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Report description:

The urinalysis test market size valued for $3,194.13 million in 2021 and is estimated to reach $6,121.35 million by 2031,
exhibiting a CAGR of 6.7% from 2022 to 2031. ?

A urinalysis is a common test that uses a urine sample to evaluate a wide variety of urine contents. Urinalysis is a test that
examines the appearance, composition, and content of urine. It is a common diagnostic tool used to detect various health
conditions such as urinary tract infections, kidney problems, liver problems, diabetes, and pregnancy. A urine sample is collected
and sent to a laboratory for analysis during a urinalysis test. The sample is usually collected in a sterile container and obtained
through a clean catch method, which involves collecting the midstream portion of urine, through a catheter.??

The global urinalysis test market is majorly driven by an increase in the incidences of chronic diseases such as chronic kidney
disease, urinary tract infections, and diabetes. For instance, according to Centers for Disease Control and Prevention (CDC), during
July-December 2020, around 3.1% of adults aged 18 years had kidney disease. Chronic diseases such as diabetes, hypertension,
and kidney diseases affect the urinary system, leading to changes in urine composition and color. As a result, urinalysis tests have
become an essential diagnostic tool in the management of these chronic diseases. Therefore, the rise in prevalence of chronic
diseases has increased the adoption of urinalysis tests to diagnose disease types, which propels the market growth.??

In contrast, the limited awareness about the importance of urinalysis tests or lack of knowledge about collection of a urine sample,
leading to inaccurate results impedes the growth of the market. In addition, many people in underdeveloped nations are not
aware of the importance of urinalysis testing and do not understand the potential benefits of these tests, this could also limit the
market growth.??

Moreover, development and technological advancements in urinalysis testing provides growth opportunities in the emerging
economies of Asia-Pacific and LAMEA regions during the forecast period. For instance, Mission U120 Urine Analyzer, a product of
ACON Laboratories, Inc. company, has the capability of running up to 120 tests per hour and recalling 2,000 results. This enables
a more accurate and comprehensive assessment of urine samples compared to traditional manual methods. Such technological
advancements in urinalysis tests support the market growth.???

In addition, there is a growing demand for point-of-care testing, which refers to diagnostic tests that can be performed near the
patient's location. Urinalysis tests are often used as point-of-care tests, particularly in urgent care and emergency settings. The
development of point-of-care urinalysis testing devices offers significant opportunities for growth and expansion of the urinalysis



test market.??

The global urinalysis test market is segmented into product, application, end user, and region. By product, the market is
categorized into consumables and instruments. By application, the market is classified into disease screening and pregnancy &
fertility. By end user, the market is classified into hospitals & clinics, diagnostic laboratories, and home care. Region wise, the
market is analyzed across North America (U.S., Canada, and Mexico), Europe (Germany, France, UK, Italy, Spain, and rest of
Europe), Asia-Pacific (Japan, China, India, Australia, South Korea, and rest of Asia-Pacific), and LAMEA (Brazil, South Africa, Saudi
Arabia, and rest of LAMEA).??

Major key players that operate in the global urinalysis test market are Abbott Laboratories, ACON Laboratories, Inc., ARKRAY, Inc.,
Bio-Rad Laboratories, Inc., Cardinal Health Inc., Danaher Corporation, F. Hoffmann-La Roche Ltd., Siemens AG, Sysmex
Corporation, and 77 Elektronika Kft.?

Key Benefits For Stakeholders

-This report provides a quantitative analysis of the market segments, current trends, estimations, and dynamics of the urinalysis
test market analysis from 2021 to 2031 to identify the prevailing urinalysis test market opportunities.

-The market research is offered along with information related to key drivers, restraints, and opportunities.

-Porter's five forces analysis highlights the potency of buyers and suppliers to enable stakeholders make profit-oriented business
decisions and strengthen their supplier-buyer network.

-In-depth analysis of the urinalysis test market segmentation assists to determine the prevailing market opportunities.

-Major countries in each region are mapped according to their revenue contribution to the global market.

-Market player positioning facilitates benchmarking and provides a clear understanding of the present position of the market
players.

-The report includes the analysis of the regional as well as global urinalysis test market trends, key players, market segments,
application areas, and market growth strategies.
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