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Report description:

In 2023, beauty and personal care in Uzbekistan witnessed a remarkable rebound from the challenges posed by the COVID-19
pandemic, as well as ongoing global geopolitical shifts, including the Russian invasion of Ukraine. The competitive landscape
showed significant improvement, marked by the resurgence of old brands and the emergence of new ones. Major international
corporations demonstrated strategic agility by adapting their logistics and product portfolios to navigate both global geopolitical...

Euromonitor International's Beauty and Personal Care in Uzbekistan report offers a comprehensive guide to the size and shape of
the market at a national level. It provides the latest retail sales data 2019-2023, allowing you to identify the sectors driving
growth. Forecasts to 2028 illustrate how the market is set to change.

Product coverage: Baby and Child-specific Products, Bath and Shower, Colour Cosmetics, Deodorants, Depilatories,
Dermocosmetics Beauty and Personal Care, Fragrances, Hair Care, Mass Beauty and Personal Care, Men's Grooming, Oral Care,
Oral Care Excl Power Toothbrushes, Premium Beauty and Personal Care, Prestige Beauty and Personal Care, Skin Care, Sun Care.

Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution data.

Why buy this report?

* Get a detailed picture of the Beauty and Personal Care market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market's major players and leading brands;
* Use five-year forecasts to assess how the market is predicted to develop.

Euromonitor International has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai, Cape Town, Santiago, Sydney,
Tokyo and Bangalore and a network of over 800 analysts worldwide, Euromonitor International has a unique capability to develop
reliable information resources to help drive informed strategic planning.



Table of Contents:

Beauty and Personal Care in Uzbekistan
Euromonitor International
May 2024

List Of Contents And Tables

BEAUTY AND PERSONAL CARE IN UZBEKISTAN

EXECUTIVE SUMMARY

Beauty and personal care in 2023: The big picture

2023 key trends

Competitive landscape

Retailing developments

What next for beauty and personal care?

MARKET DATA

Table 1 Sales of Beauty and Personal Care by Category: Value 2018-2023

Table 2 Sales of Beauty and Personal Care by Category: % Value Growth 2018-2023

Table 3 GBO Company Shares of Beauty and Personal Care: % Value 2019-2023

Table 4 NBO Company Shares of Beauty and Personal Care: % Value 2019-2023

Table 5 LBN Brand Shares of Beauty and Personal Care: % Value 2020-2023

Table 6 Penetration of Private Label in Beauty and Personal Care by Category: % Value 2018-2023
Table 7 Distribution of Beauty and Personal Care by Format: % Value 2018-2023

Table 8 Distribution of Beauty and Personal Care by Format and Category: % Value 2023
Table 9 Forecast Sales of Beauty and Personal Care by Category: Value 2023-2028

Table 10 [JForecast Sales of Beauty and Personal Care by Category: % Value Growth 2023-2028
DISCLAIMER

SOURCES

Summary 1 Research Sources

MASS BEAUTY AND PERSONAL CARE IN UZBEKISTAN

KEY DATA FINDINGS

2023 DEVELOPMENTS

Rising prices drive preference for mass beauty and personal care

International giants maintain dominance in mass beauty and personal care

Counterfeit challenges driven by low-income demographic

PROSPECTS AND OPPORTUNITIES

Sustaining dominance of mass beauty and personal care in Uzbekistan

Modest chances for significant increase in local production

Direct selling dynamos: Oriflame and Faberlic's enduring impact

CATEGORY DATA

Table 11 Sales of Mass Beauty and Personal Care by Category: Value 2018-2023

Table 12 Sales of Mass Beauty and Personal Care by Category: % Value Growth 2018-2023
Table 13 NBO Company Shares of Mass Beauty and Personal Care: % Value 2019-2023
Table 14 LBN Brand Shares of Mass Beauty and Personal Care: % Value 2020-2023

