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Report description:

The United Arab Emirates Hair Care Market is expected to grow at a CAGR of 3.58% during the forecast period 2023-2030. The
market size was estimated at USD 401.29 million in 2022 and is projected to reach USD 531.7 million by 2030 driven by a growing
population, rising disposable income, and increasing awareness regarding personal grooming and hygiene. Brands such as
L'Oreal, Procter & Gamble, Unilever, and Johnson & Johnson dominate the UAE hair care market, but there is also a growing
demand for local and regional brands. This trend is being driven by consumers who are looking for products that cater to their
specific hair type and texture, as well as those that use natural and organic ingredients. The use of social media influencers and
celebrity endorsements has also contributed to the growth of the hair care market in the United Arab Emirates as
recommendations and advice from influencers and celebrities on hair care products have a significant influence on consumer's
purchasing decisions.

In recent years, the popularity of natural, safe, and organic shampoos, conditioners, hair oils, and other hair care products has
notably increased. This trend is mainly driven by the young and aspirational population in the country, who invest in grooming and



appearance to maintain personal hygiene, contributing to the surge in demand for hair care products in the country. Hair loss is a
common concern affecting both men and women, leading to a significant rise in the availability of anti-hair fall products in the
market. These practical solutions have gained traction among consumers seeking ways to address hair loss issues and promote
healthier hair growth.

Moreover, the potential for sales growth in the online channel for hair care products has compelled online vendors to enhance
purchase processes regarding security and reliability, leading to an increased demand for these products. Notable online retailers
for hair care and styling products in the country include Amazon, Lakme Salon, L'Oreal, and others.

Desalinated Water Impacting the Hair Health

Although there isn't any proof, many people think that desalinated water in Abu Dhabi and Dubai does harm their hair. Because of
this, the market for "anti-hair loss" showerheads and filters is booming, and the equipment is a typical sight in people's
bathrooms. Non-filtered water and the use of chemically enhanced products that harm the hair and scalp over time are two
contributing factors that can cause hair loss. To restore their hair's lustre as a result, more people are turning to natural and
organic hair products. Hair care ingredients like argan oil, coconut oil, and aloe vera are believed to promote healthy hair growth,
while reducing breakage and preventing damage. For instance, in March 2021, Soulflower, a renowned international brand,
entered the United Arab Emirates market by introducing its well-received product, the Soulflower Herbal Onion Hair Oil. This hair
oil, as per the company's assertion, is crafted with a combination of red onion and 20 essential oils and extracts to address
various hair concerns, such as hair loss, early greying, dandruff, dry hair, and split ends.

Extreme Climatic Conditions

The weather in the United Arab Emirates exerts a significant impact on hair health, particularly during summertime, when heat
and humidity are common factors. On humid days, dry hair tends to attract and absorb water vapour from the air, causing the
hair's molecular structure to break down, leading to a loss of volume and shape. Additionally, sweat can weaken hair follicles and
promote the growth of bacteria on the scalp, leading to itching and scalp problems.

Furthermore, direct exposure to sunlight's heat can severely damage the overall health of the hair, similar to the effects of
blow-drying, and styling products. Thus, it's crucial to protect hair from harsh elements to maintain its health and appearance in
the country's hot and humid climate, ultimately driving the demand for hair care products in United Arab Emirates. In December
2021, K18, the world's first patented biotech treatment and a hair care brand endorsed by celebrities, debuted in the United Arab
Emirates. The brand launched a professional line of ultra-lightweight products, including a repair hair mist, an in-salon hair mask,
and an innovative leave-in repair mask.

Increasing Popularity of E-Commerce Leading to Increased Sales

In 2022 , the United Arab Emirates emerged as the world's fastest-growing e-commerce market, with global online sales
experiencing a remarkable surge. It has a population of 1.4 billion people who are active online. E-commerce accounted for 7% of
the overall retail expenditure in the country in the year 2022. Furthermore, e-commerce platforms offer more products than
physical stores, as they are not limited by shelf space or inventory constraints. This means that consumers in the United Arab
Emirates can access a wider variety of hair care products, including international brands previously unavailable in the region.
E-commerce platforms often offer discounts and promotions on hair care products, leading to a more competitive marketplace, as
hair care brands compete to offer the best prices and promotions to consumers shopping online.

Surge in Demand for Hair Colour

As a result of more women joining the workforce in the United Arab Emirates, the demand for hair colour has increased
substantially over the years. As per the statistics by the World Bank, the female labour force participation in the country rose from
17.7% in 2021 to 18.3% in 2022. People like themselves groomed well when they go out and meet other people. But on the other
hand, they fear the consequences of harsh chemicals on their skin and hair. The growing innovations in hair colour formulations
like ammonia-free colour, non-dripping formula, gel-based colour, etc. also lead to a rise in demand for hair colour products in the
country. Other factors like grey hair caused due to ageing, youth preferences for highlights and other fashion, and growing
disposable incomes also fuel the market demand for hair colour products. In September 2021, Cosmo Cosmetics, a division of the
Dubai-based Sterling Perfumes Group, launched an innovative ammonia-free Instant hair colour shampoo. This revolutionary
formula is enriched with conditioning extracts, offering a convenient and quick application to the hair in just 15 minutes, making it
hassle-free and effective.



Impact of COVID-19

The COVID-19 pandemic has affected various industries and the hair care market in the United Arab Emirates is no exception. The
closure of salons and disruption of supply chains have impacted the market, but at-home hair care products and online sales have
seen an increase in demand. Additionally, the pandemic has led to a shift towards natural and organic hair care products, as
consumers become more health conscious. These changes are expected to continue to impact the hair care market in the United
Arab Emirates in the long-term. Overall, while the pandemic has had an impact on the hair care industry in the United Arab
Emirates, it's important to note that many companies have found ways to adapt and continue operating despite the challenges.
Key Players Landscape and Outlook

The United Arab Emirates hair care market is highly competitive and dominated by several key players, including multinational
companies and local players. To maintain their position in the market, key players are focusing on new product launches, product
innovation, and strategic collaborations with distributors and retailers. The outlook for the United Arab Emirates hair care market
is positive, and it is expected to continue to grow in the coming years. However, the market is also facing challenges such as the
high cost of premium hair care products and the availability of counterfeit products, which can negatively impact market growth.
Despite the challenges, many foreign players are trying to enter and tap the market in the country. In September 2022, Nykaa ,
an Indian e-commerce company known for its cosmetics expertise, expanded its presence to the United Arab Emirates by entering
into a joint venture with Apparel Group, a conglomerate specializing in global fashion and lifestyle, introducing a range of beauty
and personal care brands. The Nykaa House of Brands showcases approximately ten in-house brands, offering Arabian consumers
a wide selection of hair care products.
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