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Report description:

The global malic acid market forecast was valued at $187.6 million in 2021, and is projected to reach $279.8 million by 2031,
growing at a CAGR of 4.1% from 2022 to 2031.[J

Malic acid is a natural acid constituent of apples, grapes, cherries, and many other fruits. It finds a wide range of applications in
the food & beverage industry owing to its compatibility with various types of flavors, and flavor enhancing property makes malic
acid an ideal component in the formulation of juices, soft drinks, apple cider vinegar, wines, and others.[]

According to data revealed by the National Library of Medicine, it states that the malic acid[Jis used as an antioxidant in a reported
167 cosmetic products at maximum concentrations of 0.1%. Malic acid is generally recognized as a safe (GRAS) antioxidant.
These factors together act as one of the key drivers responsible for the growth of the malic acid market during the forecast
period.[Jin addition, the rise in population, surge in fashion trend among consumers, and adoption of western culture have spurred
the textile industry, where malic acid is used as a textile finishing agent. This factor is anticipated to drive the market growth
during the forecast period.[]

However, habitual use of malic acid may have side effects on human health such as irritation to the skin, headache, dizziness,
nausea, diarrhea, and others. For instance, according to an article published by the National Library of Medicine, it states that
malic acid is slightly toxic when it is ingested. In addition, fluctuations in the prices of raw materials which is used in the
production of malic acids such as fruits, biomass, eggshells, and others have hampered the market growth. Furthermore, the high
initial investment for the establishment of manufacturing plants is expected to hamper market growth. These factors are
restraining the growth of malic acid in the market.[J

Malic acid is an organic compound and is widely used as a flavoring agent in the growing food & beverages industry. Factors such
as the rise in population, increase in disposable income, advancement in the food processing industry, and surge in consumer
demand for beverages and flavored drinks, which in turn leads to a rise in demand for malic acid which is extensively used as a



flavoring agent and preservative for food thus, increases the shelf life of food. This factor is projected to fuel the market during
the forecast period. []

The malic acid market is segmented on the basis of type, application, and region. On the basis of type, the market is categorized
into L-malic acid, D-malic acid, and LD-malic acid. On the basis of application, it is divided into food & beverages, personal care &
cosmetics, pharmaceutical, and others. Region-wise, the market is studied across North America, Europe, Asia-Pacific, and LAMEA.[]
The global malic acid market report provides in-depth competitive analysis as well as profiles of these major players.[]

Key Benefits For Stakeholders

-This report provides a quantitative analysis of the market segments, current trends, estimations, and dynamics of the malic acid
market analysis from 2021 to 2031 to identify the prevailing malic acid market opportunities.

-The market research is offered along with information related to key drivers, restraints, and opportunities.

-Porter's five forces analysis highlights the potency of buyers and suppliers to enable stakeholders make profit-oriented business
decisions and strengthen their supplier-buyer network.

-In-depth analysis of the malic acid market segmentation assists to determine the prevailing market opportunities.

-Major countries in each region are mapped according to their revenue contribution to the global market.

-Market player positioning facilitates benchmarking and provides a clear understanding of the present position of the market
players.

-The report includes the analysis of the regional as well as global malic acid market trends, key players, market segments,
application areas, and market growth strategies.

Key Market Segments

By Application

- Food and Beverages

- Personal care and Cosmetics

- Pharmaceutical

- Others

By Type

- L-Malic Acid

- D-Malic Acid

- LD-Malic Acid

By Region

- North America

- U.S.

- Canada

- Mexico

- Europe

- Germany

- UK

- France

- Spain

- ltaly

- Rest of Europe

- Asia-Pacific

- China

- India

- Japan

- South Korea

- Australia

- Rest of Asia-Pacific



- LAMEA

- Brazil

- Saudi Arabia

- South Africa

- Rest of LAMEA

- Key Market Players

- Anhui Sealong Biotechnology Co., Ltd.
- Bartek Ingredients Inc.

- Changmao Biochemical Engineering Company Limited
- FUSO CHEMICAL CO., LTD.

- isegen south africa (pty) Itd

- POLYNT SPA

- Prinova Group LLC.

- Thirumalai Chemicals Ltd.

- YONGSAN CHEMICALS, INC.

- Zhonglan Industry Co.,Ltd
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