Table 15 Forecast Sales of Mass Beauty and Personal Care by Category: Value 2023-2028
Table 16 Forecast Sales of Mass Beauty and Personal Care by Category: % Value Growth 2023-2028
PREMIUM BEAUTY AND PERSONAL CARE IN UZBEKISTAN

KEY DATA FINDINGS



2023 DEVELOPMENTS

Affordability challenges in Uzbekistan

Retail cutbacks impact skin care and make-up

Cultural traditions uphold stability in premium fragrances

PROSPECTS AND OPPORTUNITIES

Optimistic trends in premium beauty personal care

Retail expansion as a growth catalyst in beauty and personal care

Rising adoption of dermo cosmetics in Uzbekistan

CATEGORY DATA

Table 17 Sales of Premium Beauty and Personal Care by Category: Value 2018-2023

Table 18 Sales of Premium Beauty and Personal Care by Category: % Value Growth 2018-2023
Table 19 NBO Company Shares of Premium Beauty and Personal Care: % Value 2019-2023
Table 20 LBN Brand Shares of Premium Beauty and Personal Care: % Value 2020-2023

Table 21 Forecast Sales of Premium Beauty and Personal Care by Category: Value 2023-2028
Table 22 Forecast Sales of Premium Beauty and Personal Care by Category: % Value Growth 2023-2028
BABY AND CHILD-SPECIFIC PRODUCTS IN UZBEKISTAN

KEY DATA FINDINGS

2023 DEVELOPMENTS

Surge in baby and child-specific products: Focus on essentials

Emerging local producers: Shaping baby care landscape

Specific baby care appeals to affluent consumers

PROSPECTS AND OPPORTUNITIES

Increasing birth rate as a driver of growth

Measured price uptick attracts new consumer base

Emerging landscape in baby care

CATEGORY DATA

Table 23 Sales of Baby and Child-specific Products by Category: Value 2018-2023

Table 24 Sales of Baby and Child-specific Products by Category: % Value Growth 2018-2023
Table 25 Sales of Baby and Child-specific Products by Premium vs Mass: % Value 2018-2023
Table 26 NBO Company Shares of Baby and Child-specific Products: % Value 2019-2023
Table 27 LBN Brand Shares of Baby and Child-specific Products: % Value 2020-2023

Table 28 LBN Brand Shares of Baby and Child-specific Sun Care: % Value 2020-2023

Table 29 LBN Brand Shares of Premium Baby and Child-specific Products: % Value 2020-2023
Table 30 Forecast Sales of Baby and Child-specific Products by Category: Value 2023-2028
Table 31 Forecast Sales of Baby and Child-specific Products by Category: % Value Growth 2023-2028
Table 32 [JForecast Sales of Baby and Child-specific Products by Premium vs Mass: % Value 2023-2028
BATH AND SHOWER IN UZBEKISTAN

KEY DATA FINDINGS

2023 DEVELOPMENTS

Robust demand for bath and shower products

Intense competitive landscape

Continued popularity of bar soap amidst liquid alternatives

PROSPECTS AND OPPORTUNITIES

Sustained growth trajectory for bath and shower

Mixed demand for liquid products

Price sensitivity to influence consumer choices

CATEGORY DATA



Table 33 Sales of Bath and Shower by Category: Value 2018-2023

Table 34 Sales of Bath and Shower by Category: % Value Growth 2018-2023
Table 35 Sales of Bath and Shower by Premium vs Mass: % Value 2018-2023
Table 36 NBO Company Shares of Bath and Shower: % Value 2019-2023
Table 37 LBN Brand Shares of Bath and Shower: % Value 2020-2023

Table 38 LBN Brand Shares of Premium Bath and Shower: % Value 2020-2023
Table 39 Forecast Sales of Bath and Shower by Category: Value 2023-2028
Table 40 Forecast Sales of Bath and Shower by Category: % Value Growth 2023-2028
Table 41 Forecast Sales of Bath and Shower by Premium vs Mass: % Value 2023-2028
COLOUR COSMETICS IN UZBEKISTAN

