176
15.3.24[JBOTSWANA[]176

15.3.24.1IBOTSWANA SMARTPHONE MARKET, BY PRICING[]176
15.3.24.2[][BOTSWANA SMARTPHONE MARKET, BY OPERATING SYSTEM (0S)[]177
15.3.24.3][BOTSWANA SMARTPHONE MARKET, BY RAM[J177
15.3.24.4][BOTSWANA SMARTPHONE MARKET, BY ROM[]177
15.3.24.5[JBOTSWANA SMARTPHONE MARKET, BY DISPLAY TYPE[]178
15.3.24.6[JBOTSWANA SMARTPHONE MARKET, BY SCREEN RESOLUTION[]178
15.3.24.7JBOTSWANA SMARTPHONE MARKET, BY BATTERY CAPACITY[]178
15.3.24.8[][BOTSWANA SMARTPHONE MARKET, BY SALES CHANNEL[]179
15.3.25[JCOTE D'IVOIRE[]179

15.3.25.1[JCOTE D'IVOIRE SMARTPHONE MARKET, BY PRICING[]179
15.3.25.2[JCOTE D'IVOIRE SMARTPHONE MARKET, BY OPERATING SYSTEM (OS)[J179
15.3.25.3[JCOTE D'IVOIRE SMARTPHONE MARKET, BY RAM[]180

15.3.25.4[JCOTE D'IVOIRE SMARTPHONE MARKET, BY ROM[]180
15.3.25.5[JCOTE D'IVOIRE SMARTPHONE MARKET, BY DISPLAY TYPE[]180
15.3.25.6[JCOTE D'IVOIRE SMARTPHONE MARKET, BY SCREEN RESOLUTION[]181
15.3.25.7(JCOTE D'IVOIRE SMARTPHONE MARKET, BY BATTERY CAPACITY[]181
15.3.25.8[JCOTE D'IVOIRE SMARTPHONE MARKET, BY SALES CHANNEL[]181
15.3.26[]ZIMBABWE([]182

15.3.26.1[JZIMBABWE SMARTPHONE MARKET, BY PRICING[]182
15.3.26.2[JZIMBABWE SMARTPHONE MARKET, BY OPERATING SYSTEM (0S)[]182
15.3.26.3[JZIMBABWE SMARTPHONE MARKET, BY RAM[]182
15.3.26.4[JZIMBABWE SMARTPHONE MARKET, BY ROM[]183
15.3.26.5[JZIMBABWE SMARTPHONE MARKET, BY DISPLAY TYPE[]183
15.3.26.6[JZIMBABWE SMARTPHONE MARKET, BY SCREEN RESOLUTION[]183
15.3.26.7[JZIMBABWE SMARTPHONE MARKET, BY BATTERY CAPACITY[]184
15.3.26.8[JZIMBABWE SMARTPHONE MARKET, BY SALES CHANNEL[]184
15.3.27[JSEYCHELLES[]184

15.3.27.1[JSEYCHELLES SMARTPHONE MARKET, BY PRICING[]184
15.3.27.2[JSEYCHELLES SMARTPHONE MARKET, BY OPERATING SYSTEM (0S)[]185
15.3.27.3[JSEYCHELLES SMARTPHONE MARKET, BY RAM[]185
15.3.27.4[JSEYCHELLES SMARTPHONE MARKET, BY ROM[]185
15.3.27.5[JSEYCHELLES SMARTPHONE MARKET, BY DISPLAY TYPE[]186
15.3.27.6[JSEYCHELLES SMARTPHONE MARKET, BY SCREEN RESOLUTION[]186
15.3.27.7[JSEYCHELLES SMARTPHONE MARKET, BY BATTERY CAPACITY[]186



