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Report description:

The Saudi Arabia baby oral care market is driven by increase in disposable income, change in lifestyle choices, and rise in health
awareness among the population, the Saudi Arabia baby oral care market is rapidly developing. Surge in birth rate and rise in
requirement for baby oral health products are factors driving the growth of the market. The Saudi Arabia baby oral care market is
segmented into type, end user, and distribution channel. On the basis of type, the market is divided into toothbrushes, toothpaste,
floss, tooth mousse, and others. By end user, the market is bifurcated into infants and toddlers. Depending on distribution
channel, the market is categorized into supermarkets and hypermarkets, specialty stores, convenience stores, online channels,
and others.?The industry is primarily driven by increase in disposable income, surge in health consciousness among the
population, and rise in birth rates in the country. The market has become more appealing as organic products are gaining
popularity. In addition, industry is expanding due to increase in use of social media and the internet.?

However, lack of knowledge of oral hygiene among people and presence of strong competition from international brands are
factors hampering the growth of the Saudi Arabia baby oral care market. Furthermore, high cost related to toothpaste and
toothbrush is major factor hampering the growth of the market. On the contrary, increase in demand for organic baby oral care
products is expected to provide lucrative opportunities for the market expansion. Product innovation is a key trend that attracts
more consumers. Increase in health awareness among the population and rise in focus on oral hygiene of infants and toddlers are
expected to create potential opportunities for the market growth in the coming years. In addition, product innovation has been
identified as a significant trend that can revolutionize the market. Moreover, the consumer perception of online platforms for the
purchase of baby oral products is anticipated to rise in the future.?

The Saudi Arabia baby oral care market is brimming with opportunities, & new products and services are expected to enter the



market. With increase in internet penetration, the online platform for buying baby oral products is anticipated to rise in future.
Moreover, companies are focused on product innovation and tap into the full potential of the market. Furthermore, understanding
the changing perception of the customers and providing customization of products to cater to their needs can provide immense
opportunities. Saudi Arabia standards for baby oral care products are in compliance with International Standards such as ISO and
ASTM. These standards include the standards of packaging, labeling, and proper instructions for use. They monitor the quality and
safety of the products. Moreover, there are multiple authorities involved in monitoring the quality of the products, including the
Saudi Food and Drug Authority and the World Health Organization.?

The Saudi Arabia baby oral care market is segmented into type, end user, and distribution channel. On the basis of type, the
market is divided into toothbrushes, toothpaste, floss, and tooth mousse. By end user, the market is bifurcated into infants and
toddlers. Depending on distribution channel, the market is categorized into supermarkets and hypermarkets, specialty stores,
convenience stores, and online channels. The Saudi Arabia baby oral care market is competitive due to presence of domestic and
international players in the market. The market is witnessing an influx of natural products and increase in demand from the infant
and toddler segment. Moreover, players in the market are focusing on product innovation and launch of new products to expand
their market share. In addition, increase in penetration of the internet and rise in preference for electronic stores have shifted the
focus of companies from conventional stores to electronic stores.?

The Saudi Arabia baby oral care market is anticipated to rise at significant rate in the coming years. Increase in health and
hygiene awareness, rise in birth rate, and surge in disposable income of consumers are some of the primary factors driving the
development of the market.?In addition, increase in preference for organic products is anticipated to augment the growth of the
market. The Saudi Arabia baby oral care market is developing rapidly with several opportunities for market growth. With increase
in awareness among consumers and the presence of international players, the bargaining power of buyers and suppliers is
moderate. In addition, the threat from substitutes is low and threat from new entrants is high due to the presence of international
players in the market. The Saudi Arabia baby oral care market is significantly developing with rise in health & hygiene awareness
among consumers and increase in disposable income of the population. The strengths of the market include penetration of the
internet and presence of domestic and international players in the market.?

Some of the major players in the Saudi Arabia Baby Oral Care industry analyzed in this report are Pigeon Corporation, Johnson &
Johnson, Philips Avent, Nuby, NUK, Munchkin, Tommee Tippee, Dr. Brown's, Chicco, and Mustela.

Key Benefits For Stakeholders

Enable informed decision-making process and offer market analysis based on the current market situation and estimated future
trends.

Analyze the key strategies adopted by major market players in Saudi Arabia baby oral care market.

Assess and rank the top factors that are expected to affect the growth of Saudi Arabia baby oral care market.

Top Player positioning provides a clear understanding of the present position of market players.

Detailed analysis of the Saudi Arabia baby oral care market segmentation assists to determine the prevailing market
opportunities.

Identify key investment pockets for various offerings in the market.

Additional benefits you will get with this purchase are:

- Quarterly Update and* (only available with a corporate license, on listed price)

- 5 additional Company Profile of client Choice pre- or Post-purchase, as a free update.

- Free Upcoming Version on the Purchase of Five and Enterprise User License.

- 16 analyst hours of support* (post-purchase, if you find additional data requirements upon review of the report, you may receive
support amounting to 16 analyst hours to solve questions, and post-sale queries)

- 15% Free Customization* (in case the scope or segment of the report does not match your requirements, 15% is equivalent to 3
working days of free work, applicable once)

- Free data Pack on the Five and Enterprise User License. (Excel version of the report)

- Free Updated report if the report is 6-12 months old or older.

- 24-hour priority response*



- Free Industry updates and white papers.

Possible Customization with this report (with additional cost and timeline, please talk to the sales executive to know more)
- Manufacturing Capacity

- Consumer Buying Behavior Analysis
- End user preferences and pain points
- Investment Opportunities

- Product Life Cycles

- Average Consumer Expenditure
- Go To Market Strategy

Key Market Segments

By Type

- Toothpaste

- Floss

- Tooth Mousse

- Others

- Toothbrush

- Sub-Type

- Manual

- Electric

By End User

- Infant

- Toddler

By Distribution Channel

- Supermarkets and Hypermarkets
- Specialty Stores

- Convenience stores

- Online channels

- Others

- Key Market Players

- Pigeon Corporation

- Johnson & Johnson

- Philips Avent

- Nuby

- NUK

- Munchkin

- Tommee Tippee

- Dr. Brown's

- Chicco

- Mustela
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