KEY DATA FINDINGS

2023 DEVELOPMENTS

Challenges for international players in colour cosmetics

Resilient consumer demand for variety

Rise of budget-friendly assortments

PROSPECTS AND OPPORTUNITIES

Anticipated recovery: Gradual growth in colour cosmetics

European brands to continue to lead the product area

Post-pandemic resurgence: Anticipated growth in lip care

CATEGORY DATA

Table 42 Sales of Colour Cosmetics by Category: Value 2018-2023

Table 43 Sales of Colour Cosmetics by Category: % Value Growth 2018-2023
Table 44 Sales of Colour Cosmetics by Premium vs Mass: % Value 2018-2023
Table 45 NBO Company Shares of Colour Cosmetics: % Value 2019-2023
Table 46 LBN Brand Shares of Colour Cosmetics: % Value 2020-2023

Table 47 LBN Brand Shares of Premium Colour Cosmetics: % Value 2020-2023
Table 48 Forecast Sales of Colour Cosmetics by Category: Value 2023-2028
Table 49 Forecast Sales of Colour Cosmetics by Category: % Value Growth 2023-2028
Table 50 Forecast Sales of Colour Cosmetics by Premium vs Mass: % Value 2023-2028
DEODORANTS IN UZBEKISTAN

KEY DATA FINDINGS

2023 DEVELOPMENTS

Resilient growth of deodorants in Uzbekistan

Brand loyalty shapes the deodorants product area

Deodorant spray dominance due to budget-friendly approach

PROSPECTS AND OPPORTUNITIES

Increased budgets set sights on deodorant sales

Brands to compete for price-sensitive consumers

Urban growth as a key driver for deodorants

CATEGORY DATA

Table 51 Sales of Deodorants by Category: Value 2018-2023

Table 52 Sales of Deodorants by Category: % Value Growth 2018-2023

Table 53 Sales of Deodorants by Premium vs Mass: % Value 2018-2023

Table 54 NBO Company Shares of Deodorants: % Value 2019-2023

Table 55 LBN Brand Shares of Deodorants: % Value 2020-2023

Table 56 LBN Brand Shares of Premium Deodorants: % Value 2020-2023
Table 57 Forecast Sales of Deodorants by Category: Value 2023-2028



Table 58 Forecast Sales of Deodorants by Category: % Value Growth 2023-2028
Table 59 Forecast Sales of Deodorants by Premium Vs Mass: % Value 2023-2028
DEPILATORIES IN UZBEKISTAN

KEY DATA FINDINGS

2023 DEVELOPMENTS

Resilient beauty essentials: Women's razors and blades

Turkish brands rise to prominence

Shift in beauty practices: Home-based solutions

PROSPECTS AND OPPORTUNITIES

Continued growth with niche appeal

Challenges in hair removal and bleaches

Sustained dominance of Venus

CATEGORY DATA

Table 60 Sales of Depilatories by Category: Value 2018-2023

Table 61 Sales of Depilatories by Category: % Value Growth 2018-2023

Table 62 NBO Company Shares of Depilatories: % Value 2019-2023

Table 63 LBN Brand Shares of Depilatories: % Value 2020-2023

Table 64 Forecast Sales of Depilatories by Category: Value 2023-2028

Table 65 Forecast Sales of Depilatories by Category: % Value Growth 2023-2028
FRAGRANCES IN UZBEKISTAN