15.3.27.8[JSEYCHELLES SMARTPHONE MARKET, BY SALES CHANNEL[]187
15.3.28[JMOZAMBIQUE[]187

15.3.28.1JMOZAMBIQUE SMARTPHONE MARKET, BY PRICING[]187
15.3.28.2[[MOZAMBIQUE SMARTPHONE MARKET, BY OPERATING SYSTEM (0S)[]187
15.3.28.3JMOZAMBIQUE SMARTPHONE MARKET, BY RAM[]188
15.3.28.4JMOZAMBIQUE SMARTPHONE MARKET, BY ROM[]188
15.3.28.5JMOZAMBIQUE SMARTPHONE MARKET, BY DISPLAY TYPE[]188
15.3.28.6JMOZAMBIQUE SMARTPHONE MARKET, BY SCREEN RESOLUTION[]189
15.3.28.7JMOZAMBIQUE SMARTPHONE MARKET, BY BATTERY CAPACITY[]189
15.3.28.8]MOZAMBIQUE SMARTPHONE MARKET, BY SALES CHANNEL[]189
15.3.290JMADAGASCAR[]190

15.3.29.1JMADAGASCAR SMARTPHONE MARKET, BY PRICING[]190
15.3.29.2[[MADAGASCAR SMARTPHONE MARKET, BY OPERATING SYSTEM (0S)[J190
15.3.29.3][MADAGASCAR SMARTPHONE MARKET, BY RAM[]190
15.3.29.4][MADAGASCAR SMARTPHONE MARKET, BY ROM[]191
15.3.29.5[JMADAGASCAR SMARTPHONE MARKET, BY DISPLAY TYPE[J191
15.3.29.6[JMADAGASCAR SMARTPHONE MARKET, BY SCREEN RESOLUTION[]191
15.3.29.7JMADAGASCAR SMARTPHONE MARKET, BY BATTERY CAPACITY[]192
15.3.29.8[]MADAGASCAR SMARTPHONE MARKET, BY SALES CHANNEL[]192
15.3.30[JANGOLA[]192

15.3.30.1[JANGOLA SMARTPHONE MARKET, BY PRICING[]192
15.3.30.2[JANGOLA SMARTPHONE MARKET, BY OPERATING SYSTEM (0S)[]193
15.3.30.3[JANGOLA SMARTPHONE MARKET, BY RAM[]193

15.3.30.4[JANGOLA SMARTPHONE MARKET, BY ROM[]193

15.3.30.5[JANGOLA SMARTPHONE MARKET, BY DISPLAY TYPE[]194
15.3.30.6[JANGOLA SMARTPHONE MARKET, BY SCREEN RESOLUTION[]194
15.3.30.7JANGOLA SMARTPHONE MARKET, BY BATTERY CAPACITY[]194
15.3.30.8[JANGOLA SMARTPHONE MARKET, BY SALES CHANNEL[]195
15.3.31[0ZAMBIA[]195

15.3.31.1[JZAMBIA SMARTPHONE MARKET, BY PRICING[]195

15.3.31.2[JZAMBIA SMARTPHONE MARKET, BY OPERATING SYSTEM (OS)[]195
15.3.31.3[JZAMBIA SMARTPHONE MARKET, BY RAM[J196

15.3.31.4[JZAMBIA SMARTPHONE MARKET, BY ROM[]196

15.3.31.5[JZAMBIA SMARTPHONE MARKET, BY DISPLAY TYPE[]196
15.3.31.6[JZAMBIA SMARTPHONE MARKET, BY SCREEN RESOLUTION[]197
15.3.31.7[JZAMBIA SMARTPHONE MARKET, BY BATTERY CAPACITY[J197
15.3.31.8[JZAMBIA SMARTPHONE MARKET, BY SALES CHANNEL[]197
15.3.32[JREST OF AFRICA[]198