KEY DATA FINDINGS

2023 DEVELOPMENTS

Cultural significance fuels growth in fragrances product area

Premium brands find favour with immigrant population

Government initiatives to regulate grey imports

PROSPECTS AND OPPORTUNITIES

Continued growth trajectory for fragrances

Expansion of beauty retail chains enhances fragrance offerings

Direct marketing drives sales growth

CATEGORY DATA

Table 66 Sales of Fragrances by Category: Value 2018-2023

Table 67 Sales of Fragrances by Category: % Value Growth 2018-2023

Table 68 NBO Company Shares of Fragrances: % Value 2019-2023

Table 69 LBN Brand Shares of Fragrances: % Value 2020-2023

Table 70 LBN Brand Shares of Premium Men's Fragrances: % Value 2020-2023
Table 71 LBN Brand Shares of Premium Women's Fragrances: % Value 2020-2023
Table 72 Forecast Sales of Fragrances by Category: Value 2023-2028

Table 73 Forecast Sales of Fragrances by Category: % Value Growth 2023-2028
HAIR CARE IN UZBEKISTAN

KEY DATA FINDINGS

2023 DEVELOPMENTS

Hair care dynamics in Uzbekistan

Limited adoption of post-shampoo care

Strategic focus on Clear brand by Unilever Group

PROSPECTS AND OPPORTUNITIES

Affordability takes centre stage

Challenges for new entrants amidst strong brand loyalty



Rise of Korean brands

CATEGORY DATA

Table 74 Sales of Hair Care by Category: Value 2018-2023

Table 75 Sales of Hair Care by Category: % Value Growth 2018-2023

Table 76 Sales of Hair Care by Premium vs Mass: % Value 2018-2023

Table 77 NBO Company Shares of Hair Care: % Value 2019-2023

Table 78 LBN Brand Shares of Hair Care: % Value 2020-2023

Table 79 NBO Company Shares of Salon Professional Hair Care: % Value 2019-2023
Table 80 LBN Brand Shares of Salon Professional Hair Care: % Value 2020-2023
Table 81 LBN Brand Shares of Premium Hair Care: % Value 2020-2023

Table 82 Forecast Sales of Hair Care by Category: Value 2023-2028

Table 83 [JForecast Sales of Hair Care by Category: % Value Growth 2023-2028
Table 84 [JForecast Sales of Hair Care by Premium vs Mass: % Value 2023-2028
MEN'S GROOMING IN UZBEKISTAN

KEY DATA FINDINGS

2023 DEVELOPMENTS

Noteworthy growth in men's grooming

Nivea?s holistic approach to grooming

Positive trajectory of men?s fragrances

PROSPECTS AND OPPORTUNITIES

Price sensitivity shapes consumer choices

Navigating choices: Global giants vs. local brands

Rise of direct sales channels

CATEGORY DATA

Table 85 Sales of Men?s Grooming by Category: Value 2018-2023

Table 86 Sales of Men?s Grooming by Category: % Value Growth 2018-2023
Table 87 Sales of Men's Razors and Blades by Type: % Value Breakdown 2020-2023
Table 88 Sales of Men's Skin Care by Type: % Value Breakdown 2020-2023
Table 89 NBO Company Shares of Men?s Grooming: % Value 2019-2023

Table 90 LBN Brand Shares of Men?s Grooming: % Value 2020-2023

Table 91 LBN Brand Shares of Men's Razors and Blades: % Value 2020-2023
Table 92 Forecast Sales of Men?s Grooming by Category: Value 2023-2028
Table 93 Forecast Sales of Men?s Grooming by Category: % Value Growth 2023-2028
ORAL CARE IN UZBEKISTAN

KEY DATA FINDINGS

2023 DEVELOPMENTS

Oral care sales driven by basic demand and population growth

Intense competition and marketing

Advocacy for personalised toothpaste choices

PROSPECTS AND OPPORTUNITIES

Lesnoy Balsam's sales revival challenge

Oral-B's strategic market penetration

Lacalut's expansion strategy

CATEGORY DATA

Table 94 Sales of Oral Care by Category: Value 2018-2023

Table 95 Sales of Oral Care by Category: % Value Growth 2018-2023

Table 96 Sales of Toothbrushes by Category: Value 2018-2023



Table 97 Sales of Toothbrushes by Category: % Value Growth 2018-2023
Table 98 Sales of Toothpaste by Type: % Value Breakdown 2019-2023