15.3.32.1[JREST OF AFRICA SMARTPHONE MARKET, BY PRICING[]198
15.3.32.2[JREST OF AFRICA SMARTPHONE MARKET, BY OPERATING SYSTEM (0S)[]198
15.3.32.3[JREST OF AFRICA SMARTPHONE MARKET, BY RAM[]198
15.3.32.4[JREST OF AFRICA SMARTPHONE MARKET, BY ROM[]199
15.3.32.5[JREST OF AFRICA SMARTPHONE MARKET, BY DISPLAY TYPE[]199
15.3.32.6[JREST OF AFRICA SMARTPHONE MARKET, BY SCREEN RESOLUTION[]199
15.3.32.7[JREST OF AFRICA SMARTPHONE MARKET, BY BATTERY CAPACITY[J200
15.3.32.8[JREST OF AFRICA SMARTPHONE MARKET, BY SALES CHANNEL[J200
16[JCOMPETITVE LANDSCAPE[]201



16.1VENDOR SHARE ANALYSIS[]201
16.2[JCOMPETITIVE BENCHMARKING[]203
16.30RECENT DEVELOPMENTS[]204
16.3.1JPRODUCT DEVELOPMENT/ PRODUCT ANNOUNCEMENT/ LAUNCHES[]204
16.3.2[JPARTNERSHIPS/AGREEMENTS/CONTRACTS/COLLABORATIONS[]205
17[JCOMPANY PROFILES[]207
17.1JALCATEL MOBILE[]207
17.1.1[JCOMPANY OVERVIEW[]207
17.1.2[FINANCIAL OVERVIEW[]208
17.1.3JPRODUCTS OFFERED[]208
17.1.4[KEY DEVELOPMENTS[]210
17.1.5[SWOT ANALYSISJ211
17.1.6[KEY STRATEGIES[]212
17.20APPLE INC.[213
17.2.1[JCOMPANY OVERVIEW[]213
17.2.2[FINANCIAL OVERVIEW[]214
17.2.3[PRODUCTS OFFERED[]214
17.2.4[KEY DEVELOPMENTS[]217
17.2.5[]SWOT ANALYSIS[219
17.2.6[KEY STRATEGIES[]220
17.30ASUS[J221

17.3.1[JCOMPANY OVERVIEW[]221
17.3.2[FINANCIAL OVERVIEW[]222
17.3.3JPRODUCTS OFFERED[]222
17.3.4[KEY DEVELOPMENTS[]225
17.3.5JSWOT ANALYSIS[]227
17.3.6[KEY STRATEGIES[]227
17.40GOOGLE LLC[]228
17.4.1[JCOMPANY OVERVIEW[]228
17.4.2[FINANCIAL OVERVIEW[]229
17.4.3[PRODUCTS OFFERED[]229
17.4.4[KEY DEVELOPMENTS[]231
17.4.5[]SWOT ANALYSIS[233
17.4.6[KEY STRATEGIES[]233
17.50HTC CORPORATION[]234
17.5.1[JCOMPANY OVERVIEW[]234
17.5.2[FINANCIAL OVERVIEW[]235
17.5.3JPRODUCTS OFFERED[]235
17.5.4[KEY DEVELOPMENTS[]237
17.5.5JSWOT ANALYSIS[]238
17.5.6[JKEY STRATEGIES[]238
17.6JLENOVO GROUP LIMITED (INCLUDING MOTOROLA)[]239
17.6.1JCOMPANY OVERVIEW[]239
17.6.2[FINANCIAL OVERVIEW[]240
17.6.3JPRODUCTS OFFERED[]240
17.6.4[KEY DEVELOPMENTS[]243
17.6.5[SWOT ANALYSIS[]245



17.6.6[JKEY STRATEGIES[]245
17.7(JMEIZU TECHNOLOGY CO., LTD.[]246
17.7.1[JCOMPANY OVERVIEW[]246
17.7.2[JFINANCIAL OVERVIEW[]246
17.7.3[JPRODUCTS OFFERED[]246
17.7.4[)KEY DEVELOPMENTS: THERE HAVE BEEN NO KEY DEVELOPMENTS OTHER THAN PRODUCT LAUNCHES[]248
17.7.5[SWOT ANALYSIS[]248