Table 99 NBO Company Shares of Oral Care: % Value 2019-2023

Table 100 LBN Brand Shares of Oral Care: % Value 2020-2023

Table 101 Forecast Sales of Oral Care by Category: Value 2023-2028

Table 102 Forecast Sales of Oral Care by Category: % Value Growth 2023-2028
Table 103 JForecast Sales of Toothbrushes by Category: Value 2023-2028
Table 104 JForecast Sales of Toothbrushes by Category: % Value Growth 2023-2028
SKIN CARE IN UZBEKISTAN

KEY DATA FINDINGS

2023 DEVELOPMENTS

Import stabilisation drives growth

Youthful appeal boosts masks and acne products

Changing dynamics: Direct selling and the rise of Korean brands

PROSPECTS AND OPPORTUNITIES

Dermocosmetics sees opportunities ahead, albeit from a low base
Challenges for body care products

Hurdles in anti-ageing skin care

CATEGORY DATA

Table 105 Sales of Skin Care by Category: Value 2018-2023

Table 106 Sales of Skin Care by Category: % Value Growth 2018-2023

Table 107 NBO Company Shares of Skin Care: % Value 2019-2023

Table 108 LBN Brand Shares of Skin Care: % Value 2020-2023

Table 109 LBN Brand Shares of Premium Skin Care: % Value 2020-2023
Table 110 Forecast Sales of Skin Care by Category: Value 2023-2028

Table 111 Forecast Sales of Skin Care by Category: % Value Growth 2023-2028
SUN CARE IN UZBEKISTAN

KEY DATA FINDINGS

2023 DEVELOPMENTS

Gradual post-pandemic rebound

Evolving competitive landscape while L'Oreal maintains dominant position
Public awareness of the importance of sun care continues to grow
PROSPECTS AND OPPORTUNITIES

Limited visibility for aftersun and self-tanning

Strong reputation propels Nivea

Mass segment drives growth

CATEGORY DATA

Table 112 Sales of Sun Care by Category: Value 2018-2023

Table 113 Sales of Sun Care by Category: % Value Growth 2018-2023

Table 114 Sales of Sun Care by Premium vs Mass: % Value 2018-2023

Table 115 NBO Company Shares of Sun Care: % Value 2019-2023

Table 116 LBN Brand Shares of Sun Care: % Value 2020-2023

Table 117 LBN Brand Shares of Premium Adult Sun Care: % Value 2020-2023
Table 118 Forecast Sales of Sun Care by Category: Value 2023-2028

Table 119 Forecast Sales of Sun Care by Category: % Value Growth 2023-2028



SCOTTS

INTERNATIONAL

Beauty and Personal Care in Uzbekistan
Market Direction | 2024-05-03 | 96 pages | Euromonitor

To place an Order with Scotts International:

0 - Print this form

0 -Complete the relevant blank fields and sign

0 -Send as a scanned email to support@scotts-international.com

ORDER FORM:

Select license License Price
Single User Licence €2200.00
Multiple User License (1 Site) €4400.00
Multiple User License (Global) €6600.00
VAT
Total

*Please circle the relevant license option. For any questions please contact support@scotts-international.com or 0048 603 394 346.
[** VAT will be added at 23% for Polish based companies, individuals and EU based companies who are unable to provide a valid EU Vat Numbers.

Email* Phone* | |
First Name* Last Name* | |
Job title*

Company Name* EU Vat / Tax ID / NIP number*

|
Address* City* | |
Zip Code* Country* | |
Date [2025-05-12 |

Signature

Scotts International. EU Vat number: PL 6772247784
tel. 0048 603 394 346 e-mail: support@scotts-international.com
www.scotts-international.com

Page 8/8