17.7.6[KEY STRATEGIES[]248
17.8[JNOKIA CORPORATION[250
17.8.1JCOMPANY OVERVIEW[]250
17.8.2[JFINANCIAL OVERVIEW[]251
17.8.3[JPRODUCTS OFFERED[]251
17.8.4[JKEY DEVELOPMENTS[]253
17.8.5[SWOT ANALYSIS[]255

17.8.6[JKEY STRATEGIES[]255
17.9[JONEPLUS TECHNOLOGY CO., LTD.[]256
17.9.1[JCOMPANY OVERVIEW[]256
17.9.2[JPRODUCTS OFFERED[]256
17.9.3[]KEY DEVELOPMENTS[]258
17.9.4[JSWOT ANALYSIS[]260

17.9.5[KEY STRATEGIES[]260
17.10JGUANGDONG OPPO MOBILE TELECOMMUNICATIONS CORP., LTD[J261
17.10.1JCOMPANY OVERVIEW[]261
17.10.2[JFINANCIAL OVERVIEW[]261
17.10.3[JPRODUCTS OFFERED[]261
17.10.40KEY DEVELOPMENTS[]263
17.10.50SWOT ANALYSIS[]266
17.10.6[0KEY STRATEGIES[]266
17.11[JREALME CORPORATION[]267
17.11.1JCOMPANY OVERVIEW[]267
17.11.2[JFINANCIAL OVERVIEW[]267
17.11.3[JPRODUCTS OFFERED[]267
17.11.40KEY DEVELOPMENTS[]270
17.11.5(SWOT ANALYSIS[]272
17.11.6[JKEY STRATEGIES[]272
17.12[J]SAMSUNG ELECTRONICS CO. LTD.[J273
17.12.1JCOMPANY OVERVIEW[]273
17.12.2[JFINANCIAL OVERVIEW[]274
17.12.3[JPRODUCTS OFFERED[]274
17.12.4[)KEY DEVELOPMENTS[]276
17.12.5[JSWOT ANALYSIS[]278
17.12.6[JKEY STRATEGIES[]279
17.13[]SONY CORPORATION[]280
17.13.1JCOMPANY OVERVIEW[]280
17.13.2[JFINANCIAL OVERVIEW[]281
17.13.3JPRODUCTS OFFERED[]281
17.13.40KEY DEVELOPMENTS[]283



17.13.5]SWOT ANALYSIS[]286
17.13.6[JKEY STRATEGIES[]286
17.14[TRANSSION[]287
17.14.1JCOMPANY OVERVIEW[]287
17.14.2[JFINANCIAL OVERVIEW[]287
17.14.3[PRODUCTS OFFERED[]288
17.14.4[KEY DEVELOPMENTS[]290
17.14.5[]SWOT ANALYSIS[]293
17.14.6[KEY STRATEGIES[]293
17.15[VIVO COMMUNICATION TECHNOLOGY CO. LTD.[]295
17.15.1JCOMPANY OVERVIEW[]295
17.15.2[JFINANCIAL OVERVIEW:[]295
17.15.3JPRODUCTS OFFERED[]295
17.15.4KEY DEVELOPMENTS[]297
17.15.5JSWOT ANALYSIS[]299
17.15.6[KEY STRATEGIES[]300
17.16[JXIAOMI CORPORATION[]301
17.16.1JCOMPANY OVERVIEW[]301
17.16.2[JFINANCIAL OVERVIEW[]302
17.16.3[JPRODUCTS OFFERED[]302
17.16.4[KEY DEVELOPMENTS[]305
17.16.5[]SWOT ANALYSIS[]309
17.16.6[JKEY STRATEGIES[]309
17.17[]ZTE CORPORATION[J310
17.17.1JCOMPANY OVERVIEW[]310
17.17.2[JFINANCIAL OVERVIEW[]311
17.17.3[PRODUCTS OFFERED[J311
17.17.4[KEY DEVELOPMENTS[J313
17.17.5JSWOT ANALYSIS[]315
17.17.6JKEY STRATEGIES[]315